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Highlights FY 2020-21
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Digital TV Services
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Mobile India
Growth of 13.3% Y-o0-Y
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Africa
Growth of 6.9% Y-o0-Y

643,259 v

Revenue
Growth of 18.4% Y-o0-Y

286,502 v

EBITDA*
Growth of 38.9% Y-o-Y

Customer-obsessed.
Innovation-driven

Customer obsession is a true differentiator for

Airtel. It is in our DNA.

It is what drives us to listen to our
customers every day and ask ourselves
— how can we improve their experience,
make their product journeys frictionless
as they navigate the ebb and flow of
life? It is what propels us to consistently
raise the bar on innovation through
cutting-edge technology and process
engineering, to make a difference to the
lives of our customers. It’s a relentless
pursuit; a continuous journey laden with
many milestones, and yet it seems as
exciting as if we just got started.

In the year gone by, when India and
the world faced a crisis that had

few parallels in human history and
permanently altered the ‘normal’
way of life, Airtel leveraged its digital
capabilities and strong technology
backbone to seamlessly serve its
customers and the nation.

When connectivity became the lifeline
for more than a billion put under
suspended animation, our ground
teams worked round the clock to

make sure the networks were running
24x7, new connections were installed
and complaints addressed, so that

our customers could work, study, get
entertained as well as access online
services from the safety of their homes.

We innovated with new programmes
like Airtel Superhero that allowed our
customers to recharge for others using
the Airtel Thanks app and also earn a
commission. Pharmacies, Groceries,
Bank ATMs and Post Offices were
turned into recharge points so that
customers never run out of recharges.
And, for those less privileged, we
went the extra mile to offer free talk
time and extended validity when
many were robbed of their livelihoods
by the pandemic.

The large-scale disruptions
notwithstanding, we did not take our
foot off the innovation pedal. We rolled
out industry-first solutions like Airtel
Safe Pay to make digital payments
secure through an additional layer

of authentication. For our enterprise
customers, we launched Airtel 1Q, Airtel
Secure, Airtel loT, and Airtel Ads to
accelerate their digital transformation.

We also took a leap into the future

with India’s first 5G demo over a LIVE
network in Hyderabad. With a 5G ready
network and industry-leading spectrum
holdings, we are ready to usher in a new
era of hyper-connectivity. As always,

we will continue to reimagine the
possibilities in this new digital world by
keeping our customers at the core.
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Bharti Airtel Limited

About the report

Our Integrated Reporting continues to evolve towards enhanced
disclosures to meet the requirements of our investors and other
stakeholders. We are pleased to present our fourth Integrated
Report, which presents key quantitative and qualitative disclosures
on our relationships with the stakeholders and an insight on how our
strategic approaches are aligned to deliver value for our stakeholders
while managing risks and changes to the external environment.

Reporting boundary and period

The Integrated Report covers information on business
operations of Bharti Airtel Limited, aptly disclosed through
six capitals as defined by International Integrated Reporting
Council (IIRC). All the six capitals (except Financial Capital)
cover information on India operations excluding Airtel
Payments Bank Limited unless specified otherwise. The
parameters for financial capital covered in this report are
in relation to ‘Bharti Airtel Limited’ on standalone basis.
The Integrated Report considers the reporting period as
April 01, 2020 to March 31, 2021. However, some of the
sections of the report present facts and figures of previous

years or the information upto the date of approval of the report,

in order to provide a holistic view to the stakeholders.

Reporting framework

The Integrated Report follows the International Framework
as developed by International Integrated Reporting Council
(IIRC) (www.integratedreporting.org). The Company has also
referred the Global Reporting Initiative (GRI) Standards and
United Nations Sustainable Development Goals (UN SDGs)
while developing the report. The financial and statutory

data in the report is in accordance with the requirements

of the Companies Act, 2013, Indian Accounting Standards,
Securities and Exchange Board of India (Listing Obligations
and Disclosure Requirements) Regulations, 2015, Secretarial
Standards issued by The Institute of Company Secretaries of
India and the applicable laws.

Forward-looking statements

Some information in this report may contain forward-looking statements
which include statements regarding the Company’s expected financial
position and results of operations, business plans and prospects etc. and
are generally identified by forward-looking words such as “believe,” “plan,”
“anticipate,” “continue,” “estimate,” “expect,” “may,” “will” or other similar
words. Forward-looking statements are dependent on assumptions or basis
underlying such statements. We have chosen these assumptions or basis in
good faith, and we believe that they are reasonable in all material respects.
However, we caution that actual results, performances or achievements
could differ materially from those expressed or implied in such forward-
looking statements. We undertake no obligation to update or revise any
forward-looking statement, whether as a result of new information, future
events, or otherwise.

Key company information

Bharti Airtel Limited

ISIN: INE397D01024

BSE Code: 532454

NSE Code: BHARTIARTL

CIN: L74899HR1995PLC095967

Assurance

To ensure the integrity of facts and information, the Board

of Directors and management have reviewed the Integrated
Report and Thinkthrough Consulting Private Limited

has carried out independent assurance on sustainability
disclosures presented in the report. The ‘Independent
Assurance Statement’ issued by Thinkthrough Consulting
Private Limited forms a part of this report. The statutory
auditors, Deloitte Haskins & Sells LLP, Chartered Accountants
have provided assurance on the financial statements and the
‘Independent Auditor’s Report’ has been duly incorporated as a
part of this report.

Sunil Bharti Mittal Gopal Vittal

Chairman Managing Director & CEO
(India & South Asia)

Fair usage of third party trademarks

All third party trademarks referenced by Bharti Airtel Limited herein remain
the property of their respective owners. Any references by Airtel to any
third party trademarks in this Report, is merely being used to identify the
corresponding engagement that Airtel has entered into with the brand/
trademark owners and shall be considered fair use under trademark law.
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Our Capitals

¢l Financial Capital

Our disciplined approach towards raising, lending and
managing our financial capital enables us to maintain
sustained value-creation for our stakeholders. Our
Financial Capital includes our shareholder equity and
external borrowings amongst others.

Page 68

{~ Intellectual Capital

We constantly innovate solutions to the minutest and
most pertinent problems of our customers to enable
a faster digital transformation across the country. We
also collaborate with the other world leaders to adopt
the latest emergent technologies. Our continuous
innovations and robust tech-driven partnerships
constitute our Intellectual Capital.

Page 82

qf_\[ Social & Relationship Capital

Our Social & Relationship Capital constitutes value
creation for our stakeholders. It includes the multiple
endeavours undertaken to constantly enhance our
customers' experience, in addition to our sustainable
supply chain management, collaboration with the

government and initiatives for the community as a whole.

Page 110
Our Stakeholders

E% &
Customers Investors Suppliers Employees
Page 50

Business Performance

Mobile Services Homes Services

Page 28

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

Y Manufactured Capital

Our Manufactured Capital comprises our pan-India
network facilitating connectivity for our customers. We
persistently invest in our network quality, expansion and
transformation to enable our future growth plans.

Page 70

WQ Human Capital

Our people are our biggest brand ambassadors and
constitute our Human Capital. We are focused towards
their health, well-being and development to transform
them as winning future leaders.

Page 90

Natural Capital

The natural resources we consume to conduct our
operations and seamlessly deliver products and solutions
constitute our Natural Capital. We are committed to using
our resources judiciously and staying environmentally
responsible as we grow our operations.

Page 124
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Bharti Airtel Limited

Adversity
breeds innovation.
Powered by Ingenuity:.

We mobilised our resources to deliver
practical solutions to millions trying to come
to terms with the rapidly altered reality.

Enabling adaptation Ensuring access to
to a new way of life quality healthcare

The pandemic has upended how economies operate by swiftly  As people have become sceptical of visiting hospitals,
changing physical into digital. We understood it was important ~ accessing routine healthcare services has emerged as a major
for businesses, employees, customers and regulators to remain  challenge for most. We partnered with Apollo Healthcare to
connected. We expanded our network capacity well ahead of provide seamless and single point health facility for online

the curve to address the surge in traffic due to increased work-  consultations, diagnostics, pharmacy and wellness at our
from-home, remote learning, online entertainment and financial customers’ fingertips through the Airtel Thanks app.
transactions. To provide a fully secure and seamless 'office-like

experience at home', we launched Airtel Work@Home and

introduced custom high-speed data packs.
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Our COVID Warriors

In Mumbai, when every other
service provider refused to install a
broadband connection in the home
of a COVID positive customer,

the team of Manoj and Sanjay
from Airtel donned their PPE kits,
followed the strictest of safety
protocols and did it.

Sarfaraz, a store executive

in Lucknow, didn’t just home
deliver a SIM but also organised
urgently required medicines for
the customer’s pregnant daughter
since the family could not step out.

To ensure that no customers were
inconvenienced, Manoj from
Mumbai’s Fault Management Team
worked on a war footing to repair

a site inside a residential society,
even though it was a containment
zone.

Who We Are

Corporate Identity
Geographic Presence
Our Ecosystem

Our Business Model

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

The pandemic has
upended how economies
operate by swiftly
changing physical into
digital. We understood

it was important for
businesses, employees,
customers and regulators
to remain connected.

Extended validity and additional 10 talk time for
80 million low-income group customers

Redesigned our internship program to keep our
commitment to provide summer internship to

50 students from top business schools

Paid basic income to nearly 25,000 employees of our
distribution partners and retail franchise network
Committed along with other group companies/
affiliates/ associates over Y100 crores for India’s
fight against COVID-19

Collaborated with Al tech start-up Vahan to connect
the impacted workers in Delhi and Bengaluru with
the nearest support centres and NGOs

08
10
12
14
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Bharti Airtel Limited > Corporate Identity

About us

Bharti Airtel Limited (Airtel) is one of the largest homegrown
consumer brands to have emerged out of India. Over the last
25 years, we have grown to become a global communications
solutions provider with over 471 million customers in 18
countries™ across South Asia and Africa.

We rank amongst the top three® mobile operators
globally and our networks cover over two

billion people. We are India’s largest integrated
communications solutions provider and the second®
largest mobile operator in Africa. Our retail portfolio
includes high speed 4G/4.5G mobile broadband,
Airtel Xstream Fiber that promises speeds up

to 1 Gbps with convergence across linear and
on-demand entertainment, streaming services
spanning music and video, digital payments and
financial services. For enterprise customers, we
offer a gamut of solutions that includes secure

Q

Vision

Enrich the lives of
customers. Our
obsession is to

win customers

for life through an
exceptional experience.

Our Winning Strategy

Quality Customers

Deliver differentiated services

to acquire and retain high
quality customers across homes
and businesses

Micromarketing
Bring together the power of Airtel

through a unified customer view and

an integrated channel approach

*Including JVs in Ghana and Bangladesh

connectivity, cloud and data centre services,

cyber security, loT, Ad Tech and cloud based

(S

Values

Alive
Inclusive
Respectful

Brilliant Experience

From Search to Referral:
Focus on delivering best-in-
class experience across the
customer lifecycle

War on waste

Drive dramatic simplification,
structured collaboration with
partners and sweat assets to
attack costs

# As per GSMA Intelligence Q1 2021 Data

08 INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

communication. All these services are rendered
under a unified brand “airtel” either directly or
through subsidiary companies.

Airtel's evolution and the plethora of industry

firsts to its credit are a testament to our drive to
constantly innovate to serve our customers better.
We connect with millions to transform their lives for
the better through multiple services offered across
our four business segments of Mobile, Home, Digital
TV and Airtel Business services.

9

Objectives

Grow market share
Grow revenue
Drive down cost

Services at Scale

Build an integrated digital
ecosystem to solve real customer
problems through digital services
at scale

People One Airtel

Build a culture of starting Green,
delivering promises and solving
problems while keeping health and
well-being at core

World Population

18,017

CORPORATE
OVERVIEW

Who We Are

Strong Coverage

24% 95.5%

Covered* Covered

Dynamic Workforce

Indian Population

14,491

MANAGEMENT  STATUTORY
DISCUSSION & REPORTS

ANALYSIS

15

Countries
in Africa®

FINANCIAL

STATEMENTS

3,526
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Bharti Airtel Limited > Geographic Presence

Connecting people
across geographies

365,000 rkus:

Global Fiber network

(including IRU), covering 50 countries and 5 continents

Africa
Customers

118.19* mn

Market Scale /
Position

#2

Operator in Africa

. Francophone Africa

*excluding Ghana
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324,825 ruwus:

Domestic Fiber network

India
Customers

350.30 wmn

Market Scale /
Position

#2 RMSA

in India (as per TRAI data)

#1

by TRAI VLR Subscribers?

CORPORATE MANAGEMENT STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS
Who We Are
. Bangladesh
Sri Lanka (Robi Axiata Limited)
Customers Customers

2.87 mn

Market Scale /
Position

Fastest

to reach 1Mn customers

"RMS- Revenue Market Share

AN as per last reported data by TRAI as on

February 28,2021
*(as of December 2020)
@ As of March 31, 2021 close

50.90* mn

Market Scale /
Position

Listed through
largest ever IPO

Market
Capitalisation

~US$ 2.8 Bn

(Bharti Airtel share valued
over US$ 780 Mn)@

11



Bharti Airtel Limited > Our Ecosystem

Supported by a
strong ecosystem

Our performance is supported by a robust ecosystem across our business segments. We
are constantly evolving our offering by leveraging our platform strengths and entering
into collaboration with multiple international and domestic players to enhance our
customer service.

L Business Segments J
—~
Mobile Services Homes Digital Airtel
(India) Services TV Services Business
L Digital Services J
7 7
Consumer Enterprise

Airtel Cloud, Airtel I1Q,

Airtel Ads, Airtel loT,
Airtel BlueJeans

12 INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

CORPORATE MANAGEMENT  STATUTORY FINANCIAL

OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS
Who We Are
Strengths J
"
Network Data Payments Distribution
Partnerships J
7 Ve
Consumer Enterprise
e
LIONSGATE
[¥ ForcePoINT vmware

13



Bharti Airtel Limited > Our Business Model

Creating sustainable stakeholder value

Governance © Page 210

CORPORATE

OVERVIEW DISCUSSION &
ANALYSIS

Who we are

Financial Capital

¥773,601 Mn Equity
3934,149 Mn Net debt

A Lowest ever yield for ten-year
senior bonds

Our Capitals © Page 68

Deliver differentiated From Search to

Intellectual Capital

Highly skilled and experienced people
Powerful strategic partnerships

{H Impactful brand engagement solutions
Robust systems and processes

Referral: Focus on
delivering best-in-class
experience across the
customer lifecycle

services to acquire
and retain high quality
customers across
homes and businesses

Build a culture of
starting Green,

delivering promises and
solving problems while

Build an integrated
digital ecosystem to
solve real customer
problems through

Manufactured Capital

216,901 Mobile network towers
606,783 Mobile broadband base stations
N 324,825 Rkms Optic fiber network
7 Submarine cable system
65 Global points of presence
Fortified strong spectrum holdings by securing
Pan-India foot print of sub-GHz spectrum

keeping health and

> digital services at scale
well-being at core

people: One Airgg,
9/eag 1e 5391M12S

Drive dramatic
simplification,
structured collaboration
with partners and sweat
assets to attack costs

Bring together the
power of Airtel through

a unified customer
view and an integrated
channel approach

Natural Capital

1,115,011 MWh Electricity consumed in own
operations**

8 16,338 KL Diesel consumed in own operations**
82,917 MWh Renewable energy consumed in
own operations
73,609 Green sites?® (with less than 100L
quarterly diesel consumption)

2 airtel

Social & Relationship Capital

350 Mn+ Total India customers
700,000+ Investors
Q 2,600+ Active supplier base
% 9,400+ Pan India channel partners
1.1 Mn+ Pan India retailers
~%¥500 Mn Spent on social activities

Vision

O Enrich the lives of our customers. Our obsession
is to win customers for life through an exceptional
experience.

@ Values

Alive | Inclusive | Respectful

Objectives

Human Capital

14,000+ Employees on roll

34,600+ Contractual employees

¥87 Mn Spent on all trainings

Employee Assistance Programme during
COVID-19 pandemic

Ser
o

9] Grow market share
Grow revenue

Drive down cost

Risks and opportunities @ Page 58

Outputs

Financial Capital

44.5% EBITDA margin
%(251,976) Mn Profit after tax

Pz 32,841 Bn Market capitalisation (BSE)
330,282 Mn Paid to exchequer
3.3 times Net debt to EBITDA ratio
2643,259 Mn Revenue

Strengthened balance sheet
Strong financial and operating
performance

MANAGEMENT  STATUTORY
REPORTS

SDGs Impacted

Intellectual Capital

765,586 Mn Intangible assets and goodwill
200 Mn+ Total digitally engaged monthly

{]7 active users
Numerous digital innovations including Airtel
1Q, Airtel Secure, Airtel loT and Airtel Ads

Most Aspirational Brand

Integrated digital ecosystem built
on foundational strengths of Data,
Distribution, Payments and Network

Manufactured Capital
Data Traffic:
Mobile Services: 32,541 Bn MBs | ~54% Y-0-Y a
N Homes Services: 5,283 Bn MBs | ~80% Y-0-Y 4
Minutes on Network (Gross): 4,318 Bn | ~22% Y-0-Y A
Coverage:
95.5% Population (Mobile)
291 Cities (Homes)
639 Districts (Digital TV)

5G-ready network

Only operator with potential to offer
full gamut of services to high-value
homes: mobile, fixed voice, broadband
and DTH

Rated as India's best video, gaming and
voice app experience network*

Natural Capital

11% Increase in Renewable energy in own operations

11,542 MWh Energy savings through conservation
(S initiatives®

5,554.3 tonnes E-waste recycled

667 tonnes Paper saved due to E-bill initiatives

Committed to net-zero carbon emissions
by 2050

100% compliance to EMF Radiation Norms

3
D

Social & Relationship Capital

56% reduction in customer complaint calls over
FY 2019-20 (across all businesses)
10 Investor complaints received and resolved

@ 3773,957 Mn Payments to suppliers

Impact (cumulative) through programmes of
Bharti Foundation since inception:

2.2 Mn+ Community members

4.5 Lakhs+ Students

2,500+ Schools

Customer obsession through
exceptional experience

Impacting lives of millions of
stakeholders

Enhanced supplier governance

A I
e [l 4 B
—’b\/\v
prmp—
st

Human Capital

34,269,768 Gross revenue per employee per month
4.3 Employee engagement score (out of 5)

67% Succession rate for middle and top level
management

317,333 Total training hours

~9% Women out of total employees

EDo
)0

World-class experience across
employee lifecycle

Community of winning future leaders
Increased convergance for employee

health and well being aiming safety
for the people at core

Stakeholders © Page 50 ‘ @ Customers

**Now including Airtel owned stores & fixed network.

Investors @ Suppliers Employees

$ Own and partner sites.
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olf,
Channel Partners Network Partners

& Savings from data centers, facilities and Main Switching Centers.

@ Regulatory Bodies

Community/NGOs

* Opensignal Awards India: Mobile Network Experience Report, March 2021.

STATEMENTS

vy obed @ spuasiebapy
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Bharti Airtel Limited

Modularising

strengths. Driving new
revenue streams.

How do we acquire and retain more quality
customers? How do we create greater
lifetime value? How can we make the
business leaner, sharper and more efficient?
These were some of the problem statements

we wanted to solve.

We are proud to say that the investments we have made in the
past few years to enhance our capabilities to solve real-world
customer problems at scale are now yielding rich dividends
for our customers as well as the business. These investments
are not only playing a pivotal role in resolving critical business
issues but are also enabling us to deliver differentiated
solutions to customers without incurring additional capex.
Airtel Secure, Airtel Cloud, Airtel 1Q, Airtel Ads, and Airtel
BlueJeans have all been launched during the year on these
capabilities and the tremendous digital talent base of

1,500+ people we now have in-house.

We continue to leverage our inherent strengths across data,
payments, distribution and network to build out digitally and
reimagine every customer journey from an omni-channel
perspective. Our rich understanding of our large high-value
customer base, ability to close the loop from engagement to
purchase and ubiquitous network coverage provide enormous
capability to create value for the business and our partners.

We continue to scale up and leverage these capabilities to
create new revenue streams. We believe that the future of our
platforms will have the foundation of a customer focused telco
that will allow us to deliver a range of services in partnership
with best-in-class players to create value for the ecosystem. All

of this we believe must be done with a passion for data privacy.

We continue to leverage our inherent
strengths across data, payments,
distribution and network to build

out digitally and reimagine every
customer journey from an
omni-channel perspective.
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CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

1 o

Reimagined customer journey with an omni-channel delivery
Substantial reduction in faults leading to reduced cost

ransparent commercials
ase of integration
ccelerated adoption of partner service
utual growth leading to easy plug and play through APIs

Impact on the
core business

Eliminate Quality

waste customer

5}

Greater share -

of wallet DE]E] Distribution Payments Network
3 Strength Rich customer Access to Omni-channel  Ubiquitous
understanding customer B2C/  capabilities presence
Partnership Four core i
through TEAM strengths EZE il A
model Customer App web store  Payments Location
insights bank
AML Homes Digitising cash  Coverage
Capabilities recommendation
engine
Credit score Enterprise hub  Add to bill Edge
capabilities

Airtel Secure, Airtel Cloud, Airtel 1Q, Airtel Ads,
and Airtel BlueJeans have all been launched
during the year on these capabilities.

Airtel Xstream Airtel loT

Wynk Music Airtel 1Q

Airtel Thanks Airtel Secure

Airtel BlueJeans Airtel Cloud

Airtel Ads Airtel Mitra

Our leadership

Message from the Chairman 18
Message from the MD and CEO 20
Board of Directors 22
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Bharti Airtel Limited

18

Digital-ready to serve
digital India

India continues to be a promising destination for
long-term investors. We have the opportunity to
transform India into a global leader in the digital
economy. We must continue to evolve our policies
to realise these opportunities while encouraging
investments, entrepreneurship and innovation

through collaboration. Airtel is ready to play its part.

Sunil Bharti Mittal
Chairman

INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

Dear Shareholders,

The COVID-19 pandemic continued unabated and impacted each

day of the last financial year posing extreme challenges for many
people, communities and businesses. Never before have we felt so
interdependent and in need for human ability to come to the fore. We
witnessed the medical fraternity responding to the crisis emphatically
and healthcare workers putting themselves on the frontline of this fight
which helped to save countless lives. Scientists worked tirelessly to
develop vaccines at a miraculous speed and Drug Administrators fast-
tracked approvals to bring vaccines urgently to the public. The personal
sacrifices and unrelenting efforts of these individuals have put humanity
on the road to recovery and we cannot thank them enough.

Against this backdrop, our shareholders have reason to feel proud
of the contribution made by Airtel and the rest of the telecom
industry in helping India and Africa tide over the pandemic. Over
the past 25 years, the telecom sector has been the chief catalystin
the transformation of India and its economy. But the industry truly
played a seminal role during this pandemic by keeping a nation

of over one billion connected, which is an outstanding feat. Airtel
kept its networks running when it mattered the most. In Africa, we
strengthened our mobile networks and mobile money services, and
achieved our highest ever network availability.

As our sector’s role in the economy becomes more pervasive, our
challenges loom larger. Unsustainable pricing and low returns in

a highly capital-intensive environment, coupled with legacy legal
issues, have extracted their toll. The industry requires long overdue
support to maintain its current 3+1 industry structure and allow
players to earn a respectable return on their investments. | am
hopeful that the Government and the Regulators will step in to
ensure there is adequate balance in the industry and it remains a
viable place for continued investments.

Despite the pandemic and industry challenges, your Company has
demonstrated remarkable resilience and has in fact, come out much
stronger during the last financial year. Our focus on executing our
strategy while showing financial prudence has ensured that we
deliver in the midst of perennial challenges. We continue to have

a very healthy balance sheet with enough and more headroom to
continue investing strategically for our growth.

Our India mobile business is now at a lifetime high revenue market
share along with industry-leading metrics such as ARPU and data
usage. With our large investments in networks and spectrum, we are
well positioned to lead in the introduction of emerging technologies
such as 5G. We became the first telecom operator in India to
demonstrate 5G over a live network and are at the forefront of O-RAN
Alliance initiatives. We aim to collaborate with domestic and global
companies to make India a hub for 5G technology development.

Airtel's non-mobile businesses in India also gathered significant
momentum. Our Fiber to Home footprint is rapidly expanding

across the country to serve the demand for quality high-speed
Wi-Fiin households. With our growing scale, we now have over 3
million connected broadband homes and about 18 million Digital

TV customers. Our Enterprise business, with a revenue of $2

billion, has now become a big growth engine as we look to deliver

a range of solutions beyond connectivity by leveraging our deep
relationships and trust. During last year, we launched a range of new
enterprise services in promising segments such as Adtech, IoT, cloud
communications, cloud and security. With digital platforms operating

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

Our Leadership

at scale across the organisation, we believe that we have all the
building blocks for the next phase of our growth.

Our Africa operations have been growing profitably and are
generating healthy cashflows to meet their own investment
requirements. On the towers side, we achieved the long-awaited
merger of Bharti Infratel and Indus Towers to create a pan-India
tower company operating across all 22 telecom service areas. Given
the strong growth prospects and the increasing importance of
passive infrastructure, we acquired an additional stake of just under
5% in Indus Towers.

With large investments over the past few years, Airtel has built

a formidable integrated product portfolio which will give us the
opportunity to tap emerging opportunities and deliver services

at scale. As the Indian economy digitises further, there are large
opportunities ahead in areas such as data centres, submarine cable
deployment, cloud services and cyber security. We will look to scale
up our investments in these areas in the coming fiscal. The year
witnessed the induction of Carlyle Group as a strategic partner in our
journey of the data centre business.

We have also laid a strong foundation for making Airtel a truly digital-
first company to serve Digital India. Today, we have the ability to
develop world-class platforms and digital solutions on the back of
our in-house engineering talent and strong partnerships with best-
in-the-class players including Amazon, Google, Verizon, Ericsson,
Nokia, Qualcomm, Intel, IBM, Cisco and Apollo Hospitals. This is a big
transformation as we embed digital into our DNA and sharpen our
focus on serving customers who live in a world of connected devices.

Airtel and its employees have a proud legacy of fulfilling their
responsibility to society and uplifting communities. This is

displayed through the constant support to Bharti Foundation, the
Group’s philanthropic arm which is bringing quality education to
underprivileged children in rural India through Satya Bharti Schools.
Over the years, the Foundation has positively impacted the lives

of over 450,000 students across 18 states of India. Despite the
pandemic, Bharti Foundation ensured that a majority of these children
were not deprived of learning opportunities and made classes
accessible for them through digital channels. In Africa, we announced
a partnership with UNICEF to zero-rate select educational websites to
provide access to children cut-off from schools.

India continues to be a promising destination for long-term investors.
We have the opportunity to transform India into a global leader

in the digital economy. We must continue to evolve our policies

to realise these opportunities while encouraging investments,
entrepreneurship and innovation through collaboration. Airtel is
ready to play its part.

I want to thank Ms. Tan Yong Choo and Mr. Craig Edward Ehrlich

for their guidance, contribution and service to the company as a
Director and also welcome Mr. Tao Yih Arthur Lang and Ms. Nisaba
Godrej to the Board. My sincere gratitude to our Board of Directors,
Management, resilient employees and our esteemed customers,
partners, suppliers, entire distribution network and our shareholders
for their continued support and confidence.

Misst.

Sunil Bharti Mittal
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Bharti Airtel Limited

Keeping customers
at the core

Despite these harrowing circumstances, everyone

in Airtel has stayed true to our purpose of serving
customers. They have done all they could do to keep
the nation connected. For this, | am enormously
grateful. | am proud that our services are the digital
oxygen that has kept the country going by enabling
people to work, study, consult doctors, help others
and be entertained.

Gopal Vittal
Managing Director and CEO, India & South Asia
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Dear Shareholders,

The Financial Year 2020-21 has been unprecedented.

The devastation caused by the pandemic has been a source
of deep pain all around. Many of our families and friends have
been deeply impacted by this. Our people too have faced the
brunt of COVID-19.

Despite these harrowing circumstances, everyone in Airtel has
stayed true to our purpose of serving customers. They have
done all they could do to keep the nation connected. For this,

I am enormously grateful. | am proud that our services are the
digital oxygen that has kept the country going by enabling
people to work, study, consult doctors, help others and be
entertained.

At Airtel, our strategy remains simple and consistent.

A relentless obsession with customer experience and a
razor-sharp focus on quality customers. There are four
enablers to these choices. The first is digitising the core to
improve experience. Second, modularising our capabilities to

drive new revenue streams through products and partnerships.

Third, bringing together the power of Airtel through a unified
customer view and integrated channel approach. And fourth,
doing all of this with financial discipline while waging a war on
waste. This strategy is the thread that ties all our businesses
together and creates alignment and cohesion across teams.

Quality customers - We have a relentless focus on acquiring
and retaining quality customers, which is reflected in our
best-in-class ARPU. Over the last year, we added 43 million

4G customers to our mobile network. The Broadband business
has grown to over 3 million customers on the back of strong
demand for home broadband. Our DTH and Enterprise
businesses have continued to outperform competition and we
have grown market share. All of this has enabled our brand to

become the most aspirational and highly trusted in the country.

Going forward, our recently acquired sub-GHz spectrum will
enable us to cover 90 million additional customers across the
country. Further, we have relationships with majority of the

50 million high-value homes in India through at least one of
our services — Post-paid, DTH or Broadband. We plan to bring
the full power of Airtel to the home by bringing all our services
together for the customer.

Customer experience - Delivering a superior experience to
our customers is the cornerstone of our strategy. We continue
to invest in strengthening the foundational components

of experience in the customer lifecycle — search, discover,
purchase, onboard, experience and refer. As part of the
customer’s search and discover journey, we are focused on
omni-channel acquisition across all businesses to provide

a truly differentiated and unified One Airtel experience. For
seamless purchase and onboarding on our platform, we have
integrated our channels across businesses to leverage the full
power of Airtel. Lastly, we continue to strengthen our spectrum
footprint across sub-GHz, mid-band and capacity bands,

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
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Our Leadership

enabling us to deliver the best customer experience across the
country. We added more than 22,000 sites and 20,000 km of
optical fiber network during the year, further strengthening our
core and transport infrastructure. We have developed state-of-
the-art digital tools to help us proactively fix experience issues
in a granular and real-time manner. Moreover, we conclusively
demonstrated future-readiness of our networks with our
announcement of 5G ready network during the year.

Digital platforms - We have reached a significant milestone,
crossing the 200 million Monthly Active Users mark across our
digital assets. This scale is the foundation of our digital flywheel
that does three things. First, it allows us to become more
efficient and deliver a better omni-channel experience on the
core business. Every customer journey is being reimagined and
delivered in an omni-channel way. Second, it helps us to build
new revenue streams on our foundational strengths of Data,
Payments, Distribution and Network. These strengths are now
translating into differentiated products that solve real customer
problems. Every one of these services, be it Airtel Ads, Airtel IQ
or Airtel Secure is being delivered to our customers at minimal
capex. Finally, it leads to the creation of an ecosystem of powerful
partnerships that leverage these foundational strengths.

War on waste - Our focus on stripping out waste remains
steadfast. As a result, our margins continue to improve.

We will continue to sweat our assets to the optimum level
and drive structured collaboration with our partners to attack
costs, while reducing complexity in our processes through
re-engineering and digitisation.

At the end, as we continue to strive to create value for our
customers and other stakeholders, we are ever more focused
on our responsibility to the environment and our obligation

to society. Our Integrated Report spells out our initiatives for
environment sustainability and community development.

We have been ahead of the curve in embracing green energy
to power our networks and data centres and have made
massive progress in reducing our carbon footprint. We are
aligned to GSMA's commitment to transform the global mobile
industry to reach net zero carbon emissions by 2050. Bharti
Foundation has been doing remarkable work to improve the
accessibility and quality of education across rural India, with a
special focus on the girl child. These initiatives have made our
corporate citizenship more meaningful.

In closing, | would like to thank our customers, our people, our
partners and our shareholders for their support and faith in us.
We seek your continued guidance in our journey.

(b

Gopal Vittal
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Bharti Airtel Limited > Board of Directors

Ensuring robust governance

Mr. Sunil Bharti Mittal

Chairman

.
Ms. Chua Sock Koong

Non-Executive Director

Mr. Tao Yih Arthur Lang

Non-Executive Director

9
9
9

L X 2 2
Mr. Gopal Vittal
MD & CEO (India & South Asia)

9

9
9

0000
Mr. Rakesh Bharti Mittal

Non-Executive Director

@

Mr. Craig Ehrlich*

Independent Director

*Resigned w.e.f. August 03, 2021

Audit HR and Corporate Social Stakeholder Committee of
Committee Nomination Responsibility Management Relationship Directors
Committee Committee Committee Committee
Chairman ® Chairman ® Chairman ® Chairman ® Chairman ® Chairman
Member ¢ Member © Member ¢ Member & Member
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[ TXY 2
Mr. D.K. Mittal

Independent Director

L 24
Mr. Manish Kejriwal
Independent Director

@
@

Mr. Shishir Priyadarshi

Independent Director

#Appointed as an Additional Director w.e.f. August 04, 2021 to hold

CORPORATE MANAGEMENT  STATUTORY FINANCIAL —_
OVERVIEW DISCUSSION & REPORTS STATEMENTS p—
ANALYSIS

Our Leadership

Ms. Kimsuka Narasimhan
Independent Director

Ms. Nisaba Godrej*

Independent Director

Mr. V. K. Viswanathan

Independent Director

office as an Independent Director, subject to the approval of members.

Senior Management

The Board of Directors is adequately supported by Senior Management including Key Managerial Personnel (KMP)
and the members of Airtel Management Board (AMB). Brief profiles of KMP and AMB comprising their qualification,
experience, domain knowledge and expertise and number of years of working experience etc. is available on the

website of the Company at https://www.airtel.com.
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Bharti Airtel Limited

Mpowering

enterprises for
smart transformation

To help our enterprise customers reduce
costs, we have upgraded our capacity
and strengthened our customer service
platform to support their devices and
applications for enterprise productivity.

In an increasing digitally connected world, enterprises are
compelled to adopt digital transformation as a ‘must have’

strategy, but the journey is laden with a plethora of challenges.

Businesses need innovative ways to keep costs low, engage
digitally with their customers and gain insights from their data
to drive growth while protecting information and data from
cybersecurity risks.

We strive to address these challenges by creating additional
capacity in our network efficiently and launching solutions
that take away the hassle of dealing with multiple partners
and meet the highest standards of security and reliability
on the back of our innovative security solutions and robust
connectivity.

To help our enterprise customers reduce costs, we have
upgraded our capacity and strengthened our customer service
platform to support their devices and applications for enterprise

productivity such as our WFH solution Airtel@home, collaboration
tool Airtel BlueJeans and Airtel Office in a Box for start-ups.

We are also partnering with the best in industry to offer best
solutions in the world. Our partnership with Amazon Web
Services (AWS) for Airtel Cloud is one such example to
help customers adopt new services across analytics, data
warehousing, Internet of Things (IoT), and Machine Learning
(ML) and migrate to the cloud from legacy infrastructures.

Our partnership with Verizon to offer BlueJeans is intended
to bring secure, world-class video conferencing solutions to
businesses in India.

We are continuously working on offering solutions such as
Airtel IQ and Airtel Secure as a step in the direction of digital
transformation. Airtel 1Q is a cloud-based omni-channel
communications platform to help enterprises engage with
their customers in a safe and secure manner and is gaining
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significant traction with leading consumer brands in India.
Airtel Secure has been built in partnership with global leaders
in cyber security solutions to protect our customers’ data

from cyber threats that everyone faces today. This is achieved
through a world-class Security Intelligence Centre that uses Al
and ML to do real time monitoring of security threats across all
business applications.

To simplify the |oT journeys of enterprises, we have launched
Airtel loT to seamlessly integrate data from billions of devices
with existing IT systems to make the loT data actionable.

At its core is Airtel’s robust 5G Ready network and the platform
is already being used by leading companies in manufacturing,
logistics, automobiles and BFSI with use cases spanning
connected cars and homes, smart factories, etc.

With the increasing need for safe and secure data localisation,
we are rapidly growing Nxtra, our Data Centre business that
allows customers to store their data in India. Nxtra by Airtel,
with a portfolio of 10 large data centres and more than 120

Airtel Cloud:
Comprehensive set
of innovative cloud

solutions platform

Airtel BlueJeans:

Airtel 1Q: Cloud-based
omni-channel
communications

Airtel Secure: Suite of
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edge data centres, offers secure data centre services to
leading Indian and global enterprises, hyperscalers, start-
ups, SMEs and governments. During the year, to scale up the
infrastructure and offering, the Carlyle Group announced an
investment of US$235 million for a 25% stake in Nxtra at a
post money valuation of US$1.2 billion. As a part of the MoU
with the Maharashtra Industrial Development Corporation,
Nxtra will be setting up two new data centre campuses in
Maharashtra.

Leveraging the insights derived from customer interactions
and guided by our Customer Advisory Board on emerging
issues and technology trends, we are in a way co-creating

our product innovation roadmap with our customers. New
functionalities are being added to elevate customer experience
while focused investments are being carried out to tailor
offerings to the dynamic needs and preferences. Together, with
our customers and partners, we are reimagining a new and
better future in the digital world.

Airtel loT: 5G Ready
Platform for the World of
Connected Things

Nxtra by Airtel: Secure

Secure enterprise-grade advanced cyber security data centre services in

video conferencing solutions

solution
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Bharti Airtel Limited > Key Performance Indicators

Year in review

Financial year ended March 31,2021

Operating Highlights (000’s)
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(000’s)

Operating Highlights

FY17 FY18 FY19 FY20 FY21

Total Customer Base

372,354 413,822 403,645 423,287 471,362

W India

290,329 322,292 302,206 309,754 350,304

©~
N (-]
3 2 3
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m © o
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M South Asia

1,964 2,267 2,587 2,929 2,866

M Africa

80,061 89,262 98,851 110,604 118,192

(FY21)

Consolidated Financials ( Mn)
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Total revenues EBITDAA

942,506

1,006,158

826,388
807,802
846,765
356,208
347,696

304,479

N
)
N
o
©
~

~before exceptional items)

461,387

471,362

Total Customer
Base in 000’s

Cash Profit from Earnings Before
Operations?? Tax

315,852

283,668

227,169
227,859

~
~
N
[
©
-

~pefore derivative and exchange
fluctuation (before exceptional items)
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Net Profit Consolidated Financials (T Mn)

~ I Particulars FY17 FY18 FY19 FY20 FY21
8 &i Shareholder's Equity 674,563 695,344 714,222 771,448 589,527
S Net Debt @ 970,547 1001060 1129899 1245209 1485076
Capital Employed 1,645,110 1,696,404 1,844,121 2,016,657 2,074,603
5 2 2
A
Key Ratios
Key Ratios Units FY17 FY18 FY19 FY20 FY21
Capex Productivity % 64.51 49.26 40.65 43.77 47.25
Opex Productivity % 40.62 42.16 46.36 36.48 33.64
EBITDA Margin % 37.79 36.84 32.58 41.06 45.86
EBIT Margin % 16.63 1341 5.90 8.93 16.52
Return on Shareholder's Equity % 5.66 1.60 0.58 (3547) (22.17)
Return on Capital employed % 9.42 6.26 2.53 4.00 7.38
Net Debt to EBITDA Times 2.72 3.29 4.30 3.58 3.22
Interest Coverage ratio Times 5.20 4.37 2.84 3.16 3.62
Book Value Per Equity Share 3 168.8 174.0 178.7 141.4 107.3
Net Debt to Shareholders’ Equity Times 1.44 1.44 1.58 1.61 2.52
Earnings Per Share (Basic) 3 951 2.75 096 (63.41) (27.65)
Note:

**With effect from April 1, 2016, the Company has applied Ind AS for the preparation of its financial statements. The transition is carried out from
accounting principles generally accepted in India with the transition date being April 01, 2015.

@ Due to adoption of IND AS 116, Net Debt for the period is including FLO. Accordingly, to make it comparable, Net Debt figures for the prior periods
also includes FLO.

FY17 to FY19 figures are on the reported basis including Bharti Infratel, while FY20 & FY21 figures are excluding Bharti Infratel due to merger of Indus
Towers with Bharti Infratel. Earnings per share for FY20 and FY21 includes earnings from continuing and discontinued operations.

With the adoption of Ind AS116 Leases, effective April 1, 2019, the results and ratios of period commencing April 1, 2019 are not comparable with the
past period results.

All figures are based on Consolidated Financial Statements. Previous year(s) figures are restated/ reclassified, wherever necessary.
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Bharti Airtel Limited > Business Segment Performance

Robust performance
across businesses

4 N\
Mobile Services (India)
Airtel offers postpaid, prepaid, international roaming, data connectivity and other
value-added services to customers. It has distribution channel spread across 1.11
million outlets with network presence in 7,907 census and 791,672 non-census
towns and villages in India.

g J

~

First to launch 4G in India; Launched industry first Voice Over An Industry First Exclusive Rewards

Country's first telco to successfully Wi-Fi service Program: #AirtelThanks

demonstrate 5G readiness over a

commercial network

Expanded digital reach with Airtel Rated as the network with India’s Airtel acquired 355.45 MHz

Thanks, Wynk Music and Airtel best video, games and voice app spectrum across sub-GHz, mid-band

Xstream experience by Opensignal and 2300 MHz bands for a total

Financial Performance

555,677

)
©
&
o
0
<

21% ~
Y-0-Y Growth
Revenue (T Mn)
(o]
<
©
o N
© N
o
2
43% ~
Y-0-Y Growth

EBITDA (R Mn)

HFy2019-20 MFY2020-21
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consideration of ¥187,034 million.
Refarmed its 3G spectrum to expand
4G coverage
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Homes Services

Airtel provides fixed-line telephone and broadband services for homes in 291
cities (including LCOs) pan-India. The product offerings include high-speed
broadband on copper and fiber and voice connectivity, up to speeds of 1 Gbps for
the home segment.

- J

Financial Performance i
India’s largest private sector

broadband player

Airtel Xstream Fiber with speeds up to
1 Gbps unlimited data, first-of-its-kind
Airtel Xstream Android 4K TV Box and
access to all OTT content

4% ~
Y-0-Y Growth
Revenue (T Mn) EBITDA (T Mn)

199% ~
Y-o0-Y Growth

[ FYy2019-20 MFY2020-21
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Bharti Airtel Limited > Business Segment Performance

4 N\
Digital TV Services
Airtel’s Direct-To-Home (DTH) platform offers both standard and high definition (HD)
digital TV services with 3D capabilities and Dolby surround sound.
N J
~\
Financial Performance
Converged digital TV solutions through the Airtel
Xstream 4K Hybrid Box that offers satellite TV
and OTT content
650 channels including 85 HD channels
(including 3 HD SVOD services), 60 SVOD
50/0 A 40/0 A services, 6 international channels and 2
Y-0-Y Growth Y-o0-Y Growth interactive services
Revenue (X Mn) EBITDA (Z Mn)
MFY2019-20 MFY2020-21
30 INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

CORPORATE
OVERVIEW

Qur Performance

MANAGEMENT  STATUTORY
DISCUSSION & REPORTS

FINANCIAL
STATEMENTS

ANALYSIS

-

Airtel Business

Airtel is one of India’s leading and most trusted provider of ICT services with a
diverse portfolio of services to enterprises, governments, carriers and small and
medium businesses. Along with voice, data and video, our services also include
conferencing, cloud, network integration, data centres, managed services, enterprise
mobility applications and digital media.

Strategically located submarine
cables

Integrated suite of services across

connectivity, collaboration, cloud and

security for businesses

Launched Airtel 1Q, a cloud-based
communications platform

Launched Airtel Secure, a
comprehensive suite of advanced
cyber security solutions

Global network running across
365,000 Rkms+ (including
IRU), covering 50 countries and
5 continents

~\
Partnered with National Small
Industries Corporation (NSIC) to
hasten the digital transformation
of MSMEs

Financial Performance

144,075

-
]
62,
o
L)
B

9% ~
Y-0-Y Growth

Revenue (T Mn)

[MFY2019-20 MFY2020-21

Carlyle agreed to acquire
approximately 25% stake in Airtel’s
Data Centre business, Nxtra

29% ~
Y-0-Y Growth

EBITDA (X Mn)
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Bharti Airtel Limited > Quarterly Strategic Performance

Quarterly Strategic Progress

Quarter 1, FY 2020-21

Digital innovation & customer delight

» Airtel Thanks customers got FREE unlimited access to ZEE 5's

premium catalogue

» Airtel Digital TV launched exclusive curiosity stream channels

to its customers of Airtel Digital TV

» Airtel Payment Banks and Mastercard partnered to develop
customised financial products for farmers and SMEs in India
to accelerate digital payments. Airtel Payment Banks also

Capitals impacted
N
") (@) (&) (1

Strategic allinaces & partnership

» Apollo Hospital Group and Airtel joined forces to help India
break the COVID-19 chain with the Airtel Thanks app

allowing millions of customers to access the risk profile of their

respective geographies

Capitals impacted
8 &

Network expansion & transformation

» Nokia and Airtel signed a multi-year agreement to deploy
Nokia's SRAN solution across nine circles in India, enhance its
4G network and lay the foundation for 5G connectivity

Capitals impacted
N
DIICS

»

»

launched the 'Suraksha Salary' account for Indian MSMEs
during the COVID-19 lockdown

Airtel Business launched work@home - India's first enterprise
grade 'Work from Home' solution for buinesses

Launched a massive customer outreach campaign

“Open to Questions” where it has set targets for answering
and resolving every single customer query

Material issues impacted

»

Digital Inclusion & Enhanced » Innovation of Product &
Access to ICT Services

Enhancing Customer
Experience & Satisfaction

Airtel partnered with NODWIN Gaming to take E-Sports in India
to the next level bringing multiple games to followers

Material issues impacted

»

»

Innovation of Product & » Corporate Citizenship &
Services Community Development

Airtel appointed IBM and Red Hat to build an open hybrid cloud
network to support 5G network in India

Material issues impacted

»

Network Quality, Expansion & » Enhancing Customer
Transformation Experience & Satisfaction

Merger & Acquisition/ Investments / Monetisation

» Bharti International (Singapore) Pte Ltd, a wholly owned
subsidiary of Bharti Airtel (directly and through its affiliates),
acquired additional 6.3% stake in Bangladesh’s telecom
operator, Robi Axiata Limited from NTT DOCOMO INC and its
Group entities

» Expanding Airtel's accelerator program, the Company
acquired a strategic stake in Voicezen, an early stage startup

Capitals impacted
4)®

focused on delivering a better experience using conversational
Al. This acquisition enabled interactions in Indian regional
languages for customers

As part of the Airtel accelerator program, the Company
added Ed-tech to its digital portfolio with a stake in Lattu Kids

Material issues impacted

»

Enhancing Customer » Innovation of Product &
Experience & Satisfaction Services
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Quarter 2, FY 2020-21

Digital innovation & customer delight

» Launched Airtel Secure in India to bring cutting-edge solutions
to customers in partnership with global leaders

» Launched new Airtel Xstream Bundle, which combined the
power of Airtel Xstream Fiber with speeds upto 1 Gbps,
unlimited data, first-of-its-kind Airtel Xstream Android 4K TV
Box and access to all OTT content

Capitals impacted
DICIHNE

Strategic alliances & parnterships

» Entered into a strategic agreement with Amazon Web Services
to deliver innovative cloud solutions to large and small and
medium enterprises in India

Capitals impacted
N
&

Network expansion & transformation

» Became the first mobile operator to bring Ultra-fast 4G Services
to Andaman & Nicobar Islands in India

» Airtel renewed its partnership with Ericsson, the global
networking leader, to transform and optimise operations,

Capitals impacted
B @) &
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»  Wynk Music from Airtel launched an innovative campaign
#ExpresswithHellotune, to enable customers to share their
current moods and feeling with friends and loved ones through
music, with a song of their choice

Material issues impacted
» Information Security & » Innovation of Product &
Customer Data Privacy Services

» Enhancing Customer
Experience & Satisfaction

» Partnered with Verizon to offer Airtel BlueJeans, a range of
secure, simple and seamless video conferencing solutions to
enterprises in India

Material issues impacted

» Innovation in Product & Services  » Information Security &
Customer Data Privacy

enhance network and IT capabilities and deliver Enterprise-to-
Enterprise customer-centric operations

» Deployed India's largest open cloud-based VoLTE network with
Nokia software products

Material issues impacted

»  Network Quality, Expansion & » Regulatory compliances
Transformation »  Digital Inclusion & Enhanced
Access to ICT

Merger & Acquisition / Investments / Monetisation

» As a part of Airtel's accelerator program, the Company
picked up a strategic stake in Waybeo, a Kerala-based tech
start-up for scaling up their cloud offerings

Capitals impacted
) (i

» Signed an agreement with Carlyle, whereby Carlyle acquired
approximately 25% stake in Airtel’s Data Centre business at a
post-money enterprise valuation of US$1.2 billion

Material issues impacted

» Enhancing Customer »  Network Quality, Expansion &
Experience & Satisfaction Transformation

» Innovation of Product &
Services
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Q

Digital innovation & customer delight

»

uarter 3, FY 2020-21

Airtel Business announced the launch of its Customer Advisory
Board with the objective of making its customers equal
stakeholders in its product development journey

Capitals impacted
&) (&

Strategic alliances & partnership

»

Airtel Digital TV and Vedantu announced an innovative
partnership to make quality education accessible to students
across India by leveraging the deep reach of Airtel

Capitals impacted
G

Network expansion & transformation

»

Airtel hosted India region’s first O-RAN Global ALLIANCE
Plugfest. The event demonstrated the growing maturity of
the O-RAN ecosystem to serve customers through emerging
technologies such as 5G

Capitals impacted

8 (@) &

» Airtel's Wynk music announced Navaratri nights, an online
concert to engage users during the popular festival with social
distancing during the pandemic

Material issues impacted
» Innovation of Product & » Enhancing Customer
Services Experience & Satisfaction

» Corporate Governance &
Business Ethics

» Airtel Digital TV and Aakash Institute launched India's
first dedicated channel to coach students for competitive
examinations like JEE and NEET

Material issues impacted
» Innovation of Product & » Corporate Citizenship &
Services Community Development

» Enhancing Customer
Experience & Satisfaction

» Airtel entered the fast-moving cloud communication market
with Airtel IQ to help businesses drive deeper customer
engagement through seamless and secure communication
delivered through cloud

Material issues impacted

»  Network Quality, Expansion & »  Digital Inclusion & Enhanced
Transformation Access to ICT

» Regulatory compliances

Merger & Acquisition/ Investments / Monetisation

»

Airtel's subsidiary Nxtra Data Centre signed a Memorandum
of Understanding with the Maharashtra Industrial Development
Corporation for setting up two new data centres in Mumbai
and Pune

Capitals impacted
N
éq N
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» Merger between Indus Towers & Bharti Infratel was made
effective to create a pan-India tower company operating across
all 22 telecom service areas

Material issues impacted

» Enhancing Customer
Experience & Satisfaction
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Digital innovation & customer delight

» To protect Airtel customers from the growing incidents of online

payment frauds, Airtel Payments Bank launched ‘Airtel Safe
Pay’ —India’s safest mode for making digital payments

» Amazon joined hands with Airtel for the first roll-out of Prime
Video Mobile Edition, making high quality entertainment
accessible to hundreds of millions of Airtel customers

» Became India’s first telecom player to successfully test,
demonstrate and orchestrate a LIVE 5G service over a
commercial network in Hyderabad city

Capitals impacted
5 (@) &

Strategic alliances & partnership

» Airtel joined hands with National Small Industries
Corporation to help millions of small and medium businesses
in India access the Company's Connectivity, Conferencing,
Cloud, Security, and Go-to-Market solutions

Capitals impacted
(gq N

Network expansion & transformation

» Airtel and Qualcomm announced their partnership for 5G in
India. Through Airtel’s network vendors and device partners,
Airtel will utilise the Qualcomm® 5G RAN Platforms to roll out
virtualised and Open RAN-based 5G networks

Capitals impacted
8 @) &

»

Airtel Business released its first business insights under the
aegis of its Customer Advisory Board, which has identified five
pillars for redefining the customer engagement journey

Airtel forayed into the Ad Tech industry with Airtel Ads — a
brand engagement solution that enables brands of all sizes to
curate consent-based and privacy safe campaigns to one of the
biggest pool of quality customers in India

Airtel Xstream Fiber launched the Gigabit Wi-Fi experience
to enable seamless 1 Gbps Wi-Fi coverage across homes and
small offices with a highly advanced 4*4 Wi-Fi router

Material issues impacted

»

Enhancing Customer »  Digital Inclusion & Enhanced
Experience & Satisfaction Access to ICT
Fair Marketing & Advertising

Airtel has joined a select group of companies empanelled by
the Computer Emergency Response Team (CERT-IN) - India's
natioanl incident response centre for cyber Incidents across
India. With this empanelment, Airtel will offer its cybersecurity
solutions to Union and State Governments and public sector
entities

Material issues impacted

»

Enhancing Customer »  Network Quality, Expansion &
Experience & Satisfaction Transformation

Corporate Citizenship &
Community Development

Airtel acquired 355.45 MHz spectrum across sub-GHz,
mid-band and 2300 MHz bands for a total consideration of
187,034 million in the spectrum auction conducted by the
Department of Telecom, Government of India

Material issues impacted

»

Network Quality, Expansion & »  Digital Inclusion & Enhanced
Transformation access to ICT

Merger & Acquisition/ Investments / Monetisation

» Airtel acquired a 20% stake in Bharti Telemedia Limited from
Warburg Pincus to increase its shareholding to 100%

Capitals impacted
4) (&

Material issues impacted

»

Enhancing Customer » Innovation in Product & Services
Experience & Satisfaction

Note: The information reported in ‘Quarterly Strategic Progress’ above is on overall organization basis and may not come under the boundary of ‘Integrated

Reporting’.
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Performance across ESG pillars

Environment

N

;ﬁ 82,917 mwn

Renewable energy consumed

Q?j} 284 mwn

Energy saved at our facilities

*
()
49 %
Reduction in network emission

>

36

intensity for mobile (CO,
emissions per terabyte)

2 8 °/o*

Reduction in CO, emission per
square feet in our facilities

*Note: Considering FY 2018-19 as a base year.

E

W

~508 mn

Sheets of Paper saved through
e-bill initiatives

5,554.28 Tonnes

E-waste recycled

24 °/o*

Reduction in CO, emission per rack
in our data centres

Read more about our
Environment initiatives in
Natural Capital on page 124
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Qur Performance

FINANCIAL

STATEMENTS

N

4.5 Lakhs+

Students impacted since
inception through Bharti

T500mn

Spent on social activities
across Indian operations

Foundation

200 mn+

Total digitally engaged
monthly active users

317,333

Total training hours

3330,282mn 773,957 mn

Paid to Exchequer
(on standalone basis)

Paid to suppliers across
Indian operations

56%

Reduction in customer
complaint calls over
FY 2019-20 (across all
businesses)

%87Mn

Spent on training our
people

Read more about our Social initiatives in Social & Relationship
Capital on page 116 and Human Capital on page 90.

Governance

N

Quarterly audited
financial reporting

in line with global standards

Centralised Enterprise Risk
Management framework

with Climate Change Risk as its integral part

Robust policies &
processes

governing ethical conduct of our businesses

~ 82%

Non-Executive Directors on Board

Read more about our Governance in Materiality & Stakeholder Engagement

Enhanced sustainability
reporting & stakeholder

engagement

Strengthened disclosures

around Board Evaluation and Succession Planning

Well-defined governance

structure

including Group Governance Unit as its key pillar

~ 27%

Board gender diversity

on page 46, Risk Management on page 58 and Report on Corporate

Governance on page 210.
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Innate to our ethos - safeguarding

the future generation

For us at Airtel, it is the credo of growing together as a

nation and society that motivates us to take up multiple

SDGs impacted

CSR initiatives and go beyond the mandate of two percent ALy p—

contribution. We believe that strengthening the education
system is an essential investment in our country’s future
and have pledged to contribute towards it. Given below is
an update on Bharti Foundation’s programs that have been AOSANTATON
supported over the years. This year, our employees have
undertaken special volunteering programs virtually wherein

EDUCATION EQUALITY

CLEAN WATER 17 PARTNERSHIPS

FORTHE GOALS

they reached out and supported students and teachers.

For the last two decades, Bharti Foundation, the philanthropic
arm of Bharti Group, in collaboration with multiple other
organisations and government, has taken it upon itself to bring
transformation in the field of education for underprivileged
children in the country. It aims to impact the lives of children
and youth by proactively implementing and supporting
programs in primary, secondary, and higher education as well

as sanitation through its Satya Bharti School Program, Satya
Bharti Quality Support Program, Higher Education Programs
and Satya Bharti Abhiyan program. These also contribute to
the national programmes and government missions such as
Sarva Shiksha Abhiyan, Beti Bachao Beti Padhao, National
Nutrition Mission, and Swachh Bharat Abhiyan.

Satya Bharti School

Program

40,148

Students impacted during
the year, 50% of them girls;
183 schools and 1,382
teachers participated in the

program

Satya Bharti Quality Support Program Students impacted
during the year

2.8 lakhs+

2,45,556

Students impacted during the year,

Satya Bharti Abhiyan

5,844

Toilets constructed during the year;

50% of them girls; 800 government
schools and 9,980 teachers
participated in the program

4.5 lakhs+

Since inception

31,661 since inception, benefiting
2,17,129 people

Higher Education Program

At present, 161 students are pursuing various courses in Bharti School
of Telecommunication Technology and Management, Indian Institute of
Technology Delhi. Other institues supported - Bharti Institute of Public
Policy, ISB Mohari campus, Bharti Center for Communicaiton IIT Mumbai
and Plaksha University.
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Impact of pandemic on education

IMF in its recent report in WEO April 2021 stresses on the
adverse impact of education losses during the pandemic.

It states that the interruption of schooling during the
pandemic has taken a severe toll on the building of human
capital, essential for sustained growth of the world. As per
IMF, early evidence shows that education losses were larger
in economies with pre-existing gaps in infrastructure (such
as access to electricity and internet), which constrained their
ability to effectively implement remote learning programs.
Remedial measures are essential to prevent the scarring
effect on human capital stock, which would lead to further
economic divergence and calls for urgent policy action.

Our role and contribution towards education has become all
the more important in light of the pandemic.

Rural children continued to learn during the
pandemic

Since March 2020, children’s access to schools has been disrupted
owing to preventive measures put in place in response to the
COVID-19 pandemic in India. To help children, especially in rural
India, help them keep up with their learning and stay in touch

with their peers and educators while staying safe at home, Bharti
Foundation adapted online methods to facilitate remote learning.
Through its presence in 16 States, Bharti Foundation ensured that
a large number of rural children in India continue to learn during
the pandemic. Although a majority of families of underprivileged
children did not have a personal computer, Bharti Foundation
ensured that students continue to learn through the following ways:

Students' engagement

Class-wise WhatsApp groups were formed, which were used
for effective dissemination and communication, video call
lessons, sharing homework assignments, and more. Along with
WhatsApp, various online teaching-learning tools, such as TicTac
Learn, Hello English, Khan Academy, TV-DD Swayamprabha,
EDUSAT, Ticklinks, Diksha, Doubtnut, Sampark Baithak and
NIIT (for Senior Secondary Schools) were used. Virtual events/
competitions were organised on important days to creatively
engage children from the safety of their homes. Several entries
were submitted for virtual competitions like Ambassador of
Hope, Khula Aasmaan, Bricsmath, Scholastic writing, Brainfeed
Picasso painting, Ganga quest, etc.

1,000+

Class-wise WhatsApp groups created

Students who did not have access to smart phones were
reached through the initiative, 'Phone Shala', under which

a group of students were reached through a basic phone

(of their parents) and teachers held short classes to orient
on a particular chapter and take assessments as well. As

the situation improved, our teachers also held Gram Shala
(Community outreach program) through which students
were supported through direct home/community visit by our
teachers.

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

Our Performance

—_

Continuously striving for education for all in
the post-COVID world

Bharti Foundation developed frameworks for reopening
schools in a phased manner. It developed clear and easy-
to-understand protocols on physical distancing measures,
prohibited activities that require large gatherings, staggered
start and close of the school day, meal times, moved
classes to temporary spaces or outdoors, and ran school
in shifts to reduce class size. Detailed protocols on hygiene
measures, including hand washing, respiratory etiquette,
use of protective equipment and cleaning procedures
were strictly followed. Initially, five Satya Bharti Secondary
schools welcomed their senior students; and gradually the
elementary and primary schools opened their doors for
children to continue their classes safely.

Teachers’ engagement

Online trainings and capacity-building sessions were
conducted to ensure that teachers were up-to-date and
motivated. Mentoring and monitoring of lesson planning with
feedback on areas of improvement, Teaching Learning Material
(TLM) preparation were some of the activities undertaken.
During the lockdown, Bharti Foundation’s teachers trained
themselves so that they could create video-based lessons,
initiate online activities and assessments. As a result, today
the Foundation has its own Digital Content Repository (DCR)
wherein content created by teachers are uploaded for use by
other teachers.

3,831

Videos created by teachers for use by peers uploaded to
the DCR till March 2021

Parents’ involvement

As Satya Bharti, teachers are recruited locally, so that they

are not only sensitive to the circumstances of students, but
they bond with parents and the community resulting in full
support from parents. Parents have been actively involved in
their child’s learning process at home and have shared pictures
of their children’s homework and reports to teachers in the
groups, every single day. In addition, virtual PTM and SMC have
been conducted across all Satya Bharti Schools.

—\V
Standing with the nation
In cognizance of our commitment to stand with the nation
in one of the most difficult times mankind has faced, we
collectively contributed to the PM CARES fund. We, along
with Bharti Enterprises, and all its group companies and
affiliates, made contributions to aid the government's effort
at mitigating the impact of COVID-19.

3859.48 Mn

Contribution to the PM CARES Fund
Bharti Airtel Limited and its group companies/ affiliates/ associates

For more information, including other initiatives undertaken during
the year please refer to the annual report of Bharti Foundation
https://bhartifoundation.org/annual-report/.
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Our Performance
Creating benchmarks

Airtel Thanks App was Airtel B.usiness was

recognised as the most recognised as the Best

innovative among mobile Enterprise Service Provider

applications, driven by an for enapling enterprises

advanced technological toremam pronuctl\(e

model and bringing and meet their business

unmatched benefits to objectives effectively with a

customers or enterprises host of innovative products

in the mobile industry and services atthe

at the prestigious ET Telecom Awards 2020.

ET Telecom Awards 2020.

Airtel won four awards in each category of Video Experience, Games
Experience, Voice App Experience and Download Speed Experience in
the Open Signal Report in September 2020, for the second time in a row.

It was rated as the network providing India’s best in three categories of

video, gaming and voice app experience in the Opensignal Awards India:
Mobile Network Experience Report March 2021.

Airtel Xstream Fiber won the Best Broadband Service Provider for its
super reliability and advanced network coverage that delivered a great
experience to customers at the prestigious ET Telecom Awards 2020.
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Bharti Airtel Limited

Real Impact.
Novelty lies beyond
vanity metrics.

Airtel Ads provides brands with tailormade
access to one of India’s biggest pools of
quality customers across multiple platforms.

The rapidly evolving digital economy has spawned new The platform provides brands tailormade access to one of
challenges for businesses striving to drive top-of-the-mind India’s biggest pools of quality customers — 350 million across
brand engagement online. On the other hand, customers are multiple platforms including Display, Audio, Video, SMS, Call

inundated with offer and are worried about the security of their ~ and DTH services.
data. To create a win-win solution for brands and customers
alike, we launched Airtel Ads — a platform for multi-channel,
consent-based, and privacy safe campaigns.

Airtel Ads brings science to the art of advertising by
leveraging deep data science capabilities, ensuring complete
transparency with advertisers by eliminating the scope for
false impressions or clicks and allowing them to run targeted,
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high-impact campaigns based on demography, socio-
economic status, behaviours and interests. This leads to higher
conversions and superior returns on advertising spend. At the
same time, it empowers customers to receive only the most
relevant brand offerings, increasing brand recall significantly.

We have already
worked with over
100 brands in
the Beta phase.

It also enables Airtel to capture a massive and growing market.
We have already worked with over 100 brands in the Beta
phase itself and are beginning to clock meaningful revenues.

Airtel Ads, an India-first advertising solution

00O S
—
Built for India Built for Outcomes Built for Trust
One platform to reach India's biggest Focus on end customer relevance and Telco-grade security ensures customer
pool of quality customers and premium delight ensures superior conversion privacy and zero Ad fraud
households

Our Responsible Approach

External Environment 44
Materiality Assessment & Stakeholder Engagement 46
Circular Economy 56
Risk Management 58
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Our operating environment

& megatrends

We work in a dynamic operating environment. Customer expectations are changing

with new experiences around the corner. The COVID-19 pandemic has further impacted
the unpredictability of the operating environment, with uncertainty in 5G rollout and

its returns. We continue to invest in providing better services and experiences to our
customers. Our strategy is to have ‘customers for life', ensuring relevance and reliability in

a dynamic operating environment.

Megatrends that drive our business

Indian economy’s shift towards
digital

According to a study released by KPMG and Indian Cellular
and Electronics Association, India’s smart phone base is
estimated to reach 820 million in the next two years. Also, for
the first time, India has more internet users in rural India — 227
million active internet users, 10% more than urban, according
to a study by Internet & Mobile Association of India IAMAI)
and Nielsen. These factors coupled with India’s demographic
advantage in terms of a young population driving mobile data
penetration and consumption growth, present a scenario of
growth and opportunity. Currently, on an average, a customer

on Airtel network is using upwards of 16 GB per month of data.

(1) https://economictimes.indiatimes.com/industry/telecom/
telecom-news/indian-to-have-820-million-smartphone-
users-by-2022/articleshow/76876369.cms?utm_
source=contentofinterest&utm_medium=text&utm_
campaign=cppst

(2) http://timesofindia.indiatimes.com/articleshow/75566025.
cms?utm_source=contentofinterest&utm_
medium=text&utm_campaign=cppst

Impact of the pandemic

COVID-19 has led to increase in remote working and higher
content consumption on mobile and TV screens, thus
increasing data needs. Data consumption has shifted from
commercial locations to residential location with increasing
work from home.

As per IDC, the Indian smart phone market, which is the second
largest in the world, even after the COVID-19 led disruption
witnessed sales of 150 million smart phones during the year.
Migration from feature phones to smart phones continues

to fuel smart phone shipments into the country. Rising

rural income and increasing rural tele-density are providing
significant opportunity for the telecommunications industry.
Aggressive push by the government on the 'Make in India’
front can help in reducing the cost of manufacturing of locally
produced smart phones, thus fuelling smart phone adoption in
the country.
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5G rollout

With rollout of 5G still some time away in India, the
development of standards and ecosystem for 5G has already
gathered pace with more and more use cases coming into the
picture. The telecom players have started working on testing
5G and keeping their networks ready for the rollout.

Looking towards a digital
payments world

With government push towards cashless economy and
increasing acceptability of contactless digital transactions

in a pandemic-affected world, payments via smart phones
have increased substantially. The telecom industry, with an
established distribution network, is best placed to capture this
opportunity through payments bank.

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS

STATEMENTS
ANALYSIS

Our Responsible
Approach

Gaming is emerging as a promising 5G B2C customer use case
globally given the low latency of 5G networks. Emergence of
several game streaming models and e-sports is opening up
new revenue streams and expanding opportunities for slicing
of 5G networks.

Internet of Things (IoT) use cases are expanding rapidly. GSMA
expects global IoT market to triple in the next five years and
reach US$906 billion in revenues.

Opportunities on the back of convergence

Convergence of fixed and wireless technologies is becoming more useful with possibilities to provide enhanced voice calls
experience using Wi-Fi calling (Voice over Wi-Fi). Even convergence of postpaid, broadband, DTH and OTT is opening up multiple
opportunities for players to offer a proposition of serving the customer under one brand.
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Materiality Assessment and
Stakeholder Engagement

Airtel's 26-year pioneering journey has been a story of innovation-led growth, resilience
against risks and long-term value creation. The onslaught of the pandemic has heightened
the awareness that we need to monitor the economic, social and environmental risks that
may impact our business even more closely. We are on the cusp of a new world defined by
new paradigms and expectations of a new generation of stakeholders. As we recalibrate
our business, our purpose-led response to existing and emerging risks will determine our
ability to lead and drive sustainable value creation for all our stakeholders.

46
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In a world that is ever changing, for organisations the ability

to embrace the ‘New Normal’ every day is key to survival

and growth. From technology shifts to changing customer
demands, from disruptive business models to evolving
regulatory norms and environmental concerns, organisational
imperatives need to transcend economic and financial
performance. Organisations need to adopt new strategic
frameworks that encompass the financial and non-financial
goals, agile execution models, and relevant skill sets to adapt to
the new business reality to lead with purpose beyond profits.

While the telecommunications market and tele-density have
been growing, there have also been significant sustainability-
led demands and developments in the industry. This change
in the business environment is reflected in the growing
prevalence of transparent and timely sustainability reporting
and disclosures. Such developments along with growing
investor demand for more disclosures have led to a sharper
focus on different parts of the value chain to assess the
material issues.

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS

STATEMENTS
ANALYSIS

Our Responsible
Approach

Materiality Assessment is an exercise in stakeholder
engagement designed to gather insights on specific
environmental, social and governance (ESG) issues that may
impact a business.

Synergies with global reporting frameworks and financial
market coverage are key drivers of the need for detailed
materiality assessments. The issues identified in materiality
assessment touch every aspect of the Company’s business
model — they influence strategic planning decisions, the paths
the Company must focus on for sustainable value creation,
strategic communications, risk mitigation, the choice of
opportunities to be pursued, and operational management.

Airtel seeks to constantly evolve to meet stakeholder
expectations. In keeping with this philosophy, every two years,
Airtel conducts a thorough materiality assessment exercise to
re-evaluate its material topics. Airtel undertook a comprehensive
materiality assessment exercise in FY 2020-21 following GRI
Standards and guided by Account Ability’s AA100O principles
(2018). Telecom industry specific reports were also reviewed
along with various ESG rating assessments.

Approach and Methodology

Stakeholder engagement and materiality assessment was conducted by an independent third-party. The process
of identifying and prioritising the material issues, took into account the following three aspects:

ESG

Economic, Environmental
and Social Impacts of the

Business Goals &
Priorities of the
Company Company

%

Needs and Concerns of
the Company’s major
stakeholders
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Materiality Assessment Methodology

Desk review to
identify material
issues

A comprehensive desk
review was carried out to
identify a set of material
topics relevant for

Airtel. This included:

Trends on horizon

Review of current and emerging
telecom industry trends, business
risks and priorities

Benchmarking best
practices

Review of peer practices in Indian
and global markets to identify
sector-specific ESG material issues

Stakeholder engagement to prioritise

material issues

External Stakeholders

CORPORATE
OVERVIEW

Our Responsible
Approach

Objectives

» Understand the key concerns,
expectations and level of satisfaction
in engaging with Airtel

» Incorporate their views into the
materiality assessment

» |dentify and prioritise material issues

Internal Stakeholders

&

Mapping the existing
stakeholders

Stakeholders who can impact or
influence the organisation

P

Stakeholder consultation
Structured and open-ended
questionnaires were designed
and scale-based survey was
conducted

Q

Analysis of responses
Responses were collated and
material issues were prioritised

Objectives

» Understand top management vision
on business goals and priorities and
the emerging risks and opportunities
for Airtel

» Ascertain how sustainability
issues feature in the risk radar of
the organisation across different
departments

» Incorporate their perception of
important material issues into the
materiality assessment
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Questionnaire

development
Questionnaire was designed and
online surveys undertaken to
engage with internal stakeholders

Q

Stakeholder

consultation
Interviews conducted with all
identified stakeholders

Analysis of results
Analysed to understand
business priorities and prioritise
material issues

MANAGEMENT STATUTORY FINANCIAL
DISCUSSION & REPORTS STATEMENTS
ANALYSIS

Results

Data analysis

Survey results were
aggregated to draw
inferences on the areas of
concern for the stakeholders,
and material topics of
priority for them.

The insights gathered
through external and internal
stakeholder engagement
were analysed and
synthesised with the findings
from desk review to develop
the materiality matrix.

Prioritised material topics

Arrived at the final list of
material topics for Airtel
from both management and
stakeholder view, further
categorised as per level of
priority (Critical-High-Low).
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Stakeholder dialogue and its results

Why they are
important to us

Stakeholders

Value proposition

» Service quality » Revenue growth and generation
» Data protection » Streamline goals and process
» Innovation through strategy » Demand-led innovation

and technology

» Return oninvestment

» Short term and long-term
financial viability

» Risk management

» Funding and capital investments

&9 Investors

» Fair trade practices » Operations without barriers

» Protecting interests and providing » New developments and innovation
opportunities to minority suppliers » Competitive — stay ahead based

» Sustainable supply chain on quality, technology, pricing and

quality
o% Suppliers

» Performance review and feedback » Drivers to achieve the target set

» Training and development for them

» Health and Safety — well-being » Satisfied and engaged employees

perform good at work
» Right talent gives us competitive
advantage
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How we engage
with them

Stores and contact centres across
operational cities

Digitalisation and social media
engagement

Technical support interactions

Annual General Meeting
Face-to-face electronic and
correspondence

Press briefings

Analyst meets

Earning calls

Supplier audits

Supplier awards
Face-to-face and electronic
correspondence

Annual Employee surveys

Skip level meetings

Regular employee communication
forums

»

»

»

»

»

»

»

»

»

»

»

»

»

»

»

»

»
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Our Responsible
Approach

Key material issues

Network quality, expansion and
transformation

Innovative products and services
Information security and customer
data privacy

Enhancing customer experience
and satisfaction

Resource efficiency and waste
management

Fair marketing and adverstising

Regulatory compliances
Corporate governance and
business ethics

Climate change, energy efficiency
and emission reduction

Sustainable supply chain
management

Green ICT solutions
Innovation of products and
services

Employee health and well-being
Talent attraction and human
capital development

Diversity and inclusion
Innovation of products and
services

Promoting human rights

Capital linkage

N

Financial capital

Social &
Relationship capital

Manufactured
capital

Intellectual capital

Financial capital

Natural capital

Social &
Relationship capital

Financial capital

Natural capital

Social &
Relationship capital

Financial capital

Social &
Relationship capital

Human capital

Intellectual capital
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Stakeholder dialogue and its results

Stakeholders

Channel
Partners

Network
Partners

Regulatory
Bodies

Community/
NGOs

Value proposition

»

»

»

Skill development

Capacity building

Promoting innovation of products
and services

User satisfaction and productivity
Enhancing and expanding network
quality

Optimising energy efficiency

Formulation of policies and
procedures to shape the present
and future of business for its growth
and development

Transform the lives of children and
youth through education

Improving sanitation conditions and
awareness about health and hygiene
among community members and
educational institutions

Promoting employment of local
youth as teachers, e-learning as well
as community-awareness on girl
child's education, etc.
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Why they are
important to us

» Boosting productivity
» Increased loyalty and engagement
» Lead generation

» Increase reach of service

» Revenue growth

» Addressing social and
environmental issues

» Improving environmental footprint

» To ensure smooth operation of
the Company, it needs to abide to
various regulations

» Licencing and permissions

» Sector sustainability

» To create long lasting value for
societies

» To partner with the government,
educational institutions and local
communities to help address key
challenges

How we engage
with them

Superior commission & reward
scheme

Sustained marketing support
Extensive product portfolio

Online portal

Training modules & partner
documents

Face to face interactions

Face to face electronic and
correspondence

Public policy - Advocacy

Making representations whenever
needed

Field-visits and volunteering work
including e-volunteering; reviewing
program achievements and impact/
outcomes

Direct stakeholder consultation

»

»

»

»

»

»

»

»

»

»

»

»

»

CORPORATE
OVERVIEW

Our Responsible
Approach

Key material issues

Sustainable supply chain
management

Enhancing customer experience &
satisfaction

Network quality, expansion and
transformation

Network quality, expansion and
transformation

Climate change, energy efficiency &
emission reduction

Sustainable supply chain
management

Corporate governance &

Business ethics

Regulatory compliances
Information security and customer
data privacy

Corporate citizenship and
community development
Regulatory compliances
Digital inclusion and enhanced
access to ICT

Water efficiency

MANAGEMENT  STATUTORY
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Capital linkage

] Financial capital

Social &
@ ocia

Relationship capital

N Manufactured
capital

{17 Intellectual capital

] Financial capital

Natural capital

Social &
@ Relationship capital

Social &
@ Relationship capital

N Manufactured
capital

{‘7 Intellectual capital

] Financial capital

Social &
@ Relationship capital

N Manufactured
capital
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Material Issues

Dynamic management of risks is central to Airtel's strategy. It enables Airtel to capture
growth through innovation ahead of market trends. The materiality assessment exercise
unlocks the parameters for risk assessment and is integrated across all levels of
management in the Company to deliver the best results.

To strengthen stakeholder relationships and understand

their expectations, Airtel regularly reviews its materiality
analysis. Airtel's sustainability initiatives address these priority
challenges through improvement plans, indicators, short-term
and long-term goals, and enabling policies.

A comprehensive desk review was undertaken to identify

a set of material topics relevant to Airtel. This included
reviewing current and emerging telecom industry trends,
business risks and priorities and practices of peer companies
in Indian and global markets. The identified material topics

Airtel materiality matrix

Diversity and
inclusion

Corporate citizenship

and community
development

Water
efficiency

Significance to Stakeholders

Green ICT
solutions

Critical High Moderate

Significance to Organisation

e Environment e Social

were further prioritised based on their significance to Airtel
and its key stakeholders, derived from its engagement with
them. The aspect of significance to stakeholders considers
their key concerns and expectations from Airtel. The element
of significance to the organisation considers Airtel's business
goals, impacts, and the level of internal controls present to
manage issues. Airtel's 18 material topics span five areas:
environmental stewardship, operational experience & customer
delight, employee stewardship, community stewardship, and
responsible governance. We depict the relative significance of
issues through the materiality matrix.

;ﬁ?ﬂhﬁgﬁ%ﬁoﬁal Information security and
development P customer data privacy
Employee health 5
and well-being Climate change,
Promoting energy efficiency &
human rights emission reduction Corporate
governance &
Sustainable

business ethics
supply chain Enhancing customer
management experience and

__ expansionand
Innovationin  transformation

product and
services Regulatory
compliance

Resource satisfaction
efficiency & waste )
management Network quality,

Fair marketing
& advertising

Digital inclusion
and enhanced
access to ICT
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Material issues

1. Information security and customer data privacy
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DISCUSSION &
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Circular Economy

We, at Bharti Airtel, are committed to our mission of ensuring superior customer
experience all throughout their engagement with us. And we aim to do it in a manner that
has the least impact on the environment and minimises the ecological imbalance. We are
also committed to continuously improve our performance and strive towards excellence in

environmental stewardship.

We aspire to achieve environmental excellence not only in our
own operations, but also extend it to our value chain, through
deep focus on innovations that lead to strategic changes in
our value creation model, converting it from a linear model to a
circular one. This shift from linear to circular model has helped
us significantly to reduce the volume of waste we generate,
thereby minimising the ecological impact to deliver the same
output. Our focus on circular economy is designed through
transformative digital initiatives across our value chain through
new collaborations and strategic partnerships. By sharing our
strategy and approach, we aim to maximise the impact of our
efforts while empowering others.

At Airtel, we believe that circularity can be achieved at
different stages in the value chain. We have been continuously
upgrading our products and services through design
innovation including sustainable principles, circular sourcing,

improving resource use efficiency, and adopting products as

a service model. The key focus areas under circularity include
e-waste management with authorised recyclers across the
value chain, minimisation of office waste (mainly, organic waste
and paper waste) generation, reducing the environmental
impact resulting from excavation of soil, stones and gravel
during the construction of network towers, and reducing the
overall environmental footprint of data centre operations
through greater focus on renewable energy. We have
developed strategies around resource use optimisation,
recycling, upcycling or remanufacturing, reuse/redistribution
and sharing platforms with peers for scaling up such
interventions. We have also initiated programmes with external
stakeholders to enhance recycling post usage of the products
and reduce the value leakage from discarding products/
materials after use.

Resource
recovery
T
&
A,
l'ooo
(o)
,
o"@
C%chud?sr Product as a
service m
3
&
ARG
>
@
S
©
Sharing
platforms
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The table below briefly outlines some of our circular, restorative, and regenerative measures that we have adopted to ensure
sustainable and efficient business operations and shift to a circular model from a linear one.

Focus areas for circularity

Product as a service

loT enabled services (ICT Services, loT based Cloud and Video-Conferencing Services) provided by Airtel to enterprise customers
reduce the need for customer mobility and enhance energy efficiency and reduced environmental emissions.

Primary Materials

» Initiatives on circular inputs focus both on material and energy
through complete elimination or reduction of usage of non-
circular inputs and their replacement with alternative circular
inputs. Our initiatives under this category include:

»  Shift from DG to solar-DG hybrid model across various network
sites

Manufacturing

Logistic (Distribution/Retail)

» We encourage our suppliers to adhere to the Code of conduct
applicable which requires them to:

» Reduce greenhouse gas outputs through higher share of
renewable energy and adoption of energy efficient technologies
and processes

Product Use

Sharing platforms

Our strategy of site sharing with partners has enabled us to
optimise resource consumption and reduce carbon emission
significantly through effective utilisation of passive infrastructure.
Currently 26% of our sites are deployed as shared sites

End of use- Recycling

e-Waste

»  We, at Airtel, consider repairing of faulty modules at
in-house as well as third-party repair centres to avoid fresh
material purchase

» Before declaring any electronic module as scrap, we double
validate the repair possibility, first by a strategic partner and
then by local repair agency

»  We use the Metal Scrap Trade Corporation Limited (MSTC)
portal to auction the scrap

Reverse Logistic

We have collaborated with third parties for collection of waste
of all kinds for further use. Airtel Setup Box has been collected
for upcycling and remanufacturing

»

Power wheeling agreements for procurement of green energy
Rooftop solar PV plants at 28 locations including data centres
and MSC sites

Replacing VRLA batteries with Li-ion batteries in 41,462 sites

Reduce and minimise waste of all types and encourage and
promote the recycling and re-use of materials

Identify and use minimum packaging materials that is safe,
hygienic, recyclable, efficient and protective for transport of
goods

Scrap vendors are allocated through an auction scheme,
post which Airtel executes the scrap sale transactions

Paper waste

»

We have initiated a drive in our offices to collect wastepaper
from desks and printing stations

We have also entered contracts with partners to provide
office stationery against the recycled paper
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Risk Management

This section includes

~ Responsibility and accountability

~ Maintaining an effective risk culture across Airtel
~ Enterprise Risk Management at Airtel

~ Risk identification

~ Risks categorisation

~ Top risks for Airtel

trends and opportunities,

covering parameters across
strategy, legal, financial, operational and climate.

growth and sustainability goals.

The telecom industry is characterised by growing competition,
vast infrastructural requirements and ever-changing
technology. Organisations are constantly looking for solutions
to reduce operational risks. Risk management is critical to
overall profitability, competitive market positioning, and long-
term viability of telecom firms. There is also a need for the
industry to comply with changing government regulations

to maintain privacy and information security standards.

The investment required to meet all these expectations is
significant. It is only by transitioning risk and compliance efforts
into a structured and controlled process that organisations like
Airtel can grow profitably and sustainably.

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

Our Responsible
Approach

Responsibility and accountability

Board of Directors

An annual evaluation of the Company's
risk management framework is
conducted by the Board of Directors
along with frequent evaluations by

the Risk Management Committee.

The Board of Directors is the apex
body that reviews critical risks and
deliberates and approves action plans
which can potentially mitigate those
risks. The responsibility of assisting the
Risk Management Committee lies with
the internal audit function who assess
the nature, quantum and likely impact of
different risks.

58 INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

Airtel Management

The CEOs of Airtel businesses in India,
South Asia and Africa (AMB and Africa
Exco) are responsible for managing the
strategic risks that may impact their
operations. These risks are generally
identified by their Circle teams, the
national level leadership and teams from
the international Operating Companies.
The management team draws on
internal audit reports for identification
of risks and scans internal and

external environments for ascertaining
developments that could pose material
risks for the Company. Internal audit
reports are also considered for the
identification of key risks.

Operational Teams

The Executive Committees (EC)

of Circles in India and Operating
Companies from international operations
manage risks at the ground level.

The EC has local representation from

all functions, including central functions
like Finance, SCM, Legal & Regulatory
and customer facing functions, such as
Customer Service, Sales & Distribution
and Networks. It is the responsibility of
the Circle CEO or Country Managing
Director to engage functions and
partners to manage the risks. They are
also responsible for the identification

of risks and escalating it to the central
teams for agreement on mitigation plans.
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Maintaining an effective risk culture

60

Financial incentives

Risks are identified and prioritised at the beginning
of a financial year and mapped to the Key
Responsibility Areas (KRASs) of senior executives.
These metrics are then cascaded down to line
managers. Delivery on the metrics is reviewed

via a ‘Performance Management Process’ which
also awards financial rewards and incentives for
performing team members and partners.

Risk and compliance training

The risk and compliance process emanates from

an overarching governance platform. Specific risk
and compliance issues are mapped to functions
and individuals. Relevant trainings and certifications
ensure that employees and functionaries
understand the risks and the required compliances.

Performance review

Risk areas are included in the KRAs of employees.
The performance review process evaluates
employee performance against delivery on KRAs.

Risks reporting and identification

A cross functional team is employed to identify risks
across the Company. The functional representatives
work closely with their respective functions to
identify the risks in each process and the same

are collated, mapped and monitored on an

ongoing basis. Every employee in the organisation
is sensitised to highlight areas of risk within or
outside their function through their functional
representative.

INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

Regular feedback

Functional representatives take regular feedback
from employees on the risk and compliance
monitoring process of the Company. Employee
views are sought on key risks identified by the
Company. The severity of the risk, its impact on a
business area and the likelihood of mitigation are

all decisions in which the subject matter expert is
involved. Employees are also asked to report on any
potential and perceived risks.

Incorporating risk criteria

There is a well-defined product approval process
for each line of business, where stakeholders
across functions are required to approve any new
product. These cross functional teams ensure that
all associated risks relating to their functions are
holistically identified and addressed.

Means of measuring and innovating risk
culture

The Company expands its risk management
capability by undertaking training and spreading
awareness on risk identification, prevention,
reporting and addressal. We are taking measures to
involve a broader base of employees in the exercise
by including risk management as part of employee
KRAs. Airtel has a digital compliance tool, operated
by a third party, which tracks applicable regulations
across operating locations and compliance to
them. Any new rules and regulations that become
applicable to Airtel are added to the tool and
compliance to them is regularly monitored.

CORPORATE
OVERVIEW
ANALYSIS

Our Responsible
Approach

Enterprise Risk Management

MANAGEMENT  STATUTORY
DISCUSSION &

REPORTS

The ERM is a clear three step process at Airtel that includes risk identification, risk

mitigation and monitoring are reporting. In the first step, a well laid criteria helps in

the identification of enterprise level strategic risks that pose a significant threat to the
organisation regarding business and operational continuity, brand and market perception,
ability to raise resources for future expansion and adapting to radical changes in industry/
technology etc. The documentation of the top risks and their sub-risks is done, and
responsibility is assigned to a risk owner.

The next step, risk mitigation, involves identification of
actions to eliminate exposure to potential risks and reduce
the likelihood and negative impact of such risks. Once the
risks are identified, a mitigation plan is formulated. Criteria
that are generally used for identifying effective mitigation

Risk identification

. )

plan is explained in this ERM. In the final stage, bi-annual

and monitoring is done by the Risk Management Committee

FINANCIAL
STATEMENTS

(RMO) of key strategic risks as well as the effectiveness of the

mitigation plan.

Identify potential risks
Scanning the entire

business environment —
internal and external

U,

Risk assessment
Classifying the various
risks in terms of probability,
impact and nature

<

©

Measuring

Developing objective
measurement
methodology for such risks

04

Risk mitigation action
Fixing accountability of
people and positions to
implement the mitigating
action plans

On

~

N V2
<

Reviewing action plan
Reviewing progress of
action plans, taking stock

+ of gross and net exposures
and mandating corrective
actions

i~

&/
Budget approval
Approving resources,

including budgets for risk

management

Reporting progress
Reporting progress to the
Board, Audit Committee

and Risk Management
Committee

Y

o
Reporting issues
Reporting on specific
issues to the Audit
Committee and Risk

Management Committee

i~

NEZ
Listing & prioritising
Listing and prioritising the
key risks to be addressed
and managed

Agreements
Agreeing on detailed

action plans to manage
key risks
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Risks categorisation

The global risk landscape has shifted in the last decade towards the evaluation of ESG
risks. Companies need to take an active role in understanding, addressing, and reporting
on ESG-related risks as they have the potential to erode brand trust and financially impact
the Company. As a part of the materiality assessment process, an independent third party
has evaluated the material existing and emerging risks for the industry.

Sector-specific risks across the three ESG categories include:

Economic & Social Environmental
governance risks risks risks
Encompasses all aspects that directly Risks which occur due to adverse Risks arise on account of
impact economic performance of a changes in stakeholder relationships environmental uncertainties such as
business, such as taxation, regulatory within operations and in the value climate change or due to potential
compliance, technological changes as chain with employees, partners, adverse impact of business on the
well as risks arising from lack of sound customers, vendors and suppliers. environment.
governance.

{5 Intellectual capitals @ Social & Relationship capitals A Manufactured capitals

&1  Financial capitals w Human capitals 3 Natural capitals

e Economic & governance risks o Social risks e Environmental risks
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Top risks

YOY Risk Capitals \\Material issues

Risk itigati
Mitigation measures movement / impacted/ for Airtel

category

Regulatory and political uncertainties

Volatility and uncertainty in the macro environment with geo-political tensions in countries of operations, and non-compliance
of regulations.

Regulatory

A continuous assessment is done to assess the changing political o
compliance

1 scenarios. Airtel contributed to socio-economic growth through high

quality services to our stakeholders. We maintain cordial relation with
Corporate

the government in the countries we operate. The country MDs and A~
. . L 12 governance &
CEOs carry direct accountability for maintaining neutral government . K
. business ethics
relations. e
it

We actively work with industry bodies like ClI, FICCI for espousing
industry issues.

The regulatory team along with legal and networks ensure
compliances with prevailing regulations and laws.

Airtel engages with government authorities to ensure that requisite
support by way of permissions for movement of employees and other
requisites is extended by the government to facilitate uninterrupted
operations and maintenance of telecom network.

Economic uncertainties

Business operations might be impacted with instability in economies in our countries of operations due to factors like inflation,
interest rates, capital controls and currency fluctuations.

Airtel has diversified its risks and opportunities across markets with Regulatory
1 an extensive services portfolio to widen customer base. compliance

To mitigate currency risks, we have hedging mechanisms in place to
protect cash flows along with a prudent cash management policy to
minimise the risks of blockages at times of capital controls.

In addition to entering interest rate swaps to reduce interest rate
risk, we have also spread our debt profile across local and overseas
sources of funds to create natural hedges.

Our pricing strategy is based on the principles of mark to market,
profitability and affordability to protect margins.
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Risk YOY Risk Capitals \\Material issues

Mitigation measures A R
category 9 movement / impacted/ for Airtel

Poor network infrastructure
Risks in network infrastructure cost due to technical failures, human errors and natural disasters. Dynamic changes in IT
landscape require constant upgradation of technologies.

State-of-the-art network operations to monitor real-time \ Network quality,

1 network activity, and take proactive and immediate action to ' expansion and
ensure maximum uptime. satisfaction
In-house network planning to ensure intellectual control on O

architecture. Quality improvement programme in place to
reduce and eliminate network risk.

Tighter SLAs with network partners for their delivery. We also {17
have a conservative insurance cover policy along with disaster Al
management guidelines in place. %

We share infrastructure with other operators and enter into
SLA-based outsourcing arrangements to ensure high quality
of assets.

We work with partners to enhance network availability and
reduce failures, along with continuous monitoring, upgradation
and automation to increase customer experience.

Fiercely competitive battleground

Unprecedented disruption and unfair pricing may lead to competition and may lead to erosion of revenue with loss of customers.
Further, evolving customer expectations in terms of quality, variety, features and pricing pose a threat to business sustainability.

We are streamlining our product portfolio, reducing Corporate

1 redundancies and eliminating unused products. {17 governance &
In order to derive higher extraction and enhance ARPUs, we business ethics
have introduced plans with minimum recharge commitment, ol

while keeping the affordability factor in mind.

The acquisition processes were further strengthened by ]
launching mandatory first recharge. %
Staying ahead of the curve and future ready in terms of

technology adoption of the online payment by customers.

Peer market study and staying competitive in the

changing environment.

Data loss prevention
Risk of data loss can lead to accidental exposure of confidential information across all endpoint devices.

We implement stringent processes and relevant technologies to ensure Information

1 the privacy of personal information is maintained during its entire lifecycle {‘7 security and
through multiple policies including Bharti Airtel Information Privacy customer data
Policy (BIPP) and Data Leakage Protection (DLP) strategy. @@ privacy
All our endpoints are equipped with specialised software to help monitor
various channels for potential violation, alert generation and real time A~
action. @

A centralised team reviews the alerts and raises an incident for
investigation and consequent actions. All incidents are tracked to closure
in a time-bound manner.

A monthly review of all incidents and their closure is conducted to regularly
refine the existing policies.
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Risk YOY Risk Capitals \\Material issues

Mitigation measures A .
category 9 movement /impacted/ for Airtel

Operating expenses
Increase in business operating expenses (new site rollouts, capacity) and/or rate increases (inflation, forex impacts, wage hikes, energy, etc.).

We have institutionalised the War on Waste (WoW) programme, an Innovation in
1 enterprise-wide cost-reduction and cost-efficiency initiative. i product and

Digitisation and automation with significant programmes across services

the board are continuously monitored through the WoW initiative. N Talent

We have been progressively striving to keep its debt at acceptable
levels and continue to take decisions on inorganic sources of
funding to meet the same.

attraction and
{]7 human capital
development

Network experiences

Telecom companies are required to invest in innovation to keep up with changes in the industrial landscape to provide high-quality customer
experience and meet the increased customer demand for a stronger and better network connectivity.

Airtel has been continuously investing in innovation and network N Innovation in
expansion to match the changes in the industrial landscape product and
with an objective to provide high quality experience to its services
stakeholders and meet high customer demand for a better and il .
Enhancing

stronger network quality. customer

experience and
satisfaction

)

Internal controls and processes
Any gaps in internal controls and/or process compliances not only lead to wastages, frauds and losses, but can also adversely

impact the Airtel brand.

We monitor our compliances carefully at all stages of operations N Corporate
to ensure compliance with all accounting, legal and regulatory ' governance &
requirements proactively. business ethics
Besides internal audits, we have multiple other processes in place {‘7
to identify and rectify deviations early enough.
Internal Financial Controls and the Corporate Audit Group il
monitor if such controls are in place.
Digitalisation and innovation
Rapid technology evolution may impact business functionality and lead to slowdown in business.
Digitalisation and automation continue to be a prime focus area ° e Digital
for us with several initiatives constantly being undertaken to inclusion and
improve customer experience and expand the product portfolio. enhanced
N accessto ICT

Climate change
Increasing carbon footprint is a serious concern which raises questions on business credibility and sustainability in the long term.

We are cognizant of the negative impact that climate change has ° S Climate change
on our business and have identified ‘Energy, Climate Change and and. ca?rbon
Resource Optimisation’ as one of our high-priority material issues. 22:2:::1

We undertake multiple initiatives to adopt green energy solutions, @ infrastructure
reduce energy consumption, create green data centres, facilitate .
equipment optimisation, outdoor BTS sites, and minimise e-waste :::;al;n::;ien
and paper waste. management

For further details on the risk and mitigation strategy please refer to page 167 of the report
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Bringing the power of

One Airte
tO homes

& Airtel Xstream

How to make the journey more convenient
for the 30 million+ high-value homes across
India which are connected to at least one of
our services — Postpaid, DTH or Broadband -
was a persistent question on our minds.

One Airtel

We found the answer in creating a comprehensive service
that enables our high-value customers to harness the full
power of Airtel. We reimagined customer journeys from a
digital and omni-channel perspective, bringing all our services
under a single build — One Airtel- with one bill, one relationship
manager for enhanced customer experience.

The platform has been built by stitching billing stacks of
mobility, broadband and DTH together for a seamless
go-to-market, creating one mass retail channel driving all
our businesses. We have also combined our 2,000 stores
with our broadband sales channels to seamlessly deliver and

install all Airtel services in our customers’ homes, creating one
integrated Direct to Customer Channel. The now combined
large mobility distribution system creates a single retail
channel driving all our businesses, enabling us to further

our customer obsession and unified customer view with an
integrated channel strategy.

Seeing the strong traction and positive customer feedback
during the Beta phase, we plan to further converge our
offerings through a commercial launch in FY 2021-22.

We reimagined customer journeys from a digital and omni-channel
perspective, bringing all our services under a single build — One Airtel
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50 Mn

High value homes

Airtel Xstream Fiber

With COVID-19 as the trigger point, we
are seeing a rapid increase in work from
home, online education and streaming
services leading to an increased demand
for reliable high speed broadband. We
brought the full power of Airtel and our
partner services to deliver an integrated
converged offer encompassing
connectivity, entertainment and more
through our Airtel Xstream Bundle. This
combines the power of Airtel Xstream
Fiber, unlimited data, first-of-its-kind
Airtel Xstream Android 4K TV Box

and access to an intuitive customer
interface which is delivered seamlessly
across screens.

CORPORATE
OVERVIEW

30 Mn

High value homes use
at least one Airtel service

Airtel Xstream

Airtel Xstream is a simple and intuitive
customer interface platform built

for our B2C customers that brings
together the power of linear TV and
OTT content across Mobile and Home
into one seamless experience on

the large screen. In addition to linear
content, we have built partnerships with
Zee, Disney, Amazon, Eros, Curiosity
Stream and several others to provide an
endless array of entertainment to our
Home customers.

16.63 w.

Postpaid customers

> 17.72 Mn

Airtel Digital TV customers

3.07 Mn

Homes Services
(Broadband) customers

Enabling a platform
where partners can
bundle services
seamlessly

We believe that the future of our
platforms will have a strong customer
focused foundation delivering a range
of services on the back of a partnership
based ecosystem. As a part of our
strategy, we want to partner with
best-in-class players in their respective
areas, bundle and offer world-class
services to our customers. This
asset-light model helps us to enhance
customer experience and stickiness
while maintaining a lean balance sheet.

We plan to further converge our offerings
through a commercial launch in FY 2021-22

Our Capitals

Financial Capital

Manufactured Capital
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Financial
Capital

We maintain an optimal capital structure through well-timed
fundraises and the refinancing of our debts. We judiciously
allocate capital across our business to strengthen the balance
sheet and to enhance efficiencies across our operations for
long-term value creation for our stakeholders.
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Source

Financial capital (includes shareholders’ equity and debt)
is a critical input in executing our business activities and in
generating, accessing and deploying other forms of capital.

Inputs

Our financial strength is based on the primary sources of
financial capital such as shareholders’ equity, internally
generated cash flows and debt raised from capital market.
These resources enable us to maintain our network and
functional units, fund expansion and modernisation. The
components of the debt portfolio are determined by the
Company’s senior management in a manner to achieve an
optimal debt-mix based on its overall objectives and future
market expectations.

This year we witnessed a continued momentum for fund

raising and we saw phenomenal confidence from the Investors.

The Company raised US$750 million through 10-year Senior
bonds. The yield on the above 10-year bonds is the lowest
ever for Airtel.

Highlights of
Financial Performance

The Company reported the highest ever revenue of
643,259 million for the financial year ending March 31,
2021 with splendid growth rate of 18.4%, backed by strong
customer additions. Despite challenging conditions, the
Company continued its focus on operational efficiencies
which propelled the EBITDA margins from 38.0% to 44.5%.
The Company continued to invest in its core businesses and
develop new streams of revenue.

Pillars to improve financial

performance
Customer - Our culture of War on Waste - Structural
customer obsession and cost containment through

differential service has helped  our flagship “War on Waste"

us win quality customers and program helped in driving

propelled our revenue. operational efficiencies and
improving EBITDA margin.

Digital Platform - Strong Capex Investment - We
focus on digital platform continue to invest in the best
by delivering best in class of emerging technologies
customer experience and network infrastructure
has helped in building a to make our networks

new revenue streams to future ready.

the portfolio.
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Airtel’s three line graph - Key
enabler for driving value creation

At the core of the value creation process is Airtel's three line
graph which measures:

(0] TV oI de Lo [I1A[AYA Operating expenses/revenues ‘
(O T IS H I eI [T\ 18A Revenue/cummulative capex ‘

660,000 oo
640,000 ® 643,259
0 44.8% | 46%
620,000 |
41.6% @ T42%
600,000
+38%
580,000~ 5 o9,
560,000 T34%
32.3%
540,000 943.171 30%
FY 2019-20 FY 2020-21

Total Revenue on Standalone Basis (X Mn)
Opex productivity (RHS)
Capex productivity (RHS)

QOutcomes

EBITDA margin (%) Net Debt to EBITDA Ratio
(times)

44.5% 3.3

38.0% in FY 2019-20 3.8in FY 2019-20

Cash generated from
PAT (% in Mn) operation (% in Mn)

(251,976) 343,923

(360,882) in FY 2019-20 40,264 in FY 2019-20

Market Capitalisation - Contribution to

BSE (R in Bn) exchequer (T in Mn)
2,841 330,282
2,404 in FY 2019-20 434,878 in FY 2019-20
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Y Manufactured
Capital

At Airtel, everything we do centres around delivering an
unparalleled experience to our customers. For our new
generation of customers, connectivity and the internet are
redefining how they live, work and play. We are mindful that
ability of our customers to realise new possibilities depends

on our capability to provide a strong network and world-class
services. Therefore, we are constantly investing in a smart way
and expanding our infrastructure and growing our spectrum
portfolio to be more future-ready than ever before.
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This section includes SDGs impacted

~ Network quality, expansion and transformation 9 Nonewione i 13 Knov

~ Spectrum enhancement and re-farming & @

~ Network reliability

~ Strategic partnerships to enhance network security

India is home to the second-highest number of internet users globally. The Government
of India's vision for a 'Digital India', coupled with technological advances, growing demand
for digital services and customer demand for a seamless experience, has prompted us to
make substantial investments in our network infrastructure.

We now connect 7,907 census towns and 792,827 census and non-census towns and
villages through our mobile telephonic services, covering 95.5% of India's population with
our network. We also remain focused on expanding our reach further into rural areas.

216,901 Network quality, expansion and

Mobile Network Towers
The growth in data traffic has spurred and add more sites and small cells in
us to strengthen our footprint across hotspot areas.
iff idth L
6 0 6 ,783 different bandwidth spectrums. Led by A total of 22,492 mobile network towers

our commitment to deliver outstanding

customer experience. we are expandin were installed in FY 2020-21 across

. usto rex rl , W r X | . .

Total Mobile Broadband P -p 9 all 22 telecom circles, an increase of
our network to cover new locations,

Base Stations ) o 11.56% compared to FY 2019-20.
strengthen the network in existing ones,

3 ’603 Bn Mobile Broadband Base Mobile Network
Stations (in No.) Towers (in No.)

Minutes on Network (Mobile)

32,541 Bn MBs

Data Traffic (Mobile)

324,825 RKms

Optical Fiber Network

606,783
216,901

194,409

181,079

)
©
¢
)
o
)

298,014

%)
-
<
N
-
~

FY 201718 HFY 2018-19 HFY 2019-20 HFY 2020-21
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Spectrum enhancement and re-farming

Airtel’s Spectrum snapshot* (Unpaired)

55 MHz

Spectrum in 800
MHz Band

*Note:

285.60
MHz
Spectrum in 900
MHz Band

606.50

MHz
Spectrum in 1800

MHz Band

370 MHz

Spectrum in 2100
MHz Band

790 MHz

Spectrum in 2300
MHz Band

1) Includes all spectrum acquired in 2021 auction and excludes spectrum due for expiry in September, 2021.

2) In April 2021, Airtel announced an agreement with another Telecom Service Provider to transfer the 'Right to Use' of its 800 MHz spectrum in
Andhra Pradesh (7.50 MHz), Delhi (2.50 MHz) and Mumbai (5.00 MHz) on unpaired terms which is subject to statutory approvals as on the date of

this report.

We have re-farmed our spectrum from
legacy technologies like 2G and 3G to
4G to enhance coverage and capacity.
Refarming of 3G spectrum led to
additional spectrum usage for L900 and
L2100 which boosted the network’s 4G
capacity and complimented the services
we offer in the 2300 MHz and 1800 MHz
bands. In the last two years, a total of
100,000 sites for 120 MHz have been
re-farmed to a 4G spectrum from 3G.

We deployed 280 Massive Multiple-Input
Multiple-Output (MIMO) in FY 2020-21
to scale capacity and meet throughput
requirements. MIMO has been deployed
to support traffic surges during cricket
matches in the Arun Jaitley Stadium,
New Delhi or in cities like Bengaluru to

manage the high customer and payloads.

Airtel is the first operator in India to
deploy 4G in licenced and unlicenced
bands using Licensed Assisted Access

72 INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

(LAA) technology to tap into the
unlicenced band spectrum and expand
capacity.

We ran a special programme with our
partners to improve spectral efficiency,
which offered new features and fine-
tuned parameters to increase spectral
efficiency by up to 5% in all circles. As
on March 31, 2021, our customer churn
decreased to 2% for the fiscal year on a
customer base of 321.4 million.

Network
reliability

Providing customers with consistent
network coverage is an essential
service, and its continuity needs to be
ensured even during catastrophes.
We have supported the 'Digital India
Mission' by taking up several initiatives
to improve network reliability.

A comprehensive Business Continuity
Plan (BCP) ensures that our network

is live even during adverse conditions.
We have taken many measures and
introduced various new initiatives to
ensure uninterrupted connectivity
during the nation-wide lockdown due to
COVID-19 outbreak. An ecosystem was
created wherein remote access was set
up for the entire field staff including our
partners. Automation and digitisation
of our processes enables us to monitor
our network remotely and resolve issues
with minimal field visits. New tools like
Groundhog have removed dependency
on manual drive test of sites. We have
introduced new automated tools for
Root Cause Analysis and appointed
resources from Microsoft for faster and
accurate cause analysis and complaint
resolution. We proactively inform our
customers whenever a new site goes
live or in case of mass outages in the

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
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Our Capitals

Radio Access Network (RAN). As a
result of such initiatives, our customer
complaints have decreased drastically.

Further, as the traffic shifted from urban
to rural areas, we diverted incremental
capacities to rural areas. We rolled

out aggressive capacity plans across
circles to maintain customer experience
standards despite the sudden change
in traffic patterns. Moreover, we
ensured adequate spares availability for
corrective maintenance.

To strengthen the Airtel network across

urban and rural areas, for better speed

and voice quality, we rolled out the

following initiatives during FY 2020-21:

» Deployed over 22,000 coverage sites
across multiple geographies

» Total 43 PB capacity added in the
network

» Spectrum maximisation on 4G carried
out for 23,800 sites

» 3G services were shut downin a
phased manner for 24,000 sites
across eight circles and converted
to 4G

»  Maximisation of 4G spectrum through
the deployment of L900 technology
solutions

» Standardised cloud hardware to
bring more efficiency across domains
(VOLTE/PACO/VAS/IN/VRAN)

» Software Defined Networking
automation to simplify multivendor
applications

These measures reduced upgrade

time, made operations more efficient,
improved network resilience and
reduced network interruption, with
0.005269 Average Network Interruption
Frequency and 0.000014 Average
Network Interruption Duration.

W

Ready for a 5G future

We are partnering with leading technology providers in our journey to roll
out world-class 5G in India and are the first in India to test live 5G services
over existing network. Our 5G network will be capable of delivering ultra-fast
speeds with low latency and high concurrency compared to existing
technologies. For customers, this will unlock a digital world of limitless

possibilities.
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Homes services

Airtel now provides fixed-line telephone
and broadband services for homes in
291 cities across India as compared to
111 cities at the end of the previous year.

There has been an unprecedented
surge in demand for home broadband
due to the ongoing pandemic. Homes
broadband has become necessary to
enable work-from-home, e-learning,
online entertainment, digital payments
and various other online services. A
robust and reliable fiber network is key
to addressing the growth in demand for
home broadband.

During the year, we rolled out a new
fiber network across major cities in
India. Overhauling our network from
Copper to FTTH continued to ensure
that our customers enjoy higher speed
and seamless connectivity. Additionally,
local cable operator partnerships, an
innovative and entirely digital-led model
developed internally, has enabled

Airtel to work with them in providing

Digital TV services

Airtel Digital TV is one of the leading DTH
service providers in the country. It offers
the largest number of entertainment
channels, including premium ones, to
our subscribers. Our Direct-To-Home
(DTH) platform offers standard and high
definition (HD) digital TV services with
Dolby surround sound.

Airtel Digital TV has witnessed a step up
in customer additions on the back of its
premium HD content. Airtel DTH keeps
launching innovative products for its
customers and provides them with best-
in-class customer service. It is one of

17.72 w

6.6% Y-o-Y growth

convenient last mile, accessing more
cities and expanding the scale of its
business. At the same time, we are
unleashing entrepreneurial energy of
these cable operators, in managing the

3.07 Mn

Customers as on
March 31, 2021

Increased Coverage
by rolling out a new

last mile for us while providing them the
backing of the Airtel brand - its customer
support, billing systems, technology and
its backhaul fiber connectivity.

27%

Y-0-Y growth in
Customers

5,283

fiber network through a Bn MBs
combination of own

Data traffic

infrastructure and local
cable operator
partnership model

the fastest-growing DTH operators, with
operations in 639 districts.

To deliver modern-day entertainment
services to its customers, Airtel Digital
TV launched the Airtel Xstream 4K
Android Box (Connected Box) in
September 2019, which saw a strong
rise in demand for this first-in-kind
Android Box and currently has 700,000
active users. We also launched the 'Airtel
Xstream Bundle', which provides access
to Linear Pay TV and OTT streaming
apps such as Disney+ Hotstar, Amazon
Prime Video and ZEES.

99.8%

639
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Airtel Business

Airtel is the most trusted provider of ICT We offer a diverse portfolio of services to enterprises, governments, carriers and
services to individuals and enterprises small and medium businesses, including:
in India. Our strateqically located » Fixed-line voice and data

submarine cables and satellite netwo‘rks » MPLS (Multiprotocol Label Switching), VolP (Voice over Internet Protocol),
connect customers across the world in SIP (Session Initiation Protocol) trunking to small and medium enterprises
the remotest of areas. » VAS services like International Toll-Free Services and SMS hubbing

7 365,000 50 5 65

Submarine Cable Rkms countries continents Global PoPs
Systems (Points of Presence)

Data centres in Maharashtra by Nxtra Data Limited

Nxtra Data Limited, a subsidiary of the Company, offers secure data centre services to leading Indian and global enterprises,
hyperscalers, start-ups, SMEs and governments through its nationwide portfolio of 10 large data centres and more than 120 edge
data centres. During the year, we signed a Memorandum of Understanding (MoU) with the Maharashtra Industrial Development
Corporation for setting up two new data centre campuses in the state.

Enhancing digitisation for growing network capacity and
improving customer experience

»  We introduced network digitisation
with auto-ticketing with solutions
from Netcool and Remedy to reduce
the time taken to isolate faults and
rectify them.

» A Homes Network View (HNV)
web portal and mobile app were
created for Airtel's Call Centre and
Field operations. This predictive
Decision Tree tool tracks the real-time
network quality of a customer's home
connection to enable faster fault
identification and resolution.

» We set up a dedicated Customer
Experience Analytics portal to
analyse quota and speed of usage
across rental plans. This initiative
upgraded speed plans for 3,500,000
customers.

»  We introduced the Multi Router Traffic

Customers as on
March 31, 2021

Coverage
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Districts covered

> An application for capturing customer
complaints was included in the Airtel
Thanks App eliminating the need
for customers to visit our premises,
especially during the pandemic.

Grapher (MRTG) portal to generate
broadband utilisation reports and
develop productivity-enhancing tools.

»  We launched High-Speed V Fiber
technology across India to deliver
superfast broadband to digital homes
covering 19 telecom circles and 3.06
million customers.
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Strategic partnerships to enhance network security

Airtel and Qualcomm announced
their partnership for 5G in India. Airtel
will use the Qualcomm® 5G RAN
Platforms to roll out virtualised and
Open RAN-based 5G networks as well
as collaborate on a wide array of use
cases, including 5G Fixed Wireless
Access (FWA) designed to deliver
broadband connectivity at Gigabit
speeds to homes and businesses.

Extending its long-standing
relationship with Nokia, Airtel
announced a strategic partnership
with Nokia's CloudBand-based
software products to power Airtel's
VOLTE network in India to support
over 110 million customers, making
it the largest cloud-based VoLTE
network in India and also the largest
Nokia-run VOLTE in the world. The
deployment will allow Airtel to
provide its mobile customers with
faster, more reliable, cost-efficient
call connectivity.

Airtel renewed its agreement with
Ericsson to provide managed network
operations across India. Ericsson will
deploy the latest automation, machine
learning and artificial intelligence

(Al) technologies to enhance Airtel's
mobile network performance and
customer experience. Ericsson

will also manage Airtel's network
operations centres and field
maintenance activities across India.
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Airtel hosted India’s First O-RAN
ALLIANCE Plugfest, offering a great
opportunity to Indian organisations
with innovative hardware, software
and services capabilities to build a
‘Make in India - O-RAN solution’ - for
Indian and global markets.

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
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Airtel selected Ceragon’s products
and services to expand its 4G network
to meet the growing demand for
broadband amid a sharp rise in data
consumption across India. Airtel is
looking to increase its 4G network
capacity in urban areas and expand its
coverage in rural regions and prepare
for its future evolution to 5G.

‘RedHat ‘ E:ifﬁ—-‘:

Airtel selected IBM and Red Hat to
build Open Hybrid Cloud Network.
Though this collaboration, Airtel
will build a modern, innovative and
more responsive network infused
with automation and Al, that

will provide the consistency and
agility needed for today’s rapidly
changing marketplace.
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Improving coverage
in difficult terrains/
remote and rural areas

Nubra is a subdivision and a tehsil in the
Indian union territory of Ladakh situated
10,135 ft above sea level. Called ‘“The
valley of flowers’, Nubra is a popular
tourist destination. Given its location and
remoteness, Nubra faces a challenge of
connectivity and communication with
only one VSAT-based service provider.
Airtel has now laid an OFC passing
through the Khardungla pass near the
valley. While laying the cable at such a
high altitude and punishing temperatures
was challenging; however, our teams
worked hard to beat the weather and
delivered fiber connectivity to Nubra. We
are the first and only operator to provide
a high-speed quality network in Nubra
with seven towers in the valley. Our 4G
services have empowered the locals

to improve tourism and access digital
channels to grow business.

p
First and only operator of high-speed quality
network in Nubra
365 new sites added in FY 2020-21
10 new sites in the Ladakh region

-
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Broaden our reach in rural

India in the North-East

The Government of India has approved a
proposal to implement a comprehensive
telecom development plan for the North-
Eastern states. This project will provide
mobile coverage to a set of under-served
villages across Arunachal Pradesh,
Assam, Manipur, Mizoram, Nagaland, and
Tripura. As part of this initiative, Airtel
has installed 1,350 mobile towers along
national highways to bring 4G services
to these villages. We appreciate the
contributions of our network teams, who

have overcome the challenges of harsh
weather and rugged terrain to bring
these services to the people.

These 4G services enable local
communities, the army and tourists
visiting the region to avail of digital
services like HD quality videos, superfast
downloads and high-speed internet
browsing.

1,350

New Towers Installed

8 ° 5 Lakhs

New customers

FINANCIAL
STATEMENTS

Airtel operates
5G and 4G on the
same spectrum block

Airtel became India's first telco to
demonstrate and orchestrate LIVE 5G
service over a commercial network in
Hyderabad over its existing liberalised
spectrum in the 1800 MHz band through
the NSA (Non-Stand Alone) network
technology.

Airtel seamlessly operated 5G and 4G
concurrently within the same spectrum
block using a first-of-its-kind dynamic
spectrum sharing. This demonstration
has further validated the 5G readiness
of Airtel's network across all domains -
Radio, Core and Transport.

India's first telco to demonstrate and orchestrate LIVE
5G-service over a commercial network

79



Bharti Airtel Limited

—nabling a secured
digital world for
Our customers

The accelerated pace of digital
transformation has brought with it
heightened risks of data security and privacy.

One of the critical requirements of our customers is to ensure
cyber security in their journey of digital transformation. To cater
to such demand, we launched Airtel Secure — a comprehensive
suite of advanced cyber security solutions offered through
strategic partnerships with global leaders such as Cisco,
Radware, VMWare, and Forcepoint. It combines our robust
network security with cutting-edge solutions delivered through
global partnerships so as to provide end-to-end managed
security services. As part of Airtel Secure, we launched our
state-of-the-art Security Intelligence Centre.

As far as our payments bank customers are concerned, the
accelerated pace of digital transformation has brought with it
heightened risks of data security and privacy, exposing digital
transactions to cyber fraud, data theft and phishing attacks.
Our Airtel Safe Pay is India's safest mode for making digital
payments that leverage our network intelligence to provide an
additional layer of security compared to the industry norm of
two-factor authentication. With Airtel Safe Pay, our customers
making UPI or Netbanking based payments through Airtel
Payments Bank, no longer have to worry about money leaving
their accounts without their explicit consent.
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AIRTEL
SAFE PAY

During the pandemic, when the disproportionately impacted marginalised
migrant workers were unable to access banking facilities and government
benefits, we enabled Airtel Payments Bank on their mobile SIM through
our Bank Wala SIM endeavour. Similarly, we collaborated with Mastercard
to provide customised healthcare solutions to MSME workers, helping
them tide over the crisis and bringing them into the economic mainstream.

We believe that we have a strong point of differentiation that solves a real
customer problem: convenience and security.

With Airtel Safe Pay, our customers no longer
have to worry about money leaving their
accounts without their explicit consent.

In this section

Intellectual Capital 82

Human Capital 90
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@ Intellectual Capital

Our robust portfolio of intangible assets, including the

‘Airtel’ brand, legal licences to operate, collective intellectual
capability and functional expertise, the strategic innovation
encoded in our products and services, powerful brand
engagement solutions and our business processes constitute
our Intellectual Capital. Together, these key pillars help us
realise our brand's commitment to customer-centricity. We
are growing our investments in Intellectual Capital to meet
the needs and solve problems of a digital-first and new
generation of customers.

INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21
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~ Airtel - the most aspirational brand in India 8 Enicucoronn Il 9 Norvsmmcne [l 13 R 16 Mo
INSTITUTIONS
~ Advancing innovation of products & services m & @ z:

~ Building an ecosystem of highly skilled people to foster
innovation

~ Supporting growth of startups through our digital
platforms and capabilities

~ Strategic Partnerships

Airtel — the most aspirational brand in India

Our biggest intellectual capital is our brand - Airtel which has always stood for providing
excellent performance and world-class experience to its customers. Brand Airtel has
been known for its many ‘industry first’ initiatives and bold and audacious communication
approach while being honest and transparent with its customers.

Everyone at Airtel knows the urgency of solving a problem that really matters. We are
passionate about making a real impact with customer-centricity at the core and constantly
endeavour to bring out the best impact with new and path-breaking creations.

Consideration
5.7%

Y-o-Y increase as per
March 2021 exit scores
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Advancing innovation of products & services

We continuously broaden our portfolio of innovative products and services to meet the
dynamically changing needs of our customers in a connected world. We put customer
expectations and needs at the core of our product development lifecycle - it is what
propels us to consistently raise the bar on innovation through cutting-edge technology
and process engineering.

We are proud that we do not have to search far and wide for Airtel family. At Airtel, each of us is an innovator with the ability
the innovations we bring to the market. They are ideated, and determination to turn ideas into reality. Below are some of
designed, developed and deployed by our employees, partners, the examples of such innvovations:

communities and every other stakeholder who is part of the

LJ

Airtel 1Q

Architected by Airtel’s top digital talent

We launched Airtel IQ, a cloud-based omni-channel
communications platform, in FY 2020-21 which helps
businesses drive deeper customer engagement through
seamless and secure communication delivered over the
cloud. Enterprises can plug and play their applications using
the flexible and easy-to-use APIs on the platform. They can
connect with customers through their preferred channels

— calls or SMS and mobile or web app — delivered through
Airtel's state-of-the-art, pan-India network. The platform offers
telco-grade network and security features, including advanced
data encryption that spans multiple platforms and channels

<)

Airtel Ads

A powerful brand engagement
solution

Launched in FY 2020-21, Airtel Ads allows brands of all sizes
to curate consent based and privacy safe campaigns to one
of the biggest pool of quality customers in India. Using Airtel’s
deep data science capabilities, Airtel Ads allows brands to
create high engagement and high impact campaigns to the
most relevant customer cohorts.

~ Read more at Page no. 42

and eliminates the need to implement standalone security
protocols. With just a slice of code, businesses can embed
communication services such as Voice, SMS, IVR across their
applications and digital properties for desktops and mobiles, all
through a unified platform.

So whether it is a consumer ordering food through Swiggy

or tracking order by calling the delivery agent or a customer
arranging for a blood sample collection from Lal Path Labs,
this entire communication gets orchestrated over Airtel IQ in a
seamless, secure and reliable manner all over the cloud.
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A 5G-ready platform powering enterprises

Airtel loT is an integrated platform to harness the power of the
Internet of Things (IoT). It is a secure end-to-end platform with
the capability to connect and manage billions of devices and
applications seamlessly. Airtel's 5G-ready network powers the
platform that comes with the option to deploy NB-loT, 4G or 2G
connectivity using Airtel e-SIM technology.

The platform also has a flexible set of APIs to eliminate
cumbersome integration journeys. It allows enterprises to
connect, collect, and analyse data through their existing
workflow tools. Airtel's telco-grade security ensures that
enterprise loT data is safe and delivers real-time analytics and
services.

Some of Airtel's loT-based products are already helping
enterprises transform their business and reduce their carbon
footprint. These include TraceMate, Smart Vehicles and Asset
Tracking.

Airtel TraceMate

A cell-id based system that helps businesses track the location
of their people resources in real-time. For example, a logistics
aggregator can use the system to track the movement of its
vehicles and drivers to ensure safety, on-time delivery and
efficient route mapping.

©

Airtel Secure
Helping businesses tide over rising
cyber threats

During FY 2020-21, Airtel announced the launch of Airtel
Secure —a comprehensive suite of advanced cyber security
solutions for business customers. It combines Airtel’s robust
network security with cutting-edge solutions delivered through
global partnerships to deliver end-to-end managed security
services. Airtel Secure has created the most comprehensive
portfolio through strategic partnerships with global leaders
such as Cisco, Radware, VMWare, and Forcepoint.

Smart Transport

A fleet management solution that helps businesses enhance
logistical efficiencies with real-time vehicle tracking, monitoring
the health of their fleet and optimising routes with advanced
analytics. The solution includes a tracking device, loT
connectivity and is integrated with APIs. India's first connected
car MG Hector's advanced telematics and infotainment
features such as vehicle tracking, emergency calling, real-time
diagnostics, music streaming, etc., are powered by Airtel's

|oT solution.

Asset Tracking

Airtel's asset tracking solution helps businesses gain visibility
and actionable insights from their supply chains. This

includes tracking various productivity markers like location,
temperature, vibration and humidity of the asset. The system
offers predictive alerts using sensors. This facilitates predictive
maintenance, reduces operational costs and ensures the
security of assets. India's leading water purifier company, trusts
Airtel for its in-car security solution that monitors its fleet and
ensures passenger safety.

Airtel Xstream Bundle
Changing entertainment forever

When customers were increasingly spending more time online
be it education, work or entertainment, Airtel announced the
launch of its new Airtel Xstream Bundle, combining the power
of Airtel Xstream Fiber with speeds upto 1 Gbps, Unlimited
Data, the first-of-its-kind Airtel Xstream Android 4K TV Box
and access to all OTT content. Airtel Xstream is India’s premier
entertainment platform that brings the best of entertainment
along with unlimited high speed broadband connectivity into a
single solution.
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Airtel Thanks

Airtel Thanks is a rewards programme for our valued
customers on the Airtel Thanks app, giving them access

to exclusive rewards, perks and privileges. This loyalty
programme provides benefits like enhanced data speeds,
data rollover facilities, access to premium services like Wynk
Premium, Zee5, Reader's Club on Juggernaut, online security,
and device insurance.

This platform provides a 360° view of our customers and
serves as a channel to deliver value-added services. It enables
real-time mapping of customer profiles, backed by an Open API
tied to third-party service providers. The platform is integrated
with our subscription and provisional billing engine for prompt
activation of service. It simplifies the customer experience by
offering services like online recharging and adding recharge
reminders, amongst others. Currently, over 10% of all

recharges done on the app are signing up to receive recharge
reminders demonstrating the usability of the function.

In FY 2020-21, we enhanced self-care functionalities on the
Airtel Thanks app for our customers, reducing their need to
call our agents or mail us. We have added a Help and Virtual
assistance functionality that offers customers information

on our products and services and allows them to register
complaints related to bill disputes, network issues, payment
postings, etc. New features enable customers to seek a
one-time service resumption if services are barred due to
non-payment and waiver for late payment charges. We added
a 'Manage' section that allows customers to manage family
connections, buy data boosters and update profile information.
They can also activate and deactivate DND and Safe Custody,
add or remove channels, change bill plans, check the feasibility
of transferring connections using the 'Manage' functionality.

Building an ecosystem of highly
skilled people to foster innovation

From small fun initiatives like hello tunes, to more impactful ones like Airtel Ads,
each innovation has changed our consumers’ lives for real and forever. Each of these
innovations have come from within, from our very own skilled talent. We don’t rely on
larger arms abroad, we are not bound by hierarchy, neither do we link innovations to
singular functions. At Airtel, every single one is an innovator, supported by all to the
best of their abilities to turn their ideas into reality — that reality which is lived by our

millions of customers.

Airtel X Labs — our in-house digital innovation factory that
focuses on IoT, Digital Engineering, Artificial Intelligence,

and Machine Learning etc., and cutting-edge capabilities to
serve the emerging needs of Digital India. The lab focuses on
bringing impactful innovations and derives a range of digital
products to enhance customer experience and operational
efficiencies.

The lab is powered by scientists, mathematicians, engineers,
and Al experts drawn from globally renowned institutes like
NASA, Indian Institute of Science, Indian Statistical Institute,
Massachusetts Institute of Technology, and other technology
giants. They process trillions of data generated from frequency,
origination and other parameters of calls, apps, loT devices,

phones and GPS to design innovative solutions for our
customers and business partners. The lab adheres to the
‘Bharti Airtel Information Privacy Policy (BIPP)', aligned to the
Information Technology (IT) Rules 2011, Government of India
and best practices of GDPR while accessing operational and
customer data.

1,600+

Digital talent base
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Digitising our workforce

We are designing and deploying digital solutions that enhance
connectivity, efficiency and productivity of our external and
internal stakeholders, including our customers, employees and
other stakeholders.

Customer Service Agents

Airtel's advanced 'Decision Tree' tool backed by Al models

and machine learning has helped customer service agents
respond to queries faster. The tool integrates data and queries
from CRM systems, billing and payment platforms to provide
cohesive information to our agents and reduce the time taken
to resolve issues.

Robust security measures

Airtel has a robust Information Security Policy that covers
our employees and operations as well as partners in the
value chain. The policy provides management direction on
security controls and outlines guidelines for maintaining and
managing information security across Airtel and our strategic
partners. Airtel has an Information Security Risk assessment
and recovery strategy aligned with ISO 27001 and ISO
22301 standard requirements. Airtel's business continuity
management system is certified by ISO 27001. Additionally,
Airtel has robust incident response procedures which are
tested annually at a minimum.

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
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Retail workforce

We have digitised the payment collection process at Airtel

and partner-owned retail outlets with the '‘Mitra' application.
This solution has empowered our retailers and field force to go
paperless and process payments digitally.

Network field force

Our digital platform 'Airtel Work' has automated multiple
tools needed by the network field force to complete tasks
at customer sites. The platform offers real-time tracking of
requests, delay alerts, notifications for new tasks, schedule
follow-ups, and track leads. Together, these functionalities
have expanded the scope of paperless execution and faster
resolution of on-site projects.

Airtel's IT infrastructure and information security management
systems are audited periodically by external auditors.
Additionally, vulnerability assessments are undertaken to

test and strengthen the resilience of the security systems.
Further, we impart information security training as part of
induction and refreshed at least once a year for all employees.
The training covers security policy and procedures, legal
responsibilities, business controls and acceptable information
processing modalities.
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Supporting growth of startups through
our digital platforms and capabilities

Airtel Startup Accelerator Programme, launched in FY 2019-20, fosters innovation across
the ecosystem and helps our country realise its aspiration of a ‘Digital India’. We have
onboarded and strategically invested in many start-ups doing game-changing work in
Artificial Intelligence, cloud and digital learning. The early-stage start-ups selected for the
programme get access to Airtel's online and offline distribution network, deep market
understanding, strong in-house capabilities around machine learning and ecosystem of
global strategic partners.

Airtel added Edtech to its digital portfolio with stake Airtel onboarded Waybeo to fast-track its growth by

acquisition in kids learning startup - Lattu Kids leveraging our global scale cloud stack

Airtel acquired a strategic stake in Edtech start-up, Lattu Airtel onboarded Waybeo, a Trivandrum headquartered start-
Kids, which specialises in digital learning tools for children. Its up focused on deep Al-based analytics for cloud telephony, to
highly popular app focuses on improving English vocabulary enable Waybeo to fast-track its growth by leveraging Airtel's
and reading skills as well as aptitude in Mathematics for global scale cloud stack and enrich our cloud stack with their
children under the age of 10 years through entertaining and offerings as well. Waybeo has built cutting-edge analytics tools
animated videos and games. The investment will enable Airtel for the enterprise cloud telephony segment. Waybeo’s solutions
to add Edtech to its premium digital content portfolio and give will get larger distribution reach while giving Airtel access to
distribution scale to quality learning material from Lattu Kids. Waybeo’s proven and emerging technologies.

QI voicezen

Airtel acquired strategic stake in Voicezen

Airtel acquired strategic stake in Voicezen, an early stage startup focused on conversational Al technologies, as a part of which
Airtel will get preferred access to Voicezen'’s solutions that analyse call data and convert speech to text supporting ‘Hinglish’ and
four regional languages. The solutions offer real-time analytics and insights to make Airtel’s conversations with its customers
more engaging and frictionless and enable faster issue resolution.
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Strategic Partnerships

We partner with leading global and Indian players to elevate our offerings

and solutions for our customers. These collaborations help us bring the latest
telecommunications-enabled products and services to our customers and
enrich our intellectual capital and assets.

Airtel was the first to roll out Amazon's Prime Video Mobile
Edition, making high-quality entertainment accessible to millions
of its customers. We created an exclusive Amazon Prime Video
Mobile Edition pack for our prepaid customers.

Airtel partnered with National Small Industries Corporation

to provide millions of Micro, Small and Medium Enterprises
(MSMEs) access to its network and connectivity, conferencing
facilities, cloud infrastructure and security, and Go-to-Market
solutions. This partnership will empower the MSME sector to
leverage the best of a connected economy and digital solutions
to grow business and realise the Government's goal of '‘Atma
Nirbhar Bharat'

ZEES5, the Indian on-demand internet streaming media provider,
allowed our smartphone customers to access the platform’s
premium content catalogue through our high speed data
network and enjoy unlimited calling benefits.

Airtel and AWS entered into a multi-year, Strategic Collaboration
Agreement (SCA) to bring secure and scalable cloud solutions
to enterprises in India. As part of this agreement, Airtel Cloud, a
multi-cloud product and solutions business, will offer customers
a range of AWS services, including Windows on AWS, SAP on
AWS, VMware Cloud on AWS, database migration, and security
and risk governance solutions. Airtel Cloud will also use AWS'
services across analytics, data warehousing, Internet of Things
(loT), and Machine Learning (ML) to help customers design new
services and migrate to the cloud from legacy infrastructures.
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Human Capital

Airtel's strength lies in its dynamic talent base who
empowers the Company to relentlessly pursue its mission of
turning ideas into reality and making meaningful difference
to the lives of millions. Keeping 'l am Airtel' and employees’
health, well-being and development at the core, we are
focused on creating a culture where our employees feel
winning and energised and our top talent is inspired and
valued. Our people policies have been designed to promote
a diverse and inclusive culture, creating an encouraging and
healthy work environment across employee life-cycle.
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SDGs impacted

~ Employee health and well-being
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~ Diversity & inclusion

~ Promoting human rights

> Our COVID response

Our employees are our biggest brand ambassadors and bring to life the spirit of 'l am
Airtel'. Our employees deliver on our principle of 'Customer Obsession' by prioritising
customers above everything else. We cement this into our culture through following key 3
behavior of GPS - Start Green, deliver Promises and Solve problems:

| will do all it takes to ensure my Customer starts Green

| will deliver what | promise to my Customer

| will do all it takes to solve my Customer’s problem

We believe that having the right talent, in the right place, at
the right time is critical for success. We attract, retain, train
and nurture a tech-savvy talent pool who are aligned to our
values and vision. We groom our employees to be fair and
ethical, own their careers while they create sustainable value

Workforce Composition as on March 31, 2021

for the Company, its stakeholders and themselves. We foster
an agile and collaborative environment that encourages
harmony, innovation, pride and trust amongst our people. We
are committed to their health, well-being & happiness and
continuous learning and development.

Male Female
Category
Age <30 years 30-50yrs Age > 50 years Age <30 years 30-50yrs Age > 50 years
Junior management and below 2,845 6,208 102 446 366 8
Middle management 267 3,346 117 85 359 9
Top management 0 17 16 0 2 1
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14,194

14,187

Total employees on roll
(all nationalities)

12,918

Employees with India
nationality

1,276

Male employees

2,497

Female employees

2,347

New employees hired
in FY 2020-21

19.350/0

Internal hires
(Open positions filled by
internal candidates)

9.340/0

Employee turnover
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Voluntary employee
turnover

7

Employees from
other nationalities

(4 Americans, 2 British and
1 Australian)

34,600+
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Talent attraction & Human Capital development

Touching all aspects of employee life-cycle

At Airtel, we endeavour to attract and
hone qualified talent who can help
the Company transform into a future-
ready and digital-first organisation.
We attract and encourage tech-savvy
talent to pursue relevant learning and
development opportunities to build
enriching careers.

To pivot to a new, digital-first future,

we have hired top technical talent
across India to create plug-and-play
platforms for our customers. We are also
collaborating with start-ups to expand
our capabilities in developing new-age,
scalable technologies and solutions
based on their platforms.

Airtel has made the onboarding journey
fully digitised. This role-based digitised
onboarding journey has been crafted as
a 90-day programme which includes
the dual stages ranging from pre
on-boarding to post on-boarding.

Contractual employees

34.8 Years

Average age of employees

4,269,768

Gross revenue per
employee per month

i
Enabling a flying start

Based on key principles of employee delight, faster
team assimilation, cultural integration and clarity of
ownership, a fully digital and tech-enabled onboarding
program (administered through mobile-first induction
platform — New Bee) for new joiners helps instill a
strong sense of pride in joining Airtel. To make the
joining a celebration, the Company provides the new
joiners an attractive welcome kit having policy ready
reckoner, process FAQs, welcome letter and Airtel
branded merchandise.

This institutionalised journey is divided into exciting
milestones — starting from introduction; comprehensive
discussions with reporting manager on role clarity

and induction; allocation of ‘buddy’ and completion

of infrastructure requirements; sessions on Airtel
journey —its GPS, vision, mission and values; connect
with business/ functional leadership; organisational
announcements; tracking progress of end-to-end
induction; and goal setting for clarity in ownership etc.

We have a robust strategy to attract
talented professionals who have
exemplary academic, technical and
functional capabilities. However, we

Airtel has designed structured
onboarding and induction journeys
for new hires. We rolled out a mobile
pre-onboarding app, '"NewBee', to

B

Capability Building

We use structured interventions to build professional and
functional skills and deploy broad-based learning through
Product School, Techniversity and Gurukool etc. to upskill
employees to deliver higher business impact.

o
o) O

Talent ownership building

(People Manager Capability)

We adopt a specially designed framework to enhance the
effectiveness of our people managers through structured
learning interventions on practices aligned to our

vision. This approach uses a 70: 20: 10 principle across
People Manager Continuum and Employee lifecycle.

We encourage on-the-job learning assignments, peer
mentoring, formal e-learning and instructor-led training to
help employees become effective people managers.

o 0O
000

Building leadership pipeline

Structured leadership pipeline development
program for top talent across all levels, through Airtel
Leadership Academies.

laws across our operations and those of
our vendors to provide equitable terms
of pay, working conditions and hours of
work, etc. There have been no incident

also ensure that they are aligned with engage with new hires digitally, given the  of major layoffs at Airtel during the last

our values and committed to running
a responsible, ethical, transparent and
sustainable business.

restrictions of the pandemic.

We employ people globally and offer
equal opportunities to all. We ensure

three years. Our network spans the
remotest pockets of India, which creates
sustainable livelihoods and productive
employment opportunities for many.

adherence to human rights and labour
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Attracting the best

We believe in attracting and retaining the best talent and have significantly ramped up our digital teams over the past year. Our
successful Young Leaders Program (YLP) and Young Technical Leaders Program (YTL) have led to a pipeline of digital-first talent
within the Company.

Young Leaders Program 16 49

This 12-month programme nurtures young talent from

premier business schools through structured training, Campuses visited Young Leaders
immersion in community initiatives and mentoring by the under YLP (14 females) recruited

Airtel Management Board and other leaders.

Young Technical Leaders Program

This program gives graduates from leading engineering 12 9 1

colleges an opportunity to engage with and learn from the

best engineering talent and leaders in Airtel. It also gives Campuses visited Young Technical
them a bird's eye view of the Company's cutting-edge under YTL Leaders (19 females)
technology at work. recruited

-V

Airtel I-code - Hackathon Challenge

Airtel’s first I-code — Hackathon Challenge was launched in FY 2020-21
to strengthen our employer brand visibility and recall across engineering
colleges. More than 50,000 students and experienced professionals
participated in the challenge.
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Ve
iCreate: Airtel’s business case competition for
management institutions in India

The iCreate competition gives participants a rare opportunity to tackle LIVE
business problems. The winning teams get an opportunity to work with
Airtel’s incubation team and experience its product management capabilities.
More than 5,000 participants from 17 premier business schools including
lIMs, ISB, XLRI, TISS, FMS, SP Jain, MDI and IIFT participated in this business
case competition in 2020. The year’s theme was ‘Product Incubation and
Innovation’ which aligns with Airtel’s strong focus on bringing digital solutions
to the market for the consumer and enterprise segments. Team Conquerors
from the Indian Institute of Management (IIM), Bangalore won the 2020
edition of iCreate and took home the top prize of ¥10 lakhs. The campaign
had a social media outreach of 10,000 in the Grand Finale Week.
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Building a deep learning culture

The success of an organisation

is determined by the capabilities,
engagement and commitment of its
employees. To remain relevant in this
ever-evolving technological landscape,
we encourage our employees to keep
learning. At Airtel, learning touches all
aspects of the employee lifecycle.

Investing in learning and development
programmes has helped us:

Enhance employee productivity and

efficiency

Reduce employee turnover and the

associated costs of attrition

Increase internal succession rate

Increase customer satisfaction and

retention

Improve customer service and reduce

complaints

Increase competitive advantage

through enhanced capabilities

Behavioural training

Our learning and development approach

enhances on-the-job performance and
builds a capability network for current
and future skills. Airtel has a mix of self-
development modules and structured
training covering various strategic,

functional and business needs, including

critical topics like Code of Conduct,

Highlights of FY 2020-21

317,333

Total training hours

9 5°/o

information security, data privacy and
risk management. Learning at Airtel has
been revolutionised by the Learning
Menu Card, which summarises training
options for our employees. These
measures have enhanced employee
productivity, efficiency and retention
across the organisation.

23.34

Total training hours per
employee

7,772

Learning coverage
(percentage of employees who
received training)

?87 Mn

Training interventions

6,399

Expenditure on trainings

We offer a range of training interventions to nurture positive
behavioural, communication and attitudinal attributes in our

employees. We launched 'Cracking the Growth Code', a series

of instructor-led trainings to address critical skill development

requirements to deliver high business impact for junior, middle,
and senior management.

28,072 55

~—___  Behavioural -
Training hours Training
interventions
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Spent on trainings
per employee

Leadership training

Leadership training programmes prepare potential talent for
higher managerial positions and groom Airtel's leaders of
tomorrow.

Elevate Embark

A people stimulation A programme for first-time
classroom programme that people managers involving
sensitises employees to the practical skills-based training.
need for and ways to create 152 managers attended the
a transparent environment
powered by an open dialogue
culture. 629 managers
participated in the programme
in the reporting year.

Hire Right Ascent 2.0

A learning programme with A learning module that helps

scientific and structured people managers build

tools which helps senior high-performance teams

professionals understand through team visioning,

how to recruit experienced collaboration, communication

and senior talent. and coaching exercises. 90
managers underwent the
training in the reporting year.

19,419 15

Leadership
Training Training
hours interventions

program in the reporting year.
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Mandatory Training

Our employees undergo several mandatory trainings to ensure
the safe and efficient delivery of our services and reduce
organisational risks while helping us stay compliant with local
and national policies and government guidelines.

20,537 9

Mandatory
Training Training
hours interventions

Functional Training

A suite of specially designed learning programmes covering all
our businesses and functions — Core business, Supply Chain
Management, Marketing, Finance, Sales B2C, Airtel Business,
Retail, Homes and Digital Business — strengthens domain
knowledge and deepens customer-centric skills. Homes
Academy, Nlead Academy (Network) and Airtel Business
Academy are all functional academies that cultivate functional
talent and expertise.

The programmes include modules like 'Learning-on-the-Go'
(LeGo) and 'N-Rich', which train employees on new network
technologies and growth tools.

N-Rich LeGo 2.0

N-Rich builds the technical LeGo 2.0 is designed
knowledge of our network to deepen the product
employees. It covers knowledge of the Company's
technologies such as 5G, high-growth offerings

Cloud & Virtualisation, Packet
Core & Small Cells, Network

across Airtel Business
unit employees.

Security, loT, Volte, Mobility
Core and IP.

Demystifying Telecom Network

Demystifying Telecom Network covers network optimisation,
understanding and troubleshooting to deepen network
knowledge. The programme saw 1,300 participants who rated
its effectiveness at 4.5 out of 5.

98,216 131

Functional
Training Training
hours interventions
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Digital Learning

Digital training platforms help Airtel employees access a
broad range of skills and increase productivity. These include
Coursera, LinkedIn Learning, iLearn, Pluralsight, Airtel101,
Gurucool — Engineering, Techniversity, Product School &

iLearn

An integrated learning
application that provides
on-the-go learning by
integrating content from
platforms like Coursera,
Linkedln and in-house
programmes.

Airtel 101

This mobile app aims

to enhance functional
knowledge of all Airtel
employees through small,
byte-size modules that can be
assimilated on-the-go.

151,088

Training hours

7,636

40,603

Converge. In FY 2020-21, we engaged 95% of our employees
in learning and development initiatives, of which 89% was

through online platforms.

LinkedIn Learning

This platform is preferred

by employees to access

their development action
plans and facilitate learning
on-the-go. We have seen a
108% increase in average
LinkedIn Learning logins by
our employees in FY 2020-21
compared to FY 2019-20.

7,562

Coursera

Employees belonging to
the B1 band can nominate
themselves for courses
available on Coursera
certified by global
universities. More than
50% of the employees who
signed up for the courses
have completed them. The
industry average stands
at 40%.

Training interventions

72,560

435

Course completions

Course completions

Course completions
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Building a community of winning future leaders

As we stand at the cusp of a new world powered by digital
forces, we reinforce our faith in the belief that an effective
leadership culture defines the future trajectory of any
organisation. We have defined personalised Leadership
Journeys to groom our top talent. Airtel Leadership Academy,
introduced in FY 2018-19, is an immersive flagship programme
for building skills which is delivered along with partners like
INSEAD, IIM Ahmedabad and Eruditus Executive Education.
The programme is pivoted around 4 pillars viz., Strategic
Thinking, Leading Self and Teams, Customer Focus, and
Digital Disruption.

Aspirants at Airtel Leadership Academy undergo a rigorous
selection process to be accepted. Thereafter, a structured
development roadmap outlines their learning journey, including
self-discovery, immersing in critical on-the-job projects,
leadership exposure and undergoing customised management

Airtel Leadership Academy

development programmes from international universities.
Today, Airtel Leadership Academy has become aspirational
milestone and a foundation for Airtel’s pursuit of turning ideas
into reality.

During FY 2020-21, Airtel launched a completely virtual
Advanced, Future and Emerging Leaders Program (ALP,

FLP and ELP) for 255 select participants to build a strong
pipeline of internal talent for critical roles across levels of

the organisation to enable the pace of growth at Airtel. The
Academy participants are provided a continuous roadmap
of role specific on-the-job experiences, leadership exposure
and deep online learning interventions. More than 160
participants have stepped up in their career through either
a role movement, role enhancement or promotion during the
year. The 'Amber' Mood Score for Academy participants stood
at 4.62, which is better than the Company's overall score.

Structured leadership development journeys for top talent across all levels

Executive Leadership Program (XLP) to train for
senior/top management roles including CEO

Airtel rolled out the second batch of the Executive Leadership
Program (XLP) in collaboration with INSEAD to groom talent
for CEO roles. More than 30% of participants have stepped up
to enhanced roles.

Advanced Leaders Program to train functional/
vertical heads and Future Leaders Program to
groom for middle management roles (ALP and FLP)
Through ALP and FLP, 102 participants including senior
manager, DGM and GM levels from across the country
selected. This programme gave participants exposure to
cross-functional/cross-business knowledge through
best-in-class management development programmes with
leading institutes like IIM-A. More than 60% of participants
from the ALP and FLP Class of FY 2020-21 have stepped up
within their current roles or moved to new or enhanced roles.

Emerging Leaders Program (ELP) to groom first
time managers/junior management

Through ELP, around 197 participants have been selected
across the country to groom first-time managers. More than
30% of participants have stepped up to enhanced roles.
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Engagement across employee life-cycle

An engaged workforce drives an organisation's growth and
secures its future. We endeavour to provide our employees
with a superior experience from the time they become a part
of Airtel. Our in-house digital platforms help us run creative and
engaging internal communication programmes. They offer our
employees opportunities to showcase their talent and share
their knowledge and experiences.

The Airtel Amber app collects perceptions, expectations and

survey on Amber is tenure based. It triggers on an employee's
15th, 45th and 90th day in the organisation and thereafter
every six months and seeks their feedback through a set of
engagement questions.

The information-sharing app Hive allows employees to share
knowledge and skills. It is a one-stop-shop to garner knowledge
about Airtel. Leadership connects like ‘Chai pe Charcha’ and
‘Coffee Connects’ help leaders engage with our talent, new

satisfaction data across the employee lifecycle. Employee
engagement on Amber significantly improved from 50% to

over 70% in the reporting year. Our employee engagement

Employee Engagement Score

76°/o 4.3

4.3

Employees responded
to the engagement
survey

Employee Engagement
Score (out of 5)

joinees and high performers in informal spaces and have
free-flowing discussions.

4

(out of 5)

Male Employees

Female Employees
(out of 5)

Fostering engagement through effective learning programmes

Friday Masterclass Series

Launched in May 2020, voluntary
webinars were conducted for our
employees across the country on
topics ranging from health and
well-being to behavioural soft skills.
#FridayMasterclass has become a
weekly habit for the organisation
covering over 50 masterclasses
and reaching more than 6,000
unique employees.

Pragati Academy

Making Talent Ready for Next Role — A
100-day academy aimed at grooming
Territory Sales Managers from our

rural and smaller regions to take
responsibilities for bigger territories and
urban manager (UTM) roles. 80% of the
total UTM fulfilment for the reporting
year was done through this route.

Learning Café

An interactive social learning platform
where employees participate in
knowledge sharing sessions, debates

and discussions. In FY 2020-21,
8 Learning Café batches reached
120 participants.

Super 40

A career development initiative for

the high potential talent in Bihar and
Jharkhand based on the concept of
Aspire, Invest, Move (AIM). The initiative
encouraged participants to have career
conversations, articulate aspirations,
develop Individual Development

Plans and proactively look for career
movement opportunities within Airtel.

Airtel turned 25

2020 marked 25 years of Airtel’'s
exciting journey. The Airtel growth story
is synonymous with India’s telecom
revolution and we are immensely proud
of having built an institution that has
empowered hundreds of millions of
Indians with affordable connectivity.
Our valued employees celebrated

25 years of Airtel with great zeal and
zest. On the day, we had an address
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by MD & CEO, montage of Airtel’s
stalwarts, roundtable conference on our
journey and the Airtel Idol Contest with
internal band performances. Through
#PasstheBaton video, a 60-second fun
video message was shot for Airtel@25
which was stitched together to create a
loop of organisational milestones.

The celebrations also included pre-event
buzz which collated employee stories,
quizzes and contests, recognising
longstanding relationships and new
associations. In post event buzz, we
showcased employee stories.
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Employee health and well-being

The health and well-being of our employees are always one of our key priorities. We ensure
our employees have access to healthy and safe work environments. During the pandemic,
we advocated social distancing at office locations that continued to operate. Regular
disinfection of premises, offices, buses and colonies was made mandatory. Masks, hand
washes and sanitisers were given to all front-line employees.

We believe that the health and well-being of our employees is
or paramount importance. We provide free health check-ups
and organise wellness camps and occupational health clinics
throughout the year. Our employees enjoy flexible work hours,
facilities to work from home, maternity and paternity leave
periods beyond government-mandated duration to maintain
adequate work-life balance.

Airtel provides a dedicated day-care facility at the Airtel Centre
available to all employees. Every company premise which has
fifty or more employees has a creche or day-care facility.

We enhance the effectiveness of our operational and
process safety measures regularly. Detailed policies covering
Workplace Safety, Health, Safety and Environment, Domestic

Airtel Suraksha

Airtel Suraksha programme provides

an overview of refreshed occupational
and workplace safety standards and
emphasises the Company’s commitment
to safety through training sessions

and timely reporting and investigation
of incidents. The establishment of
national and local safety committees
ensures periodic risk assessments of the
workplace, identification of risky zones
and effective course corrections.

Airtel Suraksha programme includes key
safety policies as outlined below:

» Women Safety - Airtel promotes a
diverse workplace and ensures that
women are treated with dignity and
respect and that they are protected
from harassment. Women Safety
Policy includes awareness and
periodic trainings for all women
employees on POSH and Code
of Conduct.

» Travel Safety - Travel refers to
commute covering local and
transnational following all the traffic

rules and reaching out to SPOC in
case of any violations. It mandates
taking necessary approvals,
precautions and emergency reach
outs in case of any late hour travel or
travel in disturbed areas.

Travel Safety and Security, Safety of Women, Health Insurance,
HIV/ AIDS, Parental Leave, Flexible Work and Group Mediclaim
are in place for employees.

Safety trainings are conducted regularly to reduce workplace
incidents and accidents to promote a healthier, safer and
happier workforce. A total of 5,606 employees (including 3,633
contractual and 8 with disabilities) underwent safety trainings
with a total of 4,545 manhours, lower compared to the last year
due to the nationwide lockdown resulting in shutting down of
our offices.

» Workplace Safety - The policy
complies with protecting employees
against foreseeable hazards and
personal injuries.
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Diversity and inclusion

Airtel respects diversity and fosters an inclusive culture. Our diversity policy
mandates equal pay for equal work for all employees, irrespective of their gender, and

remediates inequalities.

Women employees are well represented across all
organisational levels. To further promote gender equality, we
run ‘WE’ — a women empowerment programme for building

a community of champions to strengthen the agendain a
systemic way. It comprises various segments like highlighting
women empowerment stories on social media and holding a
career fair for diversity hiring.

22

Differently abled employees

~9%

Women out of total employees

11%

Women in management workforce

8.2%

Women in junior management
positions

8.3%

Women in top management
positions

6.56%

Women in STEM-related
positions

5.82%

Women in management positions in
revenue-generating functions

Airtel has comprehensive policies to raise awareness about
various supportive policies for women employees, including
Women Safety policy, Parental Leave policy and Diversity

referral programme. We saw an increased representation of
diversity in Airtel Leadership Academy in the reporting year.

As an organisation, we lead
by the fair rewards principles
and do not differentiate
based on gender.

At Airtel, the women median
salary is approximately
20% higher than men at an
organisational level.
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¥
Structured Diversity Charter

At Airtel, we have designed a Diversity & Inclusion (D&I) strategy to promote
gender diversity. Airtel stays committed to building a community of women
champions to further the D&l agenda systemically. The D&l charter is based
on three pillars:

Cultivate Communicate

We have built and nurtured the right

culture of inclusivity and diversity
across the organisation. We leverage

the diversity lens in HR dashboards,

mandate D&l training, include specific

engagement questions on Diversity,

Fairness, Inclusion & Belonging in our @
surveys. We also map the reasons Cultivate Calibrate

for the exit of diversity talent to draw \—/

insights to build and strengthen our
Calibrate Communicate

amg
Qs

inclusive culture.

We have introduced processes and We have expanded our brand
programmes to track and augment building and communication efforts,
the D&l focus, especially diversity internally and externally through
hiring, based on six guiding principles: #WELead Session with Women Leaders

» Target 50% sourcing of diversity profiles ~and Women Empowered to deepen
for identified roles and specific cohorts alignment and share achievements
» Diversity talent to be replaced by diversity gbout our D&I progress.
talent
» Balanced Panels - at least one female
interviewer for Mid to Senior Level hiring
» Focus on dedicated campus engagement
» Optimisation of current channels and
exploration of new channels for hiring
» Compensation exceptions for diversity
talent
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Promoting human rights

Airtel's commitment to human rights is reinforced through its Code of Conduct (COC)

and Human Rights Policy. We are directly or indirectly responsible for a huge workforce
across our value chain. The complexity of our operations carries within it the implicit risk
of human rights violations. Therefore, we proactively take measures to ensure that there is
no infringement on human rights across our operations, supply chains, communities and

business relationships.

We have put a due diligence process in place to identify, assess, and mitigate actual and potential human rights-related risks in

our own operations and across our value chain.

Human Embedding

Rights process Periodic
Policy aligned with assessment
adopted Policy

Monitoring ]

by Airtel Comrnumcate
Management how impacts are

Board addressed

Our Human Rights Policy provides guidelines for our own
operations and suppliers to respect internationally recognised
human rights, such as equal opportunity, equal remuneration,
freedom of association, and prohibition of child labour,

forced labour and human trafficking. Moreover, we have zero
tolerance for all forms of discrimination and harassment. We
are committed to promoting a harassment-free workplace
prohibiting both sexual and non-sexual harassment.

All employees receive training to ensure prevention of
discrimination and harassment in the workplace. Further,
Airtel has a policy on the Prevention of Sexual Harassment
(POSH), and any such incidents can be reported to the

POSH Committee as per the process defined in the policy.
Each reported allegation is taken seriously and handled
confidentially. If allegations are confirmed, disciplinary action is
taken against the responsible employee(s).

Further, our Code of Conduct for Business Associates defines
similar guidelines for all suppliers and partners to uphold
human rights and adopt practices consistent with applicable
labour laws and ILO Convention and Modern Slavery Laws.
Airtel has implemented measures throughout its procurement
procedures, including in supplier contracts and invitations

to tender, to ensure respect for human rights. Therefore, our
codes and policies act as the first line of defence to avoid
potential human rights related issues in our operations and

Track development
and revisit policies and
processes, as needed

|dentify Mitigating risks
and assess and remediating
present/ any actual
potential risks impacts

~

Integrating
and acting on
identified risks

value chain. Further, we have established an annual group-
wide compliance monitoring process to identify and assess
risks related to human rights issues such as child labour, forced
labour, payment of wages, working conditions and harassment
etc., covering all our operations and contractors. Any identified
risks are dealt with corrective actions and closely monitored
for progress at periodic frequencies. This is supplemented by
stakeholder engagement with employees, suppliers and local
communities to further assess and validate the risk of identified
human rights related issues. The scope of this assessment
covers all issues identified in our Human Rights Policy.

Such assessments help identify risk hot spots or areas where
potential human rights issues can occur in our operations and
the group of stakeholders most vulnerable to the identified
risks.

The risks identified in own operations or in the value chain are
addressed by implementing appropriate mitigation actions,
which can range from risk prevention through awareness
sessions and precautionary measures, risk reduction through
building capacity and safeguards or risk elimination through
modifications in the business process.

In FY 2020-21, no major human rights-related risks were
identified in own operations. Potential human rights-related
risks identified in the value chain included risk to data privacy
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and misuse of technologies, services and data. To address
this, we have put in place robust measures to strengthen
our data security and privacy controls across operations
and via contractual agreements with partners. We have
strengthened our Information Security Risk assessment and
recovery strategy, which is aligned with ISO 27001 and ISO
22301 standard requirements. Airtel's business continuity
management system (BSMS) is certified by ISO 27001.

Our information security management systems are audited

periodically by external auditors to identify any vulnerabilities.

We have incorporated guidelines to ensure data privacy and
security in the Code of Conduct for Business Associates for
our partners. Regular audits are conducted to assess their
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data security controls to ensure the resilience of their security
systems and take any required corrective actions.

We have institutionalised a mechanism to allow for reporting
and remediation of all human rights violations through our
ombudsman process and whistleblower policy. This allows all
employees, contractors and suppliers to report any human
rights-related concerns. All actual violations are dealt seriously
with remediation actions depending upon the severity of

the violation and can also include termination of employees
and business contracts. Human rights violations and
corrective actions in FY 2020-21 are reported in our Business
Responsibility Report.
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Our response to COVID-19

COVID task force

» A dedicated team was set up to manage » All front-end employees were provided
the high incidence of cases during the masks, sanitisers and face shields. All
pandemic. This team helped coordinate offices and retail stores were sanitised as
hospital admissions and maintained per defined COVID protocols.

a regular connection with impacted » Our 24x7 COVID emergency support
employees. They arranged for doctor helpline has been actively working to
appointments, helped in contact tracing ensure continuous on-demand support.

The team also monitors COVID cases
within the organisation.

and reporting of patients and ran
awareness sessions on COVID-19
protocols.

COVID support

» Launch of Employee Assistance employees. Additionally, we onboarded a

Programme (EAP) — To help employees team of 25 doctors and six specialists to
manage stress and improve their support our employees.

emotional and mental well-being and » We reimbursed employees for COVID-19
that of their families, we launched EAP diagnoses done at private laboratories.
in partnership with www.1tolhelp.net, RTPCR tests were conducted twice every
India's leading psychological and wellness month for each employee working at our
solution providers. More than 1,200 physical facilities.

employees attended EAP webinars, and » Weekly webinars with leading medical
over 500 availed of its services. practitioners were conducted to

» We onboarded Senior Occupational update our employees on the latest
Medicine & Wellness Consultant as developments related to COVID-19.
the National Medical Advisor for all our

Program Saarthi

During the COVID-19 second wave in India, Airtel launched a specialised
program Saarthi to support families of deceased employees. With an
end-objective of ensuring long-term sustainability for family members of
deceased employees, the programme on personalised engagement and
support around financial planning, career orientation (including exploring
suitable employment options within and outside Airtel) and training
workshops on re-building life and learning basic professional skills.
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Employee Benefits

Vaccination Drive

Airtel tied up with Apollo to vaccinate
employees and dependents, and
front-line associates from the end

of May 2021 for everyone above

18+. Nationwide tie-ups were also
initiated across other hospitals for
the vaccination of eligible employees
and their dependents. The cost of
vaccination for all employees and
their declared dependents was
reimbursed.

Insurance Policy Hospital Tie-ups

Employees affected by COVID-19 Airtel tied up with Fortis, Medanta,

were covered under the Group Apollo, Max and Artemis to provide

Mediclaim, Personal Accident and home quarantine facilities to our

Term Life Policy. In cases of fatality, employees at subsidised rates.

the insurance claims were expedited  Airtel distributed 150 Oxygen

and financial support provided to the Concentrators across locations and

families of the deceased. volunteered for a 15-bed isolation
facility in Gurgaon in collaboration
with the leading FMCG organisation.

Virtual learning

During the pandemic, we quickly transitioned to a virtual learning environment,
began delivering virtual classroom training, and held over 240 workshops. Our
online learning systems attracted the biggest number of employees ever, and
we observed our employees investing substantially in their development. Over
7,000 unique learners are accessing our digital platforms, with more than 44%
of them receiving virtual instructor-led training.
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At the cusp of a
new generation

We are ready to usher in the next-generation
5G across India and are partnering with
leading global technology providers to make

our network 5G-ready.

At Airtel, we constantly invest in upgrading our existing
infrastructure and deploy next generation technologies that
open infinite possibilities for our customers today and in the
future.

We are at the beginning of the 5G decade which is going
to transform lives and have far reaching impact on service
delivery and user experience as well as help realise the full
potential of Industry 4.0.

We are ready to usher in the next-generation 5G across India.

For our customers, this will mean superfast downloads,

4K video streaming on the go, immersive technologies such
as Virtual Reality and smart homes with connected things,
among others. To enhance our preparedness for a seamless

rollout, we successfully tested live 5G services over the
existing network, ahead of our competition. Using a first-of-
its-kind, dynamic spectrum sharing, we seamlessly operated
5G and 4G concurrently within the same spectrum block. This
demonstration emphatically validated the 5G readiness of our
network across all domains — Radio, Core and Transport.

We are also partnering with leading global technology
providers to make our network 5G-ready.

We have deepened our strategic partnership with Nokia by

deploying its SRAN solution across nine circles as well as the
country’s largest open cloud-based VoLTE network, thereby
laying a strong foundation for providing 5G connectivity with
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low latency and faster speeds when 5G networks launch
across the country. Along with Nokia’s carrier-grade cloud
software solutions, we will create new revenue opportunities
by delivering innovative digital solutions that are customer and
experience centric.

Our partnership with Qualcomm will enable us to roll out
virtualised and Open RAN-based 5G networks that are
designed to deliver broadband connectivity at Gigabit speeds
to homes and businesses. These platforms will also help
accelerate the development of applications for Industry 4.0.
As a part of O-RAN ALLIANCE, we hosted India region’s first
Plugfest for the O-RAN ALLIANCE to demonstrate the growing
maturity of the O-RAN ecosystem to serve customers through
emerging technologies such as 5G. We were the first operator
in India to commercially deploy a virtual RAN solution based on
disaggregated and open architecture defined by the O-RAN
ALLIANCE.

We collaborated with IBM and Red Hat to build our new telco
network cloud which will be designed to be more efficient,
flexible and future-ready to support core operations and enable
new digital services. With the new network cloud, Airtel intends
to deliver a better customer experience through enhanced
network performance, improved availability, operations
automation and scaling the network to the edge.

To enhance the existing network, we acquired 355.45 MHz
spectrum across sub-GHz, mid-band and 2300 MHz bands,
which deepens our coverage in urban as well as rural areas and
helps to provide an exceptional customer experience.

We hosted India region’s first
Plugfest for the O-RAN ALLIANCE

In this section

Social & Relationship Capital 110
Natural Capital 124
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N
el

Social & Relationship
Capital

Airtel has built and nurtured strong relationships with its
stakeholders including customers, communities, governments,
distributors, and suppliers. Our differentiated offerings,
customer-centric service excellence, commitment to inclusive
growth, and ethical and transparent operations have earned
us their trust and support. We partner with the government

to help realise the national aspiration of a ‘Digital India” and
transform legacy communication systems to serve citizens
better. The strength of our social partnerships and stakeholder
relationships is crucial to our ability to meet the needs of a
whole new generation of customers.
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SDGs impacted

GOODHEALTH
AND WELL-BEING

e

~ Sustainable supply chain management

~ Community development

Enhancing customer experience

The relationship between Airtel and its customers is driven by a single sentiment -
Customer Obsession. For us, customer service is a given and should be done. However,
Customer Obsession goes beyond and is about what we must and will do. We have heavily
invested in the last three years to develop high-speed networks and enhance customer

experience exponentially.

In FY 2020-21, we decided to take our
Customer Obsession to the next level.
‘ZERO Questions’ is often thought of as
an impossible, utopian idea. However, we
also know that the closer we get to Zero
Questions’ from customers, the happier
they will be. As a part of our mission

to deliver best-in-class experience to
customers, we launched a first-of-its-kind
campaign 'Open To Questions' in 2020
to encourage our customers to raise all
their questions for Airtel. We promised

to address every query that came in.

A report from the Telecom Regulatory
Authority of India (TRAI) shows that
between September 2020 and February
2021, two in every three new mobile
customers chose Airtel over other
networks. More than 25 million customers
joined our network during this period
testifying to the success of our Customer
Obsession-driven growth strategy.

56%

Reduction in customer
complaint calls over FY 2019-20
(across all businesses)

Processes

We have designed robust processes

to enhance customer experience

and simplify access to our services to
help customers connect and engage
with Airtel seamlessly. Our Quality
Management System adheres to TL-9000
standards, a telecommunications
sector-specific ISO 9000 standard.

The framework guides our product

and service distribution networks to
comply with defined customer service
quality standards. Our universe of
channel partners adheres to established
standards and service level expectations
across the value chain. Regular customer
service quality management workshops
and training programmes are conducted
for distributors, retailers and other
channel partners, in addition to audits to
ensure customer service quality.

Airtel Thanks

QuALITY DECENT WORK AND
EDUCATION ECONOMIC GROWTH

MR af

g,

QO

We rolled out new tools and processes
to handle the related rise in customer
requests for help as we saw a surge

in demand for digital services through
the pandemic. We have an expansive
agent led customer service network
and physical outlets to handle our
customer service requests. Additionally,
we have empowered our customers

to seek resolution to their queries
through responsive and scalable
self-care facilities.

An exclusive programme for our valued customers which brings them rewards, perks
and privileges through the Airtel Thanks app available on the Play store. This loyalty
programme provides benefits like enhanced data speeds, data rollover facilities,
access to premium services like Wynk Premium, ZEE5, Reader's Club on Juggernaut,

online security, and device insurance.

During FY 2020-21, we have enhanced the Airtel Thanks app and other web
platforms to accelerate the resolution of customer complaints. With support in 10
regional languages, the app allows users to transact with Airtel through all digital
payment modes. The app is built on a microservices framework that uses an in-house
codebase and is hosted on Airtel data centres to ensure customer data privacy.
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One Airtel platform

This platform tracks the customer lifecycle from onboarding to
integrated billing and is serviced by one dedicated customer
care number. The platform has digitised the billing experience
of our customers with the ‘One Home One Bill’ functionality on
the Airtel Thanks app allowing users to view billing details for
Mobile, Broadband and DTH services and download their bills.

Broadband digitisation

Broadband customers can now enjoy superfast onboarding
through digital payment and electronic-Know Your Customer
(KYC) compliance. We offer assured installation within four
hours of order confirmation. Customers can digitally access
features like change plans, pay bills, view data consumption,
etc.

These services and others like revamped international roaming
facilities, elimination of zero price point VAS, VoWiFi calling, and
ducting have significantly reduced customer complaints and
enhanced satisfaction.

Digital customer acquisition (eCAF)

This solution improves the Airtel activation process, leveraging
Optical Character Recognition (OCR). It allows our front-end
teams to automatically fetch customer details by matching

the customer photograph taken at our service outlets with

the verification document. This 'green channel' has ensured
minimal validation effort at the backend and reduced activation
cost, time and complexities.

Users can pay multiple bills digitally on the app through a self-
assisted single click.

Additionally, users have the power to add and pay for
entertainment platforms such as ZEE5, Amazon Prime Video
and Disney + Hotstar subscriptions to their One Airtel bills.

Next-gen Airtel stores

Our ambition to 'win customers for life' is the motivation behind
the next-generation retail stores. These stores were conceived
to foster engaging conversations in a warm and welcoming
ambience. The new stores have an open and minimalistic
design and utilise several state-of-the-art digital technologies
to create an enriching experience for customers.

Decision Tree

Decision Tree is a tool that streamlines customer queries and
complaints through effective prediction and diagnoses. It offers
resolutions after evaluating relevant information from various
businesses and channels. Automation in Decision Tree has
helped advisors eliminate the need to use multiple applications
to extract information for a single query.
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Products

We are obsessed about finding and solving our customers’
problems and constantly launch new products and services to
enhance our customer experience. When the pandemic made
WFH, e-learning, online entertainment, and digital payments
the new norm, it led to an unprecedented surge in demand for
high-speed data, office-like environment at home, and simple
and safe communication solutions. We introduced enterprise-
grade solutions Airtel@Home and Airtel BlueJeans to help our
customers. When our customers needed one single point of
contact with Airtel for all their needs, we came out with One
Airtel and Airtel Enterprise Hub.

When we found that our business customers were facing
challenges related to privacy, experience and technical
issues as they were using multiple platforms to service their
customers, our solution was Airtel 1Q, a cloud-based

Engaging our
customers in our

Airtel Customer
Advisory Board

Airtel is co-creating its product

CORPORATE
OVERVIEW
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omni-channel platform for customer engagement. To address
the need of all businesses, especially the smaller ones, to scale
up their operations and requirement for a reliable partner

to provide end-to-end digital solution, we came up with

our innovative, secure and scalable AWS cloud solutions to
become their one-stop shop.

With increasing digital adoption, cyberattacks became a threat
to infrastructure and data protection and so we responded
with Airtel Secure to help them stay safe. When the businesses
needed carry out multi-channel, consent-based and privacy-
safe promotional campaigns in the face of increasing
regulation, we launched Airtel Ads.

Please refer to the Intellectual Capital on Page 84 of the report
for more details on product and services launched during the
year.

Brandwatch

Brandwatch is a service used by
Airtel to study customer behaviour

product journey

We seek feedback from our customers
to improve our products and services
continually. We deploy the Net Promoter
Score (NPS) model to determine the
level of customer satisfaction. This
method is designed to capture the
likelihood of customers to recommend
Airtel's products and services to others.

innovation roadmap with its customers.

We invest in understanding their
changing needs and tailor offerings to
give customers what they want and
need. The Customer Advisory Board
counsels Airtel on relevant issues,

emerging needs and technology trends.

We incorporate such inputs to better
align our innovation and offerings
journey to customer requirements.

and derive insights to improve its
products and services. Brandwatch
products are used to mine digital
conversations around various brands
and categories to spot trending
consumer behaviour and perception
towards brands. We seek customer
reactions and responses through SMS,
web-based surveys and Out Bound
Dialers. Analytical tools are deployed
to mine and translate consumer data
into actionable business insights.
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Customer data privacy protection

At Airtel, we collect, process, and analyse large amounts of data to
understand our customers better and deliver superior products.

As we develop these products, we stay
mindful of the potential risks of data
privacy in our operations and the value
chain. Safeguarding customer privacy
and ensuring data security across

our operations, business and supply
chain lines is a key focus area for Airtel.
We have defined robust policies and
processes to address this risk effectively.

Airtel’s privacy policy (Bharti Airtel
Information Privacy Policy) aligns with
the Information Technology (IT) Rules
2011 and best practices of industry and
GDPR. It provides management direction
and support to assure the privacy of
personal information collected by Airtel.
The policy ensures that collection,
processing, retention, dissemination and
destruction of personal information are
in accordance with appropriate laws,
regulations and contractual obligations.

The policy applies to the entire
operation covering all employees and
business partners of Airtel who have
access to the personal information of
customers, employees and vendors.
It is jointly owned by the Chief
Information Security Officer and the
legal function and approved by Airtel
Management Board. The security,
legal and regulatory functions within

the Company are responsible for
managing the information privacy across
organisation. The Privacy Grievance
Officer (PGO) is entrusted with the
responsibility of addressing any privacy-
related grievances and complaints,
undertaking investigation and assigning
responsibility for their resolution.

As per Airtel's privacy policy, customers
are informed of any personal information
collected and the purpose of collecting
the information. Further, customers are
apprised of the nature of information
captured and how the information is
protected. They are also kept informed
about the duration the information

is stored in corporate files i.e. for as
long as necessary to fulfil the stated
purposes or for a period specifically
required by law or regulation.

Airtel seeks customer consent before
collecting, processing, retaining, and
disclosing their data and information.
Customers are informed about the
process to be followed to exercise the
choices available to them concerning
their personal information, such as
signing the consent clause or checking
the opt-in box for giving consent. Further,
they are also apprised of the process
to withdraw consent with regard to
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processing, retention, dissemination and
destruction of the personal information
at any later date. Additionally, they

have the option to request access to
the data held by the Company and if
they need their data to be corrected.

Airtel has a third-party disclosure policy.
In line with this policy, information

may be shared with the third parties

on a need-to-know basis to execute
business, post obtaining consent

from the customer. Airtel ensures

that the third party signs a non-
disclosure agreement and adheres

to all applicable privacy principles

and data protection regulations.

The information privacy control matrix
and policy of Airtel are regularly
updated to include the latest regulatory,
contractual and organisational

changes and ensure swift and effective
implementation of privacy controls.
Further, it is Airtel’'s constant endeavour
to deploy appropriate technology,
processes, resources and infrastructure
for timely implementation of privacy
controls that comply with the latest
laws and regulations and incorporate
industry best practices. Moreover, to
ensure compliance with the policy,
internal and external audits are
undertaken, and any identified gaps
and non-conformities are addressed.

All employees and temporary staff of
Airtel and third parties are required to
comply with the privacy policy. Non-
compliance with the policy is dealt with
as per the Code of Conduct. The Circle
Information Security Council (CISC)
recommends disciplinary actions against
employees, partners or third parties
involved in privacy breaches. Depending
on the severity of the violation, it may
even include termination of employees,
change of third-party staff or termination
of the contract with business partners.

Strategic partnerships
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Our class-leading solutions are driving success and value for customers and
accelerating their digital transformation. We are partnering with the best in
the world to elevate our offerings and solutions:

To make quality education accessible to
students across India, Airtel has invested
in two dedicated DTH channels with
Vedantu to bring affordable and quality
education to millions of school children
on their home TV screens. Vedantu
Masterclasses DTH channels air on Airtel
Digital TV at %4 per day. These classes
offer high-impact, interactive learning
delivered by best-in-class faculty,
including graduates from IIT, AlIMS and
others, to students from Class 6 to 12.

We collaborated with ZEEPlex, ZEE’s new
‘Cinema 2 Home' service for showcasing
new films on TV and digital platforms.
Customers can now enjoy the first-day
first show of their favourite movies on a
pay-per-view basis, sitting at home.

Airtel Digital TV and Aakash Educational
Services have collaborated to provide
high-quality coaching sessions to
students across India preparing for
entrance exams such as the JEE and
NEET. The talented faculty of Aakash
help students learn key concepts

and solve problems through LIVE
interactive classes.

As part of its integrated B2B growth
strategy, Airtel has partnered with
Verizon to offer secure enterprise-grade
video conferencing solutions under the
Airtel BlueJeans to businesses in India.
BlueJeans, Verizon's enterprise-grade
video conferencing service, helps people
communicate and collaborate across
mobile, desktop, browser and conference
rooms.

As part of its strategy to offer best-in-class entertainment to customers in India, Airtel
partnered with VOOT to bring premium digital content to its customers. The content
can be streamed on the Airtel Xstream platform across multiple screens —on TV over
the Airtel Xstream Box or part of the Airtel Xstream Bundle, on a smartphone with the
Airtel Xstream app, and on personal computers.
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Fostering entrepreneurship and
employment through Airtel’s rural
network

Airtel's rural distribution network creates
revenue generation opportunities for

rural entrepreneurs including distributors
and retailers who sell our products and
services. The Airtel Pratinidhi programme
partners with rural entrepreneurs to take
our offerings to market and increase

their earnings.

We hire local resources as Feet on Street Executives (FSEs)
and for other roles to generate employment in rural areas.
We have more than 9,400 distributors and 13,000 Pratinidhis
on distributor payrolls, who in turn employ over 25,000 FSEs

across India. We also have 6,600 rural stores employing over
5,000 people.

Airtel has established inbound call centres in Siliguri, Guwahati,
Kochi, Bhubaneswar and other places to cater to the diverse,
multilingual set of rural customers. These rural call centres
collectively serve millions of people and generate significant
employment.

9,400+ 25,000+

Feet-on-Street
Executives (FSEs)

6,600 5,000+

Channel partners

Rural Airtel exclusive People employed
outlets by Rural Airtel
exclusive outlets

17.87 Mn

Customers served by Airtel rural
call centres

N
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Automation to boost business continuity and efficiencies across FSEs and retailers

Auto-refill and digital collections

This solution allows retailers to order and receive stock through
an automated tool without the need for manual delivery. About
60% of secondary sales in rural areas is generated through
auto-refill. Retailers can pay distributors digitally via Unified
Payments Interface (UPI) on the Airtel Mitra app for Auto

Refill transactions.

Digital purchase of Local Area Payment Unit (LAPU)
The digitisation of LAPU assures retailers of 24X7 availability
of stock. They can now purchase units from the distributors
digitally through the Airtel Mitra app and pay them via UPI.
Retailers can stock the amount of inventory they need,

Strengthening bonds with rural
partners

We are proud of the achievements and commitments of our
rural channel partners and their employees. They rise beyond
limitations and fight the odds to create value for Airtel and its
stakeholders. We have instituted several measures to support
them and their families to deepen our relationship. They remain
our most crucial stakeholder to help us spread our footprint
and deliver on our customer-centric commitments across the
country’s far reaches.

and distributors do not have to worry about collecting their
payments physically.

DTH recharge through Airtel Mitra

The Airtel Mitra app has been enhanced to facilitate DTH
recharge and customer acquisition across the rural network,
further expanding revenue streams for retailers.

Enhancements in DMS and Revenue app

The Airtel DMS and Revenue apps have been upgraded to
allow distributors and FSEs to set up DTH connections digitally.
More than 1,500 distributors have availed this service

across India.

Stepping up engagement with
retailers and distributors

A flagship channel engagement programme — Airtel Ratnas,
runs a series of initiatives and campaigns focused on
distributors, retailers and FSEs.

Anmol Ratna for distributors

We offer Group Personal Accident (GPA) insurance for
distributors to offer their families financial security in the
unfortunate event of accidental death or permanent disability.
On the International Women’s Day, Circle leadership felicitated
our women channel partners for their exemplary contribution
to Airtel and society.

Yuva Ratna for FSEs

Our frontline workforce's dedication to deliver the highest
standard of services to our customers despite the pandemic
was truly commendable and inspirational. All our frontline
heroes were covered by GPA insurance and COVID
hospitalisation cover during the pandemic. This year, we also
provided them with a life insurance policy in the event of death
due to COVID. Airtel leadership recognised their ‘going beyond
the call of duty’ attitude through special appreciation letters
along with gift vouchers.

Airtel scholarships

We offered child education scholarship to recognise and
encourage academically meritorious children of Airtel
distributors and retailers. We also launched a program ‘Airtel ki
Laadli’ for the girl children of our rural distributors to motivate
them to study and release their dreams — deserving children
were awarded with Lenovo tabs.
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Partnering with Government
to drive development and
e-Governance

Airtel is partnering with communities and
government regulatory bodies to upgrade
their legacy systems. As cities move
towards mass adoption of connected
technologies and applications, Airtel is
helping build smart cities and providing
solutions for a better tomorrow. We have
been at the forefront of all significant
initiatives run by the Government of India.

VSAT connectivity provider

With close to 49,000 VSAT sites deployed across India, Airtel
is the only telco to offer integrated and reliable VSAT services
for Defence, NHAI and many rural Common Service Centres
responsible for agriculture and e-governance of health

and education.

State-wide area network: SWAN 2.0

An integrated Structured Wireless-Aware Network (SWAN)
solution comprising 885 Points of Presence (PoPs) with

MPLS bandwidth was designed to connect state, district,

block and tehsil headquarters to facilitate e-governance. This
infrastructure ensured secure delivery of government services
digitally to citizens over a Closed User Group Network. Services
delivered on the network included filing applications for
pensions, registration for employment, issuing birth and death
certificates, and renewal of ration cards.

Airtel is the SWAN provider for six states through a high-
speed connectivity framework and managed services for
Government-to-Government and Government-to-citizen
applications.

Public service delivery

Airtel supports the Government of India with Interactive Voice
Response (IVR) solutions that help citizens access law and
order units, government hospitals, PF and pension data. The
service also delivers information regarding courses offered
by government schools and universities.

m-Governance

Airtel partnered with government authorities to provide

a mobile application platform for citizen self-service that
connects them to public service departments round the clock
and enhances the transparency of government processes.

Data security and business continuity

Airtel has set up a cloud-based Business Continuity and
Disaster recovery site for a state data centre. The solution
migrates traffic to the disaster recovery site without any data
loss in the event of an operational failure at the centre.

Collaboration with the Government
of Tamil Nadu

Airtel has partnered with the Government of Tamil Nadu

to bring quality online learning classes to students

through its digital platforms. Content from Kalvi TV —the
government-operated education channel — was made available
for free on Airtel Digital TV and the Airtel Xstream app for
smartphones and tablets.

118 INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

CORPORATE MANAGEMENT  STATUTORY FINANCIAL

OVERVIEW DISCUSSION & REPORTS
ANALYSIS

Our Capitals

STATEMENTS

W

Airtel's video conferencing facilities for the
Government of Rajasthan

The Government of Rajasthan appointed Airtel to design and implement
its Video Conferencing (VC) project to bring state-of-the-art VC services
to all departments, from the state to the block levels. Airtel also runs
the Network Bandwidth Connectivity across the state, which forms the
backbone of the VC setup.

32 400 550 20

Districts covered Block headquarters Studios Conferences a day

on average

130

COVID-19 related
reviews conducted
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Sustainable supply chain management

Airtel’'s commitment to operate a responsible business, led by sustainability principles and
environmental stewardship extends to its partners and the entire value chain. We have
instituted policies and guidelines that ensure that our supply chain enhances our ability to
deliver on Airtel’s Environmental, Social and Governance (ESG) commitments. Our supply
chain partners are the critical link in our journey to provide an exemplary experience

to our customers.

We encourage our suppliers to adhere
to international sustainability standards
such as ISO 14001, ISO 45001 and

ISO 27001. Currently, more than 80% of
our procurement by value from critical
suppliers comes from those having at
least one of these certifications. Critical
suppliers have a significant bearing on
our competitive advantage and market
success. Airtel engaged with over 2,600
Tier-I suppliers, out of which over 170 are
marked as critical suppliers (including 17
strategic suppliers) on the basis of high
volume/ supply of critical components.

Airtel is a firm believer in procuring
locally from India-based suppliers which
constituted ~ 96% of total suppliers

in FY 2020-21, accounting for ~ 89%

of our procurement spend. This helps
us to create value through revenue
generation and employment in the
ecosystem by promoting indigenous
entrepreneurship and reducing the
environmental footprint. Local sourcing
is a strategic move to mitigate the risks
of restrictive developments related to
transportation, geopolitical changes and
other such threats.

We have initiated several steps to
increase collaboration with and retain
suppliers and effectively manage our
supply chain.

Engagement

We run a special event for suppliers,
Airtel Conclave, to recognise their
outstanding performance. We conduct
ongoing training for suppliers on
operational processes, including bidding,
invoicing and grievance redressal.

Governance

The Contract Management (I-Certis) tool
for suppliers ensures all contracts are
routed through an integrated system
with approved templates to reduce
manual interventions. Appropriate

SLAs and metrics are embedded in
agreements, and governance meetings
are conducted with suppliers to address
any concerns or bottlenecks.

Grievance redressal

We have instituted channels to enable
our partners to raise their concerns
and issues with Airtel. The Code of
Conduct allows business associates

to report complaints, including
anti-corruption, anonymously. The
designated Ombudsperson administers
the entire process — from reviewing
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and investigating concerns raised and
undertaking all appropriate actions to
resolve the issue. The Ombud process
is regularly monitored to strengthen

its effectiveness and adequacy.

Any instance of serious misconduct
brought to the Ombudsperson is
reported to the Audit Committee. All
vendors/ partners and any person
with a grievance (excluding standard
customer complaints) have full access
to the Ombudsperson through phones,
emails or in-person meetings. Whenever
necessary, the Ombudsperson’s

office refers matters for resolution to
the Human Resources department

for resolution. There is a grievance
redressal portal that is monitored by
Human Resource department for any
complaints received.

Community development
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Airtel has rolled out various initiatives to strengthen its community partnership efforts.
We constantly endeavour to create value for communities by offering solutions at all levels.

Bharti Foundation

Established in 2000, Bharti Foundation supports and
implements programmes to further primary, secondary and
higher education, and health and sanitation. The Foundation
conducts these programmes in partnership with communities,
government schools, students, youth and NGOs. We run a
network of programmes to help under-served students
access education. Here is an update on Bharti Foundation’s
programs that have been supported over years. This year, our
employees have undertaken special volunteering programs
virtually wherein they reached out and supported students and
teachers:

A

> Satya Bharti School Program

M

Satya Bharti Quality Support Program

A

> Higher Education Program
> Satya Bharti Abhiyan

A

4.5 Lakhs+

2,500+

Students impacted
since inception

5,976

Total number
of Schools

19,088

Villages impacted
since inception

170 hours

Teaching community
impacted since inception

2.2 Mn+

Employee volunteering
in community
development programs

Community members
impacted since
inception
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Sustainable value creation for farmers through IKSL

Set up in 2007 as a Joint Venture (JV)
between IFFCO, Bharti Airtel and Star
Global Resources, IFFCO Kisan Sanchar
Limited (IKSL) supports 53 communities
across 19 states. It provides value-added
services in 10 local languages to 30 lakhs
subscribers. IKSL has successfully reached
out to over one million rural customers,
including farmers.

757,756 337

Farmers added

Samadhan subscribers

1,026 Mn+

Voice Messages shared yearly

( )

This collaborative initiative aims to empower Indian farmers
with relevant and accurate information on agronomy, weather,
‘Mandi’ prices and offers, ‘Ask the Expert’ facilities. With a
regular Airtel SIM card configured for this purpose, a farmer
can access IKSLs value-added services free of cost. These
help farmers make decisions that can reduce production costs,
improve product quality, and increase crop production

and income.

The total annual costs incurred to run IKSL stands at
%220 million, while the total annual revenue generated is
estimated to be 2,900 million.

IKSL offers farmers the following benefits:

» Three free voice messages and one text SMS per day sent
to farmers. IKSL's push voice content reached 2,182,418
farmersin FY 2020-21.

» Kisan Call Centres (KCCs), a dedicated farmer helpline,
caters to around 15,960 farmers. It helps them access
professional help, including specialists for information
related to Agriculture, Animal Husbandry, Horticulture,
Poultry, Dairy etc. KCCs answered 5,474,446 calls in the
reporting year.

» |FFCO Kisan app provides information on weather and
Mandi prices, facilities to buy and sell agricultural items
and runs a ‘Ask the Expert’ service for farmers. In
FY 2020-21, the app had an active user base of 115,331.

» Samadhan, a unique venture, started in collaboration
with HCL Foundation and IFFCO Kisan, encourages rural
communities to process their knowledge through a large
scale Structured, Measurable, Articulated, Replicable and
Transparent (SMART) plan, utilising voice calls and text
messages in local languages.

122 INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

CORPORATE MANAGEMENT  STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

Our Capitals

Y 4
Response to COVID-19

We worked side by side with our customers, partners, communities and the
Government to address the challenges of COVID-19, leveraging our network,
technology and people. We continue to extend our support to the community
and our other stakeholders as the pandemic rages.

Enhancing services for retail customers during the lockdown:

» Airtel Superheroes - Subscribers could recharge on behalf
of their friends or acquaintances utilising Airtel UPI.

» Help a Friend - Non-app customers could send an SMS
to their friends seeking recharge help even if their services
were discontinued.

» Activated medical stores, Kirana stores and other
essential services on Airtel. The SHOP keyword was
created to enable customers to find retailers who were open
nearby.

» Multiple tie-ups to allow customers to recharge their
connections at 10 lakhs ATMs.

» Announced benefits worth ¥270 crores to help 55 million
low income customers to tide over the impact
of COVID-19.

Government

» Audio and video conferencing solutions for various
ministries and state governments.

» Voice services, high-capacity network connectivity and
bandwidth for COVID-19 helplines, war rooms, state data
centres and Integrated Command and Control Centres.

» High volume SMS and Outbound dialling services for
public sector undertakings.

» Devices to facilitate work from home devices for
government officials in essential services.

Enterprise customers

» COCP Corporate Broadband - Allowed enterprises to
purchase physical devices for broadband connectivity and
have them delivered to their employees wherever they were
located.

(9 Read more in COVID-19 response story on page 06
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Natural Capital

At Airtel, our commitment to using Natural Resources
responsibly goes beyond compliance. It is at the core of our
intent to create stakeholder value, respecting what nature
has provided us and staying environmentally responsible as

we grow our operations.
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SDGs impacted

> Climate Change, Energy Efficiency & Emission Reduction

~ Resource Efficiency & Waste Management

~ Water Efficiency

~ Green ICT Solution

We are committed to helping meet the goals of the Paris
Accord and have identified 'Climate Change, Energy Efficiency
and Emission Reduction' as a critical material issue while
‘Resource Efficiency and Waste Management’ and ‘Water
Efficiency’ have been identified as high and moderate material
issues respectively for our business.

We will continue our stewardship of empowering the digital
world and deliver on our environmental commitments. Digital
economy is a great equaliser resolving the information,
resource and access asymmetry plaguing the world. It will drive
greater awareness and responsibility towards climate change,
circular economy and energy transition.

We endeavour to keep ourselves accountable and responsible
as we help limit the global temperature increase to below
1.5°C, in line with the Paris Accord.

Our decarbonisation goals

Aligning our GHG emission
reduction targets to 1.5°C
emission scenarios

Setting a public goal to reach net-
zero emissions by no less than
2050 in line with Science-Based
Target Initiatives (SBTi)
recommendations

We nurture and operate a sustainable supply chain and

follow the highest standards of corporate governance and
business ethics in reporting our environmental impact. We

will continue to deploy sustainable solutions to reduce our
environmental footprint incrementally through efficient energy
use, lowering emissions, and expanding digitisation. Every year
we make substantial investments in deploying environmentally
responsible technologies along with our network infrastructure
partners to preserve our natural capital.

13 i

O

Performance highlights for
FY 2020-21

82,917 MWh

Renewable energy consumed

5,554.28 Tonnes

E-waste recycled

284 wwn

Energy saved at our facilities

~508 Mn

Sheets of paper saved through
e-bill initiatives

A comparative evaluation
Considering FY 2018-19 as Base Year

24%

Reduction in CO, emission per rack
in our data centres

49%

Reduction in network emission
intensity for mobile (CO2 emissions
per terabyte)

28%

Reduction in CO, emission per square
feet in our facilities
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Climate change, energy efficiency
and emission reduction

Climate Change

Airtel's most significant contribution

to addressing the impact of climate
change comes from our transformative
digitisation initiatives, which in turn,
helps our customers reduce their carbon
footprint. Our businesses run on green
energy solutions and services that are
environmentally conscious.

Green energy solutions

We have significantly reduced our
operations' environmental footprint by
investing in Solar DG hybrid systems.
We have created green data centres,
outdoor Base Transceiver Station

(BTS) sites and green mobile tower
technologies which consume less power
and generate lower emissions.

At Airtel, we are cognisant of the risk
presented by climate change to our
business operations. We understand
the potential impact of climate change
related physical and transitional risks.
We are taking various measures

to strengthen our preparedness to
address such risks. We have adopted
Science-Based Targets to lower our
carbon emissions. We have developed
risk adaptation plans to enhance energy
efficiency and emission reduction
measures to lower our carbon footprint.

Energy consumption in own operations

“ N

L -

= 4

) I

o -

-

)
Diesel Grid Electricity Renewable
Consumption Consumption Energy Consumption
(KL) (MWh) (MWh)

FY 2019-20 B FY 2020-21

Note: Boundary expanded to Include Airtel Owned Stores and Fixed Line Networks
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Energy conservation
and emission reduction

Airtel, along with its partners, is increasing
the use of green energy by adopting solar
and biomass energy and zero-emission
batteries. These energy conservation
measures have strengthened our
environmental stewardship, resulted

in financial savings, and contributed to
national and global goals. Every year

we reduce our emissions intensity
incrementally and increase our
investments in green and clean energy
solutions to power our operations.
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©
Direct GHG Indirect GHG
Emissions Emissions
(Scope 1) -tCO, eq. (Scope 2) -tCO,

eq.
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Enhancing the use of green energy across our operations

We are implementing several strategies to improve our energy usage patterns and increase the share of renewable

energy in the mix to enhance efficiencies

Rooftop solar plants

Over the last few years, we have
installed 28 rooftop solar plants
at our data centers and main
switching centres with the total
installed capacity of 1.57 MWp,
estimated saving of 1,214 tonnes
of CO, emission. Rooftop solar
plants have also been installed
in our facilities, which led to
energy savings of 140.57 MWh
in FY 2020-21.

Green power wheeling
agreements

During the reporting year, we
signed open access contracts or
power wheeling agreements for
procuring 26,172 MWh of green
energy in Main Switching Centres
(MSCs) and 55,143 MWh for our
data centres, significantly reducing
our carbon emissions. This has led
to 83.14% increase in renewable
energy deployment in our MSCs
from FY 2019-20.

Solar-DG hybrid solution

We implemented 64 Solar-DG hybrid
sets across our operations. This
unique solution uses 5.2 kW capacity
solar panels optimised by hybrid solar
controllers along with a battery bank,
which has reduced our DG running
hours to one-third.
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Energy conservation in network infrastructure

We have undertaken various energy conservation and emission reduction measures
across our network infrastructure to reduce dependence on fossil fuels.

Maximising outdoor BTS - In

FY 2020-21, we converted 2,247 indoor
BTS sites to outdoor sites and reducing
BTS energy consumption by 25%.

Project Green City — We are
transforming our sites into green sites
by collaborating with our network
infrastructure partners. Over 73,609
sites, including Airtel owned and partner
sites have been tagged as green sites,
consuming less than 100 litres of diesel
per quarter kWh of energy usage
through the reporting year.

Electrification of non-electricity
board sites — We have electrified

our network towers to reduce diesel
consumption, which has also improved
our network uptime at BTS tower sites. In
FY 2020-21, we electrified 2,722 telecom
towers.

Site sharing — Our strategy of site
sharing with partners has optimised

our resource consumption and

reduced carbon emissions significantly
through higher utilisation of passive
infrastructure. In FY 2020-21, 26% of
sites were deployed as shared sites
reducing energy consumption compared
to standalone sites.

Hybrid battery bank solutions - In
FY 2020-21, we installed 121 advanced
VRLA (Valve-Regulated Lead-Acid)
batteries and lithium-ion batteries to
optimise energy consumption and
reduce our reliance on diesel to 100
Litres per site per quarter. A total of
41,462 VRLA and Li-ion batteries were
installed by March 2021.

Installation of DC air

conditioners — DC air conditioners of
48 volts is an optimal cooling solution
for telecom shelters by using less energy
compared to rudimentary cooling
solutions. In FY 2020-21, we

installed these air conditioners at

50 temperature-sensitive sites.

Emission trends in our network infrastructure

FY 2020-21 geXerio} 0.142

FY 2019-20 EeXeL13

FY 2018-19 EeXel:3

0.172

CO, emission by diesel consumption (tCO,/TB)

I CO, emission by grid electricity consumption (tCO,/TB)
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Lean Towers — In FY 2020-21, we
deployed 9,823 towers as Lean Towers,
i.e.,, towers that do not operate on diesel,
thereby reducing emissions by 40%.

Auto-shutdown in non-peak hours —
An auto-resource shutdown feature at
153,019 sites, including all 4G sites, has
reduced energy requirement at non-
peak hours.

Other Main Switching Centre
initiatives — We installed LED lights,
motion sensors, air diverters, active
tiles and blanking panels in our Main
Switching Centre sites. In addition, we
installed solutions for temperature,
rack, UPS and SMPS optimisation, cold
aisle containment and natural cooling
to reduce energy consumption. These
measures saved 4,138,608 kWh of
energy usage through the reporting year.

49,

Reduction in network emission inten-
sity for mobile (CO, emissions per
terabyte) compared to FY 2018-19
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Energy conservation in data centres

We have undertaken various energy conservation and emission reduction measures

covering our data centres to reduce our dependence on fossil fuels.

Ensuring energy efficiency - We
installed energy-efficient equipment and
improvised processes across our data
centres to optimise costs, save power
and reduce GHG emissions.

Cold aisle/Hot aisle containment

— Cold aisle/hot aisle containment at
different locations saved 112,979 kWh
of energy.

Average PUE
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55,348mwn

Optimum lighting - Lighting
optimisation through LED lights and
motion sensors across various data
centres saved 53,930 kWh of energy.

UPS optimisation — UPS and SPMS
optimisation at various locations saved
2,232,458 kWh of energy.

Optimum cooling — Cooling
optimisation through the installation of
active tiles, set points management, and
air diverters saved 1,758,108 kWh of
energy.

Power Usage Effectiveness (PUE)

— PUE helps us to track the energy
efficiency of data centres, specifically.

It is the metric that illustrates how
efficiently data centers utilise their power
resources. We improved PUE from 1.72
in FY 2018-19to 1.57in FY 2020-21.

Emission trends in our data centres

FY 2020-21 XK}

FY 2019-20 Ryl

FY 2018-19 JX-2

B Average PUE

16.27

22.10

CO, emission from diesel consumption (per rack in tCO,)

I CO, emission from grid electricity consumption (per rack in tCO,)

24°/o

3 5°/o

Procured from renewable energy
sources in FY 2020-21

Reduction in CO, emission per rack in
our data centres from FY 2018-19

Renewable energy consumption
in data centres as a percentage of
total energy consumption
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Energy conservation in our facilities

We have undertaken various energy conservation measures in our facilities and ensure installation of best rated energy efficient
equipment and LEDs in AOR, to reduce the overall environmental footprint. These measures included UPS optimisation, demand

rationalisatiion, HVAC upgradation among others.

UPS optimisation Demand surrender

In FY 2020-21, we replaced two UPS
sets at our facilities in Splendid Tower, selected locations to rationalise energy
Hyderabad, with new 80 kVA systems consumption. While this initiative did
resulting in a saving of 5,592 kWh in six not contribute to direct energy savings,
months. itimpacted our overall energy costs.
It delivered operational savings of
Z1.2 million at Indore and Mumbai
locations and %1 million at sites located
in the National Capital Region (NCR).

We surrendered access load at

HVAC air duct cleaning

A complete HVAC air duct was cleaned at our premises in

UPS room HVAC system upgradation

With the help of duct extension, a total
of 3 TR (Ton of Refrigeration) were
switched off and 1.5 TR were replaced
with new machine from the UPS room
in offices located at Kundannoor, Kerala,
which resulted in energy savings of
4,698 kWh.

Replacement of ductable units

Replacement of ductable units at our Jodhpur and Udaipur

Interface, Mumbai. This resulted in better airflow, reduced hot offices resulted in energy savings of 23,881 kWh. We will roll

and cold pocket complaints, and improved the chilled water
setpoint (reset from 7°C to 9°C), resulting in energy savings of
19,845 kWh.

Emission trends in our facilities

FY 2020-21 [ E&E)

FY 2019-20 [k} 8.83

CO, emission by diesel consumption (Kgs/sa.ft.)

Il CO, emission by grid electricity consumption (Kgs/sq.ft.)
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out similar implementations at other offices as well.

26%

Reduction in diesel
emissions per square feet
compared to FY 2018-19

28.4%

Reduction in Grid CO,
emissions per square feet in
our facilities compared to
FY 2018-19
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Resource efficiency and waste management

We reduce and recycle natural resources wherever possible and replenish what is feasible
as we pivot to a new future to meet the needs of a new generation. We have adopted
several measures to manage our water usage, improve waste management and increase

the use of renewable resources.

Waste management

We segregate organic, hazardous, and e-waste collected
across our warehouses and dismantle them for recycling

or repurposing. Our recyclers are authorised by the Central
and State Pollution Control Boards. Most of our facilities are
designed to be 'zero discharge' spaces.

We significantly reduced the amount of waste generated in
FY 2020-21, primarily on account of shutdown of many of our
facilities due to nationwide lockdown amid the pandemic.

Waste generated

Waste diverted from disposal

30.97

Waste directed to disposal

Hazardous in Tonnes M Non-hazardous in Tonnes

1. That waste diverted from disposal includes recycled as well as the waste sold
2. This excludes e-waste
3. Hazardous waste directed to disposal is O Tonnes.

Towards a paperless future

We reuse and recycle paper across our operations.

The increasing adoption of digital practices across business
processes has helped us reduce paper consumption. We have
replaced physical copies of customer bills with electronic
statements and online payment methods. In FY 2020-21, we
sent 169 million e-bills to our customers, which helped us save
508 million sheets of paper, weighing 667 tonnes.

~ 508 Mn 3%

Paper used was recycled
through partners

36.3 Tonnes

Paper used

Sheets of paper saved
through e-bill initiatives

667. 1 Tonnes

Tonnes of paper saved
through e-bill initiatives
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e-waste management

At Airtel, we adopt the 3R approach
of Reduce, Reuse and Recycle to
manage our environmental footprint.
We stringently follow the Waste
Electrical and Electronic Equipment
(WEEE) guidelines to treat and reuse
e-waste generated from technological
upgradations, capacity augmentation
and other business processes.

e-waste collected at warehouses is

segregated and dismantled for recycling.

e-waste recycling helps to recover
valuable materials from electronic
products, which conserve natural
resources and help manufacturers
obtain raw materials from recycled
waste. We use chemical decomposition
processes wherever necessary to
facilitate reusability and repurposing of
e-waste. All the non-reusable hazardous
e-waste, including lead batteries, are

disposed of through authorised recyclers
approved by Central and State Pollution
Control Boards.

In FY 2020-21, total e-waste generated
by our operations was estimated to be
5,554.28 tonnes. The waste was sent to
third-party recyclers for further retrieval
through decomposition processes.

We undertook various initiatives during
the reporting year to reduce e-waste,
including:

» Testing and repairing faulty modules
at in-house facilities and repair
centres.

» Double validation of non-repairable
modules, first by a strategic partner
and followed by a local agency.

» Inter-circle movement of materials
to reuse obsolete material from one
circle into another circle.
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» Material handling and packaging
capabilities to minimise damage
during transit from sites to
warehouses.

» Before declaring any material as
scrap, we seek approval from relevant
stakeholders. Once approved, we
auction such material on the Metal
Scrap Trade Corporation Limited
(MSTC) portal, an Indian state-owned
that provides e-auction services.

» We sell our scrap to vendors selected
through a fair and open auction for
repurposing.

Water efficiency
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At Airtel, we are cognisant of our water usage and ensure used water is recycled and
reused wherever possible. All our facilities have water-efficient faucets. We reuse treated
wastewater for gardening and in our washrooms.

We are working on water conservation
projects like waterless urinals, water
monitoring and reusing water via
Wastewater Treatment Plant (WTP). We
have introduced sensor-based water
taps across most of our circle offices,
reducing water wastage and leakage.

38,043 «

Most of Airtel's facilities work on the
'Zero Discharge' principle, where
wastewater is treated through Sewage
Treatment Plants (STP) and recycled for
reuse.

Total water consumption in our facilities

10,536 «

Water Recycled

2 8°/o

Water consumed from recycled and harvested sources

Green ICT solution

The loT-enabled services provided by Airtel to enterprise customers reduce the need for
customer mobility and enhance energy efficiency. Airtel |oT is a connectivity or a full end-to
end platform that has been built to provide cloud and video-conferencing services. These
services prevent greenhouse gas emissions by improving connectivity and reducing fuel

usage associated with travel.

Green data centre solution

Nxtra by Airtel offers secure data centre
services to leading Indian and global
enterprises, hyperscalers, start-ups,
SMEs and governments. By FY 2021-22,
Nxtra aims to meet over 50% of its
power requirements for its data centres
located in Uttar Pradesh, through
renewable sources. As part of its
mission to rapidly grow its green energy
footprint, Airtel has commissioned a 14
MWop captive solar power plant to meet

the energy requirements of its core and
edge data centres in Uttar Pradesh.

The facility in Tilhar is the first of the

two solar plants being set up by Airtel

in partnership with AMP Energy. The
second plant at Begampur is expected to
start functioning in the current financal
year. Additionally, Airtel had acquired
26% equity stake in AMP Solar Evolution
as part of its commitment to green
energy-based solutions.
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/ERQO. The only number
that matters to us.

Alongside the campaign, we re-engineered the entire

organisation towards an obsession to build a culture of G ettl n g C I OS e r tO
consumer centricity. We not only want to be part of the
customer life but also want to live our customer life every Z E R O h a S n eve r

single minute. Getting closer to ZERO has never been a more

fulfilling endeavour. b e e n a m O re

Equally, through investments of more than ¥70,000 crores o

in the last three years, we have created a robust network fu |ﬁ | | | n g e n d eavo u r.
which is capable of providing a brilliant experience to our

customers. As a result, we are being consistently rated as

India’s top mobile network by multiple independent experts.

Our intent is to challenge the status quo
and listen to each and every complaint and
treat it as an opportunity to be even better
every single day.

In this section

GRI Content Index 136
Our customer obsession is often reflected in the audacity of Through our multi-channel ‘Open to Questions’ campaign
our ambition to have ‘zero questions’ from our customers. across TV, digital and print, we invited our customers to Assurance Statement 142
Knowing the challenges being faced by our customers in raise questions about our services. We used the insights
accessing our network and services, we decided to put drawn from our interactions with customers to add several Management Discussion & Analysis 144
ourselves to public scrutiny, with a solemn pledge — we will new functionalities, thereby elevating customer experience
not rest until every single query and complaint is resolved. exponentially and ensuring that the deficiencies of the Statutory Reports 176
We decided to set a target of answering and resolving every past no way became a recurring event. By staying open to
single customer query, learn quickly from failures and ensure questions, we aspire to own our customer problems. Our intent Financial Statements 246
they don’t get repeated. While ‘Zero questions’ is an utopian is to challenge the status quo and listen to each and every
ideal, that won't stop us from trying. complaint and treat it as an opportunity to be even better

every single day.
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GRI Content Index

Bharti Airtel Limited has referred the GRI Standards while developing the Integrated Report for FY 2020-21. The GRI Content Index
below depicts the linkage of the content of the Integrated Report with the GRI standard requirements:

Disclosure | Disclosure Title

Section reference

Page number

reference
GENERAL DISCLOSURES
ORGANISATIONAL PROFILE
102-1 Name of the organisation About the report 4
102-2 Activities, brands, products, and services Corporate Overview 12
102-3 Location of headquarters Business Responsibility Report 176
102-4 Location of operations Corporate Overview: Goegraphic presence 10
102-5 Ownership and legal form Report on Corporate Governance: Distribution of 237
shareholding
102-6 Markets served Corporate Overview: Goegraphic presence 10
102-7 Scale of the organisation Corporate Overview: Key Performance Indicators 28
102-8 Information on employees and other Human Capital 92
workers
102-9 Supply chain Social & Relationship Capital 120
102-10 Significant changes to the organisation Social & Relationship Capital 120
and its supply chain
102-11 Precautionary Principle or approach Risk Management: Maintaining an effective risk 60-65
culture
102-12 External initiatives Business Responsibility Report - Principle 7 183
102-13 Membership of associations Business Responsibility Report - Principle 7 183
STRATEGY
102-14 Statement from senior decision-maker Message from the Chairman, Message from the MD & | 18-21
CEO (India & South Asia)
102-15 Key impacts, risks, and opportunities Risk Management 60-65
ETHICS AND INTEGRITY
102-16 Values, principles, standards, and norms of | Business Responsibility Report - Principle 1 179
behaviour
102-17 Mechanisms for advice and concerns Report on Corporate Governance 210
about ethics
GOVERNANCE
102-18 Governance structure Report on Corporate Governance: Givernance 211
Structure
102-19 Delegating authority Report on Corporate Governance: Governance 211
Structure
102-21 Consulting stakeholders on economic, Materiality Assessment and Stakeholder Engagement | 46-55
environmental, and social topics
102-22 Composition of the highest governance Report on Corporate Governance: Board of Directors | 211
body and its committees and Board Committees
102-23 Chair of the highest governance body Report on Corporate Governance: Board of Directors | 213
102-24 Nominating and selecting the highest Report on Corporate Governance: Board Committees | 221
governance body
102-25 Conflicts of interest Report on Corporate Governance: Codes, Policies & 234
Frameworks
102-26 Role of highest governance body in setting | Report on Corporate Governance: Governance 211

purpose, values, and strategy

Structure
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Page number

reference
102-27 Collective knowledge of highest Report on Corporate: Key Board skills, expertise and 213
governance body competencies
102-28 Evaluating the highest governance body’s | Report on Corporate Governance: Performance 215
performance Evaluation
102-29 Identifying and managing economic, Risk Mitigation Framework, Human Capital, Financial | 60-65
environmental, and social impacts Capital, Natural Capital and Social & Relationship
Capital
102-30 Effectiveness of risk management Risk Management 60-65
processes
102-31 Review of economic, environmental and Risk Management: Risk Categorization 60-65
social topics
102-32 Highest governance body’s role in Report on Corporate Governance: CSR Committee 228
sustainability reporting
102-33 Communicating critical concerns Report on Corporate Governance: Stakeholders’ 229
Relationship Committee
102-34 Nature and total number of critical Report on Corporate Governance: Stakeholders’ 229
concerns Relationship Committee
102-35 Remuneration policies Annexure to Board's Report: Annexure B 196
102-36 Process for determining remuneration Annexure to Board's Report: Annexure B 196
102-38 Annual total compensation ratio Annexure to Board's Report: Annexure F 207
102-39 Percentage increase in annual total Annexure to Board's Report: Annexure F 207
compensation ratio
STAKEHOLDER ENGAGEMENT
102-40 List of stakeholder groups Materiality Assessment and Stakeholder Engagement | 50-51
102-41 Collective bargaining agreements Business Responsibility Report - Principle 3 181
102-42 Identifying and selecting stakeholders Materiality Assessment and Stakeholder Engagement | 50-53
102-43 Approach to stakeholder engagement Materiality Assessment and Stakeholder Engagement | 48-49
102-44 Key topics and concerns raised Materiality Assessment and Stakeholder Engagement | 54-55
REPORTING PRACTICE
102-45 Entities included in the consolidated Financial Statements 417
financial statements
102-46 Defining report content and topic About the report 4
Boundaries
102-47 List of material topics Materiality Assessment and Stakeholder 55
Engagement: Material Issues
102-50 Reporting period About the report 4
102-51 Date of most recent report About the report 4
102-52 Reporting cycle About the report 4
102-53 Contact point for questions regarding the | Business Responsibility Report; Report on Corporate 176,239
report Governance: Communication details
102-54 Claims of reporting in accordance with the | About the report 4
GRI Standards
102-55 GRI content index GRI Content Index 136
102-56 External assurance Assurance Statement 142
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Topic specific Disclosures

ECONOMIC

Economic Performance

103-1 Explanation of the material topic and its Management Discussion & Analysis 144
Boundary

103-2 The management approach and its Management Discussion & Analysis: Business 154
components Overview

103-3 Evaluation of the management approach | Management Discussion & Analysis: SCOT analysis 164

201-1 Direct economic value generated and Financial Statements 254
distributed

201-2 Financial implications and other risks and | Management Discussion & Analysis 173
opportunities due to climate change

201-3 Defined benefit plan obligations and other | Financial Statements 254
retirement plans

201-4 Financial assistance received from Financial Statements 254
government

Market Presence

103-1 Explanation of the material topic and its Management Discussion & Analysis: Business 154
Boundary Overview

103-2 The management approach and its Management Discussion & Analysis: Business 154
components Overview

103-3 Evaluation of the management approach | Management Discussion & Analysis: Business 154

Overview

Procurement Practices

103-1 Explanation of the material topic and its Social & Relationship Capital 120
Boundary

103-2 The management approach and its Social & Relationship Capital 120
components

103-3 Evaluation of the management approach | Social & Relationship Capital 120

204-1 Proportion of spending on local suppliers | Social & Relationship Capital 120

Anti-Corruption

103-1 Explanation of the material topic and its Business Responsibility Report - Principle 1 179
Boundary

103-2 The management approach and its Business Responsibility Report - Principle 1 179
components

103-3 Evaluation of the management approach | Business Responsibility Report - Principle 1 179

205-1 Operations assessed for risks related to Business Responsibility Report - Principle 1 179
corruption

205-2 Communication and training about anti- Business Responsibility Report - Principle 1 179
corruption policies and procedures

205-3 Confirmed incidents of corruption and Business Responsibility Report - Principle 1 179
actions taken

Anti-Competitive Behaviour

103-1 Explanation of the material topic and its Business Responsibility Report - Principle 9 184
Boundary

103-2 The management approach and its Business Responsibility Report - Principle 9 184
components

103-3 Evaluation of the management approach | Business Responsibility Report - Principle 9 184

206-1 Legal actions for anti-competitive behaviour, | Business Responsibility Report - Principle 9 184

anti-trust, and monopoly practices
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Disclosure | Disclosure Title Section reference T2
reference
Tax
207-1 Approach to tax Financial Statements 254
207-2 Tax governance, control, and risk Financial Statements 254
management
207-3 Stakeholder engagement and Financial Statements 254
management of concerns related to tax
207-4 Country-by-country reporting Salient features of the financial statement of 417
subsidiaries, associates and joint ventures for the year
ended March 31, 2021, pursuant to Section 129 (3)
of the Companies Act, 2013
ENVIRONMENTAL
Energy
103-1 Explanation of the material topic and its Natural Capital 125
Boundary
103-2 The management approach and its Natural Capital 125
components
103-3 Evaluation of the management approach | Natural Capital 125
302-1 Energy consumption within the Natural Capital: Energy Consumption in own 126
organisation operations
302-4 Reduction of energy consumption Natural Capital: Energy Conservation in Network 125
Infrastructure, Data Centres & Facilities
302-5 Reductions in energy requirements of Natural Capital: Energy Conservation and Emission 126
products and services Reduction
Water & Effulents
303-1 Interactions with water as a shared Natural Capital 133
resource
303-2 Management of water discharge-related Natural Capital 133
impacts
303-5 Water consumption Natural Capital 133
Emissions
103-1 Explanation of the material topic and its Natural Capital 126
Boundary
103-2 The management approach and its Natural Capital 126
components
103-3 Evaluation of the management approach | Natural Capital 126
305-1 Direct (Scope 1) GHG emissions Natural Capital: Energy Consumption in own 126
operations
305-2 Energy indirect (Scope 2) GHG emissions | Natural Capital: Energy Consumption in own 126
operations
305-4 GHG emissions intensity Natural Capital: Energy Conservation and Emission 126
Reduction
305-5 Reduction of GHG emissions Natural Capital: Energy Conservation and Emission 127
Reduction
Waste
306-1 Waste generation and significant waste- Natural Capital: Waste Management 131
related impacts
306-2 Management of significant waste-related Natural Capital: Waste Management 131
impacts
306-3 Waste generated Natural Capital: Waste Management 131
306-4 Waste diverted from disposal Natural Capital: Waste Management 131
306-5 Waste directed to disposal Natural Capital: Waste Management 131
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Non Discrimination

103-1 Explanation of the material topic and its Human Capital 104
Boundary

103-2 The management approach and its Human Capital 104
components

103-3 Evaluation of the management approach Human Capital 104

406-1 Incidents of discrimination and corrective Business Responsibility Report - Principle 3 181
actions taken

Child Labor

408-1 Operations and suppliers at significant risk | Business Responsibility Report - Principle 3, Human 181,104
for incidents of child labour Capital

Forced or Compulsory Labor

409-1 Operations and suppliers at significant Business Responsibility Report - Principle 3, Human 181,104
risk for incidents of forced or compulsory Capital
labour

Human Rights Assessment

103-1 Explanation of the material topic and its Human Capital 104
Boundary

103-2 The management approach and its Human Capital 104
components

103-3 Evaluation of the management approach Human Capital 104

412-1 Operations that have been subject Human Capital 104
to human rights reviews or impact
assessments

412-2 Employee training on human rights Human Capital 104
policies or procedures

412-3 Significant investment agreements and Human Capital 104
contracts that include human rights
clauses or that underwent human rights
screening

Local Communities

413-1 Operations with local community Corporate Social Responsibility: Innate to our 38,121
engagement, impact assessments, ethos - safeguarding the future generation Social &
and development programs Relationship Capital

Public Policy

415-1 Political contributions Financial Statements 254

Customer Health and Safety

416-1 Assessment of the health and safety Business Responsibility Report - Principle 2 179
impacts of product and service categories

416-2 Incidents of non-compliance concerning Business Responsibility Report - Principle 6 182

the health and safety impacts of products
and services

reference
Environmental Compliance
103-1 Explanation of the material topic and its Business Responsibility Report - Principle 6 182
Boundary
103-2 The management approach and its Business Responsibility Report - Principle 6 182
components
103-3 Evaluation of the management approach | Business Responsibility Report - Principle 6 182
307-1 Non-compliance with environmental laws | Business Responsibility Report - Principle 6 182
and regulations
SOCIAL
Employment
103-1 Explanation of the material topic and its Human Capital 91
Boundary
103-2 The management approach and its Human Capital 91
components
103-3 Evaluation of the management approach | Human Capital 91
401-1 New employee hires and employee Human Capital: Highlights 92
turnover
Occupational Health And Safety
403-1 Occupational health and safety Human Capital 101
management system
403-3 Occupational health services Human Capital 101
403-5 Worker training on occupational health Human Capital, Business Responsibility Report - 101,181
and safety Principle 3
403-6 Promotion of worker health Human Capital, Business Responsibility Report - 101,181
Principle 3
403-7 Prevention and mitigation of occupational | Human Capital, Business Responsibility Report - 101,181
health and safety impacts directly linked Principle 3
by business relationships
403-8 Workers covered by an occupational Human Capital, Business Responsibility Report - 101,181
health and safety management system Principle 3
Training and Education
103-1 Explanation of the material topic and its Human Capital 96
Boundary
103-2 The management approach and its Human Capital 96
components
103-3 Evaluation of the management approach | Human Capital 96
404-1 Average hours of training per year per Human Capital 96
employee
404-2 Programs for upgrading employee skills Human Capital 96
and transition assistance programs
Diversity and Equal Opportunity
103-1 Explanation of the material topic and its Human Capital 102
Boundary
103-2 The management approach and its Human Capital 102
components
103-3 Evaluation of the management approach | Human Capital 102
405-1 Diversity of Governance body and Human Capital, Report on Corporate Governance: 102,213
Employees Board of Directors
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Assurance Statement

To

Bharti Airtel Limited

Bharti Crescent,1, Nelson Mandela Road Vasant Kunj Phase Il
New Delhi 110070, India

Independent Assurance Statement on sustainability disclosures in the Integrated Report and Annual
Financial Statements 2020-21

Introduction and objective of engagement

Bharti Airtel Limited (the ‘Company’) has developed its Integrated Report and Annual Financial Statements 2020-21 (the
‘Report’) based on the applicable accounting standards and has incorporated the principles of the Integrated Reporting (<IR>)
Framework published by the International Integrated Reporting Council (IIRC). Its sustainability performance reporting criteria have
been derived from Business Responsibility Reporting Framework based on the principles of National Voluntary Guidelines of India
(NVG), Accountability’s AA1000v3 2020 (Principles of Inclusivity, Materiality, Impact and Responsiveness), Global Reporting Initiative
(GRI) Standards and Greenhouse Gas (GHG) Protocol.

Thinkthrough Consulting Private Limited (TTC) was engaged by the Company to provide independent assurance on its sustainability
disclosures in the Report that includes the Company’s sustainability performance for the period April 1, 2020 to March 31, 2021.

Respective responsibilities

The Report content and its presentation are the sole responsibilities of the management of the Company. The Company management
is also responsible for the design, implementation, and maintenance of internal controls relevant to the preparation of the Report, so
that it is free from material misstatement.

TTC’s responsibility, as agreed with the management of the Company, is to provide assurance on the Report content as described
in the ‘Scope of assurance and methodology’ section below. We do not accept or assume any responsibility for any other purpose
or to any other person or organisation. Any reliance a third party may place on the Report is entirely at its own risk.

Assurance standard

The assurance process was conducted in line with the requirements of the AA1000 AS v3 (2020) Type 2 assurance!. We applied a
moderate? level of assurance.

Scope of assurance and methodology

The scope of assurance engagement was limited to review of sustainability data and information in the Report, pertaining to the
Company's performance for the period April 1, 2020 to March 31, 2021. The sustainability disclosures covered in our sample review
included: Energy Consumption; Water Consumption; Waste Generation, GHG Emissions (Scope 1, Scope 2, and Scope 3) and
Employee training and education.

We conducted review and verification of data collection, collation and calculation methodologies and general review of the logic of
inclusion/ omission of relevant information/ data in the Report. Our review was limited to:

» Evaluating the appropriateness of the quantification methods used to arrive at the sustainability disclosures presented in the
Report.

» Review of consistency of data/information within the report as well as between the report and source.

» Execution of an audit trail of claims and data streams, on selective basis, to determine the level of accuracy in collection,
transcription, and aggregation.

» Review of sustainability data collection and management procedures.

1 Type 2 Assurance: an engagement in which the assurance provider gives findings and conclusions on the principles of Inclusivity, Materiality, Impact
and Responsiveness, and verifies the reliability of specified sustainability performance information AA1OOOASv3 (2020) Standard.

2 A moderate level of assurance as per AALOOOAS v3 (2020) Standard is commensurate with “limited” assurance as defined in the International
Standard on Assurance Engagements (ISAE) 3000
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Limitations of our engagement

The assurance scope excludes:
» Data and information outside the defined reporting period (April 1, 2020 to March 31, 2021).

» Review of the ‘economic performance indicators’ included in the Report which, we have been informed by the Company,
are derived from the Company’s audited financial records.

» The Company’s statements that describe expression of opinion, belief, inference, aspiration, expectation, aim or future intention.

Due to the COVID-19 pandemic, and the resultant travel and meeting restrictions, data assurance was done through remote
assessments using appropriate web-enabled tools. We did not conduct any physical verification at locations or offices of the
Company. Audit trails and review were conducted through remote discussion with officials of the Company, and gathering of
evidences on sample basis.

Our assurance team and independence

TTC is a professional services firm that specialises in accountability on sustainability issues. The assurance was performed by our
multi-disciplinary competent team of experts across domains of sustainability as well as global sustainability reporting standards and
AA1000ASV3. This team has extensive experience in conducting independent assurance of sustainability data, systems and processes
across sectors and geographies. We have implemented measures to ensure that we follow the applicable independence procedures.

Our observations

The sustainability disclosures of the Company as defined under the scope of assurance are fairly reliable, and the Company
has applied considerable efforts to ensure consistency of data for this Report; however, the Company may continue to improve
robustness of its data collection and collation process.

Our conclusion
Based on the scope of our review, our conclusions are outlined below:

» Inclusiveness:
We are not aware of any matter that would lead us to conclude that the Company has not applied the principle of inclusivity in engaging
with key stakeholder groups. The company transparently disclosed its stakeholder engagement approach and activities in the Report.

» Materiality:
We noted that the Company has listed the material topics in the Report. Nothing has come to our attention that causes us to
believe that any material topic has been excluded from the Report of the Company.

» Responsiveness:
We are not aware of any matter that would lead us to believe that the Company has not applied the responsiveness principle for
dealing with stakeholders (such as customers, suppliers, and local communities) on material topics covering its sustainability
performance, including climate related risks and opportunities.

» Impact:
We are not aware of any matter that would lead us to believe that the Company does not monitor and measure and is not
accountable for how their actions affect their stakeholder universe.

» Reliability of sustainability performance information:
We have reviewed the sustainability information in the Report including Energy Consumption; Water Consumption; Waste
Generation, GHG Emissions (Scope 1, Scope 2, and Scope 3) and Employee training and education. Nothing has come to our
attention that causes us not to believe that the data has been presented fairly, in material respects, in keeping with the <IR>
Framework and the Company’s reporting principles and criteria.

For Thinkthrough Consulting Private Limited

Dipankar Ghosh, Partner

New Delhi
August 6, 2021
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Management Discussion & Analysis

Overview

The industry continues to be hopeful that going forward the
health of the sector will be protected through much-needed
support from each of the stakeholder, thus keeping the
interest of the operators intact.

Bharti Airtel Limited ensured that even during the stringent
lockdown and later during the unlock phases, it kept its
customers and millions of people, homes and businesses
connected. The Company announced special measures for
its customers in form of extending pre-paid plans validity,
providing additional talktime, facilitating digital recharges
and adding alternate offline recharge channels. Network
investments and broadband installation machinery were
accelerated to cater to the increased pandemic led surge in

data demand. Similarly, the Company progressed in achieving
a 5G ready network and became India’s first telecom player
to successfully test, demonstrate and orchestrate a live 5G
service over a commercial network in Hyderabad city.

Alongside serving the nation, Bharti Airtel accelerated the
transition from just customer service to customer obsession.
Given the exceptional execution capabilities and unrelenting
customer focus, the Company saw very sharp traction across
all lines of business and geographies. Post a year of industry
repair initiative in form of tariff hikes, in FY 2020-21, the
Company consolidated on the business momentum with a
focus on winning quality customers through an exceptional
experience while building an aspirational brand and wrapping
everything through digital omni-channel.

Building on key underlying strengths (Data, Distribution,
Payments and Network), during the year, the Company
launched multiple digital services. Digital flywheel comprising
digital services is enabling the Company to be more efficient,
create new revenue streams and build a powerful ecosystem
of strong partners. The announcement of the new corporate

structure has been another key step towards sharpening focus

on digital opportunity and value creation.
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Economic Review!

Current Year 2020 saw the world economy being impacted
by the COVID-19 pandemic, with the global GDP recording a

de-growth of 3.3%. The impact was more severe in the first half

of the year as most countries went into lockdown to combat
the spread of the virus. As people and businesses adapted

to new ways of working and restrictions eased gradually, the
global economy started to recover in the latter part of the
year. A slew of policy measures undertaken by governments
and central banks in most nations across the globe reduced
the magnitude of pandemic impact, which saw millions of jobs
being lost, particularly in contact-intensive services and the
informal sector, leading to a sharp rise in inequality.

The COVID-19 pandemic impacted individual economies

in multiple ways and over different periods of time. The
advanced economies were more impacted and witnessed a
de-growth of 4.7% vs a growth of 1.6% in the previous year.
On the other hand, the Emerging Market and Developing
Economies (EMDEs) de-grew only by 2.2% during the year,
mainly supported by China’s 2.3% growth. Regions with a
higher dependence on tourism and commodity exports took
a comparatively bigger hit than other regions. The impact also
varied across sectors.

Global Growth Trend (%)
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While the restrictions negatively affected travel and tourism,
art and entertainment, sports and brick-and-mortar retail,
there was a surge in demand for consumer durables and
sectors providing ancillary support to work-from-home.

Outlook

After the pandemic led contraction in 2020, the International
Monetary Fund (IMF) projects the global economy to

grow at 6% in 2021, moderating to 4.4% in 2022. Actual
growth, however, is contingent on vaccine response to new
COVID-19 strains, policy actions, containment of supply chain
disruptions, commodity prices and, ultimately, the capacity

of individual economies to adjust to the changes. As the
vaccination drive across the world picks up, economic activity
is expected to normalise, bringing global economy back on a
growth trajectory.

Beyond 2022, global growth is projected at around 3.3%,
given medium-term damage to supply potentials, ageing
population and stabilising growth in China.
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1. World Bank Global Economic Prospects January 2021: http://www.worldbank.org/en/publication/global-economic-prospects; IMF World Economic
Outlook April 2021: https://www.imf.org/en/Publications/WEO; India Economic Survey 2020-21: https://www.indiabudget.gov.in/economicsurvey/
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Indian Economy

As per the IMF, the Indian economy de-grew by 8% in 2020
vis-a-vis a growth of 4% in 2019. It was already witnessing
deceleration due to the stress in the non-banking financial
sector when the COVID-19 pandemic struck. Approximately
1.3 billion Indians were put under one of the most stringent
lockdowns in the world as India focused on ‘Lives over
Livelihoods', that is, saving lives at the cost of short-term

pain. The lockdown provided much needed time to ramp up
the testing capacity and healthcare infrastructure, create
greater awareness on health and safety measures and the
adoption of a new way of life, which in turn flatten the infection
curve, thereby cushioning the pandemic’s impact on the
economy. Supported by the structural and demand-side
reforms undertaken by the government and central bank,
along with the easing of restrictions from June 2020 onwards,
the economy witnessed early signs of recovery. India saw

a V-shaped recovery post the first quarter, which saw a
contraction of 22.4%, one of the worst ever in India’s recorded
history. The July-September quarter witnessed a 7.3%
degrowth, while the last two quarters of FY 2020-21 saw a
positive growth rate of 1% and 3.7% respectively.

Outlook

In 2021, the IMF expects India’s GDP to grow at 12.5% on

the back of a low base of 2020, although the downside risk

of a more virulent mutated strain remains. An accelerated
vaccination drive, along with targeted fiscal and monetary
policy responses, is expected to bring the economy back to the
growth trajectory over the remaining part of the year.

African Economy

The Sub-Saharan Africa economy de-grew by 1.9% in 2021
vis-a-vis growth of 3.2% in the previous year. Economic
activity was disrupted by the pandemic mainly in tourism

and commodity dependent nations, including Ghana, Nigeria,
Kenya and South Africa. Rapidly increasing food price and
headline inflation added to this disruption. The silver lining is
that the spread of the virus has not been as widespread and
as rapid as was initially feared in Africa. Experiences from past
epidemics helped in the timely implementation of restrictions
and adherence to COVID-19 appropriate behaviour, which
contributed towards the slowing down of the spread of the virus
in the region.

Outlook

Economic growth is expected to resume in 2021 at an
estimated growth rate of 3.4% as per the IMF. The recovery is
expected to be slower and elongated as the roll-out of vaccines
in the region is expected to lag behind that in major economies
and in many other emerging markets. However, potential
acceleration in exports to partner nations and a rebound in oil
prices can act as big upsides for economic growth in the region.
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Industry Overview

Indian Telecom Sector

India’s total telecom customer base stood at 1,187.90 million as
on February 28, 2021. The Indian telecom industry has recently
witnessed consolidation into three large private players, which
has led to the accelerated absorption of multiple SIM users,
leading, in turn, to a slowdown in growth of the customer base.

In the current financial year, total customer base grew marginally

by 80 bps from 1,177.97 million as on March 31, 2020, while
the tele-density remained nearly unchanged at 87.26% as on
February 28,2021 compared to 87.37% as on March 31, 2020.

Telecom Penetration India

Customer Base (in Mn)
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Source: Telecom Regulatory Authority of India; *2020-21 represents
Telecom Data as on February 28,2021

139.96.

Urban Tele-Density*

59.48..

Rural Tele-Density*
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Among the service areas excluding metros, Himachal Pradesh
has the highest tele-density (151.67%), followed by Kerala
(129.99%), Punjab (124.28%), Tamil Nadu (106.58%), Andhra
Pradesh (98.84%), Gujarat (98.16%), Haryana (94.54%),
Jammu & Kashmir (88.39%). Among the metros, Delhi tops
with 277.27% tele-density. On the other hand, service areas,
such as Bihar (52.98%), Uttar Pradesh (67.51%), Madhya
Pradesh (67.82%) and Assam (70.11%), have comparatively
low tele-density.

The wireline customer base stood at 20.19 million at the end
of February 28, 2021 vis-a-vis 20.22 million at the end of
March 31, 2020.

20.19Mn

Wireline Customer Base*

1,167.71w.

Wireless Customer Base*

765.09w.

Broadband Customer Base*

Areview of the current Megatrends in the industry is available on
Page 44 of this Report.
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Africa’s Telecom Industry

The COVID-19 pandemic has contributed to a rapid
acceleration of already existing macro trends across the 14
countries where it operates, with people, businesses and
governments seeking access to more and better connectivity
and improved financial inclusion. These challenging times
have shown that the telecom industry is a key and essential
service for these economies, allowing customers to work

Development in Regulations

remotely, reduce their travel, keep connected and have access
to affordable entertainment and financial services. Further,
notwithstanding the possible impacts of COVID-19, the
industry continues to benefit from population growth and the
need for increased connectivity and financial inclusion in the
medium to long term in the countries where it operates.

The year saw several regulatory changes and developments. The significant regulatory changes were:

India

» Pursuant to the judgement of the Hon’ble Supreme Court
of India on October 24, 2019 (‘Court Judgement’) including
subsequent supplementary judgements, and in the absence
of any potential reliefs, the Group provided for 368,322 Mn
for the periods upto March 31, 2020 on the basis of
demands received and the period for which demands have
not been received having regard to assessments carried out
in earlier years and the guidelines / clarifications in respect
of License Fees and Spectrum Usage Charges
(‘AGR Provision’).

On July 20, 2020, the Hon’ble Supreme Court, after
hearing all parties, observed that the amounts of AGR

dues given by DoT in their modification application is to

be treated as final (‘DoT Demand’) and there can be no
scope of re-assessment or recalculation. Consequently,
without prejudice and on prudence, during the quarter
ended June 30, 2020 the Group had further recorded an
incremental provision of 107,444 Mn (including net interest
on total provision created considering interest rate as per
the affidavit filed by DoT on March 16, 2020 with effect
from the date of Court Judgement) to give effect of the
differential amount between the AGR Provision and the DoT
Demand along with provision for subsequent periods for
which demands have not been received, computed on the
basis of the License Agreement read with the guidelines /
clarifications and the Court Judgement, which had been
presented as exceptional item. As on March 31, 2021, the
Company has continued to recognise its AGR obligations
based on Court Judgement and guidelines / clarifications
received from DoT in respect of License Fees and Spectrum
Usage Charges.

Further, in its judgement dated, September 1, 2020 the
Hon’ble Supreme Court reaffirmed that the demand raised
by the DoT stated in its modification application as final
and no dispute or re-assessment shall be undertaken.

In addition, Hon’ble Supreme Court directed that the
Telecom Operators shall make a payment of 10% of

the total dues as demanded by DoT, by March 31, 2021
and remaining dues in yearly instalments commencing
April 1, 2021 till March 31, 2031, payable by March 31 of
every succeeding financial year. The Group has represented
to DoT that it has already paid more than 10% of the

total dues as demanded by DoT and will ensure ongoing
compliance with the Hon’ble Supreme Court’s orders.

The Group has filed an application before the Hon’ble
Supreme Court inter-alia highlighting basic arithmetical,
clerical and computational errors in the DOT demand.
The application is pending adjudication.

» The Company, after considering its current business plans,
likely adoption of lower income tax rate permitted under
Section 115BAA of the Income Tax Act, 1961 as introduced
by the Taxation Laws (Amendment) Act, 2019, future
projections and timing of taxable income, has re-assessed
the carrying amounts of its deferred tax balances, including
the Minimum Alternate Tax (MAT) credit available.

Simultaneously, the Company has opted for ‘Vivad se Vishwas
Scheme 2020”, an income tax amnesty scheme to settle

tax related litigations/disputes. The Company has decided

to settle its disputes pertaining from Assessment Years
2010-11 to Assessment Years 2016-17 and accordingly,

filed the necessary application and related documents on
April 24,2020 with the Income Tax Authorities.

Subsequent to the quarter ended June 30, 2020, the
Income Tax Authorities on July 21, 2020, have approved
the Company’s application for all the assessment years
and all required formalities in relation to this have been duly
completed.
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As a result of the above, tax expense for the quarter ended
June 30, 2020 includes the impact of reversal of current
tax liability relating to earlier years of 31,312 Mn, and net
deferred tax charge of 69,490 Mn (including provision
against MAT credit ¥48,083 Mn) aggregate to 368,178 Mn.

» On April 7,2020, TRAI has released the Telecommunication
Interconnection Usage Charges (Sixteenth Amendment)
Regulations, 2020 (“Amended TRAI Regulation”). Effective
May 1, 2020, the International Termination rate has
changed from existing fixed charge of ¥0.30 per minute to
forbearance with a range of ¥0.35 to ¥0.65 per minute.

» On August 17,2020, TRAI issued recommendations on
"Methodology of applying Spectrum Usage Charges (SUC)
under the weighted average method of SUC assessment,
in cases of Spectrum Sharing" clarifying that an increment
of 0.5% on SUC rate should apply on the spectrum holding
in specific band in which sharing is taking place, and not on
the entire spectrum holding.

» On August 27, 2020, TRAl issued direction granting the
clearance for generating Unique Porting Code (UPC) if the
outstanding payment due from post-paid subscriber in the
previous bill is 10 or less and non-payment disconnection
request should not be raised if the amount is %10 or less.

» On November 12,2020, DoT has issued clarifications on
MRO. The salient points include:-

» The coverage criteria already fullfilled by the licensee
for a DHQ/ BHQ/ Rural SDCA utilising the spectrum
acquired in 2010, 2012, 2013, 2014 and 2015 auctions in
any band may be counted towards roll-out obligations of
spectrum acquired in NIA-2016 as per DoT circular dated
November 3, 2017. This would be applicable for metro
service areas too.

» Itis proposed that in the event of shortfall in number
of required DHQs/ BHQs/ R-SDCAs after considering

CORPORATE MANAGEMENT STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

the above, the same can be fulfilled either through their
respective bands acquired through 2016 auction for
which roll-out obligation are being considered or by
revalidating the STRCs issued in respect of spectrum
acquired in 2016 auction by the use of any technology in
any band.

» On November 25, 2020, DoT issued circular stating that
a period of 3 months is granted to regularise all COCP/
Bulk connections acquired using GST certificate as PoA.
After the expiry of this period, un-regularised connections
acquired before November 21, 2020 shall be treated as
non-compliant.

» On December 17,2019, TRAl issued its regulation on
“The Telecommunication Interconnection Usage Charges
(Fifteenth Amendment) Regulations” wherein the IUC
for calls terminated on mobile has to be changed from
%0.06 per MOU to ¥0.00 per MOU effective January 1, 2021
and the same has been implemented.

» The auction for sale of spectrum in different bands
conducted by DoT began on March 1, 2021 and concluded
on March 2,2021. Airtel acquired 355.45 MHz spectrum
across Sub GHz, mid-band and 2300 MHz bands for a total
consideration of 187,034 Mn. for a period of 20 years and
has duly paid the upfront amounts and the FBGs under the
deferred payment option to DoT.

With this, Airtel has secured Pan India foot print of Sub
GHz spectrum that will help improve its deep indoor and
in building coverage in every urban town. In addition, this
precious spectrum will also help improve its coverage in
villages by offering the superior Airtel experience to an
additional 90 million customers in India.

Africa

New SIM Registration Rules in Nigeria

Following a directive issued by the Nigerian Communications
Commission (NCC) on December 15, 2020 to all Nigerian
telecom operators, Airtel Nigeria has been working with the
government to ensure that all its customers provide their
valid National Identification Numbers (NINs) to update SIM
registration records.

Initially, new customer acquisitions were barred until significant
progress had been made on linking the active customer base
with verified NINs. Natural churn in the customer base led to a
loss of 2.5 million active mobile customers in the final quarter
of the year. However the financial impact has been minimal,
with continued revenue growth in Nigeria, largely due to the
significantly lower ARPU of the churned base and increased
usage by the active base. In April, the NCC announced that it
would allow new customer enrolment to recommence from
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certified outlets. Airtel Nigeria has, so far, received interim
approvals for 800 outlets and new customer registrations have
recommenced in those outlets accordingly.

The directive set an initial deadline of December 30, 2020,

for customers to register their NIN with their SIM. This was
subsequently moved several times with the latest deadline set
for June 30, 2021.

New Shareholding Requirements in Kenya

On April 9, 2021, the Minister for ICT published an amendment
to the National Information Communications and Technology
(ICT) Policy Guidelines, 2020 (“ICT Policy”). The ICT Policy
amendment will affect Airtel Africa’s Kenya business as follows:

» Airtel Networks Kenya Limited, which currently holds
an indefinite exemption from the Minister for ICT,
dated March 20, 2013, has three years with effect from
April 9, 2021, to comply with the requirement to have a 30%
local shareholding.

» Airtel Money Kenya Limited, which holds a Content Service
Provider Licence from the Communications Authority of
Kenya, with effect from November 2020, has three years
from the date of the licence to comply with the requirement
to have a 30% local shareholding.

Under the amended ICT policy, a licensee may apply to the
Minister for ICT for an extension of time to comply with the
requirement, or to obtain an exemption.

New Licence in Uganda

In December, Airtel Uganda Limited (Airtel Uganda) was issued
a National Telecom Operator (NTO) Licence following a period
of negotiation and transition to a new licensing regime.

The new licence is in effect from July 1, 2020, for a period
of 20 years until June 30, 2040. Airtel Uganda will retain

all its current spectrum subject to the law and terms of
assignment. The scope of services is the provision of basic
telecommunication services, infrastructure services, and
value-added telecommunication services. In addition, Airtel

Uganda commits to achieving a coverage of 90% of the
geographical boundary of Uganda within five years of the
effective date of the licence, with a minimum obligation of
providing voice and data services.

Under the terms of the licence, Airtel Uganda has paid

$74.6 million for the first ten years of the licence, which includes
VAT of $11.4 million. After the first 10 years, Airtel will be
invoiced for the licence fee for the remaining 10 years.

Under Article 16 of the NTO, Airtel Uganda is obliged to

comply with the sector policy, regulations and guidelines
requiring the listing of part of its shares on the Uganda Stock
Exchange. The current Uganda Communications (Fees &

Fines) (Amendment) Regulations 2020, create a public listing
obligation for all NTO licensees, and specifies that 20% be listed
within two years of the date of the effective date of the licence.

Licence Renewal in Nigeria

In January 2021, Airtel Networks Limited (“Airtel Nigeria”)
announced that its application for renewal of the spectrum
licences in the 900 MHz and 1800 MHz bands had been

approved by the Nigerian Communications Commission (“NCC”).

Pursuant to Section 43 of the Nigerian Communications Act,
2003 and Condition 20 of the Unified Access Service Licence
(UASL), Airtel Nigeria applied to renew the UASL (operations
licence) and spectrum licences in the 900 MHz and 1800 MHz
bands, which would otherwise expire on November 30, 2021.

Following the application, the NCC offered Airtel Nigeria the
opportunity to renew its spectrum licences in the 900 MHz
and 1800 MHz bands for a period of ten years, with effect from
December 1, until November 30, 2031, which Airtel Nigeria
accepted. Under the terms of the spectrum licences, Airtel
Nigeria paid 71.61 billion naira ($182 million) in respect of the
licence renewal fees.

The UASL is still under consideration by the NCC, and formal
confirmation of renewal is expected before the expiry date of
November 30, 2021.
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Financial Review
Standalone Figures
Particulars FY 2020-21 FY 2019-20 éﬁaﬁgg
ZinMn  US$ Mn* TinMn  US$Mn* inZterms
Gross revenue 643,259 8,655 543,171 7,680 18%
EBITDA before exceptional items 286,502 3,855 206,319 2,917 39%
Interest, depreciation and others before exceptional items 320,924 4318 301,110 4,257 7%
Profit before exceptional items and tax -34,422 -463 -94,791 -1,340 64%
Profit before tax -184,652 -2,484 -510,209 -7214 64%
Tax expense 67,324 906 -149,327 2,111 145%
Profit for the year -251,976 -3,390 -360,882 -5,103 30%
Earnings per share (in /US$)* -46.18 -0.62 -71.08 -1.00 35%
*1 USD =%74.32 Exchange Rate for financial year ended March 31,2021 (1 USD =%70.73 for financial year ended March 31, 2020)
Consolidated Figures
Particulars FY 2020-21 FY 2019-20 éﬁaﬁgg
ZinMn US$ Mn* ZinMn US$ Mn*  inZterms
Gross Revenue 1,006,158 13,538 846,765 11,972 19%
EBITDA before exceptional items 461,387 6,208 347,696 4916 33%
Interest, Depreciation & others before Exceptional items 438,799 5904 392,514 5,550 12%
Profit before exceptional items & tax 22,586 304 -44,819 -634 150%
Profit before tax -42,063 -566 -445,711 -6,302 91%
Tax expense 89,325 1,202 -125,124 -1,769 171%
Profit for the year -150,835 -2,029 -321,832 -4,550 53%
Earnings per share from continuing and discontinued operations -27.65 -0.37 -63.41 -0.90 56%

(in%/US $)*

*1 USD =374.32 Exchange Rate for financial year ended March 31,2021 (1 USD =%70.73 for financial year ended March 31, 2020)

Key Highlights

Recasting of Consolidated Financial
statement on account of demerger of
Bharti Infratel Limited

The Indus Merger, which combined our former subsidiary
Bharti Infratel with Indus Towers, was completed effective
November 19, 2020. Following the Indus Merger, the 53.5%
shareholding in Bharti Infratel was reduced to 36.7% in the
merged Indus Towers entity. On December 2, 2020 and
December 28, 2020, the company acquired an additional stake
of 4.93% and 0.06%, respectively, in the merged Indus Towers
entity, increasing its equity stake from 36.7% to 41.73% and
hence Airtel no longer holds a controlling stake. Accordingly, all
the financial and non-financial numbers for the past periods for
India, India SA and Consolidated operations have been recast
to exclude the impact of Bharti Infratel Ltd.

Highest Consolidated Revenue

The Company witnessed the highest ever consolidated
revenues of ¥1,006,158 million (recasted revenue*

%969,992 million) for the year ended March 31, 2021,

as compared to ¥846,765 million (recasted revenue

¥798,999 million) in the previous year, an increase of 18.8% (an
increase of 21.4% on a recasted basis). Full year revenues of
India and South Asia stood at ¥726,980 million as compared to
%614,973 million in the previous year, an increase of 18.2% (up
21.8% on a recasted basis). Revenues across the 14 countries
of Africa, in constant currency terms, grew by 19.4%. Increase
in revenue is majorly led by customer addition on the back of
strong demand for connectivity and solutions.

Highest-ever consolidated
revenue

1,006,158 v»

"The term ‘recasted’ refers to the impact of Mobile Termination Charges in Mobile — India business which have been reduced to ¥ 0.00 per MoU from

% 0.06 per Mol effective January 1, 2021, as per TRAI guidelines.
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Operating Expense

The Company incurred an operating expenditure (excluding
access charges, cost of goods sold, license fees and CSR costs)
of 338,482 million, representing an increase of 9.6% over the
previous year.

Earnings Before Interest, Taxes,
Depreciation and Amortisation

Consolidated EBITDA at ¥461,387 million increased by 32.7%
over the previous year on reported basis. The Company’s
EBITDA margin for the year increased to 45.9% as compared
to 41.1% in the previous year. Structural cost containment
through our flagship “War on Waste” program helped in driving
operational efficiencies and improving EBITDA margin.

Depreciation and Amortisation

Depreciation and amortisation costs for the year were higher
by 8.5% to ¥294,044 million as the Company continues

to invest in the best of emerging technologies to create a
future-ready network.

Earnings Before Interest and Taxes

Consequently, EBIT for the year was at ¥166,177 million,
increase by 119.7%, resulting in a margin of 16.5% vis-a-vis
8.9% in the previous year.

119.7.

Increase in EBIT in FY 2020-21

Net Finance Cost

Net finance costs at ¥148,019 million were higher by
¥19,868 million compared to previous year, mainly due to
higher average borrowings during the year.

Earnings Before Taxes and
Exceptional Items

Consequently, the consolidated Profit before taxes and
exceptional items stood at ¥22,586 million, compared to loss of
344,819 million during the previous year.

Exceptional Items

Exceptional items during the year accounted for impact of
$139,332 million, majorly comprising additional hit on account
of license fees and SUC including interest thereon (AGR
Matter), adoption of new tax regime, partly offset by gain on
deemed disposal of subsidiary.

Earning After Tax

After accounting for exceptional items, the resultant
consolidated net loss for the year ended March 31, 2021 stood
at ¥150,835 million as compared to net loss of ¥321,832 million
in the previous year.

CAPEX

The capital expenditure for the financial year ending March 31,
2021 was %241,685 million.

Liquidity and Funding

As on March 31, 2021, the Company had cash and cash
equivalents of 80,859 million and short-term investments
of 340,781 million. During the year ended March 31, 2021,
the Company generated operating free cash flow of
%219,702 million.

219,702 v»

OFCF generated in FY 2020-21

The consolidated net debt excluding lease obligations for the
Company stood at 31,155,124 million as on March 31, 2021,
compared to 914,181 million as on March 31, 2020.
Consolidated net debt for the Company, including the impact
of leases stood at ¥1,485,076 million as on March 31, 2021.
The net debt-EBITDA ratio (US$ terms LTM), including the
impact of leases as on March 31, 2021, was at 3.26x as
compared to 3.35x as on March 31, 2020. The net debt-equity
ratio was at 2.52x as on March 31, 2021, as compared to 1.61x
as on March 31, 2020.

Bonds Offering

Airtel completed its US$1.25 billion Dual-Tranche Senior

10.25 Year and Perpetual 144a/Regs US$ Bond offering.

This was the largest issuance by any Indian Investment Grade
issuer since January 2019. Airtel has priced US$750 million

of senior 10.25 Year bonds at a yield of US 10 Year Treasury
+187.5 bps for an implied coupon of 3.25%. Simultaneously,
Network i2i Limited, a wholly owned subsidiary of the Company,
priced US$500 million in guaranteed subordinated perpetual
NC 5.25 year bonds with a coupon of 3.975%. This is a lowest
ever yield on 10 year and perpetual bonds for Airtel.

US$1 o 2 5 billion

Raised Through Dual-Tranche Senior 10.25
Year & Perpetual 144a/Regs US$ Bond
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Key Ratios
The following table shows a summary of sector-specific key ratios:
Key Ratios Units FY 2020-21 FY 2019-20 Y-0-Y
Capex Productivity % 47.25 43.77 3 p.p.
Opex Productivity % 33.64 36.48 -3 p.p.
Interest Coverage Ratio Times 3.62 3.16 15%
Net Debt to Shareholders' Equity Times 2.52 161 56%
EBITDA Margin % 45.86 41.06 5p.p.
Net Profit Margin % -15.0 -38.0 23 p.p.
Return on Shareholders' Equity % -22.17 -35.47 13 p.p.
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Business Overview

Mobile Services

Overview

The Company continued to re-farm its 3G spectrum for 4G
and modernise it for increasing 4G coverage and capacities,
thereby providing its customers with an industry-leading
network experience. As of March 31,2021, the Company had
321.4 million customers in India. Customer churn decreased

to 2.0% for the current year, compared to 2.5% during the
previous year. The minutes on the network have increased by
18.7% to 3,603 billion. The Company had 188.6 million data
customers at the end of March 31, 2021, of which 179.3 million
were mobile 4G customers. The increased penetration through
bundles with high inbuilt data has also led to the total MBs on
the network growing by 54.8% to 32,541 billion MBs.

321.4 v,

Customers in India as of
March 31, 2021

The Company continues to expand its reach within the digital
space. Wynk Music remains one of the top 3 music streaming
services in India. The performance metric underlines the
massive user preference for Wynk Music when it comes to
consuming music on smartphones — it crossed 72.5 million
monthly active users (MAU). Airtel Xstream, the video and
LIVE TV streaming app from Airtel, crossed 37.5 million MAU,
underlining its growing popularity amongst smartphone users
as the go-to destination for digital content.

During the year, revenues increased by 20.9% to

%555,677 million as compared to ¥459,663 million in the
previous year. On a recast basis, revenues increased by 26.1%
t0¥519,510 million as compared to ¥411,898 million in the
previous year. The segment witnessed an increase in the
EBITDA margin to 43.7% during the year, compared to

36.9% in the last year. The EBIT margin for the year increased
to 5.9%, compared to (negative) 6.9% in the previous year.

The Company had 216,901 network towers, compared to
194,409 network towers in the last year. Mobile broadband
(MBB) base stations numbered 606,783 at the end of the year,
compared to 503,883 at the end of last year.

) FY 2020-21 FY 2019-20  Y-o0-Y Growth
Particulars

¥ Mn T Mn %
Gross Revenues 555,676 459,663 21
EBIT 32,990 (31,853) 204

Data and Voice usage

Data usage (Bn Mbs)
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Key Highlights

Strategic Alliances and Partnerships

Airtel continues to forge business partnerships with an aim to
provide a seamless customer experience with a greater value
proposition to end users.

» Airtel and Qualcomm announced their partnership for 5G in
India. Airtel’s network vendors and device partners will utilise
the Qualcomm® 5G RAN Platforms to roll out virtualised and
Open RAN-based 5G networks.

» As part of its strategy to offer best-in-class entertainment
to customers in India, Airtel announced a partnership with
VOOQOT to bring more premium digital content onto its Airtel
Xstream platform.

» Airtel partnered with the Government of Tamil Nadu to
bring quality online learning classes to students in the state
through Airtel's digital platforms.

» Continuing on its long-standing relationship, Airtel
announced a strategic partnership with Nokia’s
CloudBand-based software products that are powering
Bharti Airtel’s VOLTE network in India, which supports over
110 million customers, making it the largest cloud-based
VOLTE network in India and largest Nokia-run VoLTE in the
world.

» As afirstin India, Airtel announced an agreement to deploy

Altiostar’s open virtual radio access network (vRAN) solution.

The solution has 5G ready software and would provide
seamless evolution to 5G using the same architecture.

» Bharti Airtel selected Ceragon’s (Ceragon Networks Ltd.)
products and services for additional 4G network expansions
to address the growing demand for broadband amidst a
sharp rise in data consumption across India.

First operator in India to
deploy a vRan based
4G network with 5G
ready software

Mergers, Acquisitions and Disinvestments

Airtel concluded a host of M&A transactions as a part of its
growth and diversification strategy and to harness economies
of scale resulting from consolidations:

» Bharti Airtel acquired a strategic stake in EdTech startup
Lattu Media Pvt Ltd (“Lattu Kids”), Al focused startup —
Voicezen and cloud technology startup, Waybeo as part of
the Airtel Startup Accelerator Program.

» Airtel via its wholly-owned subsidiary, Nettle Infrastructure
Investments Limited, acquired 100% stake in OneWeb

CORPORATE
OVERVIEW DISCUSSION & REPORTS
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India Communications Private Limited (“OneWeb”). OneWeb
was incorporated on February 4, 2020 to provide satellite
services and has applied for the necessary regulatory
approvals to commence operations. UK-based Network
Access Associates Ltd, a OneWeb group company, is in the
process of seeking foreign direct investment (FDI) approval
for investment in OneWeb India Communications Private Ltd.

Network Expansion and Transformation

Airtel remains committed to delivering a world-class
network experience to the high value customer through its
various initiatives:

» In March 2021 Spectrum Auctions, Airtel acquired
355.45 MHz spectrum across Sub GHz, mid band and
2300 MHz bands. With this, Airtel secured pan India foot
print for Sub GHz spectrum that will help improve its deep
indoor and in building coverage in every urban town.

» Airtel achieved a major landmark, by becoming India’s,
first telecom player to successfully test, demonstrate and
orchestrate a live 5G service over a commercial network
in Hyderabad city over its existing liberalised spectrum in
the 1800 MHz band through the NSA (Non-Stand Alone
network technology).

» As part of its strategy to offer high speed 4G across the
country, the Company has phased out its 3G services
completely, for re-farming of 3G spectrum for 4G to ensure
wider availability of Airtel 4G.

Digital Innovations and Customer Delight

In the face of rapidly changing customer demands, Airtel
consistently remained on the path of digital innovations to
nurture its customer journey across all touch points and to
have a highly engaged customer force by providing exceptional
customer experience:

» Launched Airtel Ads, a brand engagement solution that
uses deep data science capabilities to allow brands to
curate consent based and privacy safe campaigns to
Airtel customers.

» In a worldwide first, Amazon partnered with Airtel to launch
its mobile-only video plan in India. Prime Video Mobile
Edition makes high quality OTT entertainment accessible to
hundreds of millions of Airtel prepaid customers.

» Wynk Music - India’s #1 music streaming app hosted LIVE
online concerts on Navratri, Diwali, and New Year over its
new platform Wynk Stage. The concerts set a new industry
benchmark with 100,000 plus concurrent users.

» In order to further increase penetration of our digital
offerings, the Thanks app was launched in 11 vernacular
languages.
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Homes Services

Overview

There has been an unprecedented surge in demand for

home broadband in the last 12 months. Due to the ongoing
pandemic, home broadband has become a necessity to enable
work-from-home, e-learning, online entertainment, digital
payments, and various other online services. The need for

a robust and reliable fiber network is key to addressing the
growth in demand for home broadband. During the year, the
Company continued to increase its coverage by rolling out a
new fiber network through a combination of own infrastructure
and local cable operator partnership model. Further, it
continued to overhaul the network from Copper to FTTH to
ensure that its customers enjoy higher speed and seamless
connectivity.

The Homes business had 3.07 million customers as of March
31,2021, representing a growth of 27.0% as compared to
2.41 million at the end of the previous year.

Revenues from Homes services stood at ¥23,342 million for the
year ended March 31, 2021, as compared to 322,451 million

in the previous year, witnessing an increase of 4%. EBITDA
margin grew during the year to 57.6% as compared to 50.4%

in the previous year. Over the same period of time, data traffic
increased by 80% to reach 5,159 Mn GBs.

FY 2020-21 FY 2019-20  Y-0-Y Growth

Particul

articulars ? Mn ? Mn %
Gross Revenues 23,342 22,451 4
EBIT 5,203 5,129 1
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Key Highlights

»

»

»

»

Airtel launched it’s truly unlimited proposition in September,
2020, with simplified offerings, all home broadband plans
are available with unlimited data under five plans in all
markets starting from 3499 to ¥3,999/month offering speed
up to 1 Gbps.

Airtel Integrated home offering has been launched in close
to 400 cities Customers under this scheme are eligible

for the following benefits — one bill and one call centre,
complimentary service visits, Wi-Fi router at no extra cost,
Airtel Xstream box at discount, and extended warranty on
DTH box.

Airtel not only offered unlimited data with reliably fast
speeds but also bundled propositions. Users on basic
and entry level plans got complementary subscriptions
to Wynk Music and Airtel Xstream App. Users on
entertainment and professional plans additionally got
OTT subscription for one year at no extra cost.

Airtel launched a unique proposition called ‘secure internet’
exclusively for its broadband users which offers a link level
protection to all devices connected on a Wi-Fi and protect
the users from any kind of online virus and malicious
cyber-attacks.
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Digital TV Services

Overview

The Company has witnessed a step up in customer additions
on the back of its premium HD content. Airtel Digital TV has
17.7 million customers on its Direct-To-Home (DTH) platform
as of March 31, 2021. Airtel DTH is a pioneer in launching
innovative products for its customers along with best-in-class
customer service making it one of the fastest growing DTH
operators with operations in 639 districts across the country.

The Company currently offers 650 channels including 85 HD
channels (including 3 HD SVOD services), 60 SVOD services,
6 international channels, and 2 interactive services.

There was a key regulatory development in the

television broadcast industry wherein TRAI notified the

New Tariff Order -2 (NTO-2) w.e.f March 1, 2020. The Company
has complied with the deadline set for implementation and has
welcomed the move as it has the potential to usher in the next
wave of digitised broadcasting across the country and is in line
with its ethos of putting customers first.

To deliver modern-day entertainment services to its customers,

Airtel Digital TV launched the Airtel Xstream 4K Android Box
(Connected Box) in September 2019. During the year, the
Company saw very strong demand for this first-of-its-kind
android box and currently has 700,000+ active users. The
Company also launched Airtel Xstream Bundle, which provides
access to Linear Pay TV and OTT streaming Apps such as
Disney+ Hotstar, Amazon Prime Video, and ZEES.

FY 2020-21 FY 2019-20  Y-0-Y Growth

Particul

articulars 2 Mn Z Mn %
Gross Revenues 30,562 29,238 5
EBIT 11,011 11,330 -3

DTH Subscriber Base (Mn)
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Key Highlights

»

»

»

Airtel announced a partnership with Aakash EduTV and
Vedantu to bring educational coaching direct at home, which
will help millions of aspiring students to have easy access to
high-quality educational content.

During the year, the Company collaborated with ZEEPIex,
ZEE’s new Cinema2Home Service for showcasing new films
on TV and digital platforms on pay-per-view (PPV) basis
directly at home.

Airtel collaborated with TV panel makers, Samsung and M|,
to bundle TV and DTH sales.

Airtel acquired 20% stake in Bharti Telemedia Limited from
Warburg Pincus to increase its shareholding to 100%. This
was discharged primarily by issuance of 36,469,913 equity
shares of the Company on a preferential basis (face value

of ¥5 each fully paid share including a premium of ¥595 per
equity share) and a cash consideration of 9,378 million,
resulting in total consideration of ¥31,260 million. Additionally,
there will be mutually agreed pricing adjustments (not
exceeding 31,000 million) based on audited financial
statements of Bharti Telemedia Limited for the year ended
March 31, 2021. The transaction was part of Airtel’s strategy
to align the shareholding of its customer facing products,
services and businesses under the same holding group. A full
control and ownership over Bharti Telemedia allows Airtel to
offer differentiated and converged solutions to customers so
as to promote ‘One Home’ strategy.
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Airtel Business

Overview

Global Business, the international arm of Airtel Business, offers
an integrated suite of global and local connectivity solutions,
spanning voice and data to the carriers, Telcos, OTTs, large
multinationals and content owners globally.

Airtel’s international infrastructure includes seven owned
subsea cables and capacity on 33 other cables across various
geographies.

Its global network runs across 365,000+ Rkms (including
IRU) with over 1,200 customers, covering 50 countries and
five continents and 65 global PoPs (Point of presence). This
is further interconnected to its domestic network in India and
direct terrestrial cables to SAARC countries, Myanmar and
China helping accelerate India’s emergence as a preferred
transit hub.

Leveraging the direct presence of Airtel Mobile operations in
16 countries across Asia and Africa, the Global Business also
offers mobile solutions (ITFS, signalling hubs, messaging),
along with managed services and SatCom solutions. Global
Business is also providing advanced consumers solutions like
IOT to global customers.

During the year, the Company launched many new product
offerings to expand its portfolio -5G-ready |oT platform to drive
the enterprise business, Airtel Secure, Airtel Work@Home to
enable employees to operate efficiently and securely from their
homes with a range of connectivity options, Verizon and Airtel
Partnership to bring secure Enterprise-Grade BlueJeans Video
Conferencing to India, Airtel and AWS partnership to offer
customers a range of AWS services, and Airtel 1Q.

Airtel Business launched Customer Advisory Board with

the objective of making its customers equal stakeholders

in its product development journey. The Board will have
representation from Airtel’s top enterprise customers cutting
across a diverse set of industries/sectors.

This business vertical witnessed a year of growth led by a
surge in global and domestic data revenues. Revenues for
the year grew by 9% as compared to the previous year. The
Company continued to focus on winning in the core business
while building upon new revenue streams and emerging
businesses in the areas of |oT, Security and data centres.

) FY 2020-21 FY 2019-20  Y-o0-Y Growth
Particulars

T Mn 3 Mn %
Gross Revenues 144,075 132,331 9
EBIT 39,750 31,754 25

Key Highlights

» Airtel and National Small Industries Corporation (NSIC)
joined hands to accelerate the digital transformation
of MSMEs by providing access to Airtel's Connectivity,
Conferencing, Cloud, Security, and Go-to-Market solutions.

» Airtel joined a select group of companies to be empanelled
by Computer Emergency Response Team (CERT-IN) — India’s
National Incident Response Center for cyber incidents
to offer its cyber security solutions to Union and State
governments as well as public sector entities.

» Nxtra by Airtel signed an MoU with the Maharashtra
Industrial Development Corporation for setting up two new
data centre campuses in Mumbai and Pune to serve the
growing demand for secure data centre services.

» Airtel and IBM completed the first phase of Airtel’s open
hybrid cloud network built with IBM and Red Hat's portfolio
of hybrid cloud and cognitive enterprise capabilities.

With this deployment, Airtel’s ecosystem partners will
have a flexible foundation to build and deploy innovative
applications on the cloud network.
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» Airtel announced a multi-year, Strategic Collaboration
Agreement (SCA) with Amazon Web Services (AWS) to
deliver a comprehensive set of innovative cloud solutions
to large enterprise and small and medium enterprise (SME)
customers in India.

» OnJuly 1, 2020, Airtel signed an agreement with Carlyle
whereby Carlyle acquired approximately 25% stake in
Airtel's Data Centre business at a post-money enterprise
valuation of US$1.2 billion, with Airtel continuing to hold the
remaining stake of approximately 75%. This will help Nxtra
to capture growing demand as data usage continues to
surge.

» To ensure B2B customers have superior experiences
through digital channels, Airtel launched Airtel IQ - a cloud
based omnichannel communications platform that enables
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voice, SMS, IVR and more through a unified channel. Airtel
IQ positions Airtel to becoming a major player in the
fast-growing India cloud communications market that is
already close to a billion dollars.

» Airtel announced the launch of Airtel Secure - a
comprehensive suite of advanced cyber security solutions
to help businesses tide over potential cyber threats. Airtel
also announced strategic partnerships with Cisco and
Radware to bring world leading security solutions to the
businesses.

» Airtel Cloud, a partnership between Airtel and AWS
will enable Airtel to develop differentiated Airtel Cloud
products by leveraging its existing data centre capabilities,
its network and telecom offerings.

Africa

Overview

The unique circumstances of the year presented significant
challenges to the business, particularly during the initial phase
of the pandemic when growth in mobile money and services
slowed. However, the actions taken by the Board in Q1FY21
enabled the continued execution of the Company’s strategy,
including meeting increased customer demand for data, mobile
money and mobile services.

During the initial phase of the pandemic, mobile money
revenue growth slowed to 26.3% as the business was
impacted by social distancing measures and non-essential
service closures, reducing customers’ ability to deposit and
withdraw cash. Additionally, several governments asked
mobile money operators to waive fees on certain transactions,
including person-to-person and merchant payments.
Afterward, as lockdown restrictions were generally eased and
nearly all fees on transactions reinstated, revenue growth

for the full year rebounded to 35.5%, reaching 38.7% in Q4,
with mobile money contributing over 10.6% of Airtel Africa’s
revenue in the quarter.

Financial and Operational Review

As on March 31, 2021, the Company had 118.2 million
customers in Africa across 14 countries as compared to
110.6 million customers in the previous year, marking an
increase of 6.9%.

Customer churn for the year remained flat at 5.0% as
compared to the previous year. Total minutes on the network
during the year increased by 29.1% to 322.9 billion. Data
customers increased by 5.1 million to 40.6 million accounting
for 34.3% of the total customer base as compared to 32.0% in
the previous year. The total MBs on the network has increased
by 74.8% to 1,242.3 billion MBs with usage per customer
increasing from 1,863 MBs to 2,686 MBs. Total sites in Africa
as on March 31, 2021 were 25,368 of which 23,826 were
mobile broadband towers, representing 93.9% of the total
sites.

In INR reported currency, Airtel Africa revenues grew by
19.2% to ¥288,633 million as compared to ¥242,171 million

in the previous year. The Company’s continued focus on
running operations efficiently and cost effectively has resulted
in EBITDA of 132,980 million for the year as compared to
%107,259 million the previous year, leading to an increment of
24%. Consequently, EBITDA margin improved by 1.8 p.p. to
46.1% compared to 44.3% in the previous year. Depreciation
and amortisation charges were at ¥50,561 million as compared
to 342,786 million in the previous year. EBIT for the year was at
381,957 million as compared to 364,131 million in the previous
year. PBT for the full year was at ¥50,289 million as compared
to ¥37,439 million in the previous year. The full year capex

was at 345,429 million as compared to 345,838 million in the
previous year.

FY 2020-21 FY 2019-20  Y.0-Y Growth

Particul

articulars %Mn ?Mn %
Gross Revenues 288,633 242,171 19
EBIT 81,957 64,131 28
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Subscribers: Africa (14 countries) (Mn)
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Key Highlights

Mergers, Acquisitions and Licenses

»

»

»

»

»
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In March 2021, Airtel Africa signed agreements with both
TPG’s The Rise Fund and Mastercard who will invest

$200 million and $100 million respectively into Airtel Mobile
Commerce BV ("AMC BV"), a wholly owned subsidiary of
Airtel Africa plc. These transactions value Airtel Africa's
mobile money business at $2.65 billion on a cash and debt
free basis.

In May 2020, Airtel Africa announced a partnership with
UNICEF aimed at providing children with access to remote
learning and enabling access to cash assistance for their
families via mobile cash transfers benefiting an estimated
133 million school age children affected by school closures
across sub-Saharan Africa.

Airtel Africa entered into several strategic partnerships
with MoneyGram, Mukuru and WorldRemit. Through these
partnerships, more than 20 million Airtel Money customers
in 12 countries can transfer and receive funds across the
globe directly from and into their mobile money wallets on
their phone.

In September 2020, Airtel Africa announced an expansion
of its partnership with Mastercard by launching a
Pay-on-Demand payments platform and drive the digital
economy across Africa. The partnership facilitates
usage-based payments and builds creditworthiness.

In August 2020, Airtel Africa announced a strategic
partnership with Standard Chartered Bank, a leading
international banking group, to drive financial inclusion
across key markets in Africa by providing customers
increased access to mobile financial services.

Network Transformation and Digital Innovations

» In June 2020, Airtel Malawi plc was allocated 10 MHz of
spectrum in the 2600 band. In October, additional spectrum
of 10 MHz in the 2600 band and 5 MHz in the 1800 band
was allocated to Airtel Uganda. In December, Airtel Chad
received 5 MHz of spectrum in the 900 band and Airtel
Zambia received 10 MHz in the 800 band.

» Inearly March 2021, the Group signed agreements to sell
its telecommunications tower companies in Madagascar
and Malawi to Helios Towers plc (“Helios Towers”), a
leading independent telecommunications infrastructure
company in Africa. The Group's tower portfolios in these two
markets together comprise 1,229 towers, which form part
of the Group's wireless telecommunications infrastructure
network. The aggregate gross consideration for the
transactions is expected to be approximately $108 million.

South Asia

Overview

Full year revenue for South Asia was at 34,247 million as
compared to ¥4,552 million in the previous year. EBITDA for
the year was at ¥131 million as compared to ¥430 million in the
previous year. EBIT losses for the year stood at ¥1,321 million
as compared to loss of 1,055 million in the previous year.
Capex for the year was 33,686 million as compared to 31,025
million in the previous year.

FY 2020-21 FY 2019-20  Y-0-Y Growth

Particul

articulars ZMn ZMn %
Gross Revenues 4,247 4,552 -7
EBIT (1,321) (1,055) -25
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Robi Axiata Limited is a joint venture between Axiata Group Berhad, Malaysia and Bharti Airtel Limited. Bharti
International (Singapore) Pte Ltd, wholly-owned subsidiary of Bharti Airtel, (directly and through its affiliates)
acquired an additional 6.3% stake in Bangladesh’s telecom operator, Robi Axiata Limited from NTT DOCOMO
INC and its group entities. This raised the stake of Bharti International (Singapore) Pte Ltd in Robi Axiata
Limited to 31.3% from 25% earlier. Pursuant to IPO of Robi Axiata Limited, the stake got diluted from 31.3% to

28.18% w.e.f. December 10, 2020.

Key Operational and Financial Performance

Quarter Ended

Bangladesh Ut 52020  Sep-2020  Jun-2020  Mar-2020
Operational Performance

Customer Base 000s 50,901 50,126 47977 49,718
Data Customer as % of Customer Base % 69.2 69.2 67 64.9
ARPU* BDT 121 124 115 124
Financial Highlights (proportionate share of Airtel)

Total revenues T Mn 5,122 5,304 4,272 4,139
EBITDA IMn 2,037 2,162 2,170 1,673
EBITDA / Total revenues % 39.8 40.8 50.8 40.4
Net Income T Mn 103 107 146 40

*As per Axiata published financials.

Airtel Ghana Limited (AirtelTigo)

AirtelTigo is a joint venture between Bharti Airtel and Millicom wherein Airtel holds a non-controlling
49.95% share in the merged entity. The definitive documents for the transfer of AirtelTigo to the
Government of Ghana as a going concern have been signed, with the completion of the transaction

being subject to certain closing conditions.

Key Operational and Financial Performance

Quarter Ended

Ghana Unit

Mar-2021  Dec-2020 Sep-2020  Jun-2020
Operational Performance
Customer Base 000s 4,935 4,925 5,106 4,769
Data Customer as % of Customer Base % 54.5 55.9 56.2 594
ARPU GHS 124 124 124 12.7
Financial Highlights (proportionate share of Airtel)
Total revenues T Mn 1,159 1,182 1,183 1,182
EBITDA IMn 189 217 88 99
EBITDA / Total revenues % 16.3 18.4 7.5 8.4
Net Income* ZMn - (2,872) (1,841) -

*The share of loss in JV has been restricted to the remaining value of the investment.
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-2 Airtel Payments Bank Limited
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Key Operational and Financial Performance

Airtel Payments Bank Limited

Quarter Ended

Unit
I Mar-2021 Dec-2020 Sep-2020 Jun-2020

Operational Performance

Active Users

000s 29,090 22,152 19,430 15,759

Financial Highlights (proportionate share of Airtel)

Total revenues I Mn 1,753 1,581 1,053 634
EBITDA I Mn (538) (767) (1,036) (1,022)
EBITDA / Total revenues % -30.7 -48.5 -98.4 -161.1
Net Income T Mn (567) (794) (1,062) (1,057)

Key Highlights

» Airtel Payments Bank has partnered with Mastercard to
develop customised products catering to customers across
the under-banked spectrum including farmers, small and
medium enterprises, and retail customers.

» To protect Airtel customers from the growing incidents
of online payment frauds, Airtel Payments Bank launched
‘Airtel Safe Pay’ — India’s safest mode for making digital
payments. With ‘Airtel Safe Pay’, Airtel customers making
UPI or netbanking based payments through Airtel Payments
Bank, no longer have to worry about money leaving their
accounts without their explicit consent.

» Airtel Payments Bank announced 6% p.a. interest on
deposits over ¥1 Lakh. This follows Airtel Payments
Bank becoming the first payments bank to implement
the enhanced day-end savings limit of ¥2 lakh as per the
Reserve Bank of India (RBI) guidelines.

Indus Towers Limited

Bharti Airtel and its wholly-owned subsidiary, Nettle Infrastructure Investments Limited, together
holds 41.73% equity interest in Indus Towers Limited.

Key Operational and Financial Performance

Indus Towers Limited

Quarter Ended

Unit
Mar-2021 Dec-2020 Sep-2020 Jun-2020

Operational Performance

Total Towers

Nos 179,225 175,510 172,094 169,630

Total Co-locations

Nos 322,438 318,310 314,106 310,627

Average Sharing Factor

Times 181 1.82 1.83 1.84

Financial Highlights

Total revenues

TMn 64,918 67,361 63,591 60,859

EBITDA T Mn 34,129 36,080 31,179 31,187
EBITDA / Total revenues % 52.6 53.6 49.0 51.2
Net Income T Mn 5,691 4,137 3,210 3,250

(Proportionate share of Airtel)

*Operational and financial performance represents recasted numbers of the merged entity.
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Outlook

Flattening of the infection curve and easing of restrictions

will, in turn, lead to the revival of economic activity across the
globe. Even if the pandemic’s direct impact of public health is
mitigated, its long-term effect in the form of the paradigm shift
in behavioural pattern, such as acceptance of remote working,
increased content consumption and higher dependence on
digital payments, is undeniable. Telecom services, which acted
as the key enabler of economic activities during the pandemic,
will also be the foundation on which these new trends will

be built. Additionally, increasing smartphone penetration

will fuel the 2G to 4G uptrading, opening up higher revenue
opportunities for the telecom service providers in terms of data
subscribers.

Supplementing plain vanilla connectivity services, additional
digital services will gain traction going forward. On the B2C
front, acceptance and usage of OTT content services, music
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streaming and e-commerce is expected to witness growth. As
for B2B, enterprises are expected to witness increased demand
for new age services including data centres, cloud, digital
advertising and security solutions.

The telecom sector in Africa continues to have a positive
outlook with increasing purchasing power, rapid urbanisation,
rising middle class and growing smartphone penetration.
Increasing adoption of data services with enhanced high speed
3G/4G connectivity in the region is fuelling the growth of the
mobile broadband segment. Also, the focus on improving
financial inclusion in the region is creating opportunities for
mobile money services.

With Airtel’s emergence as a premier digital communications
company with its suite of services including mobile wireless,
home broadband, DTH, enterprise connectivity, data centres,
security, clouds and cloud communication, video conferencing,
AdTech and many more - the Company is well-positioned

to capture a much bigger pie in the market opportunity

across different segments. The ability to offer digital services,
one-home solutions through quad play (mobile, landline,
broadband, DTH) and bundled offerings to enterprises, puts
Airtel in a sweet spot to participate in and accelerate the digital
wave in the country.

SCOT Analysis

Strengths Challenges

Opportunities Threats

Prominent Player Operation Integration

. Across Geographies
Brand Recognition

Evolving Customer

Services at Scale Requirements

Expanding Digital Platform
One Home

Robust Network

Strong Partnerships

Omni-Channel Capabilities

Smartphone Penetration Increased Competition

Digital Flywheel Regulatory Changes
Strategic Collaborations Currency Exposures
Remote Working Pandemic/Disaster
Digital payments

Content Demand

Non-mobile Businesses

Improved Industry
Dynamics
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Strengths

Prominent Player: One of the leading telecom players
in India and #2 globally in terms of consolidated mobile
connections; ranking 1 & 2 in 12 out of 14 African
countries.

Brand Recognition: Strong, well-recognised and unified
brand across all geographies where present.

Services at Scale: Serving over 471 million customers
across 18 countries in multiple segments including mobile
services, home broadband, digital TV, enterprise business,
digital services and mobile money; more than 200 mn
MAUSs on digital assets in India.

Expanding Digital Platform: Robust digital services
comprising Wynk Music, Airtel Xstream, Airtel Thanks,
Airtel 1Q, Airtel Ads, Airtel Secure.

One Home: Only operator with potential to offer full

gamut of services to high value homes: mobile, fixed voice,

broadband and DTH.

Robust Network: Future proof and 5G ready network.
Strengthened network even further with acquisition

of over 355 Mhz of additional spectrum. Rated as the
network with the India’s best video, gaming and voice app
experience (Opensignal Awards India: Mobile Network
Experience Report March 2021).

Strong Partnerships: Forged strategic partnerships
with hundreds of companies across the world to enable
delivery of an array of consumer and enterprise services
through the Airtel platform.

Omni-Channel Capabilities: Strong network of stores
and a digital layers over has enabled a well stitched
omni-channel delivery model where a customer orders
online and has it delivered straight at the home. With
COVID-19-related restrictions, this has become even more
important enabling the business to serve the customers in
a safe and contactless manner.

Challenges

Operation integration: Integrating operations and
leveraging common platform across geographically and
demographically diverse regions such as India, South
Asia and Africa.

Evolving Customer Requirements: Understanding
evolving customer perceptions in a fast-changing
multi-cultural and multi-lingual environment.

Opportunities

Smartphone Penetration: India’s wireless mobile
broadband penetration at ~64% is still low; as customers
uptrade from feature phone to smartphones, demand is
expected to increase.

Digital Flywheel: Creating an ecosystem for additional
digital services including music, and content by leveraging
data, network, payment and distribution assets to deliver
the services and capture future growth.

Strategic Collaborations: Exploring the multitude
of business partnership opportunities for enhancing
customer experience and winning new customers.

Remote Working: With work from home gaining traction
along with habit changes, the existing home broadband
footprint can be leveraged to capture new opportunities.

Digital payments: India's digital payment space is
expected to grow at 25%+ CAGR over FY 2020-25 to reach
7,092 lakh crores (as per India Trend Book Report 2021).
The African market, which is currently underpenetrated,
also holds a lot of opportunity in the space.

Content Demand: On an average, a person spends
more than four hours a day on the mobile, with

video consumption contributing majority of the data
consumption. As per MPA report, India's overall online
video market is expected to grow at 26% CAGR to reach
$4.5 billion by 2025.

Non-mobile Businesses: India currently has less than
10% fixed broadband penetration and only 40% homes
have DTH connectivity. Along with pure connectivity
solution opportunities with large enterprises and SMEs,
new age businesses are also gaining momentum in the
B2B space.

Improved Industry Dynamics: Consolidation through
mergers and exits of various telcos along with tariff hike
improved industry dynamics.

Threats

Increased Competition: Probability of future pressure

on Average Revenue Per User (ARPU) due to increased

price competition or entry of new players in the markets
where the Company operates.

Regulatory Changes: Possible political instability and
uncertainties in the economic environment across
regions along with any adverse litigation verdict.

Currency Exposures: \Volatility in currencies due to
global macro-economic uncertainties, global trade
tensions and the ongoing pandemic.

Pandemic/Disaster: Any pandemic or natural disaster
like the current COVID-19 health crisis in the geographies
where the Company runs operations.
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Material Developments in HR

Last year was filled with unprecedented challenges and the
people function at Airtel evolved with the ever-changing
dimensions of the crisis by showcasing agility, creativity and
flexibility. As employees started logging in remotely, the HR
team stepped in to facilitate the functioning of the virtual
workplaces. Guidelines to ensure that employees could

manage WFH seamlessly and securely were quickly defined
and disseminated. Employees had to be supported with
infrastructure — laptops, data cards — to ensure business
continuity. A slew of measures was undertaken to accelerate
digitalisation of HR functions in order to continue enriching the
talent pool for the Company.

@ For more details, please refer to the Human Capital section of Page 90 of the report.

Internal Controls

This includes consistent, impartial, easy to decipher and
complete representation of the financial results, adherence to
all regulatory and statutory compliances and preservation of
investor interest by ensuring the most stringent governance
protocols. The framework regularly evaluates the performance
of circles and countries as measured in accordance with the
predefined objective metrics and scorecards.

Accounting sterility and audit scores are maintained by

the central financial reporting team and Airtel Centre of
Excellence (ACE). Both the teams are responsible for ensuring
the accuracy of books of accounts, preparation of financial
statements and reporting the same in line with the Company’s
accounting policies. Regulatory and legal requirements,
accounting standards, and other pronouncements are
evaluated regularly to assess applicability and impact

on financial reporting. The relevant financial reporting
requirements, as documented in the Group Accounting
Manuals, are communicated to pertinent units and enforced
throughout the Group. This, together with the financial
reporting calendar that lays down the tasks and timelines,
forms the basis of the financial reporting process.

Deloitte Haskins & Sells LLP, the Statutory Auditors, have
done an independent evaluation of key internal controls over
financial reporting (ICOFR) and expressed its unqualified
opinion that the Company has, in all material respects,

adequate internal control over financial reporting; and such
internal controls over financial reporting were operating
effectively as on March 31, 2021.

The Company has in place an Internal Assurance (IA) function
headed by the Chief Internal Auditor. EY and ANB & Co (ANB)
are the Assurance Partners of the Company, and conduct
financial, compliance and process improvement audits on

a periodic basis. The internal assurance plan for the year is
derived on the basis of a bottom-up risk assessment and the
directional inputs from the Audit Committee. The Committee
oversees the scope and coverage of the IA plan, and evaluates
the overall results of these audits during the quarterly Audit
Committee meetings. Additionally, separate quarterly Audit
Committee meetings are also held to review the progress
made on previous gaps identified by Internal Assurance. The
functional Directors join the meeting as and when necessary
to provide updates on developments regarding the status

of controls and compliance within their respective functions
and progress of any transformational projects undertaken.
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Internal Assurance also assesses the effectiveness of Internal
Financial Controls (IFC). No material weaknesses in the design
or operation were observed for the current financial year.

A certificate from the CEO and CFO form part of the Report
on Corporate Governance Report, confirming the existence
and effectiveness of internal controls, and reiterating their
responsibilities to report deficiencies to the Audit Committee
and rectify the same. The Company’s Code of Conduct
requires compliance with the law and all Company policies,
and also covers matters such as financial integrity, avoiding
conflicts of interest, workplace behaviour, dealings with
external parties and responsibility to the community.

The Airtel Centre of Excellence (ACE) based in Gurugram
and Bengaluru is the in-house shared service for financial
accounting, Revenue Assurance, SCM and HR processes.
Digitisation of ACE is being aimed as a part of the

transformation agenda and includes initiatives such as
system-based reconciliation, reporting processes with vividly
defined segregation of duties. The Company operates on a
single instance of Oracle across all operating units, thereby
ensuring uniformity and standardisation in ERP configurations,
chart of accounts, finance and SCM processes across
countries. Airtel continuously examines its governance
practices to enhance investor trust and improve the Board’s
overall effectiveness. Initiatives such as virtual desktop
interface for ultimate data security, self-validation checks,
desktop reviews and regular physical verification have shown
substantial improvement in control scores across India

and Africa. Further, Oracle Governance Risk & Compliance
(GRC) module has been implemented for India and Africa to
strengthen existing controls pertaining to access rights for
various ERPs, ensuring segregation of duties and preventing
possibilities of access conflicts.

166 INTEGRATED REPORT AND ANNUAL FINANCIAL STATEMENTS 2020-21

CORPORATE MANAGEMENT STATUTORY FINANCIAL
OVERVIEW DISCUSSION & REPORTS STATEMENTS
ANALYSIS

Risk and Mitigation Framework

While these initiatives unveil a universe of possibilities, they
also spawn potential risks and uncertainties. The distress
signals need to be picked up and addressed with urgency for
smooth operations. Therefore, the Company has created a
robust risk management framework in its operating landscape
that caters to strategic, legal, financial, operational and climate
risks. The Company has a sound practice to identify key

risks across the Group and prioritise relevant action plans for
mitigation. The key risks that may impact the Company and
mitigating actions undertaken by the Company comprise:

Key risks that may impact Airtel

Potential risks

Risk definition

1 Regulatory and political
uncertainties

Volatility and uncertainty in macro environment with geo-political tensions in India, Sri Lanka and 14
African countries.

2 Economic uncertainties

Business operations might be impacted with instability in economies in its countries of operations
due to factors like inflation, interest rates, capital controls and currency fluctuations.

3 Poor network

Risks in network infrastructure cost due to technical failures, human errors and natural disasters.

infrastructure Dynamic changes in IT landscape require constant upgradation of technologies.
4 Fiercely competitive Unprecedented disruption and unfair pricing may lead to competition and may lead to erosion of
battleground revenue with loss of customers. Further, evolving customer expectations in terms of quality, variety,

features and pricing pose threat to business sustainability.

5 Data loss prevention

Risk of data loss can lead to accidental exposure of confidential information across all endpoint
devices.

6  Operating expenses

Increase in business operating expenses (new site rollouts, capacity) and/or rate increases (inflation,
forex impacts, wage hikes, energy, etc.).

7 Network experience

Telecom companies are required to invest in innovation to match with changes in industrial
landscape to provide high-quality customer experience and meet the increased customer demand
for a stronger and better network connectivity.

8 Internal controls and

Any gaps in internal controls and/or process compliances not only lead to wastages, frauds and

processes losses, but can also adversely impact the Airtel brand.
9 Digitisation and Rapid technology evolution may impact the business functionality and lead to slowdown in business.
innovations

10 Climate change

Increasing carbon footprint is a serious concern which raises questions on business credibility and
sustainability in the long term.

Regulatory and Political Uncertainties (Legal & Compliance) Outlook from last

year > Emerging

Definition

Airtel operates in India, Sri Lanka and 14 African countries.
Some of these countries (or regions within countries) are
affected by political instability, civil unrest, pandemic and

in regime uncertainties. Such conditions tend to affect the
overall business scenario. In addition, regulatory uncertainties
and changes, like escalating spectrum prices, subscriber
verification norms and penalties, and EMF norms are potential
risks to the business.

other social tensions. Due to the COVID-19 outbreak, some of
these countries have implemented social distancing norms,

imposed other restrictions and issued lockdown orders

in many areas, thereby restricting movement of people

and mandating closure of offices, shops and commercial
establishments, among others. Uncertainties with respect to
duration of such restrictive orders still loom large. Besides, the

Mitigation actions

» As aresponsible corporate citizen, the Company engages
proactively with key stakeholders in the countries in which
it operates; and continuously assesses the impact of the
changing political and social scenario. The Company

political systems in a few countries are also fragile, resulting
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contributes to the socioeconomic growth of these

countries through high-quality services to customers,
improved connectivity, direct and indirect employment,

and contribution to the exchequer. It also maintains cordial
relationships with governments and other stakeholders. The
Country MDs and Circle CEOs carry direct accountability for
maintaining neutral government relations. Through its CSR
initiatives (Bharti Foundation), it contributes to the social
and economic development of community, especially in the
field of education.

» The Company actively works with industry bodies like
the Cellular Operators Association of India (COAI), the
Confederation of Indian Industry (Cll), the Associated
Chambers of Commerce of India (ASSOCHAM), GSMA, the
Internet Service Providers Association of India (ISPAI) and
the Federation of Indian Chambers of Commerce & Industry
(FICCI) on espousing industry issues, e.g., penalties, right of
way, tower sealing, among others.

» The regulatory team along with legal and networks keeps
a close watch on compliances with regulations and laws
and ensures the operations of the Company are within the
prescribed framework.

» The Company has proactively implemented business
continuity plans and has effectively enabled a ‘work from
home'’ facility for all the employees by providing necessary
IT infrastructure and network security. Further, considering
that the Company is engaged in the business of providing
telecommunications services, which are recognised
as ‘essential’, the Company engages with government
authorities and ensures that requisite support by way of
permissions for movement of employees or engineers,
network equipment, supply chain, etc., is extended by
the government to facilitate uninterrupted operations
and maintenance of telecom network. The Company
has devised effective communication plan and support
mechanism for the safety and security of its employees.

Economic Uncertainties (Operational) Outlook from last year > Stable

Definition

The Company strategically focuses on growth opportunities
in emerging and developing markets. These markets are
characterised by low to medium mobile penetration, low
internet penetration and relatively low per capita income,
thus offering more growth potential. However, these markets
fall under countries which are more prone to economic
uncertainties, such as capital controls, inflation, interest rates
and currency fluctuations. As the Company has borrowed

in foreign currencies, and many loans carry floating interest
terms, it is exposed to market risks, which might impact its
earnings and cash flows. These countries are also affected
by economic downturns, primarily due to commodity price
fluctuations, reduced financial aid, capital inflows and
remittances. Slowing down of economic growth tends to
affect consumer spending and might cause a slowdown in the
telecom sector.

Mitigation actions

» As a global player with presence across 18 countries
(including Ghana & Bangladesh), the Company has
diversified its risks and opportunities across markets. Its
wide services portfolio including voice, data, payments,
digital and value-added services helps widen its customer
base.

» To mitigate currency risks, the Company has hedging
mechanisms in place to protect cash flows. No speculative
positions are created; all foreign currency hedges are
taken on the back of operational exposures. A prudent
cash management policy ensures that surplus cash is
up-streamed regularly to minimise the risks of blockages

at times of capital controls. It has specifically renegotiated
many foreign currency-denominated operating expenditure
and capex contracts in Africa and converted them to local
currencies, thereby reducing foreign currency exposure.

» To mitigate interest rate risks, the Company is further
spreading its debt profile across local and overseas sources
of funds and to create natural hedges. It also enters in
interest rate swaps to reduce interest rate risk.

» The Company adopts a pricing strategy that is based on the
principles of mark to market, profitability and affordability,
which ensures that the margins are protected at times of
inflation, and market shares at times of market contraction.
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Poor quality of networks and information technology including redundancies
and disaster recoveries (Operational) Outlook from last year > Stable

Definition

The Company'’s operations and assets are spread across
geographies. Telecom networks are subject to risks of
technical failures, partner failures, human errors, or wilful acts
or natural disasters. Equipment delays and failures, spare
shortages, energy or fuel shortages, software errors, fiber cuts,
lack of redundancy paths, weak disaster recovery fallback,

and partner staff absenteeism are a few probable causes of
network.

The Company’s IT systems are critical to run customer-

facing and market-facing operations, besides running internal
systems. In many geographies or states, the quality of IT
connectivity is sometimes erratic or unreliable, which affects
service delivery, e.g., recharges, customer query, distributor
servicing, customer activation, billing, among others. In several
developing countries, the quality of IT staff is not adequate,
leading to instances of failures of IT systems and/or delays in
recoveries. The systems landscape is ever changing due to
newer versions, upgrades and ‘patches’ for innovations, price
changes, among others. Hence, the dependence on IT staff for
turnaround of such projects is huge.

Mitigation actions

» The Company has state-of-the-art Network Operations
Centre for India as well as Africa to monitor real-time
network activity, and to take proactive and immediate
action to ensure maximum uptime.

» Network Planning is increasingly being done in-house,
to ensure that intellectual control on architecture is
retained within the Company. It continuously seeks to
address issues (congestion, indoor coverage, call drops,
modernisation and upgrade of data speeds, among others)
to ensure better quality of network. Recent efforts also
include transformation of the microwave transmission,
fiber networks, secondary rings/links and submarine cable
networks. The Company consistently eliminates systemic
congestion in the network, and removes causes of technical
failures through a quality improvement programme, as
well as embedding redundancies and carry out internal
checks to ensure all preventive and corrective actions as
per process are in place to ensure network availability and
quality to end users.

» Tighter SLASs are reinforced upon network partners for their
delivery. The Company’s Network Team performance is
measured, based on network stability, customer experience
and competitor benchmarking. The Company follows a
conservative insurance cover policy that provides a value
cover, equal to the replacement values of assets against
risks such as fire, floods and other natural disasters.
Disaster management guidelines have been shared with all

»

stakeholders to ensure that all actions are in place covering
identification of risk, preparedness for disaster, resource
allocation, emergency response and reporting, and disaster
recovery. Network recovery plan (NRP) is being followed by
all circles as per the BCP guidelines.

The Company shares infrastructure with other operators
and enters into SLA-based outsourcing arrangements.

It has been proactively seeking sharing relationships on
towers, fiber, VSAT, data centres and other infrastructure.
The disposal of towers in Africa to independent and
well-established tower companies and long-term lease
arrangements with them will ensure high quality of assets
and maintenance on the passive infrastructure. The
Company has put in place redundancy plans for power
outages, fiber cuts, VSAT breakdowns, etc., through
appropriate backups such as generators, secondary
links, among others. Similar approaches are deployed

for IT hardware and software capacities; and internal IT
architecture teams continuously reassess the effectiveness
of IT systems.

Operational process such as alarm management, preventive
maintenance and acceptance testing are being constantly
automated with a vision to move towards zero-touch
operations. Airtel works with its partners to enhance
network availability and reduce failures. Spare management
and repair processes are streamlined to ensure no spare
shortages.

Continuous removal of single point of failure (SPOF) on
fiber routes and equipment level is being done. To improve
transport resiliency, BSC, Core nodes Interconnectivity and
signalling links are being shifted on the MPLS network.

Digitisation of operations using automation and machine
learning tools and methodologies would help improve
customer experience through proactive identification of
congested spots which could result in complaints, faster
root-cause analysis and resolution.
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Fiercely competitive battleground (Operational) Outlook from last year

> Stable

Definition

The Prepaid market continues to be highly competitive and
price sensitive. With consolidation in the industry, simplicity has
kicked in, offering lesser number of plans, and the industry is
moving towards offering tech-enabled solutions to the trade
and customers.

Customer mindsets and habits are shifting rapidly, reflected

in their ever-rising expectations in terms of quality, variety,
features and pricing. The competitive landscape is also
changing dramatically, as operators vie for customers and
revenue market shares. This is not only accelerating customer
migration from legacy 2G/3G networks to high-speed 4G
networks, but is also driving the shift from the offline mode of
recharge to an online one.

Competition for 4G share is seen through a high push for
device upgrades by operators, in order to retain maximum
customers on their 4G networks. This may give rise to
subsidies for new 4G device purchase on top-selling
smartphone brands, which would sustain or get more
aggressive.

The same driving factor of acquiring 4G share has compelled
competitors to pour in huge amounts of money for MNP
acquisition programmes. The push is expected to get even
stronger with the increasing adoption of 4G phones, and a
good and affordable network experience on those becoming a
key factor for customers.

Further, with an increased number of customers using the
online mode - Airtel’s app as well as third-party apps - the
importance of giving a push through these channels may go
up.

The Company might see heightened competitive intensity in
its non-wireless businesses on account of aggressive pricing
by other competitors leading to erosion of revenue and
customers. In the mobility business, the Company may face

a risk of deeply discounted VoLTE feature phone pricing from
new entrant. Content is becoming a major deciding factor for a
customer to choose the operator.

The continued focus of the Company remains on the upgrade
of the customers from the existing 2G technology to the data
rich 4G technology. To this effect, the recent announcement
of low-price smartphones by one of the competitors may put a
risk on customer upgrades from this segment.

Mitigation action

»

»

»

»

»

»

In a major step towards simplification of customer journey,
the Company had envisioned the task to streamline the
product portfolio. Over the years, lot of redundancies which
got created in the product portfolio were simplified by
eliminating over 60% of unused products.

The simplification drive was initiated with the introduction of
Smart Combo recharges, with price range starting from ¥50.
These all-in-one packs provide the benefits of data, tariff
and talk time to the customers in a single denomination.
Now customers do not need to purchase different packs;
rather one pack will provide all the benefits.

In order to derive higher extraction and enhance ARPUs
from the dormant base that enjoyed free services, the
Company introduced plans with minimum recharge
commitment, which required customers to do a monthly
recharge to use the services. It was done keeping the
affordability factor in mind.

The acquisition processes were further strengthened by
launching mandatory first recharge. Emphasis was laid

on acquiring customers on unlimited bundle packs. The
continued monitoring of customer acquisition process like
new customer acquisition churn, high acquisition recharge
denominations, direct distribution, trade margins structures
have yielded good results.

Further, with an increased number of customers using the
online mode - Airtel app as well as third-party apps, the
Company must stay competitive and ahead of the curve in
this space. Technology will play the role of a huge enabler.

In order to mitigate the recent announcement of a low-price
smartphone by one of the competitors, Airtel is evaluating
multiple options to stay competitive in this segment.
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Data Loss Prevention (Operational) Outlook from last year > Stable

Definition

Personal data is any information relating to a customer,

whether it relates to their private, professional, or public life. In
the online environment, where vast amounts of personal data
are shared and transferred around the globe instantaneously,
itis increasingly difficult for people to maintain control of their
personal information. This is where data protection comes in.

Data protection refers to the practices, safeguards, and binding
rules put in place to protect personal information and ensure
that the person concerned remains in control of it. In short, a
person should be able to decide whether or not to share some
information, who has access to it, for how long, for what reason,
and be able to modify some of this information, and more. Data
protection must strike a balance between individual privacy
rights, while still allowing data to be used for business purposes
while adhering to data privacy norms and regulations.

Efforts to update regulations regarding privacy and personal
data protection are underway in several countries and regions,
most notably the European Union, which has introduced

the General Data Protection Regulation (GDPR) package.
Compliance requirements for operators are in flux, particularly
as regulators seek to strike a balance between consumer
protection and national security needs. India is also close to
having its own data protection law.

Mitigation actions

Airtel's customer base has been expanding at a tremendous
rate. The Company also collects and processes a large amount
of personal information belonging to employees, temporary
staff and third-party personnel. These facts, coupled with the
introduction of innovative value-added services, have led to

an increase in personal information handled by Airtel. The
Company is committed to ensuring that privacy of personal
information is maintained during its entire lifecycle, through
the implementation of stringent processes and relevant
technologies.

Bharti Airtel Information Privacy Policy (BIPP) is in
alignment with the Information Technology (IT) Rules 2011
and best practices of industry and GDPR. Airtel’s privacy policy
provides management direction and support to ensure privacy
of the personal information collected, to allow collection,
processing, retention, dissemination and destruction of the
personal information in accordance with the appropriate laws,
regulations and contractual obligations.

Bharti Airtel Information Privacy Policy (BIPP) is applicable
to all employees of Airtel and that of third parties (including
strategic partners) who have access to personal information
of customers, employees and vendors. The BIPP is applicable
across all business functions and across all geographies
including Airtel centres, all circles and other Airtel locations.

Data leakage protection (DLP) is a strategy for making

sure that those in possession of sensitive information do not
advertently or inadvertently share that information outside the
virtual boundaries of the corporate network. The termis also
used to describe software products that help organisations
control what data end users can transfer. The data leakage
prevention strategy at Airtel has been designed to protect
information at their most vulnerable points, i.e., at the endpoint,
at the web layer, and at the email layer.

All Airtel endpoints are equipped with specialised software.
This helps monitor various channels for potential data leak.
Should a violation be detected, an alert is generated and/or the
data transfer request is blocked in real time. Similar solutions
are deployed on the central email gateway and web gateway,
to monitor emails and internet bound traffic, respectively. A
centralised team reviews the alerts and raises an incident for
investigation and consequent actions.

All incidents are tracked to closure in a time-bound manner.
Additionally, a monthly review of all incidents and their closure
is conducted, to enable the organisation to regularly refine the
existing policies.
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Increase in cost structures ahead of revenues thereby impacting liquidity
(Operational/Strategic) Outlook from last year > Stable

Definition

Across markets, costs structures have been increasing

both from volumes (new site rollouts, capacity) and/or rate
increases (inflation, foreign exchange impacts, wage hikes,
energy prices, etc.). With increasing competition from other
operators, market pricing has been dampened, putting
pressure on margins and cash flows, thereby leading to
increased debt (leverage). Increased investments in network
to ensure quality of service, continued spends on distribution
and maintaining world class customer service are expected to
remain, thereby elevating debt levels.

Mitigation actions

»

»

»

The Company has institutionalised the War on Waste
(WOW) programme, an enterprise-wide cost-reduction and
cost-efficiency initiative. This has been rolled out across

all functions, business units and countries. The Company
continues to focus on capex optimisation through various
programmes like ICR, tower-sharing, fiber sharing through
IRU or co-build.

Digitisation and automation with significant programmes
on self-care, paperless acquisitions, e-bill penetration,
online recharges, indoor to outdoor conversions and digital
customer interactions are continuously monitored through
the WoW initiative.

The Company has been progressively striving to keep its
debt at acceptable levels. To achieve this, company has
multiple de leveraging options.

Inability to provide high-quality network experience with exponential growth
in data demand (Strategic) Outlook from last year > Stable

Definition

In order to keep pace with rising data demand of customers
and to ensure competitive parity traffic, telecom companies
will be required to invest heavily in building data capacities
and broadband coverage expansion. Operators are adopting
new strategies to provide unlimited voice and significant
data benefits to customers. Additionally, today’s customer

is looking at seamless mobile internet experience and is
technology agnostic.

Mitigation actions

» Airtel acquired 355.5 MHz of Spectrum in sub-GHz, mid
band and capacity bands. This would enable the Company
to launch sub-GHz services pan-India, and thus enhance
indoor penetration and cover larger population footprint.
Spectrum addition in 1800, 2100 and 2300 bands will help
mitigate the capacity needs due to ever increasing data

consumption, resulting in much better improved experience.

» Airtel added additional 23K new 4G Sites to expand its
footprint and strengthened coverage in rural and urban
areas. This is a step for providing better experience to
its customers.

» Airtel added 45 PB capacity in the network for fulfilling the
customer needs due to increased data consumption in the
COVID-19 period. Various tools like the addition of TDD,
L2100, Twin Beams, m-MIMO, spectrum addition were used
for enhancing the capacity.

»

»

»

»

»

The spectrum efficiency improvement programme helped
in sweating the spectrum and providing more capacities.
This included L900 maximisation, bringing in new features
and functionalities, running 2G on lean carrier and reusing
spectrum for 4G, along with various optimisation activities.

Airtel has re-farmed spectrum from legacy technologies
like 2G and 3G to 4G, to get better coverage and capacity.
The liberalised spectrum in the 900MHz band has been
re-farmed to 4G to provide better in-building coverage.
Similarly, spectrum in the 2100MHz band (which was
being used for 3G) has been re-farmed to 4G for providing
additional capacity, barring partial 3 circles where only 5
MHz of 2100 band exists.

Airtel is continuous stepping up backhaul readiness and
capacities on sites with increased fiberisation and capacity
expansion of transmission backbone & internet to cater

to additional data load as projected in AOP by respective
Business Units. This will move the Company closer to
readiness for 5G.

Pan-India VOLTE footprint and roaming across circles on
VOLTE have been established because of which 50% of
the voice traffic has been offloaded from legacy core to 4G
(HD) voice and 79% of total 4G smartphone traffic is being
carried over VOLTE.

Technological evolution in telecom has been quite rapid.
The next few years will witness wide-scale commercial
deployment of 5G. Airtel is future-proof for such scenarios
and are building up for 5G network deployment. The
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Company demonstrated the 5G working in Hyderabad using

its existing spectrum and base stations.

» Airtel has been investing in digitisation of its operations
using automation and machine learning tools. This will
help the Company improve customer experience through

faster resolution of complaints and queries while bringing in

efficiency in the network.

» Airtel has been accelerating the broadband rollout (Fiber
to Home) in multiple cities across India through the LCO

model bolstered with its own rollouts. This model has led to

a substantial growth in the home passes. During the year
under review, with surge in demand due to the pandemic
impact, Home broadband has catered to these needs
efficiently and very quickly.
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» Airtel has future proofed its technology by ensuring
that new equipment deployed are 5G enabled/plan
configuration. A network readiness programme is being run
to ensure full readiness at the time when spectrum auctions
are scheduled. Airtel was the first one to demonstrate
5G in real network using dynamic spectrum sharing of
existing spectrum between 4G and 5G. It showcases
the readiness of its radio, core and transport network.
Airtel is leading in 5G trials, as it has demonstrated more
than 1 Gbps experience on commercial smartphones in
Delhi and Mumbai. The Company will be deploying 5G
in rural area as well to showcase the capability of 5G for
rural markets. Beyond this, the Company is working with
application partners, both indigenous and global partners,
for showcasing new use cases and applications that can be
deployed on 5G.

Gaps in internal controls (financial and non-financial) (Operational) Outlook

from last year > Stable

Definition

The Company serves its customer with extensive load due to

voice network and huge data carried on wireless networks.

Gaps in internal controls and/or process compliances not only

lead to wastages, frauds and losses, but can also adversely
impact the Airtel brand.

Mitigation actions

» The Company proactively ensures compliance with all

accounting, legal and regulatory requirements. Compliance

is monitored meticulously at all stages of operations.
Substantial investments in IT systems and automated
workflow processes help minimise human errors.

» Besides internal audits, the Company has a process of self-
validation of several checklists and compliances as well as

a ‘maker-checker’ division of duties to identify and rectify
deviations early enough. The Company has implemented a
Compliance Tool that tracks and provides a comprehensive
list of all the external compliances that Airtel needs to abide,
by function. The Compliance Tool’s ownership lies with the
head of the respective function with oversight by the legal
team.

» The Company has Internal Financial Controls and the
Corporate Audit Group has tested such controls. The
Audit Group has asserted that the Company has in place
adequate tools, procedures and policies, ensuring orderly
and efficient conduct of its business, including adherence
to its policies, safeguarding of its assets, prevention and
detection of frauds and errors, accuracy and completeness
of accounting records, and timely preparation of reliable
financial information.

Climate Change

Consequently, there is an urgent need for us to identify potential

risks posed by climate change and their impacts on the
company, to be able to develop our own mitigation strategy.

At Airtel, climate change risks are considered an integral part of
our centralised enterprise risk management framework.

We foresee climate change manifesting in the form of the
following risks to our business in the coming years.

Policy and Legal Risk

Following the Green Telecom guidelines issued by the
Department of Telecom (DoT), Government of India, calling for
an increase in the use of green energy technologies in telecom
sector, climate change is emerging as a potential factor that
can interfere with the realisation of our strategic, operational,
financial and compliance objectives.
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Technology Risk

The need to transition to lower emission technologies,
necessitated by regulatory or market environment, might

lead to early retirement of existing assets. For instance, Green
Telecom guidelines issued by DoT require all telecom products,
equipment and services to be energy and performance
assessed and certified ‘Green Passport’, using the ECR ratings.

Physical Risk

Because of increased frequency and severity of extreme
weather events, there is a greater risk of damage to our
network infrastructure and physical assets exposed to such
weather.

Market Risk

Adverse impacts of climate change might impact the
livelihoods of some customers (for example, those in rural
areas), thereby reducing their capacity to afford our services.

Reputational Risks

Rising expectations of customers and other stakeholders
from a business organisation to contribute to a low-carbon
economy, expose us to a certain degree of reputational risk.

Impact

The above climate related risks have the potential to translate
into the following impacts for Airtel:

» Higher operational expenses due to increased regulatory
and compliance requirements, such as increased cost of
GHG emissions and emission reporting obligations, as well
as higher insurance premiums for assets exposed to climate
risks.

» Increased capital investment in new technologies and green
energy solutions.

» Impact on revenue from decreased operational capacity
due to network failure or other interruptions.

» Increased frequency and intensity of extreme weather
events interrupting our materials supply by disrupting
modes of transport.

» Increased temperatures adversely impacting the health

and safety of workers at our facilities, with the potential to
disrupt operations and decrease revenue.

Mitigation Measures

We are cognisant of the considerable negative impact that
climate change can have on our business and have identified
‘Climate Change, Energy Efficiency & Emission Reduction’ as
one of our high priority material issues. Further, we have set a
goal to achieve net-zero emissions by no later than 2050 and
have defined Science Based emission reduction targets, to
guide our decarbonisation strategy.

Following are some of the measures that we have taken to
mitigate this emerging risk and build climate resilience:

» Adoption of green energy solutions such as rooftop solar
PV plants at Airtel’'s data centers and main switching
centres (MSCs). By end of FY 2020-21, Airtel installed
rooftop solar PV plants at 28 locations including data
centres and MSC sites, thus expanding the total installed
capacity to 1.57 MWp.

» Power wheeling agreements for procurement of green
energy. Airtel procured 81,315 MWh of green energy
through various power wheeling arrangements in
FY 2020-21.

» Use of solar-DG hybrid model across various network sites
to reduce diesel consumption.

» Electrification of networks towers to reduce carbon
emissions. In FY 2020-21, Airtel was able to undertake
electrification of 2,247 non-electrified telecom towers.

» Measures to reduce energy consumption across Airtel’s
networks, such as conversion of 2,247 indoor BTS sites to
outdoor sites in FY 2020-21, resulting in lower demand for
electricity, infrastructure sharing with network partners
and use of advance VRLA batteries and lithium-ion
battery-based solutions to optimise energy consumption.
Total sites installed with advanced batteries and Li-ion
battery solutions stood at 41,462 till March-2021. This led
to a substantial reduction in diesel consumption, which
reduced by 100 litre/site/quarter.

» Measures to reduce energy consumption across data
centres and MSC sites, such as installation of energy
efficient equipment, lighting and cooling optimisation and
cold aisle/hot aisle containment to name a few. All such
conservation measures in data centers and MSC sites led to
energy savings of 11,258 MWh in FY 2020-21.

» Various other initiatives were undertaken to enhance energy
efficiency at Airtel’s facilities such as HVAC air duct cleaning,
installation of LED lights, retrofitting and UPS optimisation,
which allowed the Company to save 284.43 MWh of energy
in FY 2020-21.
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Lack of Digitalisation and Innovations

Further, evolving technologies are resulting in change in
customer value propositions. Digital content and apps are
defining the lifestyle for mobile customers across all segments.
Moreover, enhanced digitisation is required not only for
catering to the customers, but also for managing internal
systems and processes within Airtel. Digital mobile money
technologies, innovative mobile apps, Cloud, M2M, Saa$S and
other technology-based SAS products are also evolving. Such
rapid technology evolution may impact the functionality of
existing assets and accelerate obsolescence.

As Airtel expands its market and prepares itself for the launch
of 5G network services, the need for digitisation and innovation
will grow significantly, both for customer solutions and internal
processes.
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Impact

Keeping pace with changing customer expectations is a big
agenda for the telecom sector. Lack of digitalisation of internal
business processes may render the company in-able or
lethargic in responding to customer needs. This is an emerging
risk for Airtel as it may cause a significant impact on its
business in the next few years if consistent action is not taken.

Rapidly evolving technologies like robotics, block chain and
app automation for internal processes in functions such as
Customer Management, Finance, Supply Chain and HR can
render the company slow in decision making and reacting to
new and emerging customer, vendor, and partner expectations.
This can impact our time-to-market and in-turn erode our
customer base.

Mitigation Measures

Digitalisation for our customers continues to be the prime area
of focus with several digital initiatives being undertaken.

» We have adopted new digital platforms for attracting
millennials and digitally savvy customers. One Airtel
(erstwhile Homes) platform allows consolidation of services
like DTH, broadband and mobility through one install,
one service and one bill.

» The focus is to strengthen digital reach by powering
the core digital properties of Airtel such as Wynk music,
Airtel TV, and Airtel Xstream. These are driving enhanced
customer experience, lower churn rate and improved
ARPUSs. Also investing in digital channels like Airtel Thanks
app & Airtel.in have led to tremendous growth in customer
interaction.

» Airtel is building its own digital innovations across various
functions, such as in offline distribution network Mitra app is
enabling innovations such as assisted sales of life insurance
offline. Another key digital initiative is creating a digital
network-planning, deployment, operations and quality.
Other forms of digitisation, like compulsory electronic
invoicing from vendors, and end-to-end digitised approval
process are being aggressively pursued to keep the
organisation nimble-footed at all times.

» Significant investment on B2B in the field of digitalisation
from acquisition to fulfillment of orders in order to improve
the efficiency of overall business and thus, improve return
on investment.

» With focus on planned innovation by investment in
businesses such as Advertising, Surveillance and Financial
Services, a new vertical termed as ‘New Business Incubator’
under Airtel Digital Services Ltd has been launched to cater
to these work streams.
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Corporate Identity Number (CIN) of the Company

L74899HR1995PLC095967

Name of the Company

Bharti Airtel Limited
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Registered Address Airtel Center, Plot No. 16, Udyog Vihar, Phase-IV, Gurugram —
122015, India

Website www.airtel.com

Email ID compliance.officer@bharti.in

Financial Year reported

2020-21

Sector(s) that the Company is engaged in
(Industrial activity code-wise)

1. Telecommunication Services — mobile telecommunication,
fixed line services and telecommunication enterprise solutions

. Direct-to-Home Services (through subsidiary company)

. Payments Bank (through subsidiary company)

Key products/services that the Company
manufactures/provides (as in balance sheet)

. Mobile Services
. Airtel Business
. Home Services
4. Digital TV Services

WNE WN

NA

Ms. Vidyut Gulati

Director-Legal

DIN Number
DIN Number 00042494 Name '
Name Mr. Rakesh Bharti Mittal Designation
Desi i i Telephone Number
esignation Director

+91 124 4222 222

E-mail ID

sustainability@airtel.com

Principle-wise (as per NVGs) BR Policy/Policies

Total number of locations where business activity
is undertaken

Number of international locations (major 5)

Operations in 18 countries including India and Sri Lanka
Number of national locations

Headquartered in New Delhi, the Company has business in all 22
licensed telecom service areas

Markets served by the Company — Local/State/
National/International

Besides India, operations in Africa and South Asia

Financial Details of the Company

ifi

Principle 1

Ethics, Transparency and
Accountability:

Businesses should conduct and

govern themselves with ethics,
transparency and accountability.

({,?\)
<=

Principle 2

Products Lifecycle

Sustainability:

Businesses should provide

goods and services that are safe

and contribute to sustainability

throughout their life.

Y

Principle 3
Employees’ Well-being:

Businesses should promote the
wellbeing of all employees.

1. Paid up capital (R Mn) 27,460

2. Total turnover & Mn) 643,259
3. Total profit / (loss) after taxes (X Mn) (251,976)
4. Total spending on Corporate Social NA*

Responsibility (CSR) as percentage of average Net Profit
of the Company for last 3 financial years

5. List of activities in which expenditure in point (4 above)
has been incurred

Education promotion
Higher and technical education
Employability enhancing vocation skills

*In view of losses, percentage is not ascertained. However, the Company has made voluntary CSR contribution of ¥86.10 Mn during the fiscal year 2020-21.

Other Details

1. Doesthe Company have any Subsidiary
Company/ Companies?

Bharti Airtel Limited (hereinafter referred as Airtel) has 108
direct and indirect subsidiary companies, as on March 31,2021.

3. Do any other entity/entities (e.g. suppliers and
distributors, among others) that the Company
does business with participate in the BR
initiatives of the Company?

=

Principle 4
Stakeholder Engagement:

Businesses should respect the
interests of and be responsive
towards all stakeholders, especially
those who are disadvantaged,
vulnerable and marginalised.

9

Principle 5
Human Rights:

Businesses should respect and
promote human rights.

@
?
Principle 6

Protection of the
Environment:

Businesses should respect,
protect and make efforts to
restore the environment.

2. Does the Subsidiary Company/Companies
participate in the Business Responsibility (BR)
initiatives of the parent company?

Nearly all subsidiary companies, either directly themselves
or jointly with Airtel, participate in the BR initiatives.

Airtel supports and encourages its partners to undertake
sustainability and CSR initiatives. At present, Airtel’s
infrastructure and facility management partners supportits
efforts towards environment protection, which represents
less than 30% of all its partners.
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X

Principle 7
Responsible Policy
Advocacy:

Businesses, when engaged in
influencing public and regulatory
policy, should do soin a
responsible manner.

Je

Principle 8
Support Inclusive Growth:

Businesses should support
inclusive growth and equitable
development.

C(@

Principle 9

Providing Customer Value:

Businesses should engage
with and provide value to their
customers and consumers in a
responsible manner.
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Details of compliance (Reply in Y/N)
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with relevant stakeholders and benchmarking across the
industry. These are developed and aligned to applicable
legal and regulatory requirements and guidelines, SEBI
listing regulations and its internal mandates.

All policies are administered under the overall supervision
of the Airtel Management Board (AMB) of the Company,
headed by the Managing Director and Chief Executive
Officer. The Audit Committee of the Board, along with other
Board Committees, regularly reviews the implementation of
these policies.

The following policies can be viewed on the Company’s
website www.airtel.com and www.bharti.com

Code of Conduct Policy

Code of Conduct Policy for Partners
Ombudsperson Policy and Process
Stakeholder Engagement Framework
Human Rights Policy

Environment Health and Safety Policy
CSR policy

N o o s~ 0N e

Except policies listed above, all other policies are meant for
internal consumption of employees and are available on
the Company’s intranet. All policies have been periodically
communicated to the relevant internal and external
stakeholders.

ZZ. Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

1 Do you have a policy/policies for...? Y Y Y Y Y Y Y Y Y

2 Has the policy been formulated in consultation with the relevant Y Y Y Y Y Y Y Y Y
stakeholders? (A)

3 Does the policy conform to any national/international standards? If yes, Y Y Y Y Y Y Y Y Y
specify? (50 words) (A)

4 Has the policy been approved by the Board? If yes, has it been signed by Y N N Y N Y N N N
MD/QOwner/CEOQ/appropriate Board Director? (B)

5 Does the Company have a specified committee of the Board/Director/ Y Y Y Y Y Y Y Y Y
Official to oversee the implementation of the policy? (B)

6 Indicate the link for the policy to be viewed online? (C) Y Y Y Y Y Y N Y N

7 Has the policy been formally communicated to all relevant internal and Y Y Y Y Y Y Y Y Y
external stakeholders? (D)

8 Does the Company have in-house structure to implement the policy/ Y Y Y Y Y Y Y Y Y
policies? (E)

9 Does the Company have a grievance redress mechanism related to the Y - Y Y Y - - - Y
policy/policies to address stakeholders’ grievances related to the policy/
policies? (F)

10 Hasthe Company carried out independent audit/evaluation of the Y Y Y N N Y Y N Y
working of this policy by an internal or external agency? (G)

A. The policies are formulated through detailed consultation E. All policies are owned by the respective members of the

Airtel Management Board and their senior leadership teams
are responsible for the effective implementation of the
policies.

F. Any clarifications for grievances related to either of the
policies are addressed by the respective leadership audit
team member and if not addressed to satisfaction, can be
escalated to the Ombudsperson.

G. All policies and their implementation are audited by an
independent internal audit team who, in turn, reports issues,
if any, to the Board/Audit Committee.

Governance related to BR

1. Performance assessment frequency of BR:
The CSR Committee and Board assess and review the
BR performance annually and give a strategic decision to
Airtel’s BR initiatives, as required.

2. Details of BR and Sustainability Report:
Airtel publishes an annual Integrated Report in accordance
with the International <IR> Framework as developed by IIRC.
The report has been uploaded on Airtel’s website and can
be viewed at www.airtel.in.
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 Section E_

Principle wise performance*
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Principle 1
Ethics, Transparency and Accountability:

Airtel believes that a strong and robust foundation of ethics
and responsibility is absolutely necessary to sustain economic
value. With its legacy of fair, transparent and ethical governance
practices, the Company’s Code of Business Conduct reinforces
its commitment to operate with the highest degree of integrity. It
lays a framework for expected standards of ethical behaviour and
is applicable to allemployees, Board of Directors, subsidiaries and
Business Associates (suppliers, contractors, service providers
and other key business partners) of the company. Additionally,
all employees are required to undergo an annual e-certification
on the Code of Conduct to acknowledge their understanding of
the same and commitment to inculcating the principles defined
init. Subsequently, refresher trainings are provided to employees
on the Code of Conduct.

All employees are required to undergo an annual
e-certification on the Code of Conduct to acknowledge
their understanding of the same and commitment to
inculcating the principles defined in it.

Our Code of Conduct outlines principles against discrimination,
anti-competitive practices, insider trading and prohibits
corruption, bribes, kickbacks and improper payments. Further, to
avoid any conflict of interest, the Company has placed necessary
safeguards as part of its Corporate Governance structure and
the Code of Conduct.

To ensure effective implementation of its Code of Conduct,
Airtel's Ombudsman policy allows employees, contractors
and vendors to raise a complaint without any fear of reprisal.
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The Company undertakes a formal procedure to address
and investigate such concerns and takes suitable action in
accordance with the Consequence Management Policy. Such
misconduct is periodically reported to the Audit Committee.
Disciplinary actions are taken in case of any violation of the Code
of Conduct, which can include warning, counselling, penalties,
legal action and even termination of employment or business
contract, depending upon the severity of the breach.

In FY 2020-21, 45 allegations of corruption and bribery were
received, and investigations were completed in 22 cases.
Allegations were substantiated in nine cases and suitable
actions were initiated as per the Consequence Management
Policy, which led to the separation of the involved employees
from the organisation. The remaining 23 cases are under various
stages of investigation.

Further, 29 cases were reported in the previous financial year
and investigations were completed in 13 cases; 16 cases of
corruption and bribery were carried forward from the previous
financial year i.e. FY 2019-20 and were under investigation in the
reporting year. Of the 16, investigations were completed in nine
cases and allegations were substantiated in four cases, thereby
making the total substantiated cases as 9 (for the cases reported
in FY 2019-20). The remaining seven cases are under various
stages of investigation. In each of the confirmed cases, services
of the responsible employees were terminated, and the vendors
concerned were blacklisted and disengaged by Airtel.

*The data reported under the Principles in Business Responsibility Report,

covers information from India operations excluding Airtel Payments Bank
Limited, except for Principle 8.

({,-‘.3)
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Principle 2

Product Lifecycle Sustainability:

The Company constantly aims to ensure safety and optimal
resource utilisation across the entire life cycle of its products,
from design to disposal. Airtel proactively aims to reduce its
ecological footprint across the value chain including its business
operations, supply chain and delivery of services, to contribute
towards sustainable development.

The Company is providing basic life services through its existing
products and its offerings including Mobile, DTH, Payments
Bank, Fixed line and Broadband and Enterprise solutions. It has
undertaken initiatives to enhance financial inclusion and promote
health, education and sustainable agriculture. To minimise
adverse environmental impact, the Company has undertaken
several initiatives across the value chain. This includes initiatives
around reduced energy consumption, water conservation, waste

minimisation and innovative solutions to ensure environmental
sustainability.

For more data and information on our environmental initiatives
refer to page 124 in the Natural Capital section of the Integrated
Report.

In keeping with its objectives, the Company has formulated and
implemented procurement guidelines to ensure adherence to a
set of ESG (Environmental, Social and Governance) standards by
its suppliers, contractors and other service providers. The Code
lays down guidelines for these partners to ensure environmental
protection, energy, resource and water conservation, waste
minimisation, employee health and safety, prohibition of child
labour and forced labour, adherence to applicable labour laws
and promotion of human rights. Further, to optimise resources,
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reduce adverse environmental impact and promote indigenous
entrepreneurship, Airtel strives to promote greater procurement
from India-based suppliers.

Airtel also adheres to the existing regulations around procedures
for waste disposal, while giving primary importance to community
health and safety. The Company also acknowledges the growing
concern over exposure to electromagnetic fields (EMF) and
maintains complete transparency in its position. To allay any
concerns, it shares extensive research-based information on
this matter with its employees, partners, customers and the
community at large. As per DoT guidelines, the Company’s
operational sites are subject to random selection and audit
by the DoT’s Telecom Enforcement Resource and Monitoring
(TERM) Cell. In FY 2020-21, 100% of the base stations audited
by DoT on a sample basis, were found to be compliant with
the emission norms. Moreover, to build awareness around the
issue, the Company, in partnership with the Cellular Operators
Association of India (COAI), conducts numerous programmes,
workshops and seminars, radio/TV shows among others.

For instance, in the last quarter of FY 2020-21, EMF awareness
sessions were held across various circles (e.g. Rajasthan, Kerala
AP, Odisha, Karnataka, Mumbai, WB, Delhi) in association with
COAI,DoT and TERM cells. Many of these sessions had doctor(s)
as participants in order to address and alleviate public concern
around EMF. The Company actively participated in all these and
helped in organising and facilitating these sessions at circle
level. Through these activities, industry was able to reach out to
approximately 50 lakhs people over the year.

In FY 2020-21, 100% of Airtel’'s base stations audited by
DoT on a sample basis, were found to be compliant with
emission norms.

As a business priority, Airtel declared ‘War on Waste’, an initiative
that intends to improve the Company’s operating efficiency by
eliminating waste. The Company is undertaking measures to
optimise resources and reduce waste generation in its operations.
Owing to its nature of business, e-waste is the most substantial
waste generated by the Company. It has adopted a focused
approach on e-waste management as part of its continual efforts
to reduce the ecological impact of its operations. Airtel, therefore,
not only endeavors to minimise waste but also ensures its proper
disposal and recycling. The Company has also been generating
awareness around promoting the extended use of network and IT-
based equipment to reduce waste. It adheres to the Government
of India’s (Gol) guidelines to recycle waste at source, which is
carried out through authorised recycling partners.

For more details on the waste management initiatives of the
Company, refer to page 124 in the Natural Capital section of the
Integrated Report.

Airtel leverages its extensive platforms to serve a wide customer
base and, therefore, consistently strives to ensure that there is
no adverse environmental or social impact through its sourcing,
production and distribution activities. Further, the Company
is dedicated to building a responsive and sustainable value
chain that ensures conservation of natural resources, as well as
community safety and well-being.

Y

Principle 3

Employees’ Well-being:

Airtel strives to foster a culture that supports each employee to
realise their highest potential. The Company believes its employees
are its key assets and are crucial for sustained business growth. It
strives to create an environment where employees can continually
enhance their knowledge, skills and expertise. Moreover, it
encourages well-being programmes to keep the workforce
engaged and productive. The Company pays paramount
importance to promoting a safe and empowered workplace with
a culture that emphasises equal opportunity, non-discrimination,
meritocracy and freedom of expression. This ensures that the
Company’s strong workforce of 14,194 employees remain both
efficient and engaged. This has also become the cornerstone of
attracting and retaining the best talent.

The Company aims to build an inclusive organisation where
diversity is celebrated. It strongly believes that employees from
diverse backgrounds bring unique perspectives, experience,
knowledge and skills, which when properly harnessed, can
significantly increase the Company’s ability to proactively
respond to a dynamically changing business environment. During
the year under review, there were 1,276 permanent women
employees, representing around 9% of the total workforce, while
women make up 11% of the Management workforce. Besides,
a total of 22 people with special abilities were also employed
at various Company locations. Additionally, the Company had
34,615 contractual employees in FY 2020-21.

Employees at Airtel have the full freedom to become members
of any trade union or indulge in collective bargaining. However,
as on March 31, 2021, none of the employees of Bharti Airtel
Limited were part of any independent trade union or collective
bargaining agreements. The Company provides full freedom to
its employees to escalate their grievances to the Management
without fear of any repercussion. Issues raised are immediately
addressed and resolved to mutual satisfaction.

Airtelhas 1,276 permanentwomen employees, representing
around 9% of the total workforce, while women make up
11% of the Management workforce.

Airtel aims to incorporate initiatives that revolve around
the philosophy of building a learning culture for employees
throughout their employment with the Company. Therefore, the
Company provides employees with opportunities to enhance
their behavioural, functional and technical competencies through
various interventions such as job exposure, projects, coaching,
mentoring and classroom and online trainings. In FY 2020-21, an
average of 23.34 hours of training was provided per employee.

For more details, refer to page 90 in the Human Capital section
of the Integrated Report.
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Airtel’s stringent workplace health and safety policies are
driven by its commitment to ensure health and safety for all its
employees. It has a comprehensive framework for ensuring a safe
and incidence-free workplace, along with effective investment
in health promotion and disease prevention at all levels of the
business. A dedicated safety team, led by a Safety Officer has
been set up to ensure occupational health and safety across
operations. In FY 2020-21, safety trainings were conducted and
attended by 1,965 permanent employees, 3,633 contractual
employees and 8 specially-abled employees.

Additionally, various employee-friendly policies and benefits
allow employees to valuably contribute to the Company while
maintaining work-life balance. Measures such as flexible working
hours, provision for work-from-home arrangements, maternity
and paternity leave more than that mandated by the law, helps
to promote employee well-being. The Company also organises
regular medical check-ups and awareness programmes on
maintaining a healthy lifestyle.

Airtel also promotes policies to safeguard the security and well-
being of its employees through its Workplace Safety Policy,
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Domestic Travel Safety and Security Policy, and Policy for Safety
of Women. Further, to ensure a safe workplace free from any
sexual harassment, the Company has put stringent procedures
in place to prevent and address such issues. Airtel also has a
policy on prevention of sexual harassment (POSH). Any such
incidents can be reported to the POSH Committee as per the
process defined in the policy.

The Bharti Code of Conduct strives to build a workplace culture
thatis an appropriate reflection of Bharti's values of trust, mutual
respect and inclusive growth for all. Within its purview, a wide
array of issues pertaining to harassment, workplace conduct,
labour conditions, and community responsibility are covered,
which are dealt in line with our Consequent Management Policy.

In FY 2020-21, 10 cases regarding sexual harassment at the
workplace were reported and investigated. Allegations were
substantiated in three of these cases, and the accused personnel
were separated from their association with Airtel i.e. their
services were terminated. No complaints regarding child labour,
forced labour and discriminatory employment were received
during the year under review.

S

Principle 4
Stakeholder Engagement:

Airtel believes in creating value for each stakeholder. Accordingly,
the Company assesses the impact of its business activities
on its stakeholders and takes necessary actions to regularly
engage with them, understand their concerns and meet their
expectations. The Company realises that coping with multiple
and competing stakeholder interests calls for a strategic
approach wherein the right stakeholders are identified and
apprised with relevant information through suitable engagement
channels. It also has a Stakeholder Engagement Framework
which is applicable to all operating entities and functions at
a corporate and regional level, guiding its activities towards
effective stakeholder engagement.

For more details, refer to page 46 in the Materiality Assessment
section of the Integrated Report.

Regularengagementwithinternal as well as external stakeholders
allows the Company to stay apprised of any pressing concerns.
It helps the Company prioritise key sustainability issues in terms
of relevance to its business and stakeholders, including society
and the environment. Airtel also conducts a detailed materiality-
assessment, enabling it to map stakeholder expectations
along with its business priorities, risks and opportunities. This
also helps it prioritise the material ESG topics, which guide its
corporate sustainability strategy. A comprehensive exercise was
undertakenin FY 2020-21 to understand the expectations of key
internal and external stakeholders and identify materiality topics
of highest relevance and impact for Airtel.

Bharti Foundation touches all aspects of stakeholder
empowerment through multiple community initiatives
in the realm of education, employment generation and
sanitation.

As per this exercise, consultations were undertaken with the
Senior Management within Airtel and other key stakeholders
including employees, investors, customers, suppliers and
vendors, network partners, channel partners and NGOs.
Stakeholder engagement was carried out via one-to-one
interviews and online surveys. While consultation with external
stakeholders helped understand their key concerns and
expectations, engagement with Airtel’'s Senior Management
helped identify business priorities and current and emerging
risks for the Company. These insights, along with the review
of current industry trends and peer practices, helped identify
material topics or key sustainability issues for Airtel that demand
enhanced strategic and operational attention.

Through Bharti Foundation, the philanthropic arm of Bharti
Enterprises, the Company has identified disadvantaged,
vulnerable and marginalised stakeholders. Economically
weak and disadvantaged groups, especially girls, are the
targeted beneficiaries of the Company’s CSR activities. Bharti
Foundation touches all aspects of stakeholder empowerment
through multiple community initiatives in the realm of education,
sanitation and employment generation among local youth as
teachers in its Satya Bharti Schools.

For more information on the Company’s CSR interventions, refer
to page 38 in the CSR section of the Integrated Report.

There are several channels through which the Company connects
with its stakeholders and provides them the opportunity to
share feedback or report grievances. The primary channel is
its call centers — an independently managed hotline accessible
to all stakeholders including customers, community members,
partners and government authorities to raise any complaints/
issues that are then appropriately addressed. In addition to this,
internal and external stakeholders can raise any complaints
or concern with the office of Ombudsperson, as per Airtel’s
Ombudsman Policy.
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Principle 5
Human Rights:

The Company’s core priorities include respecting human rights
of each and every stakeholder, across the value chain. As a
responsible organisation, it aims to prevent any adverse impact
of its business activities on internal and external stakeholders
including employees, suppliers, partners, customers and the
wider community.

Airtel’'s commitment to human rights is reinforced through its
Code of Conduct (CoC) and Human Rights Policy. The Company
complies to all local labour laws and regulations applicable in
each operating location. The Company’s Human Rights policy
is applicable to all employees across the organisation along
with subsidiaries, suppliers and partners. Additionally, the
Code of Conduct for Business Associate/Partners details the
requirements for partners and suppliers to uphold and respect
human rights. Compliance to the Code, the relevant labour laws

and human rights regulations applicable in their geographies of
operation, is a major part of associating with Airtel.

The Company’s Human Rights policy is applicable to all
employees across the organisation along with subsidiaries,
suppliers and partners.

The Company has established committees/processes such as
the Ombudsman process, Prevention of Sexual Harassment
Committee, Audit/Risk Committees to review progress and
formulate strategies to address any issues pertaining to human
rights risks and violations, employee well-being and safety, and
ensuring a harassment-free workplace. The employees are
constantly informed about these processes to provide a medium
for them to report any grievances.

U
Principle 6
Protection of the Environment:

Airtel is conscious about the impact of its operations on the
environment and is taking various proactive measures to reduce
its environmental footprint.

The carbon footprint of the telecom industry is likely to increase
as developing markets continue to grow, network traffic
increases, and companies move towards 5G. Cognisant of this,
Airtel has undertaken extensive measures to reduce its carbon
footprint, aimed at increasing the use of renewable energy
sources and optimising energy consumption to move towards
cleaner operations and energy efficient networks.

The Company is committed to operating and delivering products
and services in an environmentally responsible and sustainable
manner. Its Environment, Health and Safety (EHS) Policy
specifies the approach towards protection of the environment
and is applicable across all operations. The Company identifies
Climate Change as a potential risk to its business credibility and
sustenance in the long-term.

For more details, refer to page 58 in the Risk section of the
Integrated Report.

During the year under review, Airtel has undertaken various
initiatives towards reduction of carbon emissions including the
deployment of renewable energy solutions in network towers,
installation of rooftop solar panels at Main Switching Centres
(MSCs) and captive green energy generation through solar/
wind energy. It has also entered into Open Access contracts for
procuring power through renewable energy sources, to further
reduce emissions.

Deployment of shared sites, conversion of indoor base
transceiver stations to outdoor, implementation of solar
hybrid solutions, deployment of energy efficient equipment
are some of the ways in which the Company is reducing its
carbon footprint.

To enhance its environmental performance, the Company
implemented ISO 14001:2015 Environment Management
System at all its data centres. Additionally, other initiatives
like deployment of shared sites, conversion of indoor base
transceiver stations to outdoor and implementation of solar
hybrid solutions have been undertaken in collaboration with its
network infrastructure partners. To reduce energy consumption
in Airtel’s facilities, the Company has deployed energy efficient
equipment, initiated facility consolidation, undertaken optimum
space utilisation and excess demand surrender. These initiatives
have significantly curtailed its diesel and electricity consumption,
contributing to the promotion of a low carbon economy.

Airtel’s greatest contribution in adapting to climate change
comes from increased digitalisation initiatives, supported by
a network that runs on green energy and solutions that are
already responding to environmental challenges. It not only
enables customers to reduce their carbon footprint but is also
contributing to increasing the resilience of communities in which
it operates. For instance, its loT (Internet of Things) and B2B
services are designed to improve customer mobility and energy
efficiency, and its cloud and video-conferencing services prevent
greenhouse gas emissions through reduction of fuel usage. The
energy efficient data centres are also significantly avoiding
carbon emissions by hosting IT applications for other parties.
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To reduce resource consumption and transition to a more
sustainable production process, Airtel is taking concrete steps
through measures such as recycling of paper and e-waste,
introduction of e-bills, take-back and refurbishing of DTH set
top boxes, and tower sharing to save resources. During the
reporting year, emissions and waste generated by the Company
were within permissible limits set by the Central Pollution Control
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Board (CPCB) and State Pollution Control Boards (SPCBs). There
was one notice received by the organisation from the Pollution
Control Board in the reporting year and it was resolved to
satisfaction.

For more details on the Company’s environmental initiatives,
refer to page 124 in the Natural Capital section of the Integrated
Report.
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Principle 7
Responsible Policy Advocacy:

As one of India’s largest telecommunication operators,
Airtel assumes significant responsibility to contribute to the
development of public policy, which will facilitate the transition to
amore sustainable and equitable world. Airtel works closely with
all industry associations and trade chambers to ensure that its
public policy positions complement and advance its objectives
of social and environmental stewardship.

The Company also strives to promote policy that drives
digital inclusion, advances innovation, secures citizens’
online transactions, enhances competitiveness, promotes
green telecom, and spurs economic growth to increase job
opportunities. Its policy agenda focuses on promoting last mile
connectivity of network, affordable access for customers, digital
literacy and transparency and awareness around EMF radiations,
addressing issues like Rights of Way (RoW) permissions and
more spectrum supply for mobile networks at affordable prices,
data privacy, Ease of Doing Business (EoDB) among others.

The Company strives to promote policy that drives digital
inclusion, advances innovation, secures citizens’ online
transactions, enhances competitiveness, promotes green
telecom, and spurs economic growth to increase job
opportunities.

Moreover, it promotes adaptability of internet, easing and
automating subscriber acquisition, enhancing the quality of
service offerings, tariff regulations and environment protection
among others. As these issues continue to be thoroughly
scrutinised and deliberated upon by government bodies, they
are likely to have a material impact on the lives of millions.

The Company’s policy positions are generally conveyed
through its membership of the Cellular Operators Association
of India (COAI). Airtel is also a member of apex industry bodies
engaged in policy advocacy such as the Confederation of Indian
Industry (ClI), Federation of Indian Chambers of Commerce
and Industry (FICCI), The Associated Chambers of Commerce
of India (Assocham), Internet Service Providers Association
of India (ISPAI) and Telecom Equipment and Services Export
Promotion Council (TEPC). Internationally, Airtel is a member
of the International Telecommunication Union (ITU) and GSM
Association (GSMA).

Airtel tries to influence policies that are in the best interest of
its customers and the community at large. With an objective
to balance the interests of diverse stakeholders, it operates
with the highest values of ethics, integrity, transparency and
accountability in all its advocacy endeavours.

ot

Principle 8
Support Inclusive Growth:

The Company considers organisational success and welfare
of communities to be inter-dependent. It understands the
importance of inclusive growth for developing the economy as a
whole, so that the Company’s services can be accessed by all its
customers, including those at the Bottom of the Pyramid (BoP).
Airtel is cognisant of this responsibility and has been taking
continued efforts to ensure value creation and sustainable
growth of communities.

For more details, refer to page 110 in the Social & Relationship
Capital section of the Integrated Report.

Through its exhaustive suite of innovative services and products
that help enhance the quality of lives, Airtel has played a role in
empowering millions across the country. This has been possible
through continued engagement with communities and relentless

efforts to expand the reach of its network. Furthermore, Airtel
is leveraging the power of Information and Communication
Technology (ICT) to drive development in rural communities
through special products for rural customers, based on health,
education, financial inclusion and agriculture. For instance,
throughits IFFCO Kisan Sanchar Limited (IKSL) mobile app, Airtel
has empowered millions of farmers to improve their productivity
and income by enhancing their knowledge on commodity prices,
weather, agronomy, horticulture and government schemes.

Since internet accessibility can play a vital role in enhancing
the socio-economic well-being of a society, Airtel is proactively
supporting the Indian government’s flagship ‘Digital India’
initiative, in pursuit of digital inclusion of the rural population
and ensuring last mile connectivity. Therefore, Airtel is striving
to expand its services in the rural markets.
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Airtel is actively engaged in philanthropic activities and
encourages its employees to volunteer for social causes and
community outreach programmes. This refiects its desire to be
a trusted partner for holistic development of the communities
that it operates in. Spearheaded by Bharti Foundation, these
initiatives are also supported through its own telecom circle
offices at the regional level. Through Bharti Foundation, the
Company implements and supports programmes in the fields
of primary, secondary and higher education as well as sanitation.

Since internet accessibility can play a vital role in enhancing
the socio-economic well-being of a society, Airtel is
proactively supporting the Indian government’s flagship
‘Digital India’ initiative, in pursuit of digital inclusion of the
rural population and ensuring last mile connectivity.

The flagship programme of Bharti Foundation, Satya Bharti
School Program, involves communities inthe operation of schools.
It aims to provide a platform for rural children to access quality
education and paves the way to help them lead responsible lives

that are inspired by the principles of commitment, integrity and
a desire to make a difference.

Amidst the recent COVID-19 outbreak, Bharti Foundation
supported teachers to continuously engage and reach out to
students as well as parents, to carry out educational endeavours
during the countrywide lockdown. The Foundation also worked
with government schools to initiate programmes that enabled
the use of technology for teaching.

For more details about the initiatives undertaken by Bharti
Foundation and by Airtel’s regional circle offices, refer to page
38 in the CSR section of the Integrated Report.

During FY 2020-21, Airtel made significant contributions towards
various philanthropic projects, including:

2.78 wn 83.32 wn

To Bharti Foundation Other Contributions
towards furtherance
of its objectives

%O =
Principle 9
Providing Customer Value:

Customers are pivotal to Airtel's success and it believes in
providing best-in-class telecommunication products and
services to them. One of the key themes and business priorities
for the Company is ‘Win with Customers’. Through its world-class
network, innovative yet affordable services and an exceptional
customer experience, the Company aims to win customers for
life. The Company’s business goal is to innovate and deliver a
wide range of cost-effective, secure and customised services
with best-in-class technology. Over the last few years, the
Company has been striving to improve its network quality
through increased investment to strengthen its network
infrastructure and to enhance spectrum efficiency.

At the heart of Airtel lies innovation. Every year, the Company
comes up with innovative products and services, leveraging
latest technologies, strong R&D, and effective collaborations to
create an advanced solution for its customers. From enabling
customers through digitalisation and self-care and facilitating
convenience by providing affordable and value-added ICT
solutions, the Company endeavours to constantly innovate in
every aspect of its operations.

For more details, refer to page 82 in the Intellectual Capital
section of the Integrated Report.

At Airtel, its customers are also its business partners, helping
to greatly improve and evolve the services that it offers. Their
ongoing feedback and inputs provide the greatest stimulus
to improve its products, services and processes. Through an
integrated end-to-end experience, improvement of overall retail
store experience and impeccable voice and internet services, the
Company strives to enhance customer experience and increase

customer retention. The Company has a dedicated Customer
Experience team that actively seeks and responds to customer
feedback and queries so as to be able to continuously improve
upon its products, services and processes. Measuring customer
satisfaction and loyalty is a key consideration for the Company.
To do this, Airtel employs multiple tools such as the Net Promoter
Score (NPS), social media mentions, and feedback over call/
point of sale, customer grievances, complaint management and
exit surveys. Holistic tools such as the NPS enable it to gather
feedback and capture customers’ perceptions.

Airtel empowers its users by offering transparency in services,
enabling them to manage their own Airtel products and services
with ease. Airtel has consistently made efforts in this direction
and enriched self-care through the powerful MyAirtel app, which
was revamped to airtelThanks app in the previous reporting
year. In the past few years, Airtel has successfully implemented
various initiatives to increase transparency for its customers
and/or reduce the surprises arising due to bill shock during
international roaming and lack of awareness about services.
Airtel has been communicating mandatory usage information
(as specified by the law) regarding enrolment and deactivation,
tariff, usage, contact and grievance on its welcome kits, periodic
bills, enrolment forms, booklets, websites and point of sale
displays. Airtel strives to deliver a differentiated customer
experience through the Airtel Thanks program. The partnership
with Amazon for roll-out of Prime video mobile edition will
democratise quality digital entertainment in India by leveraging
Airtel's core strengths of quality customers, deep distribution,
and best-in-class network for video.
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With the objective of making its customers equal stakeholders
in its product development journey, Airtel launched a Customer
Advisory Boardin FY 2020-21. The role of the Customer Advisory
Board is to offer counsel on customer issues and needs as well as
emerging technology trends. This will help align our innovation
to customer requirements and create the right solutions for the
market.

Airtel works closely with the industry, government, law
enforcement agencies and community organisations to help
customers understand and manage the risks associated with
the online world. To this effect, Airtel supports a range of
government initiatives to raise awareness and provides online
education and guidance.

Some of the measures undertaken in the last few years by Airtel
to provide online education and guidance include:

1. Proactively filtering offensive content available online, which
is not compliant with the state laws.

2. Constantly upgrading technology to reduce threat
exposures.
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3. Associating with Law Enforcement Agencies (LEA) to
support investigations by providing customer information
and complying with all requests as per regulatory norms.

In addition to this, Airtel also takes prior consent of all customers
at the time of acquisition on collection, transfer and disclosure of
personal data, details of which can be found in our privacy policy
(https://www.airtel.in/forme/privacy-policy). All subscribers
have an option to opt out of usage of customer information for
promotional purposes and they can readily opt out at any time
through our website/application, at customer acquisition stage
or through a single SMS.

In FY 2020-21, no cases were filed against the Company before
the Competition Commission of India for anti-competitive
behaviour and no cases were pending resolution as on March
31, 2021. However, three complaints were filed against the
Company before ASCI (Advertising Standards Council of
India) in the reporting period and all three have been resolved
successfully and disposed of in Airtel’s favour. Further, as on
March 31,2021, 773 consumer cases filed against the Company
were on various stages of resolution.
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Board’s Report

Dear Members,

Your Directors hereby submit the 26" Board Report of the
Company’s business and operations, together with the audited
financial statements for the financial year ended March 31,2021.

Company Overview

Bharti Airtel is one of the world’s leading providers of
telecommunication services with operations in 18 countries
across Asia and Africa. The Company’s diversified service range
includes mobile, voice and data solutions, using 2G, 3G and 4G
technologies. It provides telecom services under wireless and
fixed line technology, national and international long distance
connectivity, broadband services, Digital TV; and complete
integrated telecom solutions to its enterprise customers. All
these services are rendered under a unified brand ‘Airtel’, either
directly or through subsidiary companies. Airtel Money (known
as ‘Airtel Payments Bank’ in India) extends the Company’s
product portfolio to further its financial inclusion agenda and
offers convenience of payments and money transfers on mobile
phones over secure and stable platforms in India, and across all
14 countries in Africa.

The Hon’ble National Company Law Tribunal, Chandigarh
Bench, vide its order dated May 31, 2019 had sanctioned the
Scheme of Amalgamation of Bharti Infratel Limited into and with
Indus Towers Limited. During the financial year 2020-21, all the
requisite approvals from the authorities were received and a
certified copy of the Hon’ble National Company Law Tribunal
order was filed with the Registrar of Companies on November
19, 2020 i.e. the effective date of merger. Consequently, the
Company’s 53.51% shareholding in Bharti Infratel Limited was
reduced to 36.73% in Indus Towers Limited (‘merged entity’).
On December 2, 2020 and December 28, 2020, the Company
acquired an additional stake of 4.93% and 0.06%, respectively,
in the merged entity, increasing its equity stake from 36.73% to
41.73%. Accordingly, the Company owns 41.73% stake in Indus
Towers Limited as on March 31, 2021.

Financial Results

In compliance with the provisions of the Companies Act,
2013 (“Act”), and SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (“Listing Regulations”), the
Company has prepared its standalone and consolidated financial
statements as per Indian Accounting Standards (“Ind AS”)
for FY 2020-21. The standalone and consolidated financial
highlights of the Company’s operations are as follows:

Standalone Financial Highlights

FY 2020-21 FY 2019-20
T Mn | USD Mn* IMn USD Mn*
Gross revenue 643,259 8,655 | 543,171 7,680

EBITDA before 286,502 3,855 | 206,315 2,917
exceptional items

Particulars

FY 2020-21 FY 2019-20

TMn | USD Mn* IMn USDMn*
Cash profit from 183,387 2,467 | 121,502 1,718
operations
Earnings before (184,652) (2,484)|(510,209) (7,214)
taxation
Net income/(loss) | (251,976)| (3,390)|(360,882) (5,102)
(*1USD=74.32 Exchange rate for the financial year ended March 31, 2021)
(*1USD=70.73 Exchange rate for the financial year ended March 31, 2020)

Particulars

Consolidated Financial Highlights

FY 2020-21 FY 2019-20
TMn | USD Mn* TMn USD Mn*

1,006,158 | 13,538 | 846,765 11,972
(461,387) 6,208 | 347,696 4916

Particulars

Gross revenue

EBITDA before

exceptional items
Cash profit from 315,852 4,250 | 227,859 3,222
operations
Earnings before  |(144,882)| (1,949)|(461,304) (6,522)
taxation
Net income/(loss)* (150,835)| (2,029)((321,832) (4,550)

(*1USD=74.32 Exchange rate for the financial year ended March 31, 2021)
(*1USD=70.73 Exchange rate for the financial year ended March 31, 2020)
#This includes Net income/(loss) for continuing and discontinuing operations.

The financial results and the results of operations, including
major developments, have been further discussed in detail in
the Management Discussion and Analysis Report.

Change in the Nature of Business

There was no change in the nature of business of the Company
during the financial year ended on March 31, 2021.

COVID Update

The COVID-19 pandemic continues this year as well, with the second
wave registering a much higher rate of transmission and greater
intensity on account of infectious and perhaps virulent strain.

The Company has taken several steps to manage this crisis,
which have been detailed in the Management Discussion
and Analysis Report. This situation continues to evolve and
monitoring is being done closely to identify key risks and taking
immediate actions to minimise any potential disruption from
the pandemic to our business. At the same time, the Company
recognises its critical role as a telecom operator in keeping its
customers and nation connected in such times.

The Company has constantly engaged with its people — with
compassion, resilience and focus to ensure that morale is high.
Further, the Company has abided by every safety and physical
distancing norm and has been consistently communicating the
same to both its employees and customers. The Company has
encouraged people to work from home to ensure their safety
and well-being. Airtel stands in solidarity with the Government of
India and all citizens of India, and the Company’s efforts towards
the betterment of one and all will continue unabated.
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Secretarial Standards

Pursuant to the provisions of Section 118 of the Companies Act,
2013, the Company has complied with the applicable provisions of the
Secretarial Standards issued by the Institute of Company Secretaries
of India and notified by the Ministry of Corporate Affairs.

Share Capital

During FY 2020-21, there is no change in the authorised share
capital of the Company and it stood at¥147,780,000,000 divided
into 29,555,980,000 equity shares of face value of ¥5/- each and
1,000 preference shares of ¥100/- each.

During FY 2020-21, the Company redeemed 497, 10% unlisted,
fully paid-up, redeemable, non-participating non-cumulative
preference shares of ¥100/- each at par. Further, the Company
issued and allotted 36,469,913 equity shares of face value
%¥5/- each on March 22, 2021 to Lion Meadow Investment Ltd,,
an affiliate to Warburg Pincus LLC on preferential basis for
consideration other than cash at an issue price of ¥600/- each
towards partial consideration for acquisition of 20% additional
shareholding in Bharti Telemedia Limited, a subsidiary Company.

Consequent to the aforesaid allotment, the paid-up share capital
of the Company has increased to ¥27,460,136,340 divided into
5,492,027,268 equity shares of face value of ¥5/- each.

During the year under review, the Company has neither issued
any shares with differential voting rights nor issued any sweat
equity shares.

Reserves

During the year, the Company has transferred ¥57 Mn into
General Reserve from the Share Based Payment Reserve
pertaining to gain/ loss on exercise/ lapse of vested options.

Dividend

Your Directors have not recommended any dividend for
FY 2020-21.

Dividend Distribution Policy

As per Regulation 43A of the Listing Regulations, top 1,000 listed
companies are required to formulate a dividend distribution policy.
Accordingly, the Company had adopted the dividend distribution
policy, which sets out the parameters and circumstances to
be considered by the Board in determining the distribution of
dividend to its shareholders and/ or retaining profits earned
by the Company. The policy is enclosed as Annexure A to the
Board’s Report and is also available on the Company’s website
at_https://assets.airtel.in/teams/simplycms/web/pdf/Airtel-
Dividend_Distribution_Policy-Kick_Off-14052020.pdf.

Transfer of Amount to Investor Education and
Protection Fund

During FY 2020-21, the Company has transferred the unpaid/
unclaimed dividend pertaining to FY 2012-13, amounting to
31,018,273, to the Investors Education and Protection Fund
(“IEPF”) Account established by the Central Government. The
Company has also uploaded the details of unpaid and unclaimed
dividend amounts lying with the Company as on August 18,
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2020 (date of last Annual General Meeting) on the Company’s
website https://www.airtel.com.

Pursuant to the provisions of Investor Education and Protection
Fund Authority (Accounting, Audit, Transfer and Refund) Rules,
2016, as amended, the shares on which dividend remains
unpaid/ unclaimed for seven consecutive years or more shall be
transferred to the IEPF after giving due notices to the concerned
shareholders. Accordingly, the Company has transferred 17,253
equity shares to the IEPF during FY 2020-21. The details of
equity shares transferred are also available on the Company’s
website https://www.airtel.com.

The shareholders whose unpaid dividend/ shares are transferred
to the IEPF can request the Company/ Registrar and Transfer
Agent, as per the applicable provisions in the prescribed Form
No. IEPF-5, for claiming the unpaid dividend/ shares out of the
IEPF. The process for claiming the unpaid dividend/ shares out
of the IEPF is also available on the Company’s website at https://
www.airtel.in/about-bharti/equity/shares.

Deposits

The Company has not accepted any deposits and, as such,
no amount of principal or interest was outstanding as on the
balance sheet closure date.

Significant Developments

Mergers/ amalgamations/ demergers under
Sections 230 to 232 of the Companies Act, 2013
pending sanction of the appropriate authorities:

Composite scheme of arrangement between Bharti
Airtel Limited, Bharti Airtel Services Limited, a wholly-
owned subsidiary company, Hughes Communications
India Limited (now known as Hughes Communications
India Private Limited) and HCIL Comtel Limited (how
known as HCIL Comtel Private Limited)

The Hon'ble National Company Law Tribunal, New Delhi, Principal
Bench, has, vide its order dated March 23, 2021, sanctioned
the Composite Scheme of arrangement between Bharti Airtel
Limited, Bharti Airtel Services Limited, Hughes Communications
India Private Limited and HCIL Comtel Private Limited and
their respective shareholders and creditors under Sections
230 to 232 of the Companies Act, 2013 ('Scheme") providing
for the transfer of the VSAT Undertaking (defined under the
Scheme) of the Company and Bharti Airtel Services Limited
and vesting of the same with Hughes Communications India
Private Limited and HCIL Comtel Private Limited respectively
on a going concern basis by way of a slump sale. As on the date
of this report, the Scheme is subject to the requisite regulatory/
statutory approvals. The Independent valuation report and
fairness opinion obtained by the Company in this regard, are
available on website of the Company at https://www.airtel.in/
about-bharti/equity/shares.

Composite scheme of arrangement between Bharti
Airtel Limited, Nettle Infrastructure Investments
Limited, Airtel Digital Limited, Telesonic Networks
Limited and Airtel Limited

The Company announced a new corporate structure on April
14, 2021 to sharpen its focus on driving the rapidly unfolding
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digital opportunity in India while enabling it to unlock value.
To give effect to this proposed rearrangement, the Board
of Directors of the Company, in its meeting held on April 14,
2021, has approved the composite scheme of arrangement
between the Company, Nettle Infrastructure Investments
Limited, Airtel Digital Limited, Telesonic Networks Limited and
Airtel Limited and their respective shareholders and creditors
under sections 230 to 232 and other applicable provisions of
the Companies Act, 2013 (‘Scheme’) for: (a) amalgamation of
Nettle Infrastructure Investments Limited, Airtel Digital Limited
and Telesonic Networks Limited, wholly-owned subsidiaries with
and into Bharti Airtel Limited; and (b) demerger of the Telecom
Business Undertaking of Bharti Airtel Limited and vesting of the
same with Airtel Limited, its wholly-owned subsidiary on a going
concern basis. As on the date of this report, the Scheme is subject
to applicable statutory/ regulatory approvals. The Independent
valuation report and fairness opinion obtained by the Company
in this regard, are available on website of the Company at https://
www.airtel.in/about-bharti/equity/shares.

Preferential Allotment

During the financial year 2020-21, the Company issued and
allotted 36,469,913 equity shares of face value ¥5/- each to Lion
Meadow Investment Ltd., an affiliate to Warburg Pincus LLC on
preferential basis for consideration other than cash at an issue
price of ¥600/- each towards partial consideration for acquisition
of 20% additional shareholding in Bharti Telemedia Limited, a
subsidiary Company.

Senior Notes

During the year ended March 31, 2021, the Company has issued
unsubordinated, direct, unconditional and unsecured senior
notes of USD 750 Mn (¥54,795) at an issue price of USD 99.908,
due on June 3, 2031. The notes bear interest at a rate of 3.25%
per annum payable semi-annually in arrears. These senior notes
have been classified as debt instruments.

During the year ended March 31, 2021, Network i2i Limited
(a wholly-owned subsidiary of the Company) has issued
subordinated perpetual securities of USD 500 Mn (X36,358)
at an issue price of USD 99.888 which are guaranteed by the
Company. The notes bear interest at a rate of 3.975% per annum
payable semi-annually in arrears.

Capital Market Ratings

AsonMarch 31,2021, the Company was rated by two domestic
rating agencies, namely CRISIL and ICRA, and three international
rating agencies, namely Fitch Ratings, Moody’s and S&P.

As on March 31, 2021, CRISIL and ICRA assigned their long-
term ratings of the Company to [CRISIL] AA/ [ICRA] AA-, with
a stable outlook. Short-term ratings were maintained at the
highest end of the rating scale at [CRISIL] A1+/ [ICRA] A1+, Fitch
maintained the rating at BBB-/ Stable. S&P and Moody’s revised
their outlook and rating to BBB-/ Negative and to Bal/ Negative,
respectively, during the year.

Employee Stock Option Plan
At present, the Company has two Employee Stock Options

(ESOP) schemes, namely the Employee Stock Option Scheme
2001 and the Employee Stock Option Scheme 2005. Beside

attracting talent, the schemes also helped retain talent and
experience. The HR and Nomination Committee administers and
monitors the Company’s ESOP schemes.

Both the ESOP schemes are currently administered through
Bharti Airtel Employees Welfare Trust (ESOP Trust), whereby
shares held by the ESOP Trust are transferred to the employee
upon exercise of stock options as per the terms of the Scheme.

Pursuant to the provisions of SEBI (Share Based Employee
Benefits) Regulations, 2014 (the ESOP Regulations), a disclosure
with respect to ESOP Scheme of the Company as on March 31,
2021, has been uploaded on the Company'’s website at https://
www.airtel.in/about-bharti/equity/results.

During the previous year, there were no material changes in
the aforesaid ESOP schemes of the Company and the ESOP
schemes are in compliance with ESOP regulations. The
Company has received a certificate from Deloitte Haskins & Sells
LLP, Chartered Accountants, Statutory Auditors of the Company,
certifying that the schemes are implemented in accordance with
SEBI's Shared Based Employee Benefits (SBEB) Regulations
and the resolutions passed by the members. The certificate is
available for inspection by members in electronic mode.

Material changes and commitments affecting
the financial position between the end of the
financial year and date of report after the balance
sheet date

There were no material changes and commitments affecting
the financial position of the Company between the end of the
financial year and the date of this report.

Debentures

During the financial year, the Company has not issued any
debentures. The following debentures were redeemed after the
closure of financial year 2020-21:

* 15,000 Series Il debentures having a face value of ¥1 Mn per
debenture at a coupon rate of 8.35% per annum.

Further, there are no outstanding debenture as on the date of
this report.

Directors and Key Managerial Personnel

Inductions, Re-appointments, Retirements and
Resignations

Pursuant to the provisions of the Companies Act, 2013,
Mr. Rakesh Bharti Mittal, Director of the Company, will retire
by rotation at the ensuing AGM and being eligible, has offered
himself for re-appointment. The Board recommends his re-
appointment.

Mr. Sunil Bharti Mittal, Chairman, will be completing his present
term as Chairman of the Company on September 30, 2021.
The Board in its meeting held on May 17, 2021, based on the
recommendation of the HR and Nomination Committee and
subject to the approval of shareholders, has re-appointed
Mr. Sunil Bharti Mittal as Chairman of the Company for a further
term of five years w.e.f. October 1, 2021.

Ms. Tan Yong Choo resigned from the Company’s Board w.e.f.
October 27, 2020. The Board places on record its sincere
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appreciation for the valuable contribution made by the outgoing
Director during her tenure on the Board.

Mr. Tao Yih Arthur Lang was appointed as an Additional Non-
Executive Director on the Board on October 27,2020 and will hold
office till the date of the ensuing Annual General Meeting (AGM).
The Company has received requisite notice from a member
under Section 160 of the Companies Act, 2013, proposing the
appointment of Tao Yih Arthur Lang as a Director at the AGM.
Accordingly, the Board recommends his appointment.

A brief resume, nature of expertise, details of directorships held
in other companies of the Directors proposed to be appointed/
re-appointed, along with their shareholding in the Company, as
stipulated under Secretarial Standard 2 and Regulation 36 of the
Listing Regulations, is appended as an Annexure to the Notice
of the ensuing AGM.

Declaration by Independent Directors

The Company has received declarations from all Independent
Directors of the Company confirming that they continue to
meet the criteria of independence, as prescribed under Section
149 of the Companies Act, 2013, rules 