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Forward-looking statements

Some information in this report may contain forward-looking statements which include
statements regarding Company’s expected financial position and results of operations, business
plans and prospects etc. and are generally identified by forward-looking words such as “believe,”

” o«
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anticipate,” “continue,” “estimate,” “expect,” “may,” “will” or other similar words. Forward- of the Annual Report
please log on to
http://www.airtel.com

“plan,
looking statements are dependent on assumptions or basis underlying such statements. We
have chosen these assumptions or basis in good faith, and we believe that they are reasonable

in all material respects. However, we caution that actual results, performances or achievements E?ggg:‘ggf; igar;ep’g‘ﬁi’z:ss
could differ materially from those expressed or implied in such forward-looking statements. We please log on to
undertake no obligation to update or revise any forward-looking statement, whether as a result of Zggjt/é‘;]";‘;‘l’/i';ﬁw/
new information, future events, or otherwise. results


http://www.airtel.com
https://www.airtel.in/about-bharti/equity/results
https://www.airtel.in/about-bharti/equity/results
https://www.airtel.in/about-bharti/equity/results

Reporting scope and period

The Integrated Report covers information on
business operations of Bharti Airtel Limited,
aptly disclosed through six capitals as defined by
International Integrated Reporting Council (IIRC).
All the six capitals (except financial capital)
cover information on India operations excluding
Bharti Infratel Limited and Airtel Payments

Bank Limited unless specified otherwise. The
parameters for financial capital covered in this
report are in relation to ‘Bharti Airtel Limited’ on
standalone basis.

The Integrated Report considers the primary
reporting period as April 01, 2019 to March
31, 2020. However, some of the sections of the
report represent facts and figures of previous
years to provide a comprehensive view to the
stakeholders.

Reporting framework

The report follows the International <IR>
Framework as developed by IIRC

(&1 wwwi.integratedreporting.org) and should be
read in conjunction with the financial statements
included herein and the notes thereto. The
financial and statutory data presented is in
accordance with the requirements of the
Companies Act, 2013 (including the rules made
thereunder), Indian Accounting Standards, the
Securities and Exchange Board of India (Listing
Obligations and Disclosure Requirements)
Regulations, 2015 and the applicable laws.

Key company information

Bharti Airtel Limited

ISIN: INEG97D01024

BSE Code: 532454

NSE Code: BHARTIARTL

CIN: L74899DL1995PLC0O70609

Assurance

To ensure the integrity of facts and information, the Board
of Directors and management have reviewed the Integrated
Report and Thinkthrough Consulting Private Limited

has carried out independent assurance on sustainability
disclosures presented in the report. The ‘Independent
Assurance Statement’ issued by Thinkthrough Consulting
Private Limited forms a part of this report.

The statutory auditors, Deloitte Haskins & Sells LLP, Chartered
Accountants have provided assurance on the financial
statements and the ‘Independent Auditor’s Report’ has been
duly incorporated as a part of this report.

Sunil Bharti Mittal
Chairman

Gopal Vittal
Managing Director & CEO
(India & South Asia)
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WE
STARTED
STRONG,
25 YEARS
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We began with the knowledge = [lli il iioiillilll
that mobile telephony had i
a great potential in India.

And after witnessing the
unprecedented growth, scale
and transformational impact
mobile services has had on the
Indian telecom landscape, Airtel
is truly proud to have been at the
forefront of this story!
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We were among the pioneers that the boom in Indian telecom industry
connected India through an exceptional and became a major player, reaching
mobile network. Our honest efforts the pinnacle as India’s preferred
gained the trust of a steadily increasing telecom service provider, and staying
customer share, as the country grew there for years. Our focus on customer
in its acceptance and usage of mobile demand and a constant stream of
communication. Our transformational product innovations - from Hello

and unique ‘outsourcing based Tunes to Lifetime Prepaid - played an
business model’ allowed us to take our important role in this growth journey

services to the masses. We witnessed of ours.
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As one of the earliest entrants in
this market, we have had privilege
of working with some of the biggest
names in global telecom like BT,
Telecom ltalia, Vivendi, Singtel,
among others; and each of our
partners reaped handsome rewards
in Airtel’'s overall journey towards
success! Over the years, the Airtel
family grew as well. We have always
had a culture of empowering our
people. We put in place a process
that has seen the company
transform from an entrepreneur-led
professional-backed company to

a professional-led entrepreneur-
backed entity.

Our offerings grew as well,
and new customers arrived
and stayed on for a lifetime.
We became much more than
just a mobile operator - with
our broadband service,
Direct-to-Home (DTH) service,
Digital Payments Bank (Airtel
Payments) & Airtel Business
among others. We expanded
our presence with Airtel Africa,
turning around the entity into a
profitable one today.

We began
strong 25 years
ago as one of
India’s telecom
service
providers, and
year after year
we deepened
our roots

and grew
synonymous
with quality
telecom
connectivity in
India.
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WE HAVE BEEN L
GOING STRONG
IN THESE IR'6,

................

\ Moday pajesbaju|

................
................

................

DECADES. B

................
................
................
................
................

................

................
................

Telecom price-wars changed - -----. ..
the landscape of the industry ... :::
we have known and operated

in till date. While the Adjusted

Gross Revenue (AGR) dues have

caused significant distress

in business sustainability for

industry players, we managed

to raise more than USD 8 Bn

over the year through rights
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Even in the issue, Airtel Africa IPO, Perpetual
recent period Bond, QIP and FCCB. This speaks
of turbulence volumes about the support of
’ investors and their trust in our
we have been capabilities.
able to defend
The Indian telecom industry is now at a

our grou nd crucial transformational stage. From multiple

H players trying to claim shares of the market,
by hOId ! ng on now, after extensive consolidations, we have
to the ma rket entered a 3+1 player arena. Yet, if our journey

till date is any indication, we are confident
Share. about holding our ground.
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...... The momentum has now shifted towards data, led by 4G services,
------ although voice will continue to grow in underpenetrated areas in rural

. . . ... India. Mobile devices with high speed mobile internet are now a lifestyle
----- enabler, delivering services from banking, commerce to education

. . . ... andhealthcare, and 4G networks are now accelerating India’s journey

© ' towards becoming a digitally integrated economy. As smartphones are
...... becoming more affordable, the uptake of data services is increasing; for
o0t Airtel, data services are growing manifold every year and we expect this

------ trend to sustain.

......

In other words, we have another massive revolution in the making and
we are once again proud to be at the forefront of it. After 25 years of
being a strong industry player, our roots are now deep and resilient
enough to withstand the challenges on the way forward. Our innovative
team is focused on shaping our future, undeterred by any stumbling
blocks on the way. Our global investor base has also shown immense
confidence in our potential. And our millions of loyal customers trust us
enough to know that we will be accomplishing many more milestones
going ahead.

WE STARTED

STRONG, 25 YEARS
BACK. IS\ [PRRgI=
MOMENTUM SHALL

CONTINUE!
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YESTERDAY. TODAY.
TOMORROW.



With a constant motivation to
strengthen our innovative core, we
have cemented Airtel’s position to

lead change in a fast paced and ever-
evolving digital landscape. Since our
first mobile service launch in New Delhi
on September 27, 1995, we have been
at the forefront of the transformation of
the wireless telecom sector in the last
two and a half decades.
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Our telecom journey begins
with the launch of cellular
service in New Delhi

Airtel introduces services in

Himachal Pradesh

British Telecom (BT) — a
major UK-based telecom
operator acquires 21.05%
equity stake in Bharti Airtel

Breaking the public
sector monopoly, we
become the first private
sector company in India
to introduce fixed line
services in Indore

We acquired majority
stake in JT Mobiles (a
leading cellular service
operator in Karnataka
and Andhra Pradesh) to
emerge as the largest
private sector operator
and officially started
operations in both the
states, in the following
year, under the brand
aegis of Airtel

Airtel formed a
strategic partnership
with Singapore
Telecommunications
(Singtel) and the
company later joined
the Board with an
investment of USD 400
Mn in Airtel - the single
largest investment by an
international investor in
telecom sector at that
time

We introduced India’s first
private submarine cable
company ‘Network i2i" in
partnership with Singtel
as a 51:49 joint venture
company. The 3,200 km
submarine optical fiber
cable network was set-up
at a cost of USD 250 Mn,
linking Chennai (India) and
Tuas (Singapore) with a

high bandwidth capacity of

8.4 terabits per second

Airtel expanded its presence
to Kolkata with a 100% stake
in Spice Cell, the then leading
operator in Kolkata

Our cellular service was
launched in Chennai after
acquiring 89.5% equity stake
in SkyCell Communications

We successfully closed India’s
first 100% book building
Initial Public Offer (IPO),
raising ¥ 833.85 crore for
10% equity stake

We entered the markets
of Punjab, Uttar Pradesh
(west), Uttaranchal, Gujarat,
Maharashtra and Kerala

Allowing customers
access to Multimedia
Messaging Service
(MMS), we introduced
General Packet Radio
Service (GPRS) over our
network

We entered into a path-breaking
partnership with IBM to
outsource hardware, software
and [T services requirements

To build and maintain our
mobile network across 16
circles in India, we signed
network management
agreements with Ericsson
and Nokia

Commercially launched
Enhanced Data Rate for
Global Evolution (EDGE)
services in Delhi for our
customers, to experience rich
multimedia content

Airtel was the first private
mobile service operator to
introduce its services in the
erstwhile state of Jammu &
Kashmir

We became a pan-India mobile
service operator with the
launch of our services in Assam

Formed an independent
tower company, Bharti Infratel
Limited, by hiving off passive
infrastructure (telecom
towers) assets
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Introduced the state-of-
the-art Direct To Home
(DTH) service for home
entertainment

Rebranded ourselves

with a completely new
brand identity, presenting

a unified face for our
customers across the globe

We introduced the first 3G
service in India, in the city
of Bangalore, with more
than 1 lakh customers
registering within 72 hours
of its launch

Y. % 7

™ airtel 46T

Launched the revolutionary
4G LTE (Long Term
Evolution) service in Kolkata
with superfast mobile
internet services

The first operator to launch
3G WiFi dongle

Launched Wynk Music — carrier
agnostic mobile application with
a curated library of 1.8 Mn songs

Bharti Airtel launch ‘Project
Leap’ Airtel's network
transformation program

Airtel emerged as the 3rd largest
mobile operator in the world with
more than 303 Mn subscribers
in Africa and India

4G services extended to 17
cities in India

Airtel applied for a Payments
Bank license with Kotak to
acquire 19.9% stake in Airtel
M Commerce Services Limited

4G service was launched across
India in 296 towns, enabling our
customers to experience high
speed wireless broadband and
enjoy uninterrupted HD video
streaming, superfast uploading
and downloading of movies,
music and images

Rolled out national mobile
number portability service

Launched high speed 4G
services commercially in 334
towns across India

.......

Became the first mobile
operator in India to
commercially deploy
LTE-Advanced (4G+)
technology on a live 4G
network in Kerala

Successfully concluded the
acquisition rights to use

2 x 5 MHz spectrum in the
1800 MHz Band allotted to
Videocon Telecom in 6 circles

Airtel Payments Bank
became the first payments
bankin the country to

go LIVE as it rolled out
services nationally

Acquired Telenor India

(an enterprise of Telenor
South Asia Investments Pte
Limited)

Completed the acquisition
of Tikona Digital Networks,
making Tikona a wholly
owned subsidiary of Airtel

Announced the deployment

of Massive Multiple-Input
Multiple-Output (MIMO), in
partnership with Huawei
Telecommunication India, as
part of Airtel's ongoing network
transformation program

-------

Launched an Industry first
exclusive rewards program
airtelThanks

Entered into a definitive
agreement with Tata
Teleservices Ltd. and Tata
Teleservices (Maharashtra) Ltd.
for acquisition of their Consumer
Mobile Businesses (CMB)

Launched One Airtel —first-
of-its-kind digital quad-play
platform in India, to simplify
customer experience for homes
that use multiple Airtel services

Successfully closed
USD 3.6 Bn Rights Issue

Launched Airtel Xstream,

a converged digital
entertainment application for
mobile users, along with India
first Android based set-top
box and OTT smart stick

In an industry first initiative,
Airtel launched voice over
Wi-Fi service that leverages
innovative technology to
enhance indoor voice calling
experiences

Launched 1 Gbps ‘Airtel
Xstream Fiber’ with unlimited
ultra-fast broadband

Wynk Music became #1
music streaming app in India
in terms of Daily Active Users
based on App Annie Data

.......

Airtel became first operator
to launch 4G in 26 villages
located in tough terrains of
upper Ladakh

Successfully closed USD 2 Bn
QIP and USD 1 Bn FCCB, the
largest dual tranche Equity
and FCCB offering ever in
Asia-Pacific, the largest QIP by
a private sector issuer in India
and the largest FCCB offering
from an Indian issuer in the last
12 years
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ENDEARING AND
EXUBERANT —
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DIFFERENCE

With relentless zeal, brand Airtel has grown well
beyond its Indian roots to be recognised as a highly
acclaimed global brand. Demonstrating its ability to
adapt to changing industry dynamics, Airtel is one of
the largest global consumer brands to have emerged
out of the country.

Brand Airtel D

élﬁ;El? A' ‘AirTel’ as a brand name
- touch I r was finalized by Mr. Sunil . . . .. ..

tomorrow
Bharti Mittal himself, to

reflect the technological
1994 2002 innovation of ‘Telephony -« . . . ..

over Airwaves’. Other . . . . ...
options like ‘Be One’, === "

‘Tango’, ‘Bee Tel’and ‘BTel’ - - - - - - -

m
>
Q.
@
Q
=3
=

@
Q
>
a
©
x
C
o
@
=
Q
3
—

|
>
o
IS
Q
=}
a
3
=
>
jol
o
S
I}
2
@
3
(2]
@

were also considered . ... ...
as suitable brand ottt

‘ names. Right fromits -+« -
inception, the ideawasto . ... ...
position the brandasan =~ * " °
aspirational lifestyle
brand, going beyond
pricing/ tariff propositions

only.
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Iconic Campaigns

To make a mark, it is imperative to create a differentiating position and Airtel never ceases to amaze, with
its incredible campaigns. With an aim to extend its reach to the remotest corners of the country, its iconic
campaigns are true testimony to its success — an endeavour to earn the trust and loyalty of millions,
driving home its brand message, every time.

e
"The
power to
- | keepin
o — touch"
1995 2008 @ 2011 1)
— HERITUEE "Har ek friend
A break when zaroori hota hai"
people talk"

e the best network
"Touch for your smartphone UPGRADETO.
Tomorrow" e
"The "Widest 4G
Smartphone Network"
- _ Network"
[
"Live...
lair T every
moment"
2002
EXPERIENCE
£ airtel
e 2018 o
1 yEﬁF:;:Isf?' "airtelThanks" "Best Video

2003 Experience
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ENDEARING AND
EXUBERANT —
A BRAND WITH A

DIFFERENCE
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At Airtel, we are
obsessed with
exceptional
experiences, and
what better way
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to reach you than 2 o

our remarkable

campaigns! e

Touching hearts, :I'_Airtel
1 1 race

delighting e

customers,
overwhelming

senses — we are {ﬂl . :
ready to be a e 015 ©

part of your ® "Fastest
life in truly s emerk
ow

unique ways. 2015




Airtel Ambassadors -
Leaving a Lasting Impact

Customer connect is always a priority at Airtel. To reach out, to earn the trust of millions, we rely
on the immense contribution of our brand ambassadors - icons that enshrine our core brand
value. Airtel's ambassadors not just spread the message far and wide, but leave a lasting imprint
on consumers, ensuring and enhancing connectivity - between the brand and its user base.

Karishma Kapoor Shahrukh Khan A R Rahman Kareena Kapoor
2001 2001 2002 2002

= |

Saurav Ganguly R Madhavan Sachin Tendulkar Vidya Balan
2002 2002 2003 2008

4

Saif Ali Khan Kumar Sangakkara Yaya Touré Sasha Chettri
2008 2009 2015 2015

Did you I .
know e A"‘
-
irtel’s sign r n H'NGTDNES
wrrssgraenre 150 1118

the world’s most downloaded ek BECREA, B LIry

mobile music with over I omals
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INSPIRING
THE NEXT -
WITH AIRTEL

Driven by an unabated enthusiasm to introduce path
breaking innovations, Airtel has always been at the
helm of revolutionary changes. From being the first in
India to introduce music on mobile phones to launching
new services like ‘Easy Recharge’, ‘Lifetime Prepaid’
and mobile money, Airtel has led remarkable initiatives
aimed at transforming the lives of its customers. Let’s
take a look at some of them.

\ Moday pajesbaju|

=3
[}
.
=S
=}
Q@
(=
=
)
>
]
x
=
I
B
=
5
P
S
=
&,

EasyCharge Now welcome every.

e S0 N el

Introduced ‘ Ea”E'I' Wlth d SGHE]- Mg
‘Easy ®. |
Recharge’ -

a unique and B
revolutionary prepaid
product with a

minimum recharge of
%50

‘Hello St s e
Tunes’

Pioneered mobile
music in India with the
launch of ‘Hello Tunes’

| E¥ )|

i e
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Lifetire Introduced India’s first

.-' .' & prepaid card with a
. __: ‘: lifetime validity, valued

at % 999, to receive
incoming calls for a
lifetime without any
recharge

Launched India’s first
ever instant music
on Mobile, allowing
users to download

Hear i€, Like it. Catah it.
Biried eyl Lond el b

e

i — songs of their choice

[op——— ‘ ’ AP

Jr—m as ‘Hello Tune’, utilizing

T OREaEs P hei our voice recognition
software

Undertook a massive rural connectivity project, 'eGRAM',
in partnership with Govt. of Gujarat, linking 13,716 villages
of Gujarat with Common Service Centres (CSC) through
telecom infrastructure

Partnered with Apple to
introduce ‘iPhone 3G/,
to offer a fine blend of
revolutionary iPhone
features and Airtel’s

3G network to create
superior customer
experiences

‘SongCatcher’

‘Airtel Money’

___.—-m Introduced India’s first

mobile banking platform
9 ‘Airtel Money’, empowering

ai I'IEl users to load money into

mobile phones, to use it as a

u virtual wallet

ey

‘Network Experience
Centre’

Took a major technological leap in network
management with the functioning of a state-of-the-art
Network Experience Centre (NEC) in Haryana. The
real-time ‘Live’ facility was the first-of-its-kind in the
sector and its monitored Airtel's network performance
across its diverse business segments

5 MILLION %ﬁ

‘Wynk Music’

The first telecom operator to introduce Over-
the-top (OTT) mobile network application in
India with Wynk Music — a carrier agnostic
with a ‘curated’ song library of over

1.8 Mn
songs
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INSPIRING
THE NEXT -
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2014
Introduced new Rolled out
‘One Touch range,o.ir Inflnlty. nathnal
, Plans’ (industry first mobile number
Internet plan) and an industry portability.
Airtel launched ‘One Touch Internet’ first teChn°|°gy
initiative to simplify internet services platfo rm-
for first-time users in India.
Launched
‘Wynk Movies’
— carrier agnostic
mobile application Launched

offering customers
thousands of movies
and other video
content.

high speed
4G services
commercially
in 334 towns
across India.
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Airtel applied for

a Payments Bank
license with Kotak to
acquire 19.9% stake
in Airtel M Commerce
Services Limited (now
Airtel Payments Bank
Limited).

Announced ‘Project Leap’ -
largest capital expenditure of

X 600,000 Mn

in the next three years, aiming for a
comprehensive network transformation.

Announced the launch
of first indigenously
manufactured DTH
set top boxes; in step
with the Government’s
T e ‘Make in India’
initiative.

1]

Became the first mobile
operator in India to
commercially deploy
LTE-Advanced (4G+)
technology on a live

4G network in Kerala.
LTE-Advanced carrier
aggregation technology
combines TD LTE (2300
MHz) with FD LTE (1800
MHz) bandwidths to
deliver mobile data
speeds of up to 135 Mbps.

LTE 3&

o airtel

HERE, IT'S NOT
YOU AND US.
JUSTWE

Announced a new initiative —
Open Network - under Project
Leap, our national network
transformation initiative.

Launched ‘V-Fiber’ to deliver
superfast broadband to
digital homes.




Airtel Payments Bank
became the first
payments bank in the
country to go LIVE as
it rolled out services
nationally.

Airtel launched ‘Project Next’, aiming to transform
customer experience across its services and

touch points. This included the first set of digital
innovations - introduction of Next Gen Airtel Store,
New version of My Airtel App and Airtel's postpaid
promise with ‘data rollover feature’.

® airtel Y

P ] M WiRRTR

Acknowledged as the fastest mobile
network in India, third time in a

row, by the global leader in internet
speed tests — Ookla.

Launched world’s first
innovative carrier digital
platform which enables
carriers to do wholesale
voice business with Airtel at
the click of a button.

['aﬂrtelw
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Airtel TV crossed

50 Mn

Android downloads

Launched One Airtel

— the first-of- its-kind digital
quad-play platform in India to
simplify customer experience
for homes that use multiple
Airtel services.

el Thenks

EXCLUSIVE
REVARLYS
PROGRAM

g

=

Launched airtelThanks
with an aim to delight

its valued customers
with exclusive and
differentiated benefits.

Launched ‘Foreign »@

Pass’ - a range of
affordable international
roaming voice packs
for prepaid customers

Airtel's music streaming app
Wynk Music was rated as the
'Most Entertaining app of

in India. 2018' on Google Play Store.

Became the first operator
to launch 4G services in the
Andaman and Nicobar islands.

Deployed LTE 900
technology in 10
Circles to offer
significantly better
indoor 4G coverage.

Launched converged
digital entertainment
play: Airtel Xstream,
which offers a range

of connected devices,
applications and services.

Launched
‘Wynk Tube’ as
an extension of
Wynk Music to
allow users to
stream audio
and video of
popular tracks.

Became first
mobile operator
to introduce
Voice over Wi-Fi
in India.

Launched ultra-
fast broadband
offering - Airtel
Xstream Fiber
with 1 Gbps
speed.
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CONNECTING

HOMES.

TOUCHING

MILLIONS OF LIVES.

HOMES SERVICES

As India’s largest
private home
broadband player

with more than 2.4 Mn

customers, Airtel
has rapidly brought
homes and lives
closer

with fixed-line
telephone and
broadband services
for homes. Available
in 111 cities across
India, the product
offerings include
voice connectivity
and high-speed
broadband, providing
speeds ofupto 1
Gbps for the home
segment.

In FY 2019-20, we enhanced
customer experiences with the
launch of our ultra-fast broadband
offering — Airtel Xstream Fiber, which
offered speed upto 1 Gbps. It was
combined with unlimited landline
calling benefits along with exclusive
access to airtelThanks offers.

Being India’s leading integrated
telecommunications operator,

in FY 2019-20 we launched a
converged offering: One Airtel. It
offers customers an useful combo
of 4 services including Mobile,
Broadband, Landline and Digital TV,
accessible through one account and

one bill. Starting with Chandigarh in
August 2019, it has now extended to
38 major cities in India.

FY 2019-20 also witnessed unique
partnerships with Local Cable
Operators to extend our reach further
to tier 2 and tier 3 towns, to provide
high speed broadband connections.



OUR

JOURNEY IN
MILESTONES

1998

Breaks public
sector monopoly in
fixed line services;
launched India's first
private fixed line
service in Indore,
Madhya Pradesh

Launched DSL Services using
Touchtel brand name

Started expanding across India

Crossed

1 Mn

Customer base
milestone

16 Mbps plans launched in 3
cities using ADSL2+ Technology

Launched

100 Mbps

on DSL

First operator to
launch Unlimited Voice

at 799/-

o

P airtel

V-Fiber

Customer base expanded to 2 Mn

Launched Airtel Movies for
Broadband customers

Launch of V-Fiber Technology.
Brand name changed to V-Fiber

Launched

300 Mbps

planson FTTH

INTRODUCING
AIRTEL HOME

Thres services, Dna Bill
Lo Switching cost

Ask us for more detalls,

- e
5"!_ F'_mg.ﬂ

Franchisee Town Launched -
Unique partnerships with Local
cable operators to expand our
reach in Tier2/3 towns to provide
high speed broadband to residents

airtelThanks Program to offer
Latest OTT content

Xstream Fiber Brand Name
introduced

One Airtel introduced
(Combination of BB + PP + DTH in
one account)

Expanded presence
across

100+ cities
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LIFESTYLE
ENABLER ACROSS

ALL SCREENS
DIGITAL TV SERVICES

Who weare
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Xstream Companion
app: Allows
customer to enjoy
content on-the-go at
no extra cost

Successfully
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Airtel Digital TV is
one of the leading
DTH service
providers in India
with more than

16.6 Mn customers
experiencing a
world of seamless
content &
connectivity. Our
Direct-To-Home
(DTH) platform
offers both
standard and high
definition (HD)
digital TV services
with Dolby surround
sound. We currently
offer a total of 645
channels including
85 HD channels,

7 international
channels and 4
interactive services.

A wide portfolio of 645
channels including 85 HD
channels, 7 international
channels and 4 interactive
services

Recording feature
on all boxes,
allowing “Play-
Pause-Rewind” of
live TV

Airtel DTH'’s journey has been the
journey of the Indian consumer,
maturing from the terrestrial TV to
cable TV and now offering digitized
high definition (HD) and non-linear
content. Airtel DTH has always kept
the customer at the heart of all its
operations and it is the adoption of this
customer centric approach that has
inspired Airtel DTH to rapidly adapt and
be an innovation leader in the industry.

Quite early on, when the non-linear
OTT content was still in its infancy
and nowhere close to becoming the
juggernaut it is today, Airtel DTH
sensed the pulse of the consumers

Airtel DTH’s
feature-rich service
portfolio includes:

Richer and more
user friendly Ul

experience even
on legacy boxes

rolled-out

AMS pilot in
collaboration with
BARC

Multi-
lingual EPG
supporting
7 vernacular
languages

Universal remote

- single remote to
control both your
TV and STB

and invested heavily in building a
product that would not only ease the
consumer’s pain of toggling between
multiple devices & multiple remotes,
but also provide a world-class seamless
experience to consume both linear

and non-linear content on the biggest
screen in the house — the Airtel
Xstream Box!

With the telecom industry rapidly
evolving and the environment
undergoing a structural shift, Airtel DTH
is once again, today, playing a pivotal
role in Airtel’'s overall vision of providing
its consumers a cohesive content &
connectivity experience.



INNOVATION

LEADERS FOR
MORE THAN A

DECADE:

&
Y

ey N
enting IPTV
from Airtel.

October 09, 2008 was a historic day

in Airtel’s evolution. The launch of Airtel
Digital TV (Airtel DTH) on this day, not
only transformed Airtel from a telecom
brand to a lifestyle enabler, it also
marked the culmination of Airtel’s vision
of expanding its presence across 3
screens — mobile, computer and TV!

Airtel DTH’s promise to
‘bring home
the stars’ ..

widely accepted by its consumers
and the market, making Airtel DTH
the fastest operator to cross 2 Mn
subscriber base in December 2009

Alliances with LG & Samsung
for Integrated Digital TV (IDTV)
models — box-less experience with
VC card integrated with the TV itself

Cly SAMSUNG

Announced the launch
of first indigenously
manufactured DTH

set top boxes; in step with
the Government’s ‘Make in India’
ENYE]

Crossed

10 Mn

subscriber Base

Launched India’s first Android based
connected STB - Airtel Internet TV. It
won the ‘Tech Peripheral of the Year’
award at the Nexa NDTV Gadget Guru
2017 awards

Launched India’s first HD box with
media player feature, allowing the
user to play content through a USB
pen drive

Launched Airtel
Xstream, a converged digital
entertainment application for mobile
users, along with India's first

Android based set-top
box and OTT smart stick

Launched India’s first
interactive TV self-care

app (Ch.998 on the SD/ HD
boxes) allowing customers to
manage their DTH subscriptions &
recharge from their TV screen

During COVID-19

Airtel DTH
became the
first operator

in India to pilot a truly contactless
experience for customers wanting
to upgrade to the premium Xstream
box
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MAKING EVERY
BUSINESS SMILE
FOR MORE THAN
TWO DECADES

AIRTEL BUSINESS

We are India’s leading and most trusted
provider of ICT services with a diverse
portfolio of services to Enterprises,
Governments, Carriers and Small and Medium
Businesses. Our products and solutions
leverage the power of the digital to enable
enterprises, small to large, to transform their

businesses.

playerin India in
Enterprise mobile
and data services*

\ Moday pajesbaju|
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*as per Frost & Sullivan Enterprise
Telecom Tracker H1 FY 2019-20
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Large data centres

120+

Edge data centres

1200+

Global Partners

2000+

Enterprise & Government clients

5,00,000+

Small and medium enterprise
clients

We offer a gamut of products and services including connectivity,
data center, cloud, cybersecurity, conferencing solutions and
Internet of Things (loT).

Data Data Voice &
Connectivity Center Messaging Conferencing

Cyber Cloud loT Enterprise Digital
Security Mobility Platforms
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BECAUSE OUR
CUSTOMERS
MEAN THE
WORLD TO US
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A network long 3,00,000+
enough to go RKMS Domestic Fiber network
around the globe 2,50,000+
over 10 times RKMS Global Fiber network

Pk o

Limg ripraion efipien sy (010 Deiehy of keialy gaba
= L B Rl e
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GOING THE
EXTRA MILE Launch of AAG Cable
WITH EVERY
MILESTONE
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Launch of first terrestrial
connectivity into SAARC (Nepal,
China, Bhutan, Bangladesh,
Myanmar, Sri Lanka)

Launched first of-a-

Bharti Telecom kind agreement with

and British IBM Global services to
. . jointly offer managed

Telecom form joint hosting, business

venture - Bharti BT resilience and

Ltd. - for offering continuity services to

. enterprises in India
VSAT services P
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New Data center in

Executed one of the Pune, Chennai and
Bharti Telesonic largest e-governance Bhubaneswar
launches National projects in India by
Long Distance setting up network for
services under the Income Tax Department Launch of EASSY &
IMEWE cable

'IndiaOne’

brand

ILD launch with i2i " E
. 4 Launch of UNITY cable
Cable ConneCtmg h I (between Chikura, Japan and

l n d ia to K - Redondo Beach, California, USA)
Singapore ¥ . .
< j&v . == 1‘ TOkyO * -
‘ \!_4&:._ J SingTel Linfiy
el First data center in Noida ’Chikura, Redondo Beach,

Japan California, USA)



Launch of EIG cable

Airtel Business launch
in Dubai

Bharti Airtel hives
off Data Center and
Managed Services
(DCMS) business to create

a wholly-owned subsidiary Nxtra

Data Limited

Launch of third data
center in Delhi NCR

Airtel expands cloud
services portfolio with
launch of ‘Connexion’

Strategic partnership
with Symantec to serve
the growing cyber
security requirements
of businesses in India

Rolled out first-of-its-
kind Carrier Digital
Platform

o

I W9,

K ’

Airtel and Telecom
Egypt announce
strategic partnership
for global submarine
cable systems

Pune data center
launched

Launched Airtel
Enterprise hub - a one-
stop digital self-care
portal for enterprise
and SMB customers

Airtel and Cisco
announce strategic
alliance

Built the backbone for
Digital Uttar Pradesh
and provided network
solutions for Faridabad
Smart City

2020

Airtel Business crosses

2Bn USD

Partnered with Google

Cloud to Boost Collaboration,
Productivity and Digital
Transformation in India

To offer private LTE based

Industry 4.0 solution to
enterprises

P airtel

Airtel

Work@Home

Temgepaing (s loma s i

e e A .I'Il ‘
‘ﬁ.“

Launched ‘'Work@Home’
- India’s First Enterprise Grade
Work From Home Solution for
Businesses



Bharti Airtel Limited
Integrated Report and Annual Financial Statements 2019-20

A TESTAMENT
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Best Wholesale
Carrier (Global)

Best loT Initiative

Best Wholesale
Business
Transformation

1SNJ7 JO JUBWIRISa] VY

Best Messaging
Solution Award

OF TRUST

ﬁ:‘ ‘}

Qo ST
Mwards 20T

Best Global
Wholesale
Carrier - Voice

Best Voice Service
Innovation -
Emerging Market

Best Security
Solution

Best Africa Project

Best Wholesale
Voice Service
Innovation
Emerging Markets

Best Messaging
Innovation

4

FROST
o

SULLIVAN

4

Enterprise Telecom
Service Provider of
the Year

Enterprise Data
Service Provider of
the year

Best Enterprise
Service Provider for
SMB segment Year

Enterprise 4G

and Conferencing
Service Provider of
the year



Best Satellite
Operator of the year

Best Emerging
Market Initiative

Best Messaging

Innovation
AEGIS
\GRAHAM BELL
AWARDS

4

Service Innovation
Award for 'Carrier
Digital Platform'

Unified
Communication
Solution

“«~ 4

Unified
Communication &
Collaboration

Telecom Carrier,
International Access

Telecom Carrier,
Leased Lines

Airtel Business -
Network Security
(Large Enterprise)

2020 | 2019

Nxtra Data Limited
Colocation

Airtel Business -

Information Security

(Large Enterprise)

Nxtra Data Limited -
Public Cloud (SME)
& Colocation (SME)

M ESS.#-'EEII"-IEE}:.-J

A

Best SMS/ A2P
Provider - Global

Best Messaging
Security Product

Best Enterprise
Product

Best SMS Solution
Award
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BEYOND
BORDERS -
THE AIRTEL
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JOURNEY

With aspirations to touch the sky, Airtel soared higher -
banking on its promise of exceptional experiences and
unmatched services - to transform itself as a leader,
beyond borders.

To succeed and prosper, Bharti Airtel always looked up to bigger and brighter prospects - to not just be a
market leader at home but, sustain its prowess in international territories as well. Not many would know, but
Bharti Airtel’s global aspirations shaped long before its entry into the South Asian neighbourhood of

Sri Lanka and Bangladesh, and much before the celebrated Zain acquisition in Africa.
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Backin 1997, when the Company had just begun operations in India and had only one lakh customers, it
had bid for a mobile license in Botswana, Africa. However, Airtel failed to obtain the bid and finally, made its
overseas debut in January 1998 with the launch of operations in the island nation of Seychelles. The rest, as
they say- is history - with Airtel today fortifying its presence across 18 countries in two continents, reaching
out to a whopping two billion people around the world.

. _E‘JL‘J:‘JE{?_L:R
SEYCHI
o % +

1998

Became the first Indian telecom

service provider to offer service 2 O 1 O
outside the country and start
ur! Hntry ' Launched our

operations in Seychelles
P v greenfield operations in

Sri Lanka with a state-
of-the-art 2.5G and
3.5G network

Started operations in Bangladesh
with the acquisition of Warid
Telecom, a wholly owned subsidiary
of UAE based Abu Dhabi Group
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2010

Completed the merger acquisition

of Zain Africa’s BV operations in 15
African countries, at a valuation of

USD 10.7 Bn, becoming the world’s
fifth largest wireless entity

Integrated
Seychelles
operations to
Africa portfolio

2011

Reached Vs
I iy ."
= e d
N [y BT
4 Y ﬁi‘.ir. SO R
. 1L - eda | R e
i _‘I-" ] *‘ | rl!l'_ F) 5 ::_\_

Customer base in Africa within just 17
months of operation

2012

Expanded our Africa presence to

17 countries

43

and operations
began in Rwanda

2013

Acquired Warid Telecom in Uganda,
consolidating Airtel Africa’s position

as the second largest mobile
operator in Uganda

warid

Acquired Warid Telecom in Congo
Brazzaville (the second acquisition
after Uganda), to become the
largest mobile operator

2014

Introduced 4G service
in Seychelles, becoming
the first commercial LTE
operator in Africa

Acquired

2.55 mn

yuMobile customers in Kenya

2016

As part of strategic
streamlining of our operational
footprint, exited from Burkina
Faso and Sierra Leone

2017 §

Airtel Rwanda completed
formalities for acquisition
of Millicom International
Cellular, to combine it with
their telecommunication
operations in Ghana

2018
D

airtel " _
 tico

Tigo acquisition in Rwanda
approved by the Rwanda
Utilities Regulatory Authority
(RURA)

Airtel Nigeria
awarded the

best
promoter
of digital

services
by the President

eyt

Strategic partnership with
Telecom Egypt (TE) for global
submarine cable systems,
wherein, Airtel will get IRUs
(Indefeasible Right of Use) on
Middle East North Africa (MENA)
submarine cable and TE North
Cable Systems

2019

Successfully concluded the
initial public offering (IPO)

of Airtel Africa plc on the
London Stock Exchange and
the Nigerian Stock Exchange;
raised net proceed of

USD 674 Mn
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BOLDER, BETTER

— AIRTEL NOW

BHARTI AIRTEL LIMITED IS A LEADING

GLOBAL TELECOMMUNICATIONS
COMPANY WITH OPERATIONS IN

ksNOOINNII=S ACROSS ASIA AND
AFRICA. HEADQUARTERED IN NEW

DELHI, INDIA, THE COMPANY RANKS

AMONG THE TOP THREE MOBILE
SERVICE PROVIDERS GLOBALLY™.

We provide telecommunication
//" e services under wireless and fixed
IT% line technology, national and
international long-distance connectivity,

] __-' 4 | broadband, VSAT and digital TV
/¥ I| ‘l services, and complete integrated
g J telecommunication solutions to
! - our enterprise customers. All these
£ services are rendered under a unified
" ‘El'l,] i brand “Airtel” either directly or through
?fzfﬁ‘:- Al = ] subsidiary companies.
'] i
e
—Sre=y Fos] -E-a_‘
F, |I._-' ':il
W e
i
o
L=y
1
: s
all =

“Airtel Money” (known as “Airtel
Payments Bank” in India) extends

our product portfolio to further our
financial inclusion agenda and offers
convenience of payments and money
transfers through mobile phones
over secure and stable platforms in
India and across all 14 countries in
Africa. We also deploy and manage
passive infrastructure pertaining to
telecommunication operations through
our subsidiary, Bharti Infratel Limited.

Bharti Airtel had
more than 423 Mn
customers across its
operations at the end
of March 2020.

#Including JVs in Ghana and Bangladesh.
* In terms of total mobile connection based
on consolidated subsidiaries as per GSMA
Intelligence Q1 2020 Data.
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Diversified service
portfolio

Wireless Services

We offer postpaid, prepaid,
international roaming, data
connectivity and other value-
added services to our customers.

Airtel Business

We are one of India’s leading

and most trusted provider of ICT
services with a diverse portfolio

of services to enterprises,
governments, carriers and small
and medium businesses. Along with
voice, data and video, our services
also include network integration,
data centers, managed services,
enterprise mobility applications and
digital media.

Homes Services

We provide fixed-line telephone
and broadband services for homes
across India. The product offerings
include high-speed broadband

on copper and fiber and voice
connectivity.

Tower Infrastructure

We own and operate more than
42,053 telecom towers under our
subsidiary Bharti Infratel Limited (on
a standalone basis) with presence
across all 22 telecom circles.

Digital TV Services

Our Direct-To-Home (DTH) platform
offers both standard and high
definition (HD) digital TV services
with Dolby surround sound.

Payments Bank

India’s first payments bank with
active operations across all 28
states in India.

World N

population

24..

of the total population
covered

Indian

population

coverage

9 5 ° 4°/o

Recognized brand

2 dirtel

Talented people

16,042

India & South Asia

19,405

Total employees

3,363

Africa

Africa
presence

15

countries**

*Based on UN Report dated January 01, 2013

**Including JV in Ghana

How will
we win?

Quality Customers

= Delivery of Differentiated
Service

Accelerate B2B

Own the Home

Micro Marketing

= Track and Drive
Performance at a District
Level

Simultaneously grow the
Online channel

Brilliant Experience

= From Speed to
Experience

Simplify

Digitize our business

Services at Scale

= Combine our Digital
Assets into 1 Lifestyle
Consumer App

War on Waste

= . Smart Deployment
Smart Procurement

Share Infrastructure

Powerful Partnerships

People: One Airtel
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SEGMENT

WISE

PERFORMANCE

Wireless Services

Bundled plans with truly unlimited
voice packs

First to launch 4G in India

Prepaid & Postpaid plans

An Industry First Exclusive Rewards
Program: airtelThanks

Industry first voice over Wi-Fi service

Redefined International Roaming

Rated as the network with India’s
best video experience and fastest

download speed by Opensignal

Mobile
India
M E8TDA
D Revenues & Mn)
FY 2019 94,225 4,15,541
FY 2020 1,69,560 4,59,663
Y-0Y
0,
11% Growth
Africa
Bl EBITDA
D Revenues & Mn)
FY 2019 83,632 215,026
FY 2020 107,259 242,171

Y-0-Y
0,
13% Growth

Homes Services

Internet

= Ultra-fast broadband offering - Airtel
Xstream Fiber; offering upto 1 Gbps
speed

‘V-Fiber’ technology

= airtelThanks program for Home
Broadband customers

Re-architected and simplified pricing
and plans

Landline

Attractive plans and offers

= Highly reliable services

= 24/7 online support

Value-added services

B e870A [ Revenues @ Mn)

FY2010 GRS 122391

FY 2020 pymelele] 22,451
Y-0-Y
) 0,
4% 0% Growth

Tower Infrastructure

One of the world’s largest passive
infrastructure providers

95,372 towers (including
proportionate share of Indus)

Bl EBTDA [J] Revenues & Mn)

Airtel Business

= Diverse portfolio of services - voice,
data, video, network integration,
data centers, managed services,
enterprise mobility applications and
digital media

Strategically located submarine
cables and satellite network

Global network running across
250,000 Rkms, covering 50 countries
and 5 continents

Enterprise Hub, a one-stop digital
self-care portal

M e8moA [ Revenues @ Mn)

FY 2019 40,645 1,24,538
FY 2020 132,331
Y-0-Y
5% 6% Growth
Digital TV Services

= Standard and high definition digital
TV services

Converged digital entertainment
play: Airtel Xstream

Airtel Xstream device portfolio:
Android based OTT smart stick and
an Android based 4k Hybrid Smart
Box that offers satellite TV and OTT
content

M =8TDA [ Revenues X Mn)

FY2010 eSSl 168,185

FY2010 SN¥l 41,001

FY2020 GkSey@l @ | 67,423 FY 2020 Rkl | 29,238
0, Y-0-Y 0 Y-0-Y
14% 1% | o 27% -29% B ih
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Revenue Mix FY 2019-20

Mobile Services Mobile Services
(India and South East Asia) (Africa) Homes Services

& 48°/o ) T 250/0 B < 2°/o

Digital TV Services Airtel Business Tower Infrastructure

- 3°/o . & 14°/o . & 7°/o
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MESSAGE

FROM THE

CHAIRMAN

Dear Shareholders,

The world is in the midst of an
unprecedented crisis in the form of

the COVID-19 pandemic. Economies,
businesses and our way of life has been
disrupted and the road to recovery is
likely to be a long one. While | remain
highly optimistic that we will soon have
a vaccine, the world will have to adjust
to the new normal.

In this backdrop, telecoms and digital
technologies have become the bedrock
of our lives — be it work from home or
virtual classrooms, telecom networks
are ensuring that the world does not
come to a standstill. Telecom is the
oxygen for the digital world.

Serving the customers

I say this with immense pride that since
the time of COVID-19 lockdown, your
company has gone the extra mile to

keep India connected over its digital
backbone. While one billion people
stayed safe in their homes during the
lockdown, Airtel's network engineers
and field staff worked tirelessly on the
ground to make sure that our networks
run seamlessly.

True to our DNA of innovation and
aqility, Airtel’s team of over 15,000
people was able to transition to remote
working and stay obsessed with
delighting customers. From building
digital channels for customer services
to rolling our innovative peer to peer
mobile recharges, Airtel stepped up the
game when it mattered the most. And
I, on behalf of all of you, want to express
my deep gratitude and appreciation for
their efforts.

To strengthen the nation’s efforts to
tackle the COVID-19 pandemic, your

"Airtel’s 25 year growth
story is synonymous
with'India’s telecom
revolution and we

are immensely proud
of having built an
institution that has
empowered hundreds
of millions of Indians
with affordable
connectivity."

company also responded to the clarion
call made by the Hon’ble Prime Minister
of India.

= Bharti Enterprises, including its
companies Bharti Airtel, Bharti
Infratel committed a sum of over
% 100 crore for India’s fight against
COVID-19. A significant portion of
this corpus was contributed to the
PM - CARES Fund. The balance was
directed towards sourcing of masks,
PPE and other key equipment for
the doctors, healthcare workers and
essential services personnel who are
at the forefront of this massive battle.

= In addition to the ¥ 100 crore
committed by Bharti Enterprises, the
employees of Bharti Airtel also made
personal voluntary contributions
towards this cause and the amount
was matched by your company.
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25 Glorious Years

2020 will also mark 25 years of Airtel's
exciting journey. The Airtel growth story
is synonymous with India’s telecom
revolution and we are immensely proud
of having built an institution that has
empowered hundreds of millions of
Indians with affordable connectivity.

From mobile services in just one

circle to becoming a leading global
telecom company with operations in

18 countries across Asia and Africa
over these years, Airtel now ranks
amongst top 3 mobile service providers
globally in terms of subscribers and

has become a force to reckon with in
emerging markets telecoms with its
network covering billions.

My congratulations to all of you on this
milestone and thank you for being a
part of this wonderful journey. We have
now all the building blocks in place and
are uniquely positioned to support an
open digital ecosystem. | feel confident
that our best lies ahead and that Airtel
will be a key stakeholder in driving the
digitally connected world of tomorrow.

The industry requires more
support

While it’s clear that the worst may be
behind for India’s telecom industry, we
are yet to emerge from the woods. India
still has some of the lowest data tariffs
globally and the industry is barely able
to cover the cost of capital. It requires
much more support to repair the deep
damage to its finances and make it
viable for telecom operators to invest in
future technologies.

A welcome change during the
COVID-19 lockdown was telecom being
declared as an essential service by the
Government of India. The industry has
finally got some of the recognition it
deserves and given the commendable
job it has done to keep India connected,
I hope the Government will look into the
urgent needs of the operators. Though
the recent tariff increase has provided
some cushion to the industry, we are
still way below the levels to make the
industry viable. The government must
also look at rationalizing the levies on
the sector and close long standing

legal disputes that are a big drag on
performance of operators.

These urgent interventions will ensure
that we have a viable industry with 3+1

structure, which is essential for serving
the digital aspirations of a billion plus
Indians.

Strong performance by Airtel

Your company moved forward strongly
this year on its strategy of customer
delight and solid market execution by
offering new products, content services
and seamless experience across all
touch points. The company’s large
investments towards building future
ready networks, data centers plus its
sharp focus on quality customers is
beginning to reap dividends.

= Multiple globally renowned experts
have consistently rated Airtel as
India’s top mobile network. This is
another validation of our superior
network execution. We remain
committed to taking high speed
mobile broadband to every corner of
the nation and enable a Digital India.

Digital Transformation has been

a big agenda for Airtel and today
virtually every process of the
company is leveraging the power
of digital. We remain ahead of the
curve when it comes to bringing in
the latest technologies and thereby
serve our customers better through
digital platforms.

As always, we continued to drive deep
collaborations to enable a world-class
experience for our customers. Be it
Amazon, Netflix, Zee, Star, Eros, HDFC,
Bharti AXA, Apollo Hospitals and a
wide number of start-ups in the retail
segment; and the likes of Cisco, Zoom,
Google, Microsoft and AWS in the
enterprise segment.

Alongside the operational strength, there
was an undivided attention towards
strengthening the balance sheet in

a timely manner. The year witnessed
massive fund raise initiatives by your
company totalling over USD 8 Bn,
including rights issue (USD 3.6 Bn), Airtel
Africa IPO (USD 674 Mn), Perpetual bond
(USD 1 Bn), QIP (USD 2 Bn) and FCCB
(USD 1 Bn). Now, with a strong balance
sheet accompanied by a best-in-class
network and a robust spectrum portfolio,
Airtel is well positioned to capitalize on
future opportunities.

Moving to the African operations, which
crossed several milestones during

the year including listing on London &
Nigerian Stock Exchange and crossing

the 100 Mn subscriber mark. Airtel
Africa continued its growth trajectory
and strong performance across
geographies and segments- voice,
data and mobile money. The company
continued investing in market leading
networks as it drives the dual agenda
of connectivity and financial inclusion.

As a responsible corporate, we
continue to focus our efforts on
driving sustainability and uplifting the
communities we operate in. Bharti
Foundation, the Group's philanthropic
arm, with its school education
programs continues to ensure holistic
education for over 274,000
under-privileged children in rural India.
While schools across the country
were closed during the lockdown, our
teams continued to work remotely
through the use of technology to
ensure education is not disrupted for
any child. Satya Bharti Abhiyan, the
rural sanitation initiative in the state of
Punjab, has benefitted over 185,000
people, enabling the State to declare
an Open Defecation Free status in the
districts of Ludhiana and Amritsar. Our
CSRinitiatives in Africa are centred

on enabling digital access for youth
empowerment and for healthcare. Airtel
Africa also responded to COVID-19

by contributing funds to governments
across the countries we operate, in
addition to the supply of masks for the
healthcare workers. Furthermore, Bharti
Enterprises, through its joint venture
with Softbank, is becoming a major
force in the renewable energy space in
India, thereby contributing towards the
cause of the global climate agenda.

Coming back to the remarkable journey
of Airtel, the last 25 years have seen
their fair share of challenges and
achievements, all of which have been
inspiring and fulfilling at the same
time. I want to take this opportunity
to express my sincere gratitude to

our Board of Directors, Management,
resilient employees and our esteemed
customers, partners, suppliers,

entire distribution network and our
shareholders. As a Company, we
remain committed to create long-
term sustainable value for all our
stakeholders.

Al

M

Sunil Bharti Mittal
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"Airtel has a simple strategy.

Focus on winning with high quality
customers. ldentify the micro-
markets in which these customers
are and win their hearts through a
brilliant experience and aspirational
brand. This focus is underpinned

2 80 Mn and driven by the scale of our digital
mobile customers platforms. We believe that this
strategy has worked for us. "

we have access to over




041

Dear Shareholders,

The Financial Year 2019-20 was an
unprecedented year for the telecom
industry. The COVID-19 outbreak in

the last quarter has impacted both

the human health and financial well-
being of our society. The exceptional
circumstances have brought to the fore
the essential role of telecom industry

in fueling the economic engine of the
country. At the same time, we are
seeing a fundamental shift in consumer
behavior which in turn has opened up a
new realm of opportunities for us.

Airtel has a simple strategy. Focus on
winning with high quality customers.
Identify the micro-markets in which
these customers are and win their
hearts through a brilliant experience
and aspirational brand. This focus is
underpinned and driven by the scale of
our digital platforms. We believe that
this strategy has worked for us. It is
reflected in not only our performance
over the last year, but also in our
ability to remain resilient through the
COVID-19 crisis.

Quality Customers — We have been
consistently focused on acquiring and
retaining quality customers. The fact
that we realized full impact of the tariff
hike that the industry had taken in
December, reflects the resilience and
quality of our mobile customer base.
Further, our 4G customer additions
saw a massive growth during the
year —we added 50M 4G customers
and our ARPU increased from 3123

to ¥154. We saw strong net additions
in our Broadband and DTH business
as well. In our Enterprise business,

we continued to strengthen our
relationship with businesses and have
built a reputation for ensuring that their
data remains secure and safe. Going
forward, we are focused on leveraging
our One Airtel proposition to drive

synergies across our portfolio. And will
build greater value for our customers
by offering services and propositions
in line with the evolving customer
behavior.

Brilliant Experience — Our
performance was made possible

due to our obsession with delivering

an exceptional experience to our
customers. This was enabled through
three factors. First, expansion of access
—we added more than 13,000 sites
during the year and over 86,000 mobile
broadband base stations. Second —
Technology — we deployed a range

of technologies — densification of our
networks, massive MIMOs, shut down
of 3G networks so as to re-farm the
spectrum to 4G and launch of Voice
over WiFi, which has dramatically
improved indoor experience. Thirdly,
substantial capacity has been added to
the core and transport infrastructure.
Despite this, we know we are not
perfect and we will continue to be
obsessed about experience — we will
further expand our coverage (especially
in rural areas), will eliminate faults and
above all, we will be transparent with
our customers about what we can and
cannot do.

Digital Platforms — There are four
key pillars that we have as a telco
and we have platformatized each of
these strengths. First is Data — Our
customers trust us with an incredible
amount of data that is consolidated
into one powerful and intelligent
platform. The second strength is
Distribution — we have access to over
280 Mn mobile customers, over 18 Mn
Homes, 2,000 large corporates and
over a million small businesses. More
than 150 Mn of these customers are
now engaged with us digitally across
our Thanks, Wynk and Xstream apps.
Third is Payments — we are one of the
few businesses that has the ability

to collect payments from customers,
be it digitally or in the form of cash
—we have more than 1 Mn retailers
connected with us digitally through
our ‘Mitra” app. Finally, our Network
and location based understanding
which provides us incredible capability
to deliver value to our customers.

We have used these platforms to
strengthen our core businesses — to
acquire more customers, to upgrade
them and to reduce churn. Leveraging
these strengths, we have also built the
foundation of several new businesses
like Data Center. Our path forward is to
extend the power of these platforms
to our partners and deliver a range

of services to our customers, while
building new revenue streams for us.

And all of this has been made possible
because of our People. | have been
privileged to hear innumerable stories
of how our employees have gone
above and beyond their roles to

make sure that we keep the nation
connected, at a time when it mattered
the most.

Lastly, as an organization, we continue
to be committed to sustainable and
inclusive growth. Bharti Foundation

has been doing remarkable work to
spread awareness about education and
empowerment of girl child.

I' would like to thank our customers,

our people, our partners and our
shareholders for their support and faith
in us. We seek your continued guidance
in our journey.

Gopal Vittal
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RISK
MANAGEMENT

AT BHARTI AIRTEL, WE HAVE
THRIVED GLOBALLY BY EXPLORING
POTENTIAL MARKETS,
AND ENTERING
INTO STRATEGIC PARTNERSHIPS.
NEW INITIATIVES OPEN UP NEW
POSSIBILITIES BUT BRING ALONG
WITH THEM POTENTIAL RISKS AND
UNCERTAINTIES.

................
................
................
................

................

At Airtel,theBoardand " - - * * -
leadership team work
tirelessly to mitigate

possible risks that bring

along potential disruption

in smooth business
operations. This explains

our creation of a robust risk

management framework
that caters to strategic,
legal, financial, operational
and climate risks.

-




At the Board Governance level,

the Risk Management Framework is
evaluated frequently by the Company’s
Risk Management Committee. An
annual evaluation is also done by

the Board of Directors. These apex
reviews include: discussions on the
management submissions on risks,
identifying crucial risks and approving
relevant action plans to mitigate such
risks on priority. The responsibility

of assisting the Risk Management
Committee on independent basis lies
with the Internal Audit function armed
with full status of risk assessments
and management. Acquiring frequent
updates on certain identified risks,

045

depending upon the nature, quantum
and the likely impact on the business
is also the Risk Management
Committee's job.

At the Management level, the
respective CEOs for the Management
Boards (AMB and Africa Exco) are
responsible for managing risks across
their respective businesses, viz., India
& South Asia, and Africa. The strategic
risk captures the risks identified by the
operating teams (Circles or Operating
Companies) as well as the functional
leadership teams at the national level.
The AMB/ Africa Exco ensure that

the environment - both external and

Scanning the entire

business environment

- internal and
external, to identify
potential risks

Reviewing
progress of
action plans,
taking stock
of gross and
net exposures
and mandating
corrective
actions

S

&—

internal — is scanned for all possible
risks. Internal Audit reports are also
considered for the identification of key
risks.

At the Operating level, the Executive
Committees (EC) of Circles in India
and Operating Companies in the
international operations are entrusted
with responsibilities of managing the
risks at the ground level. Every EC has
local representation from all functions,
including many centrally driven
functions like Finance, SCM, Legal &
Regulatory besides customer facing
functions, such as Customer Service,
Sales & Distribution and Networks. It
is the responsibility of the Circle CEO
or Country MD to pull together various
functions and partners to manage the
risks. They are also responsible for
identification of risks, and escalating it
to the Centre for agreeing on mitigation
plans. Operating level risk assessments
have been concluded at Function/
OpCo risk assessment and mitigation
plans have been agreed upon.

Internal Audit Plans are being drawn up
to ensure scope and coverage of these
critical risks during the course of next
year.

Classifying Developing Fixing
the various objective accountability

_— risks in terms SEEEN measurement of people and
of probability, methodology for positions to
impact and such risks implement the
nature mitigating action

plans

Approving Listing and Agreeing on

!'esour.ces, «— prior.itizing the «— detailed action

including key risks to be plans to manage

budgets for risk addressed and key risks

management managed

Reporting Reporting on

progress to the
Board and Audit
Committee/ Risk
Management
Committee

specific issues
to the Audit
Committee/ Risk
Management
Committee
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RISK

MANAGEMENT

The key risks that may impact the Company are:

Potential Risks Risk definition

1. Regulatory and Volatile and uncertainty in macro-environment with
political uncertainties geo-political tensions in India, Sri Lanka and 14

African countries.
Outlook from
last year

2. Economic Business operations might be impacted with
uncertainties instability in economies in our countries of operations

with factors like inflation, interest rates, capital
Outlook from controls and currency fluctuations.
last year
3. Network Risks in network infrastructure cost due to technical
infrastructure failures, human errors and natural disasters. Dynamic
changes in IT landscape require constant upgradation
Outlook from of technologies.
last year
4. Fierce|y com pet]tive Unprecedented disruption and unfair pricing may
battleg round lead to competition and may erode revenue with

loss of customers. Further the evolving customer

Outlook from expectations in terms of quality, variety, features and
last year pricing pose threat to business sustainability.

5. Data Loss Risk of data loss can lead to accidental exposure of
Prevention confidential information across all endpoint devices.

Outlook from
last year

Stable (O Emerging (D

Down @



047

Potential Risks

Risk definition

6. Operating
expenses

Outlook from

4

Increase in business operating expenses (new sites
rollouts, capacity) and/ or rate increases (inflation, Fx
impacts, wage hikes, energy etc.).

last year
7. Network Telecom companies are required to invest in innovation
experience to match with changes in industrial landscape to provide

Outlook from
last year

4

high quality customer experience and meet the increased
customer demand for a stronger and better network
connectivity.

8. Internal controls and

processes

Outlook from
last year

4

Any gaps in internal controls and/ or process compliances
not only lead to wastages, frauds and losses, but can also
adversely impact the Airtel brand.

9. Digitization and

Rapid technology evolution may impact the business

Innovations functionality and lead to slowdown in business.
Outlook from
last year

10. Climate Increasing carbon footprint is a serious concern which
Change raises questions on business credibility and sustenance in

Outlook from
last year

4

the long-term.

Read more on page 178
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OUR STRATEGIC
PROGRESS

Quarter 1, FY 2019-20 i Quarter 2, FY 2019-20 g
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Digital Innovations & Customer Delight Digital Innovations &
@) Customer Delight
airtelThanks program was Offered free access to online O
extended to Broadband customers courses on practical skills Launched Airtel Xstream, our own
with certain rentals to include including music, language and converged digital entertainment application
access to premium entertainment fitness from globally renowned for mobile users and 4k Hybrid Smart
s T NER e A e Bl s online educator — Shaw Box - an ahdr0|d based OTT smart stick that
membership, ZEE5 and Airtel TV, Academy. offers satellite TV and OTT content.
Launched Airtel Xstream Fiber - the
. . . ultra-fast broadband offering bundled with
g Strategic Alliances & Partnerships other benefits.
2
o
& ED” et with Oravel & bartnered with HDEC Strategic Alliances &
o ollaborated wi ravel Stays artnered wi .
§ Private Limited (OYO) to launch Life Insurance Limited to Partnershlps
g OYO Store on airtelThanks for offer life insurance cover (term ®
seamless booking. plan) worth ¥ 4 Lakhs to users, Partnered with Government of Uttar Pradesh
bundled with prepaid rental plan. in their digital transformation story with the
implementation of State Wide Area
Network (SWAN) to provide secure, high-
. . speed connectivity for government services
Network Expa nsion & Tl'a nSfOI’matIOl'l over a closed user-group network.
@ Announced the induction of Bengaluru
Phased out 3G Deployed superior First telecom based tech startup Vahan ihto its Startup
services in Kolkata, LTE 2100 MHz operator to introduce Accelerator Program. A|lrte| Wil acquire a stake
L A in Vahan and partner with them in building
replacing it with 4G spectrum band across 4G high-speed o i o
] ; ) ) significant scale to achieve their vision of
services through Gujarat, MP, Kerala and data services in enabling jobs for the next billion internet users.
deployment of Delhi-NCR to improve Lakshadweep The acquisition is subject to requisite statutory
modern L900 connectivity. islands. and regulatory approvals as may be applicable
technology.

Network Expansion &

Transformation
Mergers & Acquisitions ®
© Deployed superior LTE 2100 MHz spectrum
Airtel and Hughes All customers, assets, band across Maharashtra, Bihar, Jammu &
Communications India Ltd. spectrum and agreed Kashmir and Rajasthan to improve connectivity.
(HCIL), a subsidiary of Hughes liabilities of the Consumer
Network Systems, LLC (HUGHES) Mobile Businesses of Mergers & Acquisitions
entered into an agreement to Tata Teleservices ®
combine their VSAT (Very Small (Maharashtra) Limited
Aperture Terminal) operations in India and Tata Teleservices The Schemg ofarrangemgn? between Airﬁel
to leverage the demand for secure Limited merged with Airtel, and Tslgsomc Nef[worﬁs Lly:nlred (‘Telesonic”)
cgr?nectivity in a rapidly growing effective July 01, 2019. 2?;&02 E‘eSScpheecrtrlw\S ?‘of’[ﬁeotrcajrewrs?:rn(i Optica
digital economy.

fiber cable business of Airtel to Telesonic,
became effective on August 03,2019.
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Quarter 3, FY 2019-20 gy

Quarter 4, FY 2019-20

Digital Innovations &
Customer Delight

@

In an industry first, launched voice over
Wi-Fi service that leverages innovative
technology to enhance indoor voice calling
experiences for users.

Airtel Payments Bank enabled the use of
National Electronic Funds Transfer (NEFT) facility
for all its users, allowing them to send or receive
funds to any bank from anywhere, anytime.

Airtel Business announced the
launch of Enterprise Hub, a one-stop
digital self-care portal, where subscribers
can avail a host of services including bill
payments and complete account management
on one interface with a single sign-in.

Network Expansion &
Transformation

O]

Phased out 3G services in Haryana, Punjab,
Maharashtra, Mumbai, Gujarat, Kerala,
Karnataka, MP, Orissa and re-farmed the
spectrum to 4G.

Deployed superior LTE 2100 MHz spectrum
band across Chennai, rest of Tamil Nadu,
Karnataka, Punjab, Mumbai and Orissa to
improve connectivity.

Digital Innovations & Customer Delight

@

An industry first initiative, users
can now have complete control
of their preferred International
Roaming packs on the
airtelThanks app.

Award winning factual entertainment
from CuriosityStream Channel was
made available to our 16 Mn DTH
customers over the Free to Air
TV channel.

Airtel partnered with
Juggernaut to provide its
users free access to
thousands of e-books
on Juggernaut Books.

‘Airtel Wi-Fi’ Calling crosses
five million users, dramatically
improving indoor network
experience and compatible with
more than 100 smartphones.

Partnered with Bharti
Axa Life Insurance to
introduce built-in life insurance
cover of ¥ 2 lakh bundled with
other benefits.

Partnered with Google
Cloud to integrate B2B
connectivity solutions for
businesses.

Partnered with Western Union Money enabling Airtel
Payments Bank Customers to transfer money into their bank accounts
24x7 through the Western Union Money App.

Network Expansion & Transformation

®

Phased out 3G services in
Bihar, UP (West), Delhi-NCR,
Chennai & rest of Tamil Nadu
and re-farmed the spectrum
to 4G.

Deployed superior LTE 2100 MHz
spectrum band across UP (West) to
improve connectivity.

Mergers &
Acquisitions
O,

Acquired a strategic stake
in Spectacom, a producer of
digital content focused on
fitness and Xsports.

Fund Raising

@

Successfully completed the QIP
and FCCB offering with a
strong response from marquee
Global, Asian and Indian investors
to raise USD 3 Bn, with the
issue being oversubscribed
multiple times It was largest ever
dual tranche Equity and FCCB
offering in Asia-Pacific, largest QIP
ever by a private sector issuer in
India, largest FCCB offering from
an India issuer in the last 12
years.
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PERFORMANCE
HIGHLIGHTS

Financial Year Ended March 31
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Units Ind AS**
2016 2017 2018 2019 m
Operating Highlights
Total Customer Base 000’s 357,428 372,354 413,822 403,645 423,287
India 000's 266,626 290,329 322,292 302,206 309,754
South Asia* 000’s 10,238 1,964 2,267 2,587 2,929
Africa 000's 80,564 80,061 89,262 98,851 110,604
Consolidated Financials (X Mn)
Total revenues I Mn 965,321 942,506 826,388 807,802 875,390
EBITDA (before exceptional items) I Mn 341,682 356,208 304,479 262,937 371,053
g Cash Profit from Operations before derivative and ¥ Mn 289,083 283,668 227,169 167,777 254,951
3 exchange fluctuation (before exceptional items)
% Earnings Before Tax I Mn 128,463 77,232 32,669 (17,318)  (428,466)
% Net Profit T Mn 60,767 37,997 10,990 4,095 (321,832)
% Consolidated Financials (X Mn)
Shareholder's Equity IMn 667,693 674,563 695,344 714,222 771,448
Net Debt @ T Mn 892,977 970,547 1,001,060 1,129,899 1,188,590
Capital Employed TMn 1,560,670 1,645,110 1,696,404 1,844,121 1,960,038
Key Ratios
Capex Productivity % 69.89 64.51 49.26 40.65 4191
Opex Productivity % 42.75 40.62 42.16 46.36 35.95
EBITDA Margin % 35.40 37.79 36.84 32.55 42.39
EBIT Margin % 17.22 16.63 1341 5.90 10.56
Return on Shareholder's Equity % 9.44 5.66 1.60 0.58 (35.47)
Return on Capital employed % 8.26 6.57 4.81 523 (9.75)
Net Debt to EBITDA Times 261 2.72 3.29 4.30 3.20
Interest Coverage ratio Times 7.06 5.20 437 2.84 341
Book Value Per Equity Share 3 167.03 168.8 174.0 178.7 1414
Net Debt to Shareholders’ Equity Times 1.34 1.44 1.44 1.58 1.54
Earnings Per Share (Basic) 3z 15.21 9.51 2.75 0.96 (63.41)
Note:

* Customer Base for South Asia for FY 2015-16 includes the base for Sri Lanka & Bangladesh.

** With effect from April 01, 2016, the Company has applied Ind AS for the preparation of its financial statements. The transition is carried out from
accounting principles generally accepted in India with the transition date being April 01, 2015.

@ Due to adoption of IND AS 116, Net debt for the period is including FLO. Accordingly, to make it comparable, net debt figures for the prior periods
also includes FLO.

All figures are based on Consolidated Financial Statements. Previous year(s) figures are restated/ reclassified, wherever necessary.
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MATERIALITY
ASSESSMENT

WITH A COMMITMENT JEOR®Z{=2Y )=
LONG-TERM VALUE FORITS

Il =g (0]8pI=EES, AIRTEL'S CORPORATE
SUSTAINABILITY STRATEGY CONTINUES
TO EVOLVE, PROVIDING AGILE
RESPONSES TO CHALLENGES THAT IT
FACES AT AN ECONOMIC, SOCIAL AND
ENVIRONMENTAL LEVEL.
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Every two years, Airtel conducts a materiality
assessment exercise to re-evaluate and
prioritize the material topics, which guide

our corporate sustainability strategy. A
comprehensive exercise was undertaken

in 2017-18 to assess our material topics in
accordance with GRI Standards and guided by
Account Ability’s AA1000 Principles Standard
(2018). This included an extensive stakeholder
engagement survey to capture the expectations
of our stakeholders, along with an evaluation
of the major risks identified through our

risk management process. This resulted in
identification of a set of material topics.
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The material topics were evaluated
in line with the UN Sustainable
Development Goals, emerging global
trends and our overall corporate
business strategy. Further, review of
industry best practices, benchmarking
of our performance, evaluation of our
risks and opportunities and insights
from stakeholder engagement were
leveraged, to undertake a holistic
review of our material issues.

The identified material issues were
then prioritized based on the topics of
significance to our stakeholders as well
as the management, which are listed
below. They are addressed through
various strategic interventions and

guide informed decision making at
Airtel. Further, we continually monitor
the major channels of dialogue with our
key stakeholders, which enables us to
seek their feedback and monitor the
impact of our interventions.

= Enhancing Customer experience
and satisfaction

= Climate change and carbon
emissions of telecom infrastructure

Digitalization and innovative
service offerings

=  Customer Data protection and
security

Enhancing Network quality
(reliability and availability)

(2]

stakehokjer Engagement s
n

Customers

Our
Stakeholders
and Materiality
Assessment
Process

w
“— sopmnoy juewon®®

5]

Sustainable Community
Development

Collaborative long term supplier/
partner relationships

Product and Service quality

Ethical and transparent business
transactions

Resource optimization and waste
management

High standards of Corporate
Governance

Improving Employee engagement
and development

Digital inclusion and access
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Our engagement process



\ Moday pajesbaju|

(@)
f=
=
o
=
@,
3
@
[
wn
Q
3
a
<
D,
=
@
o
Q
@
Q
=4
o
=}
3]
o
aQ
@

Bharti Airtel Limited

054 Integrated Report and Annual Financial Statements 2019-20

OUR BUSINESS

AND VALUE

CREATION MODEL

Financial Capital

£

Human Capital

Our prudent management of finances
and diligent allocation of funds helps
capitalize long-term opportunities and

ensure sustainable financial growth.
~

1,014,292 Mn Equity
¥ 789,950 Mn Net Debt

USD 6.6 Bn raised through Rights
Issue, QIP? and FCCBs?

Intellectual Capital @

Our procedures, governance,
knowledge, technologies and experience
of top management supports our focus
on new product launches to enhance
customer experience and drive long-
term sustainability.

= Digital talent base

= Strategic partnerships

= Startup Accelerator Program
= Powerful brand campaigns

. =>
Manufactured Capital O]
We are committed to invest in building
our network infrastructure to enrich

customer experience and expand the
user base across businesses.

= 194,409 Mobile Network Towers

= 503,883 Mobile Broadband Base
Stations

= 304,907 Rkms Optic Fiber Network
7 Submarine Cable Systems

65 Global Points of Presence

We strive to build an inspiring work
culture with collaborative team efforts
that are directed towards achieving
strategic business goals.

~

14,485 Employees on roll
= 61,000+ Contractual Employees*
= 125 Mn spent on all trainings

= 26.50% Employees under the age
of 30 years

W
Social & Relationship Capital

Operating responsibly is fundamental
to our business objectives and we work
to create meaningful economic and
social value for a wider stakeholder
community.

~
= Y498+ Mn spent on social activities
= 3,500+ Suppliers

= 1.1+ Mn Retailers

= 11,000+ Channel Partners

= 230,000+ Shareholders

= 309+ Mn Customers (total)

S

In our pursuit of excellence, we remain
vigilant towards usage of natural
resources and aim to responsibly
reduce our ecological impact.

Natural Capital

821,912.39 Mwh of electricity
consumed at our own operations
14,795.14 KL of diesel consumed at
our own operations

STRATEGIC
BUSINESS PILLARS

Customers

= 283.7 Mn Mobile
= 2.41 Mn Homes
= 16.6 Mn Digital TV

Deliver
differentiated
services to acquire
and retain high
quality customers
across businesses

Positive

shift in our _ S
talent brand

perception

Digitize
processes,
= ~35 simplification
Years and Smart
Average Deployment
age of
employees

= 5,092 tonnes
of e-waste
recycled

ﬁ For more information and details
a on each capital, please refer Page

no 56 to 94 of the report.
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= First mobile operator to introduce
Voice over Wi-Fi across India.

Data Traffic

= 21,020 Bn MBs (Mobile)
= 2,940.6 Bn MBs (Homes)
Minutes on Network

= 3,528.4Bn
Minutes on Network (Gross)

Focus on
Brilliant
Experience

(vs. just Speed).
Build Capacity
and obsess over
customer level
performance

138+Mn Airtel TV
(Airtel Xstream
app) download
160+Mn Digitally
engaged

users (across
airtelThanks,
Wynk, Xstream)
Wynk Music app
is #1 ranked with
highest daily
active users

Strengthen Digital
engagement and
provide more
services to our users,
leveraging our core
Telco strengths

3leag je sa9IM3S

Serve the customer
by focusing on the

right micro-markets
and grow online
channel

At Carriers Worlds Awards 2019 and Frost and Sullivan India ICT Awards.

2Qualified Institutional Placement.

3Foreign Currency Convertible Bonds.

“During FY 2020 - 21, the Company has revised its methodology for
determination of Contractual Employees.

=
®

= 37.98% EBITDA margin
Z(360,882) Mn Profit after tax

¥ 2,404 Bn Market Capitalisation (BSE)
434,878 Mn Paid to exchequer
3.83 Net Debt to EBITDA Ratio
Strengthened Balance Sheet

= 822,336 Mn Intangible assets and goodwill
Numerous Digital Innovations

Airtel X Labs, our in-house platform helps trigger
insights from millions of customers to drive revenues

= 102,453 Training hours (total)

4.17 Employee engagement score (out of 5)

¥ 3.66 Mn Gross revenue per employee per month

75% succession rate for middle and top level management

Mobile Services:

= 95.40% Population Coverage

= 5+ Mn users of Airtel WiFi Calling

Homes Services: Digital TV Services:

= 111 Citiescovered | = 639 Districts covered

Airtel Business:

= Winner - Best Global Wholesale Carrier (Voice), Best
Wholesale Carrier (Global) and Enterprise Telecom
Service Provider of the year (Large segment)*

¥ 821,790 Mn paid to suppliers
17 Investor complaints resolved

= Enriching customer experience

Impact (cumulative) through programs of Bharti Foundation:
= 2+ Mn Community members

4.25+ Lakhs Students | = 2500+ Schools

= 24.5% increase in deployment of renewable energy in
our own operations from FY 2014-15

63,843+ green sites (sites having less than 100L of diesel
consumption in a quarter)

5,172 Tonnes of waste recycled

78.3% reduction in network emission intensity for mobile
(carbon emissions per terabyte) from FY 2017-18

10,238.81 KL diesel saved in our own mobile network
infrastructure from FY 2015-16
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TO CREATE SUSTAINABLE VALUE FOR
NS = g (0]Ep) 5288 WE, AT AIRTEL
MANAGE OUR FINANCIAL CAPITAL IN
AN ASTUTE, OPTIMUM AND DILIGENT
MANNER, THEREBY HARNESSING
OPPORTUNITIES FOR LONG-TERM
VALUE CREATION.
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Source

Financial capital (includes
shareholders’ equity and debt) is a
critical input in executing our business
activities and in generating, accessing
and deploying other forms of capital.

Inputs

Our financial strength is based on the
primary sources of financial capital
such as shareholders equity, internally
generated cash flows and debt raised
from capital market. These resources
serve us to maintain our network,
functional units, fund expansion and
modernization & pay dividends to our
shareholders. The components of the
debt portfolio are determined by the
Company’s senior management in a
manner which enables the Company
to achieve an optimum debt-mix basis
its overall objectives and future market
expectations.

The year saw phenomenal confidence
from the shareholders & investors and
the Company witnessed fund raising of
~USD 6.6 Bn through a combination
of Rights issue, QIP and FCCBs. This
confidence is also reflected in our
market capitalization which reached an
all time high during the year.

Airtel’s three line graph
- Key enabler for driving
value creation

At the core of the value creation
process is Airtel's three line graph
which measures:

Opex Productivity i

Operating expenses/ revenues

Capex productivity i

Revenue/ cummulative capex

Three line graph |

Revenue (X Mn) (LHS)
—e— Opex to Revenue (RHS)

—e— Capex Productivity (RHS)

48.36% T 50%
5,45,000 -
T 45%
5,35,000 - 41.58%
/. .
% + 40%
5,25,000 - 37.83% 36.32%
4 35%
5,15,000 -
5,05,000 - + 30%
4,95,000 - + o5%
4,85,000 20%
FY 2018-19 FY 2019-20

Value creation

o« o

EBIDTA margin (%)

2584 — 37.98%
FY 201819  FY 2019-20

PAT R in Mn)

(18,692) > (360,882)
FY 201819  FY 2019-20

Net Debt to EBITDA

Ratio
6.52 - 3.83
FY 2018-19 FY 2019-20

*# Post adoption of IND AS116

Contribution to :
stakeholders

Dividend (Zin Mn)

19,988 — 10,911*
FY 201819  FY2019-20

Market Capitalisation -
BSE (Zin Bn)

1,331 > 2,404
FY 2018-19  FY 2019-20

Contribution to
exchequer Rin Mn)

238,401 —> 434,878
FY 2018-19 FY 2019-20

*Recommended by the Board of Directors,
subject to the approval of shareholders.
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INTELLECTUAL
CAPITAL

WITH A DESIRE TO STAY A STEP AHEAD,
WE RELY ON OUR INTELLECTUAL

-| CAPITAL TO SHOWCASE OUR DIGITAL
CAPABILITIES — IEORININOAZAYR=RA\ N 1D R = M AVA 5
EXCEPTIONAL PRODUCTS AND SERVICES
ATTUNED TO THE INHERENT STRENGTH
OF BRAND AIRTEL AS A LEADING PLAYER
IN THE DIGITAL ECOSYSTEM.

\ Moday pajesbaju|

Most Admired
Globally
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experiences drives affinity for Brand
‘Airtel'. An ideal combination of
superior network connectivity and
improved customer experience
enables us to achieve all-time high
consideration scores, reiterating our
position as a preferred brand.
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Brand Airtel facilitating
enhanced lifestyle

quality, we launched a new campaign
‘Sahi Chuno. Quality Chuno’. The

campaign was highly appreciated and
awarded, running across TV, OOH and
digital platforms, leveraging on our
competence as the best network for
playing uninterrupted videos.

offerings

At the core of Airtel’s brand philosophy
lies its keen focus on delivering
personalized services that are designed
to offer differentiated experiences. From
an industry-first rewards program like
airtelThanks to offering new propositions
around Wi-Fi Calling, HDFC insurance
recharge, Airtel Family Plan, Hello Tunes
on Wynk Music and much more, we have
continued to revamp the benefits and
privileges available on the Airtel platform.

0.5°/o ®

Y-0-Y increase as per
March 2020 exit scores

Further, we took steps towards
transitioning our digital application
from a ‘Telco App’ to a ‘Lifestyle App’.
MyAirtel app was transformed into
airtelThanks app, driving customer
delight across three tier customer
categories.

Consideration i

1 1.70/0 ®

Y-0-Y increase as per
We introduced Airtel Xstream services March 2020 exit scores
in FY 2019-20 for our broadband and
DTH customers with a 360° campaign

‘Don’t just watch TV on your TV’.

With customers seeking better
experiences and superior network

Airtel became the first
telecom operator in
India to win
IDEO EXPERIENCE"
"FASTEST DOWNLOAD
Sid33l as per Open

Signal Awards - India:
Mobile Network
Experience Report
October 20109.

Startup Accelerator Program

Airtel aims to support the creation of a vibrant start-up
ecosystem that contributes to "Digital India" with the advent
of Startup Accelerator Program. Through Airtel's Startup
Accelerator, early startups get access to Airtel's online and
offline distribution network, deep market understanding

and its ecosystem of global strategic partners. In addition,
Airtel has also developed strong in-house capabilities around
machine learning and artificial intelligence which could be
leveraged to aid the growth of startups.

The induction of Bengaluru based
tech startup 'Vahan'into its Startup
Accelerator Program marks a
significant milestone for Airtel, wherein
Airtel will acquire stake in Vahan
(subject to applicable statutory and
regulatory approvals) and partner
with them to build scale and achieve
its vision of securing jobs for the next
billion internet users.

-—

(L-R) Madhav Krishna, Founder and Chief
Executive Officer, Vahan with Adarsh Nair,
Chief Product Officer, Airtel.

Airtel’s strategic acquisition into
Spectacom Global Private Limited
(Spectacom) marks a significant step
towards building a digitally connected
India. Spectacom has conceptualized to
produce path breaking digital content
around health and fitness for people
across languages and geographies.
Airtel will work closely with Spectacom
to help increase awareness and
adoption of its cutting age Health

& Fitness platform and encourage
individuals to overcome mental barriers
and achieve their full potential.

(L-R) Adarsh Nair, Chief Product Officer, Airtel
with Zeba Zaidi and Adnan Adeeb, Founder
and Chief Executive Officer, Spectacom.
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INTELLECTUAL

CAPITAL

Digital Innovation

Airtel X Labs

Airtel X Labs is the team transforming
Airtel into an industry-leading digital
force.

We have relentlessly rallied to break
communication barriers and deliver
products that go beyond telecom.
Today, our products are informative,
contemporary and with a high quotient
of entertainment, while enabling secure
connectivity.

During FY 2019-20, Airtel X Labs,
pioneered our intuitive digital products
to drive customer experiences and
bring efficiency in operations. The
team has made significant progress

in the areas of Machine Learning
including Vernacular Voice Al, Optical
Character Recognition (OCR), Imaging
Solution for Automated Network
Planning, Complex Al algorithms for
recommendation engines, customer
personalization, acquisition and churn
models among others.

The team comprises of scientists,
mathematicians, engineers and Al
experts from globally renowned
institutes like NASA, Indian Institute

of Science, Indian Statistical Institute,
Massachusetts Institute of Technology,
Facebook, Microsoft etc.

Airtel was one of
the top finalists of
the coveted ol
AEGIS GRAHAM
BELL AWARDS]}
under 'Innovation
in Consumer Tech'
Category.

Assuring Customer Delight

...............

Airtel VoWiFi ce e

In an industry first initiative, Airtel Voice
over Wi-Fi was successfully launched
and adopted during the FY 2019-20.
We have also collaborated with multiple
brands over the last year, providing
Wi-Fi Calling capability to over 200+
handsets, covering over 37.89 Mn
user base. Initial results have shown

an increase of 73% of Average Call
Duration for VoWiFi Customers and

a reduction of call attempts by 42%
(both indicative of improved indoor
experience).

airtelThanks s

airtelThanks app is a one-stop source
to claim rewards, get recharges,

make payments and manage Airtel
connections from anywhere, anytime, at
the click of a button. It is a unique loyalty
platform, that feeds on real-time events
in a customer’s lifecycle. Airtel has

built this platform on two fundamental
innovations - customer 360° view and
partnerships to provide value added
services. It enables real-time mapping
of customer profiles, backed by an

Open APl that is tied to third party
service providers. The platform is
integrated with a scalable model of own
subscription engine and provisional
billing engine for prompt activation of
any service.

Airtel Xstream D

Airtel TV was transformed into Airtel
Xstream in FY 2019-20, offering
enriched content and entertainment.
The introduction of large screen
hardware intervention Airtel Xstream
Box, Smart Stick and its desktop/
mobile versions powered by Airtel
Xstream Fiber broadband has helped
to engage a larger user base.

FY 2019-20 saw significant traction on
our web platform www.airtelxstream.in

and Airtel Xstream Smart Stick. Our
strategic partnerships and integration
with Video on Demand (VoD)

content providers have resulted in

a deep understanding of consumer
preferences and has led to an increase
in content consumption, year on year.

138"‘ Mn

Airtel Xstream app downloads

...............

Wynk Music e e

Wynk Music continues to be #1 music
app in the industry with highest active
user base*. The launch of Hello Tunes in
collaboration with Wynk Music app

has improved user experiences. In

FY 2019-20, we introduced a
personalized layout engine powered

by machine learning for real-time user
segmentation. Further, with amplification
of the search engine to enable discovery
of regional and long tail content, the app
has facilitated a significant improvement
in user engagement.

170+ Mn

Installs

2.1"‘ Bn

Total monthly song plays

* App Annie Data.
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Airtel loT ..
(Internet of Things) c o
Our loT solutions are in compliance . :
with regulatory norms and are Airtel Business was awarded

BEST CLOUD SERVICE PROVIDER
varous businesses. L enables sl AND BEST loT INITIATIVE [{3};

ime monitoring, data analytics an s

consumer behaviour tracking with ConneCtl\/lty Management Platform

ease. Our loT offerings and its impact at the Carriers World Awards 2019.
during FY 2019-20 are as follows:

designed to improve efficiency of
various businesses. It enables real-

loT services for Business Customers 00 oo

Airtel Airtel Airtel Asset
TraceMate SmartTransport tracking

© o e e s s s e e e s e e e w o o

Impact R

Mobile based location tracking, Our Smart Transport fleet The asset tracking solution helps
allowing businesses to enable real time management solution has helped businesses gain visibility in their
visibility of their resources. enterprises operate their logistics supply chain, offering actionable
with real-time vehicle tracking insights through tracking of asset
systems, based on advanced KPIs like location, temperature,
analytics, to reduce inefficiencies vibration, humidity, etc. Using
and enhance security during sensors, it provides predictive alerts,
transportation. ensures better monitoring, lowers
service cost and improves asset
security.
A leading hospital chain is using this A global car maker introduced India’s A leading security solution provider
tool to efficiently manage its remote first connected car with advanced company trusts Airtel for its in-car
health centre operations along with telematics and infotainment features security solutions aimed to ensure
automating the attendance of its staff. such as vehicle tracking, emergency vehicle monitoring and passenger
calling, real time diagnostics, music safety. Further, a leading Dairy &
streaming etc. using Airtel's loT Foods company uses Airtel's asset
solution. tracking solution to efficiently

manage and keep track of its ice
cream carts operating across the city.
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INTELLECTUAL
CAPITAL

Airtel Connectivity

Management Platform

Airtel's Connectivity Management
Platform (CMP) allows business
customers to control and manage their
|oT SIMs deployed on the field. Further,
Airtel CMP is completely integrated with
all operations and business support
systems, thus, giving customers complete
control on all aspects of SIM lifecycle —
provisioning, billing, network configuration,
issue management and support.

Airtel Enterprises Hub HEREN

We introduced a one-stop shop for
enterprises of all sizes to discover,
procure, and manage Airtel Business
services. Today, via Airtel Enterprises
Hub (AEH), our mobility and data
customers can pay their bills, activate
services like Gsuite, and perform
actions like plan upgrade, SIM swap,
view progress of service requests in
real time and much more.

46,660

AEH users

...............

Artificial Intelligence (Al) FiG

The digital team at Airtel further
strengthened its operations and
customer experience driven by efficient
Artificial Intelligence. Our in-house virtual
assistant facilitates Al speech-to-text, to-
intent and intent-to-decision technologies
to provide a customized experience

to vernacular Indian audience. Our
conversational Al helps build a completely
automated quality management

system capturing voice-based customer
sentiment and using natural language
processing. The conversational Al is also
empowered with real-time assessment of
all call interactions to provide continuous
feedbacks to agents and improve
customer experience.

?25 Mn

Cost reduction achieved through
Virtual assistant based Al

My Circle App e

An innovative, user-friendly and
carrier agnostic safety app, My Circle
was launched in partnership with

the Federation of Indian Chambers
of Commerce and Industry (FICCI)
Ladies Organization. An app designed
to empower women in any distress
or panic situation, it sends an SOS
alert with user’s location over SMS to
specific contacts with compatibility in
13 different languages.

Strategic partnerships

Airtel Business

= Airtel has entered into a strategic
partnership with Nokia to provide LTE
based industry 4.0 applications to
enterprises and large businesses. This
partnership will enable the delivery
of an extensive wireless portfolio
with intrinsic security, mission-critical
reliability and vast coverage to meet
the growing demands of a network
that can support high data volumes
with low latency rates.

G Suite from Google Inc. is an
intelligent, cloud-based productivity
suite that enables teams to
collaborate, iterate, and innovate
together, from anywhere, in real
time. Airtel users were given access
to G Suite under a bundled package
with a host of other benefits.

We secured high-end security for our
enterprise customers with Palo Alto
Networks, a global cybersecurity
company.

= We partnered with Cisco, a
multinational technology company
to offer Cisco solutions to our
enterprise and business customers.

Our alliance with Forcepoint, a
global human-centric cybersecurity
company, widens our service
offerings to data protection
solutions for our customers.

We have partnered with Radware,

a market leader in continuous
adaptive real-time DDoS service

to provide on premise and cloud
protection service against advanced
DDoS attacks.

Mobile Services

= We continued to expand our
strategic partnerships with leading
digital entertainment players such
as Amazon Prime, Zee5 and Netflix
and handset makers to offer more
exclusive benefits to our customers
under our flagship digital platform of
airtelThanks.

amazon
prime video 13
~— .

In an industry first initiative, we
partnered with HDFC Life and Bharti
Axa Life for our users at the bottom
of the pyramid to offer mobile
services bundled with life insurance
packages.

We ventured into the world of
education through partnerships
with leading global institutes like
EdTech and Shaw Academy to offer
comprehensive online courses for
our users.

We also tied-up with leading
handset makers and mobile handset
insurance/ antivirus solution
providers to offer free screen
replacement benefits in the instance
of accidental and liquid damage.

Data Security

We have implemented leading
security technologies to ensure safety
and confidentiality of customers'
personal information, round the

clock. We have framed Bharti Airtel
Information Security Policy (BISP)

to ensure maximum protection of
personal information. Our BISP policy,
Airtel Centre and all circle offices are
benchmarked with ISO 27001 and ISO
22301 standards.

Chief Information Security
Officer of Airtel was
recognized as ]S VNIRG
LEADER OF THE YEAR’
under DSCI Excellence

Award for Industry leaders
in 2019.
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Dynamic Processes
to support seamless
Customer Service

Social Command
Centre

Built with an objective to develop a
deeper consumer understanding and
content marketing, Social Command
Centre (SCC) continues to provide
actionable intelligence on dynamic
changes in the market. With direct
feedbacks from the consumers,

the SCC now operates as a central
hub for performance and insights.
These insights have helped drive
advocacy program (tracking daily
negative sentiment), launch new
products and services (identifying
key brand advocates) and manage
crisis (Delhi riots and COVID-19) by
tracking customer pain points and
prioritizing resolution, thereby building
a comprehensive learning culture.

Technical
incubations

We have further strengthened our
technical incubations including speech
analytics and virtual assistants, to
automate the existing channels. The
voice and chatbots (empowered

with virtual assistant tool) have been
deployed over airtelThanks App and
IVR to digitally receive and resolve
customer complaints with speed and
accuracy, thereby reducing operational
overheads.

Global Business
Voice Portal

An innovative, scalable platform that
covers end-to-end transformation of
Wholesale Voice Business - this online
platform is designed to develop next
generation voice business models
through digital transformation and
automation. With paperless sign-up
facility, live connectivity within 24
hours, access to best call quality,
direct routing and 100% Caller Line
Identification (CLI), it offers multiple
benefits to B2B customers.

Digitising our
workforce

The use of digital technology within our
operations has opened up exponential

benefits, both for our customers and us.

With digital transformation permeating
the internal operations, we developed
solutions that were best suited and
aligned to external and internal
stakeholders.

Front end workforce [RECEEEE

We digitized operations of our retail
outlet partners with the ‘Mitra’
application. We have over 1.1 Mn
retailers transacting and making
payments every day on our Mitra
App. The complete digital solution
and assistance has empowered more
than 1 Mn retailers and our 25k field
force helps to enforce a completely
paperless module.

4

Mitra App

Network field force [RECEEEE

Our digital platform ‘Airtel Work’
empowers the entire network field
force, allowing them to complete their
tasks at customer site with multiple
automated functionalities. The real-
time tracking facilities, delay alerts,
notifications for new tasks, follow-up
opportunities and leads have enabled
paperless work and faster resolution of
on-site projects.

Call centre executives c o

Our advanced ‘Decision Tree’ tool
backed by powerful Al models and
machine learning has helped redress
customer queries in quick time. The
tool has helped to seamlessly integrate

information and 99% of queries from
all systems, CRMs, billing platforms,
payments etc to enable faster
resolution of issues.

Being an essential service provider,
we ensured uninterrupted network
connectivity at all times. We launched
large scale digital campaigns,
educating the customers about the
risks of stepping out. Our proactive
messaging service on alternate
mediums, across vernacular
languages, helped to reach out to a
wider audience.

Spreading Knowledge

Juggernaut Books’ is among India’s
leading digital publishing companies
with e-books and novels across
genres. During the unprecedented
times of COVID-19, Airtel partnered
with Juggernaut to encourage
people to stay home and observe
social distancing norms by providing
its users free access to thousands
of e-books on its integrated
airtelThanks application.

8 3 About our customer-focused
engaging initiatives during

Read more COVID-19.
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HUMAN
CAPITAL

AT AIRTEL, OUR ASPIRATIONS ARE
INTRINSICALLY ALIGNED WITH OUR
el MNTO PIONEER INNOVATION]
WE RELY ON THE EXCEPTIONAL
SKILLS AND CAPABILITIES OF OUR
TALENTED WORKFORCE.
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i C 26,5%

.................

................. Employees under the

.................

................. age of 30 years

.................

At Airtel, our employees truly embody the spirit of 'l am Airtel'. Adoption of
the three key behaviours of GPS - Start Green, Deliver Promises and Solve
problems, enable our people to inculcate habits and practices that truly
empower us to deliver superior services. Our people policies are designed to
foster change - catered to the development of a future-ready workforce.




Gross revenue per employee
& in Mn)

~35
years

Average age of employees

¢ Employee Engagement
=¥ score (out of 5)

s Hours e "
g g Total training per employee Mﬂn
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HUMAN
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Deep Learning Culture

Our organizational success is built on
the engagement, commitment and
capabilities of our employees. To put
our strategies to action, learning and
development programs play a crucial
role in enabling employees achieve
specialized skill sets. At Airtel, we have
curated diverse learning modules
—digital and interactive classroom
trainings, that are easily accessible to
our employees to deliver high-quality
learning programs.

Learning Across Employee
Life-cycle

Onboarding

Role based induction |
Functional induction

Leadership
Continuum

Leading Self| Leading
others — Embark, Elevate,
Ascent 2.0

Performance
on the job

Demystifying Telecom
Network | Essential Skills |
Functional Learning Journeys |
Change Management | Think
Digital - Pluralsight | Coursera |
LinkedIn Learning | Airtel 101

Next Role
Readiness

Airtel Leadership
Academies

1,02,453

Total learning hours

3,729

Total training interventions

3 125 Mn

Amount spent on all trainings

9 8 %

of all employees were
assigned trainings

Core Learning Structure

We continued to focus on improving
our learning culture, with an integrated
module that creates multiple
opportunities for development and
career growth. It encompasses training
methodologies focused on the core
aspects of Functional, Behavioural and
Leadership training.

...............

At Airtel, our employees are our
priority and we strive to enhance
functional efficiency through adequate
skill training and capacity building
activities. Our functional training
program is designed to improve
domain knowledge and incorporates a
customer-centric attitude to keep pace
with the changing times.

57,374

Training hours

1,634

Training interventions

...............

Behavioural Training (RN

Behavioural training plays a crucial
role in the overall development

of our people. As part of our all-
encompassing strategy of building

a learning culture, we have included
modules of collaborative relationship,
problem-solving, design thinking and
communication in our behavioural
training program.

23,637

Training hours

427

Training interventions

...............

Leadership Training (RN

With a firm focus on building resilience
and boosting operational efficiency,
our leadership training programs are
designed to mentor and build future
leaders. It provides learnings and know-
how on responsibilities and challenges
of higher managerial roles, effectively
laying the foundation for creating
leaders of tomorrow.

17,280

Training hours

207

Training interventions

Integrated Learning Modules

At Airtel, we rely on efficient and
effective learning and training modules,
enabling our employees to stay abreast
with a dynamic industry environment.
In FY 2019-20, we continued our

focus on strengthening the functional,
behavioural and leadership aspects
with dedicated training programs.

As the nation continued to fight the
pandemic with a complete lockdown,
at Airtel we kept our employees
engaged through multiple learning
initiatives with our work from home
policy. Some of these included curated
digital learning programs for employees
across multiple functions, internal and
external webinars for honing functional
expertise, and customised online
content for managers at different levels.
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Leadership learnings

...............

In our endeavour to create a
transparent environment with an open
dialogue culture, we launched the
first-ever people stimulation classroom
program ‘Elevate’. The program
enabled experienced people managers
to initiate developmental conversations
with their teams to discuss about
employee lifecycle, importance of
continuous feedback and coaching for
better performance.

The Program involves a transition from
the role of an individual contributor to
that of a people manager, by learning
the practical skills needed to lead a
team effectively.

Ascent 2.0 e

The initiative revolves around building
high performance teams by creating a
compelling team vision and fostering
collaboration, ensuring effective
communication and coaching.

...............

Hire Right e

A learning program focused on
improving hiring methods using
scientific and structured tools for
recruiting employees at manager
levels and above.

Classroom training [EEREEEE

We launched a dedicated classroom
training program

‘CRACKING the -
GROWTH CODF’,

focused on building essential business
and leadership skills, across three
managerial levels — Junior, Middle and
Senior Management. Programs were
structured around communication

& presentation, problem solving &
analysis, personal productivity and
change management.

1,750

Employees benefitted

Functional learnings

...............

N-Rich program was launched in

FY 2019-20 with an endeavour to
elevate the technical knowledge of
our network employees. The training
program and workshops were
conducted in collaboration with our
network vendors. Employees got an
opportunity to widen their knowledge
spectrum on various topics like 5G,
Cloud & Virtualization, Packet Core

& Small Cells, Network Security, loT,
Volte, Mobility Core and IP. Apart from
classroom trainings, a digital learning
module ‘Digital Learn-A-Thon’ was
also conducted to encourage network
employees to utilize our online learning
platforms like Airtel 101, iLearn &
Coursera. Additionally, a 9-month long
transformational leadership program
for 30 Band B3 employees of the
network team was also launched to
help them develop a digital mindset
through various interventions including
workshops with globally renowned
trainers. Furthermore, a series of

internal training sessions, titled
Gurucool was also conducted by
experts in Network focusing on multiple
network related issues. Further, a series
of virtual sessions named TECHx

Talks was also started to provide a
digital learning experience for the
students from top ranking engineering
colleges on various upcoming
technologies in telecom.

Highlights

1,000+
employees stiended

the classroom workshops, either
in person or through video
conferencing, covering more than

8,000 learning
hours

The network employees
completed around

7,590 courses

over various digital platforms —
Airtel 101, iLearn & Coursera

iLEARN

The Learning-on-the-Go (LeGo)
program was designed and launched
with a focus to enhance functional
product knowledge for employees

of Airtel Business. The program was
structured around multiple video-
conferencing sessions and self-paced
learning modules to identify and
assess the current knowledge levels
of employees and improve learning
around high growth products and
products with less pass percentage.

9300+

Learning Modules

1,026

Employees who participated
in the program
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Digital Learning

We continue to harness digital
capabilities to enable 24x7 learning
and development throughout the
employee lifecycle. Our digital learning
platforms are designed to provide
employees with newer and advanced
learning methodologies, enabling
them to enhance their productivity
levels. We launched the New Learning
Management System in FY 2019-20,
enabling Airtel to stay ahead in the
digital curve. It included the following
key measures:

= One-stop digital shop for all
learning needs.

Fully integrated across desktop,
tablet and mobile devices; with an
integrated mobile app. (60% of the
organization leverages mobile app
to access learning).

Course categorization by skills and
functions.

Democratized way of learning
through self-enrolments.

End to end learning cycle from
course enrolment, course
assignment, calendarization of
workshops and online feedback on
learning interventions.

3,666

Online training interventions

14,131

Employees took online training

42,443

Man hours of online training

...............

iLEARN

To successfully cope with radical
changes in the industry, at Airtel,
we seek to redefine processes

to rejuvenate employee
engagement. We facilitate
employees to think, operate and
collaborate in ways that enhance
skill sets. iLearn is an integrated
learning application that provides
on-the-go learning to our
employees by bringing content
from platforms like Coursera,
LinkedIn and other in-house
content within the ambit of a
single application.

14,120

Employees used the platform

1,02,453

Training hours

Strongly integrated with our
learning strategy, we encourage
employees to complete courses
available on the Coursera platform
and receive certifications from
international universities. It is open
to employees of Band B1 and
above, on a self-nomination basis.

3,210

Training hours

With a vast course library catering
to diverse skill sets, LinkedIn
Learning is preferred by employees
to access their DAPs and facilitate
learning on-the-go.

7,780+

Course completions

...............

To enhance the functional
knowledge of our employees,
this mobile app was launched to
provide different types of course
material in the form of byte sized
units that can be easily accessed
from anywhere.

20,903

Training hours

Online video training courses,
with a focus on latest technology
and innovation, provided to
select employees at Wynk

and Engineering division, on a
nomination basis.

28

Training hours
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...............

Gurucool - Engineering RS

A peer-to-peer learning program
that engages discussion on
cutting-edge technologies that
can create a positive impact.

17

Sessions conducted

...............

The program encourages peer-to-
peer learning to increase employee
awareness about the technologies
used by Airtel.

6

Sessions conducted

With a dedicated learning platform
for knowledge sharing, it comprises
of internal and external experts
sharing best industry practices on
product management.

7

Sessions conducted

With insightful sessions from
external industry specialists, the
program focuses on attracting
digital talent and creating a
stronger digital brand.

3

Sessions conducted

airtelOlabs

Airtel X Labs continues to evolve

into a steady in-house Research and
Development centre, adopting latest
technologies ranging from loT to Al,
to create innovative service offerings
for our customers. In our endeavour
to build a digital and agile team, Airtel
X Labs has hired top tech talent
across India to build plug-and-play
platforms and transform brand Airtel
into an industry-leading digital force.
The employee value proposition for
digital talent is focused on creating
digital solutions that create an impact
by solving complex problems. Airtel

X Labs remains an innovative centre
of excellence, encouraging risk-taking
and experimentation while inspiring
the best minds of the country to

work together. Driven by the values of
Customer Orientation, Collaboration,
Curiosity & Innovation, Bias for Action,

Building Leaders of
Tomorrow

The zeal to excel and ensure business
leadership is inherent to our work
culture. At Airtel, we believe in leading
by example, by nurturing and grooming
our talented workforce to reach the
high pedestals of future leadership.
With an aim to assure organizational
viability and strategic effectiveness,

we invest in leadership programs that
enhance skill sets.

Airtel Leadership
Academy

With a common vision and enthusiasm
to steer the organization ahead, our
leadership transition programs foster

a culture of continuous learning for
future growth. Taking a step forward
from the earlier academies, the current
academic framework is now widened to
provide opportunities across functions
and businesses with a common
structured development framework.
The multiple programs under the aegis
of Airtel Leadership Academy focus

Ownership and Courage, Airtel X Labs
provides employees a platform to
explore the digital future by solving
complex problems and creating unique
disruptive solutions.

y Yy
3 Y 92airtel
LEADERSIHIP

33
> 3 2 airtel

3
< LEADERSHIP
ACADEMY

v
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on strengthening the talent pipeline
within Airtel and aims to carve the best
development path for individuals. The
common Academy framework strives
to provide opportunities to employees
across all functions and businesses,
preparing them for senior positions
within the organization.

The new Leadership Academy
Framework provides opportunities

to employees for career growth and
development, along with exposure to
cross-functional skills. The pipeline

of talent created through these
academies, thereby helps us in
succession planning and cross-LOB
(Line of Business) movements. The
programs are detailed, structured and
comprise of continuous development
journeys for employees through
focused Individual Development Plans.

Airtel Leadership Academies:

Developing Core Leadership at all Levels

Emerging Leaders Program
(ELP) to groom candidates for
First Time Manager Roles

Introduced for the first time in

the fiscal year, the program was
launched with an objective to build
a ready pipeline of internal talent
for significant positions across
functions, which later transition

to managerial roles. The program
is structured to build leadership,
behavioral and functional skills.

197

Employees participated

Advanced Leaders Program
(ALP) for training Functional
Heads

The program is aimed towards
creating a strong and sustainable
leadership pipeline (for Circle/
Functional EC/ Vertical Head
roles), through a well-defined
developmental approach, designed
for candidates with great potential
and ability to deliver better
performances. The program
included Leadership Bootcamp,
Individual Development Center
(Virtual) and Executive Development
Program to provide an immersive
focus on strategic thinking and
execution centered around
leadership and agility.

100

Employees participated (Batch
2019 and Batch 2020)

423

Leaders trained through multiple
developmental interventions across
Airtel Leadership Academies

7 5 %

Succession rate — Middle
to Top management

Future Leaders Program
(FLP) for mid-level roles

The program focuses on developing
skilled candidates for mid-level roles
across the organization through an
objective & structured development
framework. It comprises a

leadership Bootcamp which includes
leadership sessions from AMB
leaders, Individual Development
Center (Virtual) designed around
strengthening behavioural, cognitive
and logical reasoning and a
Management Development Program
at IIM Ahmedabad focused on
strategy, customer value, design
thinking, digital transformation,
commercial acumen and leadership.

100

Employees participated (Batch
2019 and Batch 2020)

Executive Leaders Program
(XLP) to train CEOs

The XLP journey is aimed at enabling
select VPs/ SVPs/ UCs to take

over senior leadership roles over a
~18-month development journey.
The participants are provided with
tools/ opportunities that help in
developing their vision beyond the
roles they are currently employed

in. Some of the program elements
included self-discovery, Leadership
Bootcamp and Management
Development Program at INSEAD,
France, centered around strategic
thinking, people development, digital
disruption and leadership laboratory.

25

employees participated
(Batch 2020)
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Recruiting the Best

With an eye on improving
organizational efficiency and fostering
innovation, employees at Airtel are
nurtured to further enhance their

skills and expertise. To endow our
workforce with the right set of skills, we
continuously aim to create programs
that extract and attract top talents,
thereby contributing towards the
creation of future leaders.

Young Leaders Program

Initiated in 2001, the Young Leaders
Program is aimed at creating a pool

of business leaders for tomorrow,

who are mentored under the direct
leadership of Airtel Management Board.
The 12-month structured program
focuses on nurturing young recruits
from premiere B-schools who are
exposed to multiple operations within
the organization, with opportunities

to participate in Functional trainings,
Cross-Functional programs & Corporate
Social Responsibility endeavours.

The recruitment of talented young
individuals helps Airtel strengthen its
human capital and train individuals for a
better career path with us.

Similar to this is our Young Technical
Leaders program. It is a program
where graduates from top ranking
engineering colleges are recruited
and offered exposure to cutting-
edge technologies along with best
engineering minds from Airtel's
Network, Engineering, Product, Wynk
and Supply Chain teams, to groom
them into technical leaders.

49

Young Leaders (14 females)
were recruited in FY 2019-20

16

Campuses visited for Young
Leaders Program

98*

Young Technical Leaders (16 females)
were joined in FY 2019-20

15

Campuses visited for Young
Technical Leaders Program

92.50+

Retention rate after the 2-year
Young Leaders program - 2018

9 6 %

Young Leaders moved to the next
level after one-year program

Program highlights

= Airtel’s flagship B-school
competition, iCreate attracted
over 14,000 participants from
premier B-schools in India and
helped to recruit some of the
Young Leaders.

= Hired 11 Product Managers
from premier technology and
business campuses for the
first time.

Revamped the hiring process
for TSMs & Store Managers,
from campuses across India,
by introducing a standard
national online test.

Introducing Digital
Recruitment and Induction

In FY 2019-20, we launched a hiring
platform ‘Engage’. It enabled us

to seamlessly conduct recruitment
processes and increased our
onboarding frequency. Apart from
continuous candidate engagement, the
application enabled the recruitment
team to view candidate history, launch
customized engagement campaigns
and capture data in a dashboard with

inbuilt analytics. We also launched
mobile-first pre-boarding application,
enabling candidate engagement prior
to joining, with a complete digital
pre-boarding process. The NewBee
mobile application, a digital induction
tool is built and tailored to eliminate
classroom programs. The application
has reduced the time to workstation
by 60% for new joiners, allowing them
more time for people interactions,
market visits and shadowing leaders.

Engage highlights

2,067

offers rolled out (Excluding IJPs)

2 5%

offer drop rate
(improved from 35%)

Pre-boarding platform highlights

8 6°/o

average candidate engagement
post offer acceptance

NewBee highlights

6 0°/o

reduction in time due to
elimination of classroom trainings
for new joinees

* Across functions like Network, Engineering and Supply Chain (excluding APMs, Design, Network R&D)
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Engagement Across
Employee Life-cycle

An engaged workforce is essential

for long-term organizational growth.

At Airtel, we make sincere efforts to
understand how our employees feel at
work and identify areas of improvement.
Our in-house digital engagement
platforms are designed to enhance
internal communication and empower
employees to excel at their work.

Amber

A dedicated chatbot, Amber helps to run
the engagement survey and reaches
out to employees across multiple touch
points. Amber’s unique engagement
feedback structure allows to capture
employee perceptions, expectations
and satisfaction levels, across the
employee lifecycle. The tenure-based
feedback mechanism helps derive
meaningful data about each employee,
to deploy it for necessary retention and
growth strategies.

| 4
O

4.17

Employee Engagement score
(out of 5)

Leadership Connect

Strengthening leadership and
employee connect at Airtel has been
an important pillar for strengthening
the internal communications and
emphasising the company values.
Apart from written communications,

a transparent and continuous
engagement channel for exchanging
thoughts was established with the
‘Open House'. This includes a quarterly
townhall meeting, where the leadership
team initiates a dialogue on the latest
highlights of the company and offers

a platform for employees to share
their thoughts. Organization-wide CEO
townhall meets are arranged every
quarter along with monthly business
unit townhall meets by business unit
leaders.

Leadership connects
like “Chai pe
charcha” and “Coffee
connects” help
leaders connect with
key talent, new joiners
and hi-performers in
an informal setting.

Driving Engagement
through Learning

In addition to digital learning,

each business unit drives learning
through monthly Learning Days and
“Paathshaalas” on topics requested by
the teams. Our digital engineering teams
invest time in peer-to-peer learning
through “Gurucool”, while product and
design teams attend “Product School”
where both internal and external
Product leaders impart knowledge and
insights on various topics of interest.

Hive

A one-stop solution, Hive is an
information sharing app with an easy
user interface, available to all employees

at Airtel. Designed to enhance
knowledge, the quest for walking the
extra mile to gather information stops
with HIVE.

=  Amber score for ‘Learning’ pillar
improved from 3.62 in Q3 to 3.76
in Q4 FY 2019-20.

Safety, Health and Wellness

Employee health and safety remains an
integral part of our people philosophy.
We strive to continuously strengthen
our operational and process safety
measures with detailed policies
monitored by definite actions. Our
dedicated policy framework includes:

Workplace Safety Policy

Health, Safety and Environment
Policy

Domestic Travel Safety and
Security Policy

Policy for Safety of Women

Health Insurance Policy

HIV/ AIDS policy

Parental Leave Policy

Flexible Work Policy

Group Mediclaim Policy

Further, various activities are
conducted round the year to ensure
employees' health and well-being.
Some of the activities include free of
cost health check-ups, wellness camps,
introduction of Occupational Health
Clinics in place of traditional medical
rooms etc.

14,963

Employees underwent safety
trainings in FY 2019-20

Awards

Rewards and recognition boost
employee morale and are essential for
reinforcing the trust of the workforce
towards the company. Recognition

is divided into planned and instant
awards. Each leadership forum has

a reward and recognition division to
publicly recognise group and individual
achievements through planned awards.



Kudos

We celebrate the zealous efforts

and relentless contributions of our
employees to sustain Airtel's market
leadership, year after year. At Airtel, we
acknowledge exceptional contributions
through our employee recognition
program, Kudos. Different award
categories including Instant Awards,
Planned Awards in the nature of Silver,
Gold and Diamond Awards and Long
Service Awards have been specially
curated for our people.

8,340

Instant Awards

At Airtel, we took immediate steps,
after the government’s directive to
impose a country-wide lockdown.
We took proactive measures to
ensure employee safety across
our operations to ramp employee
engagement and enable consistent
flow of information. Our established
state-of-the-art security operations
centre helped us to securely move

to a virtual platform in a matter of
days. Within a short period of time, we
initiated ‘work from home’ modules
for our employees. We launched
dedicated programs, digital learning
journeys, internal webinars, external
webinars etc.

Health Advisory

At the very onset of the pandemic,
we rolled out communications

with health advisories and a
dedicated helpline number for all our
employees. Further, to enable easy
contact tracing and swift employee
quarantine, the communications team
in collaboration with the engineering
team, rolled out a daily SMS based
survey seeking health/ travel history
of the employees.

We partnered with our medical
insurance provider ‘MediBuddy’ to offer
online medical consultation support to
our employees for COVID-19. We also
partnered with www.1tolhelp.net,

1,440

Long Service Awards

1,926

Planned Awards (Silver and Gold)

Diversity and Inclusion

Creating a work culture where every
employee can contribute is imperative
for an organization to succeed. At Airtel,
we remained focused on increasing
representation of women and under-
represented nationalities across our
management framework to drive

India’s leading psychological &
wellness solution providers to offer
employees and their families round the
clock professional support to ensure
mental and emotional well-being.
Additionally, daily health & well-being
tips were rolled out, along with weekly
webinars with the leadership team to
engage with employees, keeping their
well-being and safety as the highest
priority.

Business Continuity Plan

In line with our commitment to
sensitise our employees, associates
and partners in respect to COVID-19,
we launched a compulsory training
module to familiarise them with the
basics of BCP and re-emphasise its
importance.

Seamless Recruitment

To ensure seamless recruitment
during the pandemic, a virtual end-
to-end onboarding experience was
designed and implemented. Our new

growth and business sustainability. As
a diverse and inclusive workforce lends
a well-defined competitive advantage,
we initiated several workshops to
foster an environment that promotes
employee equity, at all levels.

8.89q

Women out of total employees

10.80%

of management workforce consists
of women employees

in-house digital platform NewBee was
also utilized to introduce new joiners
seamlessly. We also onboarded 50
summer interns from India’s Top-B
schools and redesigned our flagship
Young Leaders Summer Internship
Program to make it fully virtual. The
internship program was virtually
conducted without compromising any
of the vital aspects.

VPN

Remote Desktop and teleconference
applications

Employees provisioned to enable
work from home

of our NOC workforce was on site
and rest were all virtual.
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OUR REPUTATION AS AN IMPECCABLE
SERVICE PROVIDER HAS BEEN A

KEY DRIVER OF OUR SUSTAINED

GROWTH OVER THE PAST 25 YEARS.

AS AN INTEGRATED TELECOM SERVICE
PROVIDER, WE AIM TO INVEST

IN ADVANCED AND INNOVATIVE
TECHNOLOGIES TO LAY THE FOUNDATION
OF FUTURISTIC DIGITAL SERVICES.
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Service
Area
(Unpaired)

@® 800, 900, 1800, 2100, 2300 MHz Band
900, 1800, 2100, 2300 MHz Band

@ 1800,2100, 2300 MHz Band
900, 1800, 2300 MHz Band

® 800, 1800, 2100, 2300 MHz Band



Sustained Capital
Investments in our
Network Infrastructure

The spurt in data traffic has made it
imperative for us to have a stronger
presence across different spectrum
bandwidth to widen our customer
base. We are enhancing customer
experience by widening and
deepening the network coverage
whilst focusing on expanding to new
towns, and strengthening the network
in existing towns through addition of
more sites and small cells in hotspot
areas. During the year we added
86,270 4G Base stations and 23,000
Km of fiber across India to support a
robust 4G network. This has helped
us to provide a seamless network
experience with improved voice
quality and data speed.

#1

Ranked by OpenSignal, Tutela
and Ookla for video experience,
lower latency and highest
downlink throughputs

22.50 MHz

Spectrum in 800 MHz Band

232.80 wH:

Spectrum in 900 MHz Band

566.10 w+:

Spectrum in 1800 MHz Band

340 MHz

Spectrum in 2100 MHz Band

570 MHz

Spectrum in 2300 MHz Band

Investing in the

Increasing network penetration

No. of Mobile Broadband Base Stations

Fy 2016-17 | R 190,860
Fy2017-18 | 205014
Fy2018-19 | 217613

Fy 2019-20 | 5038383

No. of Mobile Network Towers

Fy 2016-17 | I
Fy2017-18 | 165748
Fy 2018-19 | 131079
Fy 2019-20 |GG 194,409

162,046

future - Building 5G

capabilities

To be a future ready enterprise,
we are in continuous pursuit to
upgrade our existing 4G base
stations with 5G capabilities. The
rising demand for high speed data
has escalated the need for 5G

services in one of the world’s largest

telecom markets. The proposed

investments in the current networks
will deliver best-in-class connectivity
to Airtel consumers, laying a strong

foundation for 5G services in the
near future.

In association with OEMs and
application developers, we are
conceptualizing 5G Trials. These
trials help to showcase our

5G capability through various
enhanced Mobile Broadband
(eMBB) and Industrial Use cases
and applications. The Mobile core
network has been decentralized
to Edge and it is bringing content

closer to the user. In order to further

optimize peering of packet core
network and caching engines, we

have been working closely with OTT
partners. This has helped to reduce
latency, thereby improving user
experience and download speeds,
making the network more agile.

Additionally, in collaboration with
some of the world’s leading telecom
gear makers, we are in the process
of designing a transport backbone
network. This would help to achieve
simplification using segment routing
and expansion of the IP networks,
to enhance our reach in rural areas.
The network will be highly scalable,
utilizing IP & Optics synergy with
100G to 200G upgradable links that
can evolve to fulfill future network
requirements of Slicing, Traffic
Engineering and Clocking. This

is going to significantly increase
overall customer experience in
multiple locations by providing
higher service availability and
reduced network interruption and
latency.
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areas, connecting them to the digital

CAP|TA|_ superhighway network in Ladakh. Our 2 2

4G services have empowered the local

3 ) ) New towers installed
& community and enabled local residents
% to enjoy digital services like HD quality
a video streaming, sgperfast dgwnloads ~3 2 ,000
8 and uploads and high speed internet New clustomers benefitted with
g browsing on Airtel’s state-of-the-art 4G the initiation of services
e Case study 1 network. With Airtel 4G services, the
locals, army and tourists visiting Kargil 5 1
1 & Leh will now benefit from Airtel's high %
Ove rcomi ng quality telecom network. Population covered in Ladakh

challenges to
broaden our reach

We are the first operator to launch 4G
services in Leh, Kargil & Dras regions.
The launch underlines the efforts of
our network team to overcome the
challenges of harsh weather and tough
terrain to empower the residents of
these villages, spread across a 150

km stretch from Kargil — Batalik —
Hanuthang - Skurbuchan to Khalsi.
We are also the first operator to bring
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Case study 2

Connecting ...................

the remote \/i||ages ...................

Under an agreement signed between . . . .. . L L0000 L. ...
USOF (Universal Service Obligation ~ * * * * s s s o
Fund) and Airtel's mobile services

will be provided to identified vilages =« -+ - -

without network coverage. Further,

Airtel will enable seamless mobile . . . . .

coverage along National Highways

in the North Eastern parts ofthe . . . . .

country (Assam, Arunachal Pradesh, @ °~ *~ ° * °

Manipur, Meghalaya, Mizoram, ]

Nagaland, Tripura and Sikkim)

covering 2,128 remote villages, with the

installation of 2,004 towers.

During the long rainy season, villages
situated near the Brahmaputra River
often remained disconnected from
the mainland. To provide network
connectivity to these areas, in

FY 2019-20, we started tower
installations in this area. The project is
in the final phase of execution and is
likely to be functional soon.
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An integrated telecom
service provider

India has the 2nd highest number

of internet users in the world, with
687.62 Mn subscribers till the end of
September 2019. Out of these, the
number of wired internet subscribers
are 22.26 Mn and number of

wireless subscribers are 665.37 Mn.*
Additionally, with the advancement in
technology and the Government of
India’s vision of a ‘Digital India’, the need
for robust network infrastructure is
expected to grow. In line with this vision,
we continue to make sustained capital
investment to reinforce our network
infrastructure, with an objective to
provide best in class mobile broadband
experience to our customers.

We now connect 7,907 census towns
and 788,185 non-census towns and
villages with mobile services, covering
95.4% of India’s population with its 4G
network. We also remain focused on
expanding our reach in rural areas and
improving experiences significantly.
With increasing data consumption,
improvement in spectrum efficiency
through planned measures like re-
farming of 900 & 2100 MHz spectrum
for 4G and usage of cutting-edge
technologies like massive MIMO
deployments have become imperative.
Massive MIMO equipments/ solutions
were deployed to support large
gatherings with a high demand for data
hot spots at places like Delhi Airport,
Gurgaon Delhi toll and T20 cricket
matches etc. thereby resulting in better
throughputs. Further, our 3G services
have been shut down in majority of the
circles and the 2,100 band spectrum
has been refarmed to 4G for meeting
ever increasing 4G data demands.

Customers

283.7 Mn

Mobile Services

16.61 Mn

Digital TV Services

2.41 Mn

Homes Services

*https://trai.gov.in/sites/default/files/PR_
No0.040f2020.pdf

o airtel 4G

Mobile Services

7,907

Census Towns

3,04,907

Optic Fiber Network
(RKms)

3,035 &n

Minutes on Network

7,88,185

Non-Census Towns
and Villages

5,03,883
Total Mobile Broadband
Base Stations

95.4%

Population Coverage

R

21,020 &n

Data Traffic (MBs)

Homes Services

 airtel

broddhand

111

Cities covered

2,940.6 &n

Data Traffic (MBs)

As a continued promise to provide best
in class mobile broadband experience
to our customers, we added 86,270 4G
Base stations and 23,000 Km of fiber
across India to support the 4G growth.
In order to remain ahead of the data
demand curve, the Company continued
to expand its “Project Leap” initiative

with sustained investments targeted
towards building data capacities and a
superior 4G network across the country.
We also installed Broadband Remote
Access Server (BRAS) to core server
(SRC, Radius, VTA) communication
migration system from 1G to 10G

line cards for enhanced redundancy

to ensure network availability and
reduced risk of network failure. We also
implemented LAG uplink between BRAS
& ISP router for improved redundancy;,
load balancing and ease of operation.
Further, we established a Tx Expressway
connecting Hyderabad-Bangalore-
Mumbai-Kolkata-Jaipur for upto 100G
intercity connectivity to support multiple
network services.


https://trai.gov.in/sites/default/files/PR_No.04of2020.pdf
https://trai.gov.in/sites/default/files/PR_No.04of2020.pdf
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Digital TV Services

© airtel | digital oy

Airtel's digital TV business is one of
the leading DTH service providers in
the country, which provides access
to a gamut of premium channels and
the largest number of entertainment
channels for its subscribers.

639

Districts covered

99.8

Population Coverage

aE&l Airtel Business

i (B2B)
With a diverse portfolio of services
to enterprises, governments, carriers
and small and medium businesses,
we are one of the leading and most
trusted provider of ICT services in
India offering fixed-line voice, data and
other connectivity solutions like MPLS
(Multiprotocol Label Switching), VolP
(Voice over Internet Protocol), SIP
(Session Initiation Protocol) trunking
to small and medium enterprises.
Additionally, we also offer Audio, Video
and Web Conferencing solutions to
businesses. Our services also include
network integration, data centers,
managed services, enterprise mobility
applications and digital media solutions.

We offer VAS services like International
Toll-Free Services and SMS hubbing.
Our strategically located submarine
cables and satellite network connect
customers across the world and help to
reach remote areas. Our global network
runs across 250,000 Rkms, covering 50
countries and 5 continents.

250,000

Global network runs (RKms)

50

Countries covered

65

Global PoPs (Point of Presence)

7

Submarine cable systems

Leading with

Digitisation

Airtel's focus on digitisation, innovation
and automation ensures operational
excellence to offer phenomenal customer
experiences. We have revamped our
network operations to support an
advanced network with opportunities

for real-time monitoring and rectification.
A large suite of tools have also been
created for best in class data analytics, to
enable a commendable control over the
network elements and to ensure better
response to customer requirements.

VoWiFi

We became the first telecom
company in the country to enable
voice calls through WiFi (VoWiFi).
The technology can be accessed
over any home or public WiFi
network to enhance indoor voice
calling experience for Airtel users.
It allows customers to make telco
grade calls to any network without

any extra charges or any additional
calling App/ SIM. The introduction

of VoWiFi and deep penetration of
VOLTE network has ensured a daily
active VoWiFi subscriber base of over
1.6 Mn*. The service is available on
200+ handset models across 25+
brands covering around 38 Mn*
smartphone customers. The average
usage of Airtel Wi-Fi Calling per
customer, per week has gone up to
100 minutes, which reaffirms their
faith in the quality of the service.

#*As on March 31, 2020.

Digital upgrades

We introduced network digitisation
with auto-ticketing at Netcool and
remedy. Along with intra-access
network domain correlation and inter-
domain correlation with transport,
this has helped in reducing the time
to isolate the faults and expedite
rectification time.

Homes Network View (HNV) web
portal & mobile app was created

for use across Call Center & Field
operations. Additionally, predictive
Decision Tree tool uses real-time
network quality of the customer home
connection to enable faster fault
identification and resolution.

We have also set up a dedicated
Customer Experience Analytics
Portal. The portal has helped to
create a Big-Data library with features
like CRM (Customer Relationship
Management), VTA (Volume Tracker),
MSAN (Multi Service Access Node)
and LDAP (Lightweight Directory
Access Protocol) to analyse

quota and speed of the usage in
comparison to the rental plan. The
initiative helped to improve customer



experience as speed plans were
upgraded for 3.5 lakh customers.

Enterprise Network View (ENV)
for B2B web portal was created
for faster troubleshooting of B2B
customer faults and complaints.

We introduced Network outage SMS
automation service.

We also introduced MRTG (Multi
Router Traffic Grapher) portal for
generation of Broadband network
utilization reports and development
of productive tools.

Enabled pan India MYCOM KPI
reports like - (i) BRAS health reports
(i) PRI Voice traffic reports (i) Voice
ASR Summary report (iv) Voice

IMS BHCA report (v) Voice IMS ASR
report.

Application for capturing customer
complaints was included in
airtelThanks Application. This helped
to capture customer complaints
without the need to visit customer
premises, resulting in faster resolution
of issues with available data.

Auto complaint categorization: In-
house tool was launched to resolve
complaints faster.

Auto provisioning of circuits was
carried out for Transmission & B2B
use cases across Transport, Fiber &
IP networks. This reduced the time
needed for provisioning of an order,
from a few hours to minutes.

Spectrum Refarming

Spectrum refarming was completed in
10 circles where 900Mhz liberalized
spectrum was being refarmed from
2G to 3G. To further improve customer
experience and enable VoLTE
penetration, Airtel's spectrum was
refarmed to 4G network. The L900
launch reduced complaints associated
with network coverage and increased
VOLTE uptake by at least 10%. In
addition, steps were taken to improve
spectral efficiency with the launch of
L2100 after closing Airtel's 3G services.
This converted 80K 3G sites to 4G
sites, resulting in a gain of 4G data
capacity by 10PB.

The COVID-19 pandemic has interrupted business growth across the world. The telecom sector remained a pivotal sector amidst
tough times, providing unabated connectivity (of network and data). The lockdown across the country resulted in a surge in data
consumption. However, our network response team was quick to respond to customers without fail. Across mobility, broadband
and B2B operations, we segregated the most critical activities to be performed across the country to ensure uninterrupted
service for our customers while ensuring complete safety for our field staff. Partnering with our strategic and operations partners,
we continuously worked to keep the network running, to provide ‘essential’ telecom service across India. A central operations
room was established with clear protocols to combat the risk of COVID-19 ensuring complete adherence to government
guidelines. Protective equipment, gloves, sanitizers and movement passes were also commissioned for the field team. Some of

the key steps undertaken were:

Purchase of soft capacities and
temporary licenses to cater to the
growing data consumption.

Ensured connectivity during
increased traffic in rural and semi-
urban areas.

Soft optimization at the circle & MS
partners, on more than 160k cells
to balance traffic across sites &
layers of the 4G network.

Teams deployed to provision
broadband connections (FTTH
rollouts) following proper
sanitization and hygiene protocols
—to ensure high speed connectivity
to customers, wherever entry of
personnel was allowed.

Video streaming content constituted 60% of the traffic. Hence, we
restricted the video streaming from HD (720 or higher) to SD (480p

or lower) for mobile users.

Bandwidth upgrades included:

Internet bandwidth

Broadband customer migration

on 69 new downlink interfaces
on BRAS

Intercity bandwidth

o airtel
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TO BUILD AND MAINTAIN LASTING
RELATIONSHIPS WE ARE [B)
TOWARDS
SUSTAINABLE GROWTH OF
§ PEOPLE AND COMMUNITIES.
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Creating Exceptional
Experiences for our
Customers

At Airtel, we continue to strengthen our
endeavour to drive brilliant customer
experiences by leveraging the scale of
our services and our digital assets. Our
strategy to ‘win customers for life’ ensures
relevance and reliability in a dynamic
operating environment, motivating us to
always prioritize our customers.

airtelThanks

We extended our pioneering customer
reward initiative to our home services
customers also during the year. Our
special loyalty program now brings a
host of exclusive benefits like superfast
data speeds, large quantities of

data with rollover facilities, access to
premium services like Wynk Premium,
Zeeb, Reader’s Club on Juggernaut,
online security and device insurance
offers for our mobile and homes
services customers. The introduction
of self-care and help support feature
intuitively built in the app, have helped
resolve customer queries faster.

Redefining International
Roaming

During the year, we transformed the
International Roaming (IR) experience
for our customers by introducing
initiatives such as ‘real-time’ usage
tracking, safe packs, stoppage of
auto-renewal, barring of data usage

in non-pack countries and allowing
‘Enable/ Disable IR service’ feature to
provide greater control in the hands of
customers.

Value-added Services

During FY 2019-20, we took a strategic
decision to consolidate from 100+ VAS
services to four core services that are
genuinely valued by our customers.
These VAS were rolled across diverse
customer segments.

Enriching Entertainment

We strengthened our focus to improve
customer experiences with the launch
and improvement of our digital assets
like Airtel Xstream app, Wynk Music
and Airtel E-books. Coupled with

high speed broadband through Airtel
Xstream Fiber and ease of service
through One Airtel Plan, we are
redefining entertainment for customers.

Protecting with Insurance

In an industry first initiative, we tied up
with two leading insurance companies
to include life insurance in our bundle
offer. The affordable insurance policies
enable users to lend a helping hand to
their families in times of need.

Next-gen Airtel stores

Our ambition to ‘win friends for life’
helped us to build next-gen retail
stores, conceived to foster engaging
conversations in an inspirational, yet
warm and welcoming ambience. This
year we have added 57 Next-Gen
stores, taking its total to 163. The new
stores have an open and minimalistic
design, and utilize several state-of-
the-art digital technologies in order
to create an enriching experience for
customers.

New features include:

= One Airtel journey, Airtel Xstream
journey, Xstream Demo Unit

Multi-language support to create
better understanding of plans and
offers

57

Next-Gen Airtel stores
added in FY 2019-20

Reduced Customer Complaints

The launch of multiple initiatives like the
International roaming journey revamp,
billing simplification, elimination of zero
price point VAS, self-heal in Decision
Tree (DT), VoWiFi calling and ducting
resolution helped to reduce customer
complaints significantly.

13.6%

Reduction in customer
complaints from last year
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Catering to customer needs -
Efficiently & Intuitively

One Airtel Platform [EEEEEEE

In another industry first initiative, we
introduced ‘One Airtel’ platform in
select cities that has helped drive
synergies and deliver seamless product
experience for our Mobile, Broadband
and DTH customers. The platform
enabled joint onboarding journey to
integrated billing journey with one
dedicated customer care number.

Digital Customer

Acquisition (eCAF)

A unique digital customer onboarding
initiative, that has reduced the
activation time to less than 15
minutes, helping acquire customers
at scale. The use of Optical Character
Recognition (OCR) technology enables
the system to automatically fetch
customer details by matching live
photograph of the customer with the
one on the verification document. This
‘green channel’ has ensured minimal
validation at the backend, reducing
activation cost significantly.

¥12 Mn

Monthly reduction in activation cost

...............

Broadband Digitization .

The broadband digitization initiative
has enabled a holistic online journey
for broadband customer on-boarding
along with payment and e-KYC, thus
resulting in superfast installation
(within 4 hours). Post the installation,
the app empowers the customer

to access self-service for essential
features like - change plan, pay bill,
view data consumption etc.

Selfcare Help and Support §

We have enhanced customer
experience with digital platforms
embedded in airtelThanks app and
web platforms that are intuitively built,
providing easy resolutions to problems.
My Airtel app is now transformed to
airtelThanks app, which is engineered
to operate at scale, to provide the best
browsing experience to every customer.
With vernacular support in 10 regional
languages, the app allows users to
transact with Airtel through all digital
pay modes. The backend of the app is
built in a microservices framework using
in-house codebase and hosted on Airtel
data centers to ensure customer data
privacy and impeccable experience.

O anted 4G

~3'|' Mn

Daily active users on help and
support tab

...............

Decision Tree .

A digitally empowered tool using open
source technology, Decision Tree is a
platform that has helped to streamline
and accelerate support for customer

queries and complaints. The platform
effectively predicts and diagnoses
customer queries and offers resolutions
after evaluating relevant information
available across various businesses
and channels.

...............

Unified Partner Ecosystem M

We started with the unification of

our partner ecosystem, training and
enabling partners to facilitate a greater
reach for our products with a single
point of contact for customers. The
Konnect app was further optimized to
improve service requests through digital
logins, with reduced documentation and
faster approval turn-around-time (TAT).

4 days

TAT (reduced from 10 days)

o airtel

Automation Initiatives to

drive efficiencies

The introduction of ‘Mitra App’ among
retailers has enabled easy access to
feedbacks, escalations, attendance (of
sales team) and agent activations on a
real-time basis. A ‘geo based’ application,
it has helped to resolve issues and
improve productivity.

For our sales team, we have launched
GOAL app that helps to track KPIs,
measure performance and provide real-
time feedback along with offering faster,
insightful and accurate real-time sales
data for decision making.

With big data analytics, RAPU technology
enables our partners (distributors,
retailers and prepaid sales team) to

offer customers with near real time and
contextual offers.



Recharge Convenience

During the unprecedented times

of COVID-19 and the subsequent
nationwide lockdown, Airtel
empowered its customers with
recharge facilities in multiple locations
like Bank ATMs, post offices and
alternate channels of distribution such
as grocery and pharmacy stores.

Brilliant Network

We ensured brilliant network
experience and business continuity
for our enterprise customers as
network congestion increased in

the wake of COVID-19. While VoWiFi
provided superior indoor calling
experience, data boosters enabled
uninterrupted services. Postpaid
users were also given free access to
thousands of e-books on our platform
- Juggernaut Books (formerly known
as Airtel Books).

Earn from Home

with Airtel

Help someone recharge

their number

Recharge Now

COCP Corporate Broadband
(work from home)

We launched COCP Corporate
Broadband Solution under ‘Work
from home’ initiative that enabled
enterprises to purchase broadband
for their employees. Enterprises
were able to enjoy Hassle Free
Procurement, ordering from one
location and delivery at multi-
locations across pan-India. This

was effectively carried out with a
specialized desk to handle the end-to-
end solution delivery for enterprises.

Help a Friend

We initiated an SMS based service,
specifically aimed at non-app
customers who were unable to
recharge due to lockdown. With this
service, customers could simply send
an SMS even if their services were
discontinued and thus seek help from
their friends for recharge.

i
Get 4% on
every recharge

Ensuring Connectivity

We extended the pack validity for over
80 Mn prepaid customers belonging
to the low-income groups impacted by
COVID-19. Additional talk-time of ¥ 10
was also credited to those customers.
We also extended incoming call facility
for ~30 Mn customers who were
unable to avail recharge packs during
the lockdown.

Airtel Superheroes

During the lockdown, subscribers
could easily recharge for friends or
acquaintances utilizing Airtel UPI. It
not only helped to successfully abide
by social distancing norms, but also
entitled users to a commission, as a
reward for their contribution to the use
of digital tools.

Online penetration of recharge
during lockdown (up from 35%
before the lockdown)
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Delivering value to rural
customers

Inclusive Approach

Airtel rural distribution coverage

has now expanded to over 7,100
distributors and 5 lakh outlets with
10,500 Feet-on-Street Executives
(FSEs) and over 1,400 promoters
directly involved in the business. More
than 80k sites are deployed in rural
India, supporting livelihoods of network
engineers and site land owners.
Shamiyana activities by 3,000 rural
distributors also helped to reach rural
customers for product and service-
related issues.

Rural Call Centre

We have established inbound call
centers in different parts of the country
to communicate with rural customers in
local languages. It has not only enabled
us to serve around 2.86 Mn customers,
but has also generated employment
opportunities in these areas.

To understand customer concerns and
offer immediate solutions, we have also
set up outbound call centers in Siliguri,
Guwahati, Kochi, Bhubaneswar and
many other places to offer assistance
in regional languages.

Timely Advisory for Farming
Communities

With a mission to empower Indian
farmers with relevant and accurate
information about agronomy,
horticulture, commodity prices, weather
and other related services through
mobile phones, IFFCO Kisan Sanchar
Limited (IKSL) was incorporated in
2007 as a joint venture between IFFCO,
Bharti Airtel and Star Global Resources.
IKSL has successfully reached out to
over 3 Mn rural customers.

A dedicated farmer helpline has also
been set up to offer reliable services,
ensuring sustainable value creation for
the country’s farmers.

13.8+ Lakn

Farmers benefitted

1.18+ Lakn

IFFCO Kisan Mobile App Active Users

19

States covered

150

Plants covered under urban greens

Samadhan - An initiative by
HCL Foundation and IKSL

IFFCO Kisan along with HCL
Foundation, started a unique service
called 'Samadhan'. This was developed
with an aim to engage rural/ farming
community, to share knowledge and
information on various topics of interest
through a large scale Structured,
Measurable, Articulated, Replicable and
Transparent (SMART) plan, utilizing
Voice calls and text messages in local
languages.

40,666

Samadhan subscribers enrolled

Growing footprints
- near and far

Airtel has significantly grown its
presence across the country with an
extensive network of retailers, channel
partners and franchises.

24,989

Feet-on-Street Executives (FSEs)

1,350+

Franchise stores

630+

Own retail stores

11,000+

Channel Partners

Scaling-up Engagement with
Retailers and Distributors

We have undertaken a series of
initiatives and campaigns under the
aegis of ‘Ratna Engagement’ programs
for our distributors, FSEs and retailers
to create a stronger bond with them.

...............

Airtel Child Scholarship .

This program recognizes academically
meritorious children of Airtel Distributors
& Navratna Retailers, offering them

scholarships and school kits. Through
this program, we have rewarded kids
of 12,000 distributors and Navratna
retailers in the last six years.

Airtel Ki Laadli .

Through this initiative, 1,500 girls were
awarded Hero Bicycles. It motivated
them to achieve their dreams and lead
empowered lives.
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...............

Airtel Hero Award .

The dedication of our frontline
workforce during the pandemic was
truly commendable and inspirational.
We at Airtel, recognized their efforts,
awarding 1,000 top-performing FSEs
on a pan-India basis.

...............

DTH Dost Program :

With an aim to widen our DTH market,
we adopted an inclusive approach to
empower our Rural Sales Fraternity,
wherein Freelancer technicians
(electricians) and other workers were
encouraged to sell and install new DTH
connections at customer premises. In
FY 2019-20, there were 4,099 Active
DOST executives across the country,
engaged and empowered to drive new
DTH activations.

Insurance for rural retailers

We have introduced the Navratna
program for rural outlet shop owners,
offering additional coverage for damage

due to fire, natural calamity and
burglary. For instances of accidental
death and permanent liability also, an
additional coverage was offered.

¥9.5 Mn

Paid for over 85 claims in FY 2019-20

Partnering with
Government for Smarter
Solutions

At Airtel, we are partnering with
communities and regulators such

as the judiciary, law enforcement,
municipal corporation, civil supplies,
health centres, transport authorities,
and utility service providers to enable
digital empowerment. It is our constant
endeavour to co-create value for the
community at large by offering solutions
that can enable these communities

to work more efficiently. As cities

now move towards mass adoption

of connected technologies and
applications, bringing the next wave of
digitisation is imperative. Airtel’s digital
solutions have rightly helped envisage
a smart city, providing multiple smart
solutions for a better tomorrow.

Faridabad Smart City Project

We designed and deployed a future-
ready high capacity network and range
of connectivity solutions to build a

‘digitally enabled’ Faridabad city. Some
of the smart solutions and e-governance
services introduced were:

= Intelligent Traffic Management
System.

Intelligent Car Parking System.

Smart signage at auto and taxi
stands.

Public Bike Sharing System and
SkyWalkways.

Smart Civic infrastructure with
SCADA based monitoring of flow,
Automated Online water quality.

Analysing the city wide data at the
Integrated Command and Control
Centre (ICCC) during the COVID-19
pandemic.

UPSWAN 2.0

A high-speed connectivity framework
comprising of 885 Points of Presence
(PoP) across the state of Uttar Pradesh,

has been designed to provide secure
delivery of Government services to
citizens over a Closed User Group
Network. Our network now digitally
connects all State Headquarters,
District Headquarters, Block
Headquarters & Tehsil Headquarters
across UP and empowers them to
deliver G2G as well as G2C services.
Airtel's infrastructure is enabling
government services to citizens even in
outlying rural areas. These include:

= Filing of applications for pension and
financial aid.

Registration for employment.

Issuance of birth and death
certificates.

Application for new/ renewal of
ration cards etc. along with laying a
robust foundation for building Smart
Cities across the State.
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Enterprise Mobility

We partnered with authorities to offer
Productivity Applications and Solutions
to access data on mobile through
mTax, mCourt & Spot Billing. These
solutions led to better monitoring

and management, enabling real time
service delivery updates. We also
developed Tracking Applications, for
Asset/ Vehicle movement, People,
Inventory and Video surveillance.
Airtel's M2M and Biometric
Applications also offered better
monitoring facilities.

m-Governance

We partnered with government
authorities to provide mobile

application for citizens’ self-service,
offering 24*7 help for public
services. To increase transparency

in government processes, we also
developed a mobile workflow
automation solution to allocate tasks
and responsibilities.

Public Service Delivery

Airtel continues to support the

government with efficient IVR Solutions

that offer access to Law & Order
Services, Government Hospitals,

PF & Pension data and information
regarding various courses offered by
government schools and colleges.

Cloud Services with Data
Security

Airtel has facilitated setting up of

State Data Center Business Continuity
and Disaster recovery site on cloud
infrastructure. It involved design,
development, delivery, configuration,
implementation, testing, data migration,
commissioning and operations &
maintenance of the site. It was designed
to enable seamless migration of traffic
to the disaster recovery site without any
data loss, in the event of an operational
failure at the State Data Center.

Airtel remained at the forefront to provide essential telecom services during the
COVID-19 crisis. We leveraged our superior quality network infrastructure at the
Integrated Command and Control Center (ICCC) for analysing city wide data.
Apart from telecom services, we enabled many G2C & G2G services for several
state and central government authorities to strengthen their fight against the

pandemic.

Airtel Business catered to
the following G2C services:

Enabled audio conferencing and
video conferencing solutions for
Finance and |I&B Ministry.

Ensured video conferencing
services for Chief Ministers.

Provided voice services for

COVID-19 Helplines in many states.

Offered high volume SMS and
Outbound dialling services to
public sector undertakings.

Airtel has also been
extremely responsive to
G2G Services:

Provisioned high speed
infrastructure/ bandwidth in certain
states for their State Data Centers/
Integrated Command and Control
Centers, enabling seamless data
analysis for COVID-19 activities.

Delivered high capacity network
connectivity in less than 48 hrs in
many state operated COVID-19 War
rooms.

Provided work from home devices
to government officials in essential
services (Police/ Health/ Power
etc).
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Enduring relations with
Suppliers

Our suppliers form an integral part of
our long-term sustainability strategy.

To promote a culture of innovation and
integrity, we work with suppliers who
follow sustainable business practices
and are aligned with our responsible
procurement policy. Airtel also interacts
with its suppliers through a one stop
online portal for end-to-end partner
management services — Partner World.

Investors

At Airtel, the contribution of investors
in the growth of the Company is

Ensuring Greater
Good through Bharti
Foundation

As the philanthropic arm of Bharti
Enterprises, Bharti Foundation was
set up in the year 2000, with an aim to
implement and support programs in

primary, secondary, and higher education

as well as to foster initiatives related

to health and sanitation. Airtel’s social
and relationship capital is nurtured
around its CSR efforts, undertaken

in partnership with communities,
government primary schools, students,
youth, and NGOs. The basis of this
association stems from a common
vision to achieve greater good for the
society and contributing towards the
nation’s productivity by finding ways

to collaborate, expand and utilise
resources in an optimum manner.
Through its interventions and activities,
the Foundation ensures social value
creation, reflecting its continuous
endeavour to benefit society at large.

4.2 5+ lakhs

Students impacted since
inception

Read more

To know more about
Airtel's CSR initiatives

deeply valued. We have always
remained committed to create long-
term sustainable value for all our
shareholders and the recent stock
price performance is a testament of the
same. Having said that, the FY 2019-20
once again witnessed strong investors’
trust in our capabilities and potential.
During the year, we successfully closed
USD 3.6 Bn rights issue and also
received an overwhelming response

to our USD 3 Bn fund raise in January,
2020. Of the total, USD 2 Bn was
raised through a qualified institutional
placement (QIP) and USD 1 Bn via
Foreign Currency Convertible Bonds
(FCCBs). The transaction was the
largest dual tranche Equity and FCCB

Satya Bharti
School
Program

Satya Bharti
Quality Support

Program

offering ever in Asia-Pacific, the largest
QIP by a private sector issuer ever in
India and the largest FCCB offering
from an India issuer in the last 12 years.
The fund raising in January, 2020 was
subscribed multiple times and received
interest from a diversified investor
base including Global long-only funds,
Sovereign Wealth Funds, Domestic
Mutual Funds, Multi-strategy Funds
and Insurance Companies. These fund
raises were used to strengthen the
balance sheet and create flexibility for
any future investments.

17

Investor complaints received
and resolved in FY 2019-20

Higher
Education
Programs

Satya Bharti
YT
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AT AIRTEL, OUR EFFORTS AND
INVESTMENTS ARE DIRECTED @
TO ENSURE ENVIRONMENTAL 3
SUSTAINABILITY. WITH (0181383 R27-YR=(€][®
EFFORTS TO REDUCE AND RECYCLE
WE CONTINUE TO OPTIMIZE OUR
OPERATIONS TO DERIVE EXCEPTIONAL
SOLUTIONS THAT AUGUR WELL FOR A
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BETTER TOMORROW.

We, at Airtel, have identified 'Energy,
Climate Change and Resource
Optimization’ as one of our high priority
material issues and have implemented
various initiatives across operations

to minimize our environmental

impact. We believe that the evolving
Information and Communications
Technology Industry will play a pivotal
role in defining the future. That is why,
we strongly monitor our resource and
energy consumption, greenhouse

gas emissions and waste handling
procedures, in an endeavour to adopt
best practices for promoting sustainable
telecom operations.

Along with our network-infrastructure
partners, every year, we continue

to make substantial investments

to preserve natural resources and
promote energy efficient technology
and processes. We have invested

in resource optimisation and energy
conservation techniques to significantly
reduce our ecological footprint.

To inculcate environment-friendly
practices, we are constantly trying

to eradicate the use of fossil fuel in
Airtel's network infrastructure and data
centers. As a result, we have adopted
energy efficient towers to replace our
existing towers and also increased the
deployment of renewable energy in our
data centers, Main Switching Centers
and facilities. In the next few years, we
aim to maximize the use of green energy
sources to strengthen our sustainability
agenda.
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Our Approach

Our environmental commitment is
reinforced through our comprehensive
Environmental Management

Policy. Further, our Environmental
Management System addresses
different areas of priority, as illustrated
in the graphics below.

Our data centers comply with the
requirements of ISO 14001:2015
Environmental Management System.
At Airtel, environmental compliance is
monitored by internal departments on
an ongoing basis. We do everything
we can, to uphold laws, policies and
regulations related to the environment,
safety and product standards of our
operations.

Our consistent efforts to minimize our
dependence on fossil fuel have largely
contributed to our energy efficiency.

We have also transitioned towards grid

supply for our network infrastructure to :'

ensure optimum energy consumption. e Y
Additionally, we promote resource }/’ A
optimisation and waste management i o
initiatives to reduce our direct and A

indirect impacts on the environment.

78.3% 49.11% 10,238.81 «

Reduction in network emission Reduction in CO, emission per Diesel saved since

intensity for mobile (carbon rack in our data centers from FY 2015-16 in our own mobile
emissions per terabyte) from FY 2015-16 network infrastructure

FY 2017-18

74,824.91 vwn 14.56 tonnes 700.9 mwn

Renewable energy consumed Paper recycled/ reused in our Energy saved in our facilities
in our operations facilities

""8,980 tonnes 34.94% 3,543

Paper saved through e-bill Reduction in diesel consumption Solar-enabled towers at owned and
initiatives since FY 2011-12 in our operations in FY 2019-20 partner sites till FY 2019-20
as compared to FY 2017-18

249 wn 24.50+

Sheets of paper saved through Increase in renewable energy
acquisition of our mobile deployment at our own
service customers operations from FY 2014-15
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Energy Conservation and Emission Reduction Initiatives

Network Infrastructure

Data Centers

Facilities

Maximizing Outdoor BTS - We
converted 3,801 indoor Base
transceiver station (BTS) sites

to outdoor sites (with no air
conditioner usage and reduced
diesel consumption) in

FY 2019-20 which resulted in
lower demand for electricity and
thereby, led to a 25% reduction in
energy consumption.

Site Sharing - We constantly
strive to promote infrastructure
sharing with our partners to
optimise energy and resource
consumption. This has not only
enabled the effective utilization
of passive infrastructure, but has
also helped us reduce carbon
emissions significantly. During
the year, over 33% of the sites
deployed were shared sites and
it considerably reduced energy
consumption in comparison to
standalone sites.

Ensuring Energy Efficiency - We
installed energy efficient equipment
and improvised processes across
data centers to optimise cost,
ensure power saving and reduce
greenhouse gas emissions.

Optimum Lighting - \We were able to
save 422,551 kWh of energy through
lighting optimization, by installing LED
lights and replacing fluorescent lights

across data centers.

Optimum Cooling - During the year,
we saved 6,152,937 kWh of energy
through cooling optimization across

various data centers.

Cold Aisle/ Hot Aisle Containment-
Through cold aisle/ hot aisle
containment at various locations, we
saved 711,790 kWh energy.

UPS Optimization - We installed
UPS optimisation technology across
facilities, resulting in savings of
1,21,806 kWh energy in

FY 2019-20.

Electronically Computed (EC)
Fans - During the year, we saved
5,34,023 kWh of energy by
installing EC fans across various
facilities (offices).

Power Factor Correction - Power
Factor Correction at our sites helped

Lean Towers - In FY 2019-20,
we deployed 4,287 towers as
Lean Towers i.e. towers that
do not consume diesel to fulfil
their energy requirement. This
led to 40% reduction in energy
consumption by these towers,
thereby reducing carbon
emissions (CO,) significantly.

Auto Shutdown in Non-Peak
Hours - In around 20,000 sites
including all 4G sites, auto-
resource shutdown feature was
implemented, which reduced
the energy requirement at
non-peak hours.

Hybrid Battery Bank
Solutions - We installed

1,137 sites with advance VRLA
batteries and lithium-ion battery-
based solutions to optimize
energy consumption and reduce
reliance on diesel, in FY 2019-20.

Power Factor Correction- This
enabled us to save 51,79,498
kWh of energy during the year.

UPS Optimization - We saved
3,694,957 kWh of energy by
introducing UPS and SPMS
optimization technology.

Superior Solutions

= |Installation of Energy Efficient
Equipment.

Installation of blanking panels
to streamline air flow.

= Replacement of fluorescent
tube lights with LEDs and
installation of motion sensors.

Replacement of old PACs with
high CFM PACs.

to save 37,500 kWh energy in
FY 2019-20.

Optimum Energy Conservation -
Various other energy conservation
measures such as installation of
energy efficient lighting and motor
sensors, facility consolidation

and optimum space utilization,
excess demand surrender, DG

set capacity utilization etc. have
been undertaken. These initiatives

Advanced batteries and Lithium-ion
battery solutions were installed in
40,456 sites till March 2020, enabling
us to reduce our diesel consumption
by around 100 L per site, per
quarter.

Outdoor Conversion of Fiber
Equipped Sites - Over 500 fiber
equipped sites have been converted
to outdoor sites by utilizing advanced
transmission cooling units.

78.30/0

Reduction in network
emission intensity for mobile
(carbon emissions per
terabyte) from FY 2017-18

7,769.7 «

of diesel saved since
FY 2017-18 in our own mobile
network infrastructure

Replacement of Hipulse UPS

with EXL high efficiency UPS and

precision ACs.

= VFD installation in AHU motors &
chiller pumps.

= Power Utilization Efficiency

Correction.

31.94.

Reduction in CO, emission
per rack from FY 2017-18

16,276.80 mwn

Energy saved in our data centers

helped to reduce fuel consumption
in our facilities and enabled optimum
utilization of electricity.

11.5 7°/o

Reduction in CO, emission per
square feet from FY 2017-18

700.9 mwn

Energy saved in our facilities
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Embracing Green Energy

In an effort to reduce the environmental
impact of our business operations, we
are working along with our partners to
embrace Green Energy in the form of
solar energy, biomass, zero emission
batteries etc. across our operations.

Rooftop Solar Plants

Over the last few years, we have
installed rooftop solar PV plants at 27
locations {including Main Switching
Centres and Data Centers}, expanding
the total installed capacity to 1.47

| MWp.

During FY 2019-20, we installed
rooftop solar panels in some facilities
and it helped to save 40,500 kWh of

energy.

Case study

Relying on Renewable
Energy to Reduce Capex

Under Universal Service Obligation
Fund (USOF), Airtel is undertaking

a project in North East and Assam
circles, to deploy 1,800 network sites.
Majority of these sites are located

in remote areas where Electricity
Board (EB) availability is minimal.
Further, taking into account the
distance of sub-stations from our sites,
sanctioning of EB from local state
Electricity Board would involve a huge
capital expenditure investment of over
¥ 20 lakhs.

To address this issue and reduce
capital expenditure, Airtel has resorted
to an innovative solution. We have
initiated a Hybrid solution to install
wind power of capacity 7.1 KWp,
solar power of capacity 5.12 KWp
and a Point of Connection to supply
renewable energy. Some of the sites
are now completely operating on
green energy and it has significantly
reduced capital and operational
expenditure.

Green Power Wheeling Project Green City
Agreements The project was launched few years
We signed Open Access Contracts or ago in collaboration with our network
Green Power Wheeling Agreements in infrastructure partners. Today, with our
FY 2019-20 for procuring 73,320 relentless efforts, over 63,843 sites

MWh of power in our data centers and have been tagged as green sites,
Main Switching Centers. These Green consuming less than 100 litres of
Power Wheeling Agreements will help diesel per quarter.

us reduce CO, emissions of around

60,856 tonnes per annum.
73,320 mwn

Solar-DG Hybrid Solution { Green energy procured in
FY 2019-20 through various Green
A unigue and innovative, Solar-DG Power Wheeling agreements

Hybrid Solution uses 3 KW - 7 KW
capacity solar panels along with battery
banks to reduce DG running hours
from 20 to 6 hours a day. The system

is further optimized by a hybrid solar
controller. We installed Solar DG Hybrid
models with an installed capacity of 18
MWop, across 3,543 owned and partner &8
network sites in India, reducing diesel
consumption by more than 550 litres
per month, for each site during

FY 2019-20.

N

: 17.04 Lakns

Total savings with Hybrid
Renewable Energy Solution
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Our Impact

Our unwavering commitment to reduce emissions from operations has helped us sustain investments to acquire green energy,
achieve efficiency, reduce demand and innovate clean energy solutions. The following graphs depict a comparative analysis

of the emission intensity for the last few years in our network infrastructure, facilities and data centers. With the adoption of
advanced technology, we strive to reduce emissions and make renewable energy more viable.

\ Moday pajesbaju)

Emission Trends in Our Network Infrastructure

O Diesel CO, emission in tonnes per TB B Grid CO, emission in tonnes per TB
FY 2019-20 [N 0.056 2509
Reduction in network emission
FY 2018-19 KW 10.09 intensity for mobile (carbon
emissions per terabyte) from
Fr2017-18 [RENIE 0.2 FY 2018-19
FY 2016-17 M 1.1

FY 2015-16 [ 1.7 10,238.81 KL

Reduction in diesel consumption

FY2014-15 K] 125 in our own mobile network

FY 2013-14 142 infrastructure from FY 2015-16
z FY 2012-13 Wi I R
ol Fv201112 EE
A Fr201011 101

Emission Trends in our Facilities

O Diesel CO, emission in Kgs per sq. ft. B Grid CO, emission in Kgs per sa. ft.
FY 2019-20 JRSXsH] | 0.18

[
Fy 2018-19 B ] o2 79.55%

Reduction in diesel emissions
FY 2017-18 ERSSE] | 03 per sq ft. from FY 2014-15

FY 2016-17 Eekeie] | 05 7 05
° %
FY2015-16 [ehets L] 059 Reduction in Grid CO,
FY 2014-15 IEVEE ] oss emissions per square feet in

our facilities from FY 2018-19

Emission Trends in our Data Centers

O Diesel CO, emission per rack in tonnes CO,, B Grid CO, emission per rack in tonnes CO,
59,581.36 wwn

FY 2019-20 [N | 0.52 Procured from renewable
energy sources

FY 2018-19 YNl | 0.84

Fy 201718 |NEERE ] 0.95 34.74.,

Fy2016-17 IR [] 2.47 Decrease in diesel
consumption as compared

FY 2015-16 [ehS ]2 to FY 2014-15

FY 2014-15 2

FY 201314 . 49.11.

Reduction in CO, emission per

FY 2012-13 2 rack in our data centers from

FY 2015-16
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Resource Optimisation and Waste Management

As part of our responsibility towards the environment, we are keen to optimize resources and minimize waste. Accordingly,
we encourage reuse and recycling of water and paper within the organization. While waste water is recycled and utilized in
washrooms and for gardening, we have significantly reduced our dependence on printed paper within the organization. We
have also adopted efficient waste management techniques and in the current financial year, the waste disposed from our

facilities was 38.95 tonnes.

Towards a Paperless Future

In our endeavour to reduce paper consumption, we continue to take significant steps to promote digital processes across our
operations and have therefore, considerably reduced paper wastage.

We continue to adopt
electronic billing and
online payment methods
to replace physical
copies of bills and
receipts. In FY 2019-20,
we sent over 157 Mn
e-bills to our customers.
It has helped us save
461 Mn sheets of paper.

E-Waste Management

E-waste occupies a predominant
position in our waste generation
portfolio. At Airtel, we strictly follow
the Waste Electrical and Electronic
Equipment (WEEE) guidelines to treat
and reuse waste generated due to
technological upgradation, capacity
augmentation and other purposes.

Airtel strengthened
automated queue-
management printing
solutions along with intra-
office approval process for
printing/ photocopying to
reduce paper consumption.

We are committed to responsibly treat
e-waste and adopt the 3R approach of
Reduce, Reuse and Recycle to enable
maximum energy recovery.

The waste collected at the warehouse
is segregated and dismantled for
recycling and in some cases, recovered
using chemical processes. All non-
reusable hazardous waste including
lead batteries are disposed through

We promote used paper
recycling in our facilities. In
FY 2019-20, 14.5 tonnes of

the paper used, was recycled
through our partners.

authorised recyclers, who have
acquired requisite clearance
from the Central/ State Pollution
Control Boards.

5,09 2 tonnes

E-waste from IT and network
infrastructure was responsibly
recycled through our authorised
partners




\ Moday pajesbaju|

|endeo |einjeN

094

Bharti Airtel Limited

Integrated Report and Annual Financial Statements 2019-20

NATURAL

CAPITAL

We undertook various initiatives during
the year to reduce E-waste:

Initiated testing/ repairing of faulty
modules at our in-house facilities and
at repair centres.

Introduced double validation of non-
repairable modules, first by a strategic
partner and then by a local agency.

Introduced inter-circle movement of
materials to enable use of obsolete
material from one circle to another.

Strengthened our material handling
and packaging capabilities to
minimize damage during transit from
the site to the warehouse.

Reducing Water
Consumption

Total E-waste
Recycled (in tonnes)

5,000+

FY 2019-20

4,100+

FY 2018-19

2,900+

FY 2017-18

2,400+

FY 2016-17

At Airtel, we recognise the value of water and remain considerate about its optimum
usage. Hence, we are focused on minimising the consumption of fresh water, by

ensuring maximum recycle and reuse of water.

During the year, we undertook several initiatives to conserve and recycle water:

Our facilities are equipped
with technology to track and
monitor water consumption,
with an aim to reduce water
consumption and minimize
water wastage. This also aids

our efforts to reuse and recycle
water. Additionally, we promote

rainwater harvesting within
facilities, wherever feasible.

To ensure optimum water
utilisation and reduce leakage
and wastage, we have
undertaken following initiatives:

1. Aerators installed in old fixtures
to reduce water flow.

2. Sensors installed in place of
manual operation.

3. Old taps replaced with Water
efficient taps.

< 4.Float adjustment undertaken in

water closets.

1,700+

FY 2015-16

Most Airtel facilities have been
designed to be ‘zero discharge’
where waste water is treated
through Sewage Treatment
Plants (STP) and recycled for
cooling and other applications
such as gardening and flushing
purposes in toilets.
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CELEBRATING

EXCELLENCE

Airtel bagged top honors at the

Frost and Sullivan ICT Awards. Airtel
Business has been awarded as the
'‘Enterprise Data Service
Provider of the Year'

and the

'‘Enterprise Telecom Service
Provider of the Year'

in the large enterprise segment.

Airtel Finance shared services team
has bagged the coveted

Digital Initiative Award

by HDFC bank in the Large Customer
Category.

Airtel ranked

4th

in the category of

“The top 10 most valuable

Indian brands 2019”
as per WPP Kantar Survey.

Airtel Business won the

“Best Partnership”

award at Telecoms World Middle East
Awards 2019 for partnering with
Telecom Egypt.

Airtel Business bagged the top honours
at the Carriers Worlds Awards 2019

in 2 prestigious categories — “Best

Global Carrier”
and

“Best loT Initiative”.

Airtel was ranked

#1
by OpenSignal as having

India’s Best Video
Experience

in its Mobile Network experience report.

App Annie ranked Wynk Music as
India’s #1

music streaming app

in terms of Daily Active Users in
October 2019. The performance metric
underlines the massive user preference
for Wynk Music when it comes to
consuming music on smartphones.

airtelThanks campaign won

Bronze at EFFIES 2020
for its marketing campaign
effectiveness.

Airtel Business won three prestigious
awards at Global Carrier Awards 2019,
namely,

Best Global Wholesale
Carrier - Voice,

Best Voice Service
Innovation - Emerging
Markets

and
Best Security Solution.

Airtel Business bagged five prestigious
awards at the CIO Choice Awards
2020, namely,

Unified Communication &

Collaboration
(Software Vendor)

Telecom Carrier,

International Access
(Telecom Services Vendor)

Telecom Carrier, Leased
Lines
(Telecom Services Vendor)

Network Security
(Security Vendor)

Colocation
(Data Center & IT Infrastructure
Vendor)
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AT BHARTI AIRTEL, WE ARE TAKING
AN INTEGRATED APPROACH TO OUR
RESPONSIBILITIES AUASVAR] = [24=8 [O N =] =
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COMPANY FOR ALL, CREATING VALUE FOR
OUR STAKEHOLDERS.

Corporate social responsibility (CSR) is a vital component
of Bharti Airtel’'s corporate ethos, and we are committed
to contributing to the communities and society in which
we operate. We aim to leave a positive impact on the
communities in a meaningful and enduring way through
multiple projects.
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Our constant efforts in the field of
education, women empowerment,
healthcare, sanitation and employment
generation motivates us to remain
committed to make the world a

Bharti Airtel Limited made significant
contributions towards multiple
welfare and development programs
during FY 2019-20. In its endeavour
to ensure sustainable development,

better place. Airtel's operations are
spread across 18 countries and
serve more than 423 Mn customers
in India and abroad. As part of our
responsibility to serve the remotest
pockets of India, we strive to reach
communities suffering from poverty,

Airtel contributed % 2.15 Mn to Bharti
Foundation, ¥ 300 Mn to Satya Bharti
Foundation for establishing Satya
Bharti Institute of Technology and

% 16.39 Mn for various other
philanthropic initiatives and
community development projects.

lack of healthcare facilities and access
to quality education. Airtel's network
spreads to rural and remote areas,
where we are contributing to fulfill the
unmet requirements of underserved
communities, through programs
pertaining to education and health, to
ensure their holistic development.

...............................

...............................

...............................

...............................

...............................

...............................

...............................

...............................
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Bharti Foundation

Bharti Foundation was set up in the
year 2000 as the philanthropic arm
of Bharti Enterprises. It implements
and supports programs in primary,
secondary, and higher education as
well as sanitation. The flagship Satya
Bharti School Program, launched in
2006, provides free quality education
to underprivileged children in rural India
across six states, with a focus on the
girl child. Since 2013, the Foundation
has also been working in partnership

Education

THE SATYA BHARTI SCHOOL
PROGRAM

The flagship program of Bharti
Foundation, Satya Bharti School
Program was launched with a

chain of rural schools in 2006. The
schools provide quality education to
underprivileged children, absolutely
free of cost. It also supports them with
free text-books, uniform, notebooks,
stationery and nutritious mid-day
meals. The program, with a special
focus on the girl child, has many
children who are first-generation
learners. The program aims to deliver
transformative education to children
to make them educated, confident,
responsible and self-reliant citizens
with a deep sense of commitment to
their society.

Activities within and outside

the classrooms are given equal
importance to allow students to learn
‘from life, for life’; thereby inculcating
the right values, attitudes, life-skills,
and confidence. Parents, community
and like-minded organizations are

with the government to improve the Highlights*

quality of overall schooling experience

for students in government schools 42 5 000+
i i 1

through the Satya Bharti Quality Students

Support Program. Launched in 2014,

Satya Bharti Abhiyan, the sanitation

initiative has been improving sanitation \?|§8esoo+

conditions in the districts of Ludhiana g

and Amritsar, in the State of Punjab, 2 5 oo

by providing toilets and fostering ] +

Schools

behavioural change in communities.

The higher education partnerships
and initiatives are designed to

meet the education paradigms of

the 21st century. Bharti School of
Telecommunication Technology and
Management (IIT, Delhi), Bharti Centre
for Communication (IIT, Bombay) and
Bharti Institute of Public Policy (ISB,
Mohali) are among the leading higher
education institutions in the country.

Satya Bharti 3
School Students

- Joyous and
Confident

active partners in the schools and all
the Satya Bharti Schools uphold this
way of functioning.

Free Quality Education

Satya Bharti Schools provide students
free education including:

Study
material

Safe and

Uniforms
and hygienic mid-

Nutritious day meals

274,000-

Students impacted in the
current academic year

2+ Mn

Community members impacted

18,500

Teachers

*The above data includes all programs and
reflects their impact created since inception.

States

192

Schools

39,4894

Students

5 0°/o

Girls

750/0
Students from SC/ ST/ OBC
communities

1,359

Teachers

73 %

Female Teachers

All data as of March 31, 2020

A data as of February 29, 2020 due to school
closure since mid-March, due to nationwide
lockdown for containing COVID-19
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Key Achievements (2019-20)

Satya Bharti Schools emphasize holistic
development that helps develop
21st-century life skills. As a result, co-
scholastic activities are given as much
importance as scholastic activities.
Students are encouraged to participate
in a range of activities within the school
as well as in external competitions at
the cluster, block, district, state, national
as well as international level.

= 117 Satya Bharti School students
secured merit-based admissions
for elementary/ higher secondary
education in schools such as
Navodaya, Aarohi, Dr. BR Ambedkar,
Sewa Bharti, KGBV and Punjab
Meritorious schools.

11 Satya Bharti Schools featured
among the Top 100’ in ‘Design
for Change (DFC)’. Of these, three
schools (Satya Bharti Schools,
Cheema and Jijjeani, and Satya
Bharti Adarsh Senior Secondary
School, Jhaneri, Punjab) featured in
the “Top 20'.

Two students from Satya
Elementary schools Balliyewal and
Dhulka, Punjab, won Individual
Silver and Bronze at ‘Pramerica
Spirit of Community Award’ for
making a positive difference in their
communities.

-~
Brainfeed School Excellence Award 2019

Road Safety Project by
Satya Bharti School

Cheema, Punjab - DFC Top
20 winner

A student lost her uncle in a road
accident due to fog and absence
of lights on the village road.
Determined to find a solution, she,
together with a group of students,
pasted 'reflectors' on roadside
poles and trees, fixed broken poles
and installed convex mirrors on
turns, blind spots and crossings.

Pramerica Spirit of
Community award Bronze
medal for students of
Satya Elementary School
Balliyewal, Punjab

Students undertook rallies in the
village to raise awareness about the
menace of polythene bags. They
stitched hundreds of cloth bags in

a span of 2-3 months with unused
pieces of cloth, collected from
households. The villagers supported
this initiative wholeheartedly and
switched to using cloth bags.

= Satya Bharti School, Umarpura,
Amritsar, Punjab has won ‘India
Country Prize’ for Best Business
Plan’ at internationally acclaimed
‘School Enterprise Challenge run’
by the educational charity Teach a
Man to Fish.

All five Senior Secondary Schools
were awarded Top 500 Schools’

in India by the ‘Brainfeed School
Excellence Awards 2019’ for
excellence in providing quality
education.

10 students of Satya Bharti Adarsh
Secondary Schools (eight from
Sherpur Kalan and two from

Rauni) won Science Talent Search
competition conducted by ‘Vidyarthi
Vigyan Manthan’, a national
competition in collaboration with
Dept. of Science & Technology.

67 students won ‘Saksham
National Competition 2019’ in
Painting organized by Petroleum
Conservation Research Association
(PCRA), under the aegis of Ministry of
Petroleum & Natural Gas, GOI.

Satya Elementary School, Bagga
Khurd (Ludhiana) ranked 2nd while
Satya Bharti Adarsh Sr. Secondary
Schools Chogawan and Rauni ranked
3rd. Both schools earned a ‘special
recognition’ in the ‘Design Awards
2019’ conducted by IGenPlus, a
nation-wide competition recognizing
students of grade VIII-XII for design
thinking, to generate innovative ideas
for overcoming real-life problems.

27 students featured in ‘Top 100’
and one student from Satya Bharti
Adarsh Senior Secondary School,
Sherpur Kalan secured the first
state rankin level 2, in the ‘Green
Olympiad examination’ conducted
by Tata Energy Research Institute
(TERD.

Over 5,400 students participated

in ‘Bricsmath 2019’, an online
mathematics competition for BRIC
countries, organized for classes I-XII.
More than 1,900 students were
declared ‘winners’ and over 2,000
were graded as ‘achievers’.

Four schools received the ‘Green’
certificate under the ‘Green School
Program Audit’ conducted by the
Center for science environment
(CSE).

29 students emerged winners of
‘Inspire Aspire’ (Inspiring Purpose,
supported by the John Templeton
Foundation) poster-making
competition.

Eight students secured honorable
mentions in ‘Khula Aasmaan’
painting competition organized by
India Art Foundation.
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The Foundation believes in continuous
capacity building for teachers through

training as well as on-the-job mentoring.

Teachers are recruited locally for

their passion and commitment
towards teaching and development of
underprivileged children. A few salient
teachers’ achievements at the national
level included:

= Three teachers awarded ‘Centre for
Teacher Accreditation (CENTA) — an
olympiad for Teaching Professionals
—one each for ‘Subject Toppers —
Primary Hindi Medium’, ‘Regional
Toppers — Middle School Maths” and
‘Subject Toppers — Secondary School
Maths’ category.

17 teachers declared winners in

the Zero Investment Innovation for
Education Initiatives’ (ZIIEl) award for
creating zero cost innovation TLM
conducted by Sri Aurobindo Society.

One teacher was selected among

top 25 national level awardees for
‘Edustar’, organized by Teachershelp
Teachers, for making a difference.

SATYA BHARTI QUALITY
SUPPORT PROGRAM

The Satya Bharti Quality Support Program
aims to improve the overall education
quality in Government schools in
partnership with the State Governments.
It supports children, teachers, parents
and administrators to transform

schools into vibrant and integrated
institutions of learning, ensuring holistic
development through the introduction

of co-scholastic interventions. While the
program framework revolves around
engaging students, parents, communities
and motivating teachers, the school's
leadership also receives support to
prioritize areas of improvement and create
goals for further development. The core
philosophy of the Program focuses on
making schools engaging and happy
spaces. This has resulted in the holistic
development of students, as they acquire
leadership, communication, collaboration,
and other 21st Century skills along with
learning.

Since its inception, the Program has
rapidly grown its footprints in 14
states/ UTs, swiftly leaving a mark on
school leadership, teachers, parents,
communities and most importantly,
on students of partner government

schools. Each school decides the
place and trajectory depending on the
School’s leadership vision for bringing
about a sustainable change.

Students’
Empowerment

Parents’ and
Community
Involvement

School
Leadership
and Teachers’
Engagement

School
Environment

2 @

0,40

804

Schools (in 14 states/ UTs)

234,570/

Students

5 0°/o

Girls

All data as of March 31, 2020

" data as of February 29, 2020 due to school
closure since mid-March, due to nationwide
lockdown for containing COVID-19

580/0
Children from SC/ ST/ OBC
communities

9,815

Teachers

Key initiatives and achievements

Student Empowerment .

The interventions focused on students’
all-round development by instilling
life-skills and leadership spirit. It also
sensitized them towards the society
and the environment. The initiatives
also focused on the creation of
student clubs and leadership groups
to secure opportunities for holistic
growth; building aspirations & exposure
through lectures, participation in
competitions, etc.

Over 4,400

Awards won by students at
different levels

5+
Average number of awards received

by each school in FY 2019-20
(up from 2.5 in FY 2018-19)
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Overall, girls held 52% of leadership*
positions in student clubs and houses
formed in partner co-educational
government schools.

A range of thematic workshops
benefitted thousands of students

in hundreds of partner government
schools on topics ranging from
Science, Stress Management and
Career Planning to Electrocution,
and Lightening. These workshops
were organized independently or in
partnership with industry experts for

augmenting students’ cognitive abilities.

The interventions focused on students’
all-round development by instilling
life-skills and leadership spirit, while
sensitizing them towards the society
and environment.

School Leadership and

Teachers’ Engagement

A joint vision for the school’s journey
towards excellence is created with
the school leadership; encouraging
them to believe in their ability to
bring about a change; motivating
teachers to innovate, be more involved
with students and to institutionalize
new processes in schools, teachers
are given need-based support and
opportunities to showcase their
expertise with creative teaching-
learning material and processes.

Annual Satya Bharti Education
Rockstar Achievers (SBERA) award
2019 saw 600 teachers participate
from nine states (Assam, Delhi,
Jharkhand, Karnataka, Meghalaya,
Rajasthan, Telangana, and Uttar
Pradesh) and 60 teachers were
selected as block and district level
winners. SBERA awards are instituted
to recognize teachers for creating
Innovative TLMs.

In addition, six teachers were awarded
the ‘Teacher Innovation Award’ for
‘Zero Investment Innovative Ideas in

Education Initiatives’ (ZIIEI) hosted by
Sri Aurobindo Society. One teacher
qualified for CENTA, the teaching
professionals’ Olympiad.

= EE| A T

Parents’ and Community

Involvement

The program encourages structured
parent-teacher interactions (PTMs)
and creates initiatives around
involving the community to support
the school by bringing in resources
as well as ensuring SMC contribution
in the school’s development. The
community support system was
further strengthened and the school
leadership was trained to increase
community involvement in the form of

volunteering, material contributions as
well as financial support. Home Mentor

program was piloted for nine schools
under the Department of Education
(DOE), Delhi with the objective of

Empowered students in the company
of an engaged teacher- Satya Bharti
Quiality Support Program

v

involving parents in the education of
their children. Under this program,
parents were oriented on how-to guide
and supervise a child’s time spent on
studies along with games/ outdoor
activities. The program received
encouraging feedback not only from
the parents but, teachers as well.

...............

School Environment .

A safe, warm and vibrant learning
environment is facilitated by
encouraging optimal utilization of

the existing school infrastructure
through initiatives such as cleanliness,
plantation, energizing labs/ libraries,
formalizing child safety processes and
enabling colorful spaces for displaying
students’ creative work.

*Top two positions in clubs and houses are considered as leadership positions.

ATLM- Teaching Learning Material.
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5.

Avg awards per school

19.

Avg no. of events per school

2500-

Days of deployed teacher training

Words of Encouragement

“As per my observation
during inspection

and responses
received from schools,
commendable progress
has been noted due to
Satya Bharti Quality
Support Program on
certain aspects such as
teachers’ orientation,
formation of students’
houses, workshops on
life skills, participation
in external competition
and various social
campaigns, school
development plan and
annual calendar.”

- Shri Shyam Sunder Solanki
Chief District Education Officer,
Samagra Shiksha Abhiyan, Pali,
Rajasthan

“l would like to offer
my heartiest thanks
to Bharti Foundation
for their collaborative
approach with RMSA,
Kamrup.”

- Shri Prasanna Borah
Inspector of schools, KDC cum
District Program Coordinator,
RMSA, Kamrup, Assam

3

Avg no. of PTMs Held per school

6 4 %

of schools received community
contribution

“Samagra Shiksha has
entered into a MoU with
Bharti Foundation on
October 16, 2018 and
during this period (up
to December 2019),
Bharti Foundation

has done some very
appreciable work
including guidance and
counselling of students
of 10th and 12th of
partnered schools (30
schools), organized
Satya Bharti Spell
Wizard Competition
and exposure visits
along with many more
productive activities.”

- Shri Ashish Kohli
State Project Director, Samagra
Shiksha Abhiyan, Himachal
Pradesh, Shimla

Advisor to the Governor of J&K acknowledged
Bharti Foundation’s contribution for promoting
quality education in the Union Territory at a
felicitation function on October 02,2019

Partnering with .
non-government schools [

Bharti Foundation organized and
supported a number of workshops,
activities and competitions for
students, in partnership with respective
state education departments. Bharti
Foundation led Satya Bharti Spell
Wizard*, initiated in 2018, reached
out to over 14,000 students from
more than 600 partner government
schools. In addition, around 20,000
students from over 1,200 non-partner
government schools across nine
states/ UTs (Assam, Delhi, Haryana,
Himachal Pradesh, Jharkhand,
Karnataka, Meghalaya, Rajasthan

and Telangana) participated in the
competition.

The Satya Bharti Math Wizard™*,
initiated in 2019, saw participation
from around 2,500 students from 160
partner government schools and more
than 16,000 students from 1,000 non-
partner government schools from the
states of Rajasthan and Uttar Pradesh.

*An English language spelling competition
for improving vocabulary and spelling
competencies

** A competition to improve numeracy skills
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Nine schools selected among
‘Top 100’, of which three are
ranked among the ‘Top 20’ in the
prestigious ‘Design for Change’
contest.

Two student groups from schools
in Pakur and Dumka in Jharkhand,
respectively, won a silver and a
bronze in the ‘Pramerica Spirit

As the education sector battles
school closures due to the nationwide
lockdown to contain COVID-19,

the Foundation’s school education
programs have supported teachers
to continuously engage students

with education, while remaining at
home. The Satya Bharti Schools’
teachers worked with parents to
ensure optimum learning during

the lockdown. Special attention was
given to students appearing for Board
exams.

In rural households, most of the
parents are not equipped to teach.
For the majority, the only digital device
is one smartphone available for the
entire family, or in some cases, none.
Non-availability of books for new
sessions also added to the challenge.
However, Satya Bharti teachers have
reached out to the students and have
connected with them over phone
through class-wise WhatsApp groups
orvoice calls.

Teaching-learning has continued with
the help of worksheets, activity-based
assignments, videos and voice notes
by teachers as well as one-to-one
phone calls with students, who do not
have access to a smartphone. Two

of Community Awards 2020’ for
voluntary community service.

46 students declared winners of
‘Inspire-Aspire’ (Inspiring Purpose,
supported by the John Templeton
Foundation) poster-making
competition. One student secured
an honourable mention in ‘Khula
Aasmaan,’ painting competition by
India Art Foundation.

32 students from schools in
Telangana, Karnataka, Haryana and
Delhi qualified for ‘National Means
cum Merit Scholarship’.

Five students qualified for ‘INSPIRE’
(Innovation in Science Pursuit for
Inspired Research), an initiative

by the Department of Science &
Technology for attracting talent.

key initiatives with parents, which started
last year, supported this outreach:

(i) training of parents on how to
access recommended free
education apps on the phone; and

(i) initiating the ‘home-mentoring’
process, which prepares them
for supporting their child create a
study plan while balancing the time
between studying and playing.

The Satya Bharti Quality Support
Program team has been working with
government school teachers and
Principals for reaching out to students
and parents, and are also helping in
implementing many government-led
initiatives. The key initiatives that

are being undertaken are to help
government school teachers use
technology for teaching as well as to
stay connected with their students.

A detailed guidance, training and
content module has been shared

with them. Government schools

are also being encouraged to hold
virtual Summer Camps to keep
students occupied with meaningful
activities leading to skill-development.
Programs around creative writing,

= Two schools (one each from
Haryana and Telangana) have
been selected for establishing
‘Atal Tinkering Lab’ (ATL) by Atal
Innovation Mission (AIM) under
NITI Aayog to foster curiosity and
innovation in students.

= Two schools in Karnataka have been
certified Green under the Centre for
Science and Environment (CSE)’s
‘Green School Program Audit’.

Six students won ‘Saksham
National Competition 2019’

in Karnataka and Rajasthan for
Painting, organized by Petroleum
Conservation Research Association
(PCRA), under the aegis of Ministry of
Petroleum & Natural Gas, Gol.

public speaking, art and craft using
waste material are being organized
virtually, with students sharing their
work with teachers over phone-based
groups. A Teachers’ training module,
especially on the use of technology
and virtual pedagogy is being
organized for the government school
teachers as well.

Drawn by students during
Summer Skill Fest
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HIGHER EDUCATION
PROGRAMS

Partnerships with Indian Education
Institutions

The Bharti School of
Telecommunication, Technology
and Management was set up
through a joint initiative of IIT Delhi
and Bharti Enterprises, with a

vision "to develop telecom leaders
through excellence in education and
research". The school has emerged
as a premier education center in the
country, offering specialized courses
in telecommunications. The school
has also evolved as a focal point for
telecom-related activities in IIT Delhi.

The school is adding Artificial
Intelligence, Machine Learning and
Cyber Security in its M. Tech curriculum

a
BITS Seminar- Bharti School of Communication, IITB

to meet the needs of emerging
technologies and associated research.
Eminent professionals and faculty from
leading global institutions delivered
lectures, workshops, and talk sessions
on topics such as 5G technology,
machine learning and future networks.
An ‘Open Technology Festival’ was also
organized for intellectual and academic
exchange. During the year, there

were several workshops conducted in
collaboration with leading technology
institutes on topics related to future
and next-generation technologies. In
addition, lecture series were organized,
inviting renowned professors from the
field of telecom and management, to
guide students on latest trends.

135

Students enrolled in the MTech,
MS(R), MBA, and PhD program

The Bharti Institute of Public Policy
(BIPP) is an integral part of the ISB’s
Mohali campus. Functioning as an
independent think-tank, the institute
engages with policymakers by
providing them with critical, evidence-
based analysis of public policy. The
institute works on policy challenges
across diverse domains, including
Agriculture and Food, Environment,
Education, Financial Policy, Governance
and Digital identity.

The institute partners with Fletcher
School of Law and Diplomacy at Tufts
University and apart from its flagship
program, the Advanced Management
Program in Public Policy offers
specialization in public policy through
ISB’s flagship Post-Graduate Program.

Bharti Centre for Communication,
Indian Institute of Technology,
Bombay nurtures knowledge in
telecommunication and allied systems.
The centre hosted 18 research
students and seven eminent speakers
from across the world and has
published 15 papers in international
conferences and journals in the
reporting year.

Bharti Enterprises now intends to
establish Satya Bharti Institute of
Technology (Satya Bharti) sponsored
by the Satya Bharti Foundation as

a world-class institute, which will be
accessible to all. Satya Bharti will

focus on future technologies, promote
innovation and equip students with tools
to face the challenges of a new world.

Ministry of Human Resource
Development has issued the letter

of intent to set up Satya Bharti as

a Greenfield Institute of Eminence.
The Institute intends to attain global
recognition through its eminent
faculty, research opportunities, world-
class infrastructure and amenities
comparable to the top 500 institutes
of the world. In the long run, it aspires
to be amongst the top 100 institutions
attracting talent from across the world.
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Research

University of Cambridge and Bharti
Foundation signed an MoU in 2016
for conducting a corn/ baby corn crop

improvement research program in
India. Cambridge’s Department of Plant
Sciences and the Cambridge Centre
for Crop Science, Punjab Agricultural
University, and Field Fresh Foods Pvt
Ltd are currently working on the joint
research.

Newcastle University and Bharti
Foundation are collaboratively working
since 2016 and signed an MoU in
2018 for students’ internship and
joint academic research. In 2019, four

undergraduate students completed
research oriented group projects on
school education programs, whose
outcomes are expected to add value to
the programs.

Manmohan Singh Bursary Fund has
offered scholarships to 15 meritorious
students for studying at the University
of Cambridge, since 2010.

Sanitation
SATYA BHARTI ABHIYAN

The Satya Bharti Abhiyan is
supporting the government’s Swachh
Bharat Mission for Clean and Open
Defecation Free India, since 2014.
The program has been operational

in Ludhiana, the second largest and
the most populous district, and in
rural Amritsar, a district of Punjab.
The Abhiyan has contributed to the
government’s efforts by providing
access to individual toilets to
households in Ludhiana and rural
Amritsar, separate toilets for girls in
government schools in rural Ludhiana,
and ladies’ toilets for staff and visitors
to various police premises under

Ludhiana Police Commissionerate.

The construction of toilets was
outsourced to experienced partners

in Ludhiana whereas, in Amritsar,
beneficiaries are constructing toilets in
accordance with procedures laid down
by the government of Punjab. The
provision for toilets is complemented
with activities for fostering behavioural
change to promote proper usage and
maintenance of toilets. Information,
Education, and Communication

(IEC) was implemented through
partners and reinforced through the
government and the Foundation. The
Abhiyan has enabled the government
to achieve its mandate of improving
sanitation conditions by ending open
defecation in Ludhiana and rural
Amritsar.

17,628 + 774

Toilets (rural + urban Ludhiana)

7,353

Toilets (rural Amritsar)

37

Ladies' toilets constructed in
FY 2019-20 (Ludhiana Police
Commissionerate)

14

Girls' Toilets in government
schools (across rural Ludhiana)

186,461

Total Beneficiaries (including
56,031 annual beneficiaries of
ladies toilets in Police Stations)

Data as of March 31,2020

{ Ladies' toilet